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IT’S  A  FACT  that  TV  WEEK  reaches  the 
largest  audience  in  (Chicago  and 
suburbs — nearly  three  times  that  of  any 
national  TV  magazine,  and  one  third  more 
than  any  other  Chicago  newspaper’s 
TV  magazine. 

IT’S  A  FACT  that  its  convenient  size 
(8J4  X  11)  easily  accommodates  plates 
and  material  used  in  other  magazines. 

Full  color  impact  is  available  in  page 
units — black  and  one  color  in  full 
columns. 

IT’S  A  FACT  that  TV  WEEK  has  been 
used  with  success  by  scores  of  blue  chip 
advertisers.  Names  like  Dodge,  Zenith 
and  United  Airlines  are  included  on 
the  list  of  advertisers. 

IT’S  A  FACT  that  you  can  go  places  on  a 
small  budget  in  TV  WEEK.  Cost  per 
thousand  is  surprisingly  low. 

For  more  sales  in  Chicagf*  and  suburbs, 
get  the  facts  about  TV  WEEK’s  superior 
sales  power  from  your  nearest 
Tribune  representative. 
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VCCs  prittripnl  divisinns 
and  siiltsidiarirs  invlndv 
Kakklite  Company 
Ki.kctro  Metai.i.i  ik.icai.  (aimpany 
Haynes  Stelmtk  Company 
Kkaiet  Company 
I-iNOE  Company 
National  Cariion  Company 
I’yroi'AX  Gas  Corporation 
Silicones  Diaision 
Union  Cariiidk  C.anada  I.imiteo 
Union  Cariiidk  Ciikaiicai.s  Company 

T’nion  Cariiidk  Dkvki.opmknt 
Company 

I'mon  Cariiidk  Intkhnational 
Company 

Cnion  Cariiide  Nlclear  Company 
Union  Carbide  Ore  Company 
I  NioN  Cariiidk  Realty  Company 


For  Forty  Years  our  name  lias  lieen 

Lnioii  Cariiide  and  (Cariion  (a)r|)oration  .  .  .  more  generally 
called  “Lnion  (Carbide.  " 

Now  our  company  name  w  ill  lit*  I  nion  Carbide  Corjioration. 
rh(“  change  is  in  name  only.  The  people  of  Union  Carbide  will 
continue  to  pioneer  in  dtwelojiing  and  producing  carbons  and 
gases,  chemicals,  [ilaslics,  alloys  and  nuclear  energy. 


N  isKiM.  Company 


\\  rile  for  fm*  . . kb*l 

ami  loam  Imw  I  CKi  rosoanh  ran  li*lp 
you.  Ask  for  ‘*l*nMluiis  and  UnM’osso. 
Union  (iarliido  (^>rporation.  Dept.  K, 
.‘^0  Kasi  t2nd  Strooi,  Now  York  17,  N.V 
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/I  HIT  IN  EVERY  COMICS  UNE-UPf 
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“Whoever  heard  of  ordering 
meatballs  with  stitches  on 
them?” 


’But  I  sell  more  down  here 
than  I  do  in  the  stands!” 


LFL  LEAGVER 

by  AL  LIEDERMA]^ 

loved  in  every  city,  town  and  hamlet 
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This  historical  ana  lysis  taken  front  MectiaMeccfds 
First  ..^  Report  ''proves  conclusively  that  ONLY 
ONE  PAPER  in  Houston  is  showing  a  continuous 
"arid  steady  gmwthi  That  Paper  is  n  X^rOnKlef 
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THE  HOUSTON 

OhIronicle! 


jOHN  T.  iOMCS,  JR.,  President 
R.'W.  McCarthy,  Adverli^ng  Dinctor  ; 

M.  J.  GIBBOHS,  Cenerel  A^ertisif^  Mgr: 

THE  WANHAM  COMPANY  —  Ntliond  Rrpirstmtstnts 


May  26-27 — Ohio  Select  List  Spring  meeting.  Fort  Hayes  Hotel,  Colu* 
bus.  Ohio. 

Mav  26-30 — Soecinl  Libraries  Association.  Newspaper  Division,  antii^ 
convention.  Hotel  Statler.  Boston. 

May  26-June  2 — Aviation  Writers  Association,  annual  meeting.  Ch» 
Hotel.  St.  Louis.  Mo. 

May  28-31  — International  Federation  of  Newspaper  Publishers  j- 
Edltors  (FIEJ)  —  general  assembly,  Naples,  Italy,  followed  by  cru'- 
to  Venice. 

May  31  — Canadian  Press,  Central  regional  meeting.  Hotel  Lendr 
London,  Ont. 

June  I — Canadian  Press,  Ontario  regional  meeting.  Empire  Hir 
North  Bav,  Ont. 

June  3 — American  Association  of  Newspaper  Representatives,  ana. 
meeting,  Sheraton  Hotel.  Chicago. 

June  5-9 — National  Editorial  Association,  72nd  annual  convention.  Sh«’ 
ton-Palace  Hotel,  San  Francisco. 

June  6-8 — West  Virginia  Press  Association,  annual  Summer  outir. 
Cacapon  State  Parle.  Berleeley  Springs.  W.  Va. 

June  6-8 — Kentucky  Press  Association.  Summer  meeting,  Kenlake.  I 
June  6-8 — Mississippi  Press  Association,  91st  annual  convention.  Bile 
Miss. 

June  6-9 — California  Newspaper  Advertising  Managers  Assoclatir 
annual  convention.  New  Villa  Hotel.  San  Mateo.  Calif. 

June  7 — South  Dakota  Associated  Press  Broadcasters  Asscciat'- 
meeting,  Detroit  Lakes,  Minn. 

June  7-8 — Michigan  Associated  Press  Editorial  Association,  ann:' 
meeting.  Hidden  Valley,  Gaylord. 

June  7-8 — Utah-ldaho  Associated  Press  members,  annual  rr.eatir; 
Hotel  U+ah,  Salt  Lake  City. 

June  9 — Colorado  Associated  Press,  annual  meeting.  Denver. 

June  9-13 — Advertising  Federation  of  America,  53rd  annual  conventir 
Hotel  Fon+alnebleau,  Miami,  Fla. 

June  10-12 — ANPA  Mechanical  Conference,  29th  annual.  Mom's: 
Hotel.  Chicago. 

Juno  10-21 — American  Press  Institute,  Women's  Page  Editors  Semlnr 
Columbia  University.  New  York. 

June  1 1 — Connecticut  Associated  Press  Spring  meeting.  Times  To«f 
Hartford. 

June  1 1-14— International  Council  of  Industrial  -  Editors  Confereno 
Statler  Hotel,  Boston. 

June  12 — United  Press  Newspapers  Association  of  Connecticut,  m'; 
year  meeting  and  testimonial  dinner,  Naugatuck.  Conn. 

June  13-15— American  Association  of  English-Jewlsh  Newspapers,  IE 
annual  convention.  Park  Sheraton  Hotel,  New  York. 

June  14-15 — New  Mexico  Press  Association,  Summer  meeting.  BIsho: 
Lodge.  Santa  Fe,  New  Mexico. 

June  14-15— Pennsylvania  Newspaper  Publishers  Association  Summ 
Conference.  Bedford  Springs  Hotel,  Bedford.  Pa. 

June  15 — Canadian  Press,  East  regional  meeting.  Isle  Royale  Hot* 
Sydney,  N.  S. 

Juno  16-17 — Mississippi  Valley  Classified  Managers  Association  mef 
ing.  Officers  and  Directors,  Hotel  Claupool,  Indianapolis,  Ind. 

June  16-18 — New  England  Newspaper  Advertising  Executives  Sumirt 
meeting.  Chatham  Bars  Inn.  Chatham  on  Cape  Cod,  Mass. 

June  16-19 — Newspaper  Advertising  Executives  Association.  Surmn 
meeting.  Grand  Hotel.  Mackinac  Island.  Mich. 

June  16-20 — Association  Newspaper  Classified  Advertising  Managr 
37th  annual  convention,  Claypool  Hotel,  Indianapolis,  Ind. 

June  17-18 — Hearst  Newspapers  Circulation  Managers,  second  ana.: 
sales  conference,  Carlton  House,  Pittsburgh,  Pa. 

June  17-20 — International  Circulation  Managers  Association,  fP 

annual  convention,  Penn-Sheraton  Hotel.  Pittsburgh,  Pa. 

June  19-22 — Theta  Sigma  Phi,  annual  convention,  Edgewater  Bear 
Hotel,  Chicago. 

June  20 — Associated  Press  News  Executives  Council  of  California  >" 
Nevada,  ninth  annual  convention,  Stanford  University,  Palo  Alto,  Ca' 
June  21 — Illinois  Dally  Newspaper  Markets,  annual  meeting,  Pere  Mr 
quette  Hotel.  Peoria,  III. 

June  21 — Canadian  Press,  West  regional  meeting.  Clear  Lake  Muses' 
Clear  Lake,  Man. 

June  21-22 — Pennsylvania  Associated  Press  Managing  Editors  Assort 
tlon,  annual  "Shirtsleeve  Conference",  Galen  Hall  Hotel,  Wernersville.  h 
June  21-22 — Connecticut  Editorial  Association  annual  meeting,  Lj* 
Robin  Inn,  Lakeville,  Conn. 

Vol.  90.  No.  22.  May  25.  1957.  Editor  &  Publisher,  the  Fourth 
published  every  Saturday  with  an  additional  issue — The  International  Year  B* 
Number  in  February  by  the  Editor  &  Publisher  Co..  Inc.  Editorial 
ness  offices  at  Suite  1700,  Times  Tower.  1475  Broadway,  New  York  S6, 
(Printed  by  Scott  Printing  Co.,  Jersey  City,  N.  J.)  Second  class  mail  P’i’jjjf 
authorized  at  New  York,  N.  Y.  under  the  act  of  March  8.  1879,  with  W 
patented  and  Registered  and  contents  Copyrighted  1957  by  the  Editor  t  J* 
lisher  Co..  Inc.  Annual  subscription  *6.50  in  United  States  and  posses*^ 
and  in  Canada.  All  other  countries  $10.00. 
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NEWS  COVERAGE  VOTED  BEST 


iventir 


MILTON  RICHMAN 
Headliner  award, 
consistently  out¬ 
standing  sports  re¬ 
porting  (Series  of 
sports  beats  and 
exclusives). 


CHARLES  M.  McCANN 
Overseas  Press  Club, 
citation  of  excel¬ 
lence,  best  newspa¬ 
per  commentary  (In¬ 
ternational  affairs). 


ILONA  NYILAS 
Long  Island  Univer¬ 
sity  George  Polk  Me¬ 
morial  special  joint 
award  for  adherence 
to  Polk  tradition 
(Reporting  from 
Budapest). 


ALFREO  KUEHNER 
Sigma  Delta  Chi 
award,  general  re¬ 
porting  (Series  on 
integration). 


LOUIS  CASSELS 
Christopher  award 
for  his  dispatch, 
"Christmas  Story”. 


RUSSELL  JONES 
Pulitxer  prize,  inter¬ 
national  reporting; 
Sigma  Delta  Chi 
award,  foreign  cor¬ 
respondence;  Over¬ 
seas  Press  Club, 
George  Polk  Memo¬ 
rial  award,  reporting 
requiring  courage 
and  enterprise  (Hun¬ 
garian  revolt). 


CUIRE  COX 
New  York  Newspaper 
Women's  Club  award, 
best  domestic  story 
written  under  dead¬ 
line  pressure  (An¬ 
drea  Dorla  sinking). 


Here  are  some  of  the  national  awards  United  Press  has  won  for  news  coverage  in  1956, 

As  remarkable  as  their  number  is  the  variety  of  their  categories:  foreign  and 
domestic  rejxirting,  human  interest,  international  affairs,  spiorts. 

Whatever  the  news,  U.P.  covers  it  better 


THE  3  F0Rd  SERVICE 

World  Coverage 
Big  By  line  Features 
Regional  News 


Tlioiiiuis  Paine  said, 

“Tyranny,  like  hell,  is 
not  easily  conquered, — 
yet  we  have  this 
consolation  within  ns, 
that  the  hanler  the 
conflict,  the  more 
glorious  the  triumph. 

What  we  obtain  too 
cheap,  we  esteem  too  lightly.  .  .  . 

It  would  he  strange  indeed 
if  so  celestial  an  article  as 
freedom  should  not  he 
highly  rated.” 

Conimnnism — the  tyranny  of  onr 
age,  is  being  conqnere<l  by  the 
sprea<l  of  truth  through  the  Voice 
of  America — Radio  Free  Europe, 
etc.,  etc. 

The  hobgoblin  of  Communism  never 
got  a  real  foothold  here.  Its  false 
appeal  did  not  deceive  a  people 
sharing  ownership  in  industry  and 
sharing  profits  in  industry. 

(By  the  way — the  Council  of  Profit 
Sharing  Industries  will  aid  you 
in  your  profit  sharing  pension  plans.) 
Or  most  any  niemher  will  he  glad  to 
send  you  a  copy  of  their  plan,  as  a 
service  to  industry. 

Clip  here  and  mail 


Howland  and  Howland,  Inc. 

1  East  54th  Street,  New  York  22,  N.  Y. 

Please  send  me  a  copy  of  your  plan. 

Name 

Address 

City  .  State  . 
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EdITOKS,  like  circus  managers,  must  put  on  a  g(»od  shii» 
each  day — and  they  have  to  control  the  wild  animals.  AnyKa\ 
one  ex-editor  has  founded  his  own  circus.  He  is  Bill  M(<ia» 
who  studied  journalism  at  Indiana  University,  worked  as  a: 
apprentice  printer  for  the  Indianapolis  Netvs  and  Indianapoh 
Tillies^  became  editor  of  the  Noblesvilte  (Ind.)  Morning  Time 
went  on  the  city  side  of  the  Tampa  (F'la.)  Times  and  was. 
feature  writer  and  sports  columnist  for  the  Philadelphia  Recor 
until  1947.  He  now  has  founded  Bill  McGaw’s  Motor  Circu- 
with  Ford  as  sponsor,  which  will  give  performances  in  larf 
stadia  and  ball  parks  from  the  Rose  Bowl  to  the  Yankee  Stadiur 
this  Summer.  Bill  told  me,  at  a  “Midway”  luncheon  at  th- 
Waldorf-Astoria  to  introduce  some  of  his  sensational  acts  tha 
he  finds  the  headaches  and  joys  of  running  a  daily  news  roor 
and  the  “Greatest  Show  on  Wheels”  about  the  same.  Int; 
dentally,  his  wife  and  young  daughter  will  be  equestriennes  i: 
the  circus. 

— Gladys  A.  Erickson,  Chicago  American  reporter,  s 
author  of  her  first  book,  “Warden  Ragen  of  Joliet”  (Dutton) .. 
Quaintance  Eaton,  former  feature  writer  and  music  crifi 
Wichita  (Kas.)  Beacon,  is  author  of  a  book  about  the  bigge- 
thing  that  moves — except  the  circus.  It  is  entitled  “Open 
Caravan,  Adventures  of  the  Metropolitan  on  Tour”  (Farrar 
Straus  and  Cudahy  )  .  .  .  A1  Schottelkotte’s  column,  Cincinnai 
Enquirer,  reports  a  police  lieutenant  apprehended  a  man  b 
saw  ripping  a  small  piece  out  of  each  copy  of  the  Cincinnai 
Post  in  a  number  of  racks  and  then  return  them.  The  “thief 
was  a  teacher  tearing  out  ballots  for  a  teacher  popularit' 
contest  sponsored  by  the  Post.  He  was  released  with  a  warnin; 
.  .  .  John  M.  Cummings.  Philadelphia  Inquirer,  complainei 
whimsically  he  couldn’t  find  a  replacement  for  a  broken  porce 
lain  doorknob  in  one  of  five  “sleeper”  columns  he  prepared  ir 
advance  of  a  hospital  sojourn.  Readers  sent  him  more  dont 
knobs  than  there  are  doors  in  a  dormitory. 

— James  R.  Brooks,  chairman  of  the  Public  Relation- 
Committee  of  Sigma  Delta  Chi,  pleads  guilty  to  the  misspelling 
of  “role”  by  a  national  headquarters  letter  writer,  reported  her- 
April  2(J,  but  reports  that  “privilege”  is  not  used  in  the  nationa 
membership  cards,  so  that  misspelling  must  have  occurred  ir 
a  local  chapter  card.  His  “explanation”  would  have  been  nior- 
effective  if  he  had  not  misspelled  my  name  three  times  in  hi- 
communication — or  excommunication  .  .  .  Hartford  Couran 
reported  Wade  Greene  made  a  parachute  jump,  his  first,  fror 
2,100  feet,  to  get  the  “feel”  of  a  subject  he  was  researcliing- 
parachuting  for  fun,  a  widely  popular  sport  in  Fmrope,  no* 
catching  on  here.  Another  Courant  reporter,  Tony  Lloyd,  hac 
a  tight  squeeze  maneuvering  his  six-foot-five,  220-pound  franv 
through  water-tight  hatches  of  the  Navy  submarine  Halfbcai 
on  whicb  be  dived  to  the  ocean  bottom  .  .  .  Joe  Alex  Morn- 
once  foreign  news  editor  of  the  United  Press,  has  written  J 
book  for  publication  next  Fall  (Doubleday  &  Co.)  about  tb 
first  .50  years  of  the  UP.  His  first  draft  of  5(K).000  words  ha' 
to  be  compressed  into  150,000. 

Obit  for  a  Pressman 

Are  you  happy,  or  you  kIuiii, 

Do  you  ihr  iiiidniKlit  hum? 

Do  you  miss  the  ink  you  whiffed 

On  the  cheerful  graveyard  shift? 

Pressman,  here  iPs  always  night: 

Everything  is  loeked  and  tight. 

For  the  final  run  you  made. 

Ends  in  obits  and  the  spade. 

— Jacob  C.  Solovay 
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Measuring  Yardstick 

^I^HK  radio-teloxision  inclustrvs  latest  survey  to  prove  its  superioritv 
over  newspapers  on  a  cost  per  thousand  basis  is  about  as  plioney 
as  a  three-dollar  bill. 

The  director  of  Pulse,  Inc.,  announced  the  technicjue  employs 
the  “aided-recall”  method  in  which  a  person  interviewed  is  shown  a 
copy  of  a  newspaper  page  by  page  and  asked  if  he  saw  the  ads  and 
also  shown  a  “roster”  of  radio  and  T\'  shows  and  commercials  and 
asked  which  ones  he  remembered  seeing. 

A  television  or  radio  program  regardless  of  length,  and  a  news¬ 
paper  page  regardless  of  size,  proxide  reader  traffic.  Whether  the 
advertiser’s  copy  or  commercial  is  seen,  read,  x  iew'ed,  noted,  etc.,  is 
something  else  again.  This  new  “measuring”  device  has  the  earmarks 
of  helpfully  suggesting  to  an  interviewee  that  he  must  have  seen  the 
commercial  if  he  saw  the  program. 

Many  other  surveys  have  revealed  that  the  ability  to  identify 
the  sponsor  of  a  program  v'iewed  is  notoriously  low  indicating  that 
most  people  either  do  not  see  it  or  do  not  pay  any  attention  to  it.  If 
agencies  and  advertisers  accept  this  so-called  “yardstick,”  then  they 
ought  to  have  their  heads  examined. 

Freedom  in  Colombia 

SINCE  Peron  was  kicked  out  of  Argentina  almost  two  years  ago  we 
have  been  predicting  that  Rojas  Pinilla,  his  most  faithful  imitator 
in  suppressing  freedom,  would  meet  the  same  fate  in  Colombia  sooner 
or  later. 

Other  dictators  in  Latin  America  must  have  felt  the  earth  tremble 
under  their  own  steel-rimmed  palaces  when  the  people  of  Colombia 
decided  they  had  enough  of  Rojas  and  his  gang  the  other  day. 

Freedom  is  a  cherished  thing  in  this  hemisphere  and  men  who 
rule  by  force  of  arms  rather  than  by  the  will  of  the  people  cannot 
long  surviv'e.  Their  average  tenure  in  “office”  is  becoming  shorter  and 
shorter.  Even  those  who  have  entrenched  themselves  over  a  couple 
of  decades  must  see  the  handwriting  on  the  wall. 

Let  us  hope  that  the  promises  of  the  military  junta  in  Colombia 
will  be  fulfilled  and  that  free  elections,  freedom  of  the  press,  and 
liberty  for  all  the  people  will  be  restored  permanently.  Then  another 
black  spot  on  the  historx^  and  progress  of  the  free  Americas  will  hax^e 
been  erased. 

Publicity  Stunt 

^T^HE  biggest  publicity  gimmick  ever  dreamed  up  by  a  Hollywood 
press  agent  seems  to  be  paying  off.  It  couldn’t  miss. 

Paramount  invited  63  newspaper  drama  critics,  reviewers  and 
columnists  out  to  Hollywood  to  “act”  bit  parts  in  a  movie  about  a 
newspaperman.  They  were  also  put  on  the  payroll  for  the  time 
involved. 

Naturally,  this  was  a  great  treat  for  the  critics  and  columnists, 
some  of  whom  had  probably  never  seen  the  inside  of  a  movie  studio, 
and  they  fell  for  it  hook,  line  and  sinker. 

They  were  under  no  obligation  to  write  about  their  experiences. 
They  were  “employed”  to  give  authenticity  to  the  picture.  But,  as  the 
press  agent  anticipated,  most  of  them  couldn’t  resist  the  lure  of  the 
typewriter.  One  critic  with  stars  in  his  eyes  told  the  folks  back  home: 
“No  one  out  here  thinks  it  could  possibly  fail.” 

The  result  has  been  the  press  agent’s  desired  pre-release  build-up. 
It  is  going  to  be  interesting  to  see  how  these  critics  review  the  picture 
when  it  is  shown  in  their  home  towns. 


The  earth  is  the  LonV*.  ami  the  full¬ 
ness  thereof;  the  tcorhl  ami  they  iIksII 
therein. 

— Psalm  XX IF;  J, 
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The  Ladies  Day  luncheon  will  be  hell 
Thursday.  —  Alexandria  (La.)  Daily 
Town  Talk. 


The  Industry  Township  Teachers  As¬ 
sociation  Execution  Board  met  Monday. 
—Beaver  Valley  (Pa.)  Times. 


Twice  a  bridegroom  and  finally  a 
bride  —  at  least  for  last  night  —  was 
Miss  Blank.  —  West  Chester  (Pa.) 
Uaily  Local  News. 

• 

For  her  daughter’s  wedding,  Mrs. 
Blank  chose  a  plum  suite  with  Winter 
pink  and  black  accessories  —  Wichita 
(Kans.)  Beacon. 


The  bride’s  gown  was  trimmed  in 
white  lice.  —  Ogden  (Utah)  Washing¬ 
ton  Terrace  News. 
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INITIATIVE  PLUS 

Diirinsi  the  weeks  of  claims  and  eoimter- 
claims  alxmt  the  Grand  Canyon  crash  I 
remained  silent,  thinking  “what’s  the  dif¬ 
ference.” 

\ow  that  the  Salt  Lake  Tribune  has 
won  a  Pulitzer  prize,  I  feel  eonux-lled  to 
write.  Congrats  arc  due  the  Tribune,  but: 

On  the  afternoon  of  June  30,  I  was 
alone  in  my  office,  indeed  the  entire  plant, 
when  our  UP  monitor  broke  the  news  of 
the  crash  and  impiired  whether  March 
AFB  (near  here)  would  fly  rescue. 

I  called  March  and  persuaded  them  to 
let  me  ride  along  on  the  rescue  craft  (un¬ 
heard  of  in  the  past). 

In  a  matter  of  minutes  I  was  at  the 
ha.se  and  alxiard  the  rescue  plane  with 
time  only  to  grab  my  Bollei  (I  was  asked 
not  to  bring  a  big  camera)  and  even  had 
to  ask  the  base  PHO  to  inform  my  paper 
of  my  actions  after  I  was  in  the  air. 

I  was  the  first  newsman  over  the  scene 
flying  search  mission  even  before  discovery 
of  the  wreckage.  My  plane  was  also  first 
over  the  crash  scene  the  next  morning,  in 
fact  controlled  all  planes,  private  and 
service  in  their  passes  over  the  scene  for 
picture  purposes. 

Rewritemen  at  the  Press-Enterprise  were 
kept  infonned  hour  by  hour  over  the  two- 
day  period  as  the  story  unraveled  in  time 
for  edition  deadlines. 

On  arrival  in  Arizona  at  rescue  HQ,  I 
called  in  stories  and  transferred  first  pic¬ 
tures  of  rescue  base  scenes  to  UP  trans¬ 
mitting  facilities. 

Several  airmen  acted  as  my  “legmen” 
during  the  two  days.  And  the  way  I  re¬ 
turned  was  to  hum  a  ride  aboard  the 
CBS  plane  with  Clete  Roberts  aboard  as 
my  Air  Force  craft  stayed  over  too  long 
for  me  to  make  the  second  day’s  picture 
deadlines. 

Incidentally  I  also  guided  the  CBS  plane 
to  the  crash  scene  and  flew  down  into  the 
Canyon  for  the  second  time  in  as  many 
days  to  enable  Rolx'rts  to  get  his  footage 
of  the  crash  for  television. 

How  is  that  for  initiative? 

Fked  Bau.m.v.v 

Chief  Photographer, 

Riverside  (Calif.)  Press-Enterprise. 


UP-TO-THE-MINUTE 

I  am  very  pleased  with  the  NEW  cover 
format  for  E&P.  The  cover  is  now  as 
up-to-thc-minute  as  the  entire  contents  of 
E&P  have  been  during  the  four-and-a-half 
years  1  have  had  occasion  to  scan  it  page 
by  page.  Congratulations! 

L.  E.  Fleck,  Jh. 

Promotion  Managei  and 
Mgr.  General  Advertising 
Elkhart  (Ind.)  Truth. 

1957 


MORAL  RESTRAINT 

The  .American  press  could  not  exist 
without  the  patronage  of  steady  readers, 
of  whom  I  am  one,  and  from  that  respect¬ 
ful  standpoint,  I  speak. 

There  is  no  evideix'c  that  the  American 
public  for  whom  you  assume  custodianship 
as  to  information  has  starved  one  hit  be¬ 
cause  they  were  not  fed  news  direct  from 
Red  China  via  American  reporters.  The 
American  press  gives  us  abundant  infor¬ 
mation  at  all  times. 

What  is  surprisingly  overlooked  in  fan¬ 
ning  the  present  issue  Ix'tween  the  press 
and  the  Government  is  that  the  true  issue 
is  not  in  essence  a  legal,  constitutional 
matter.  It  is  an  issue  of  commonsense 
patriotism  and  loyalty  to  our  Govern¬ 
ment  authority,  the  State  Department,  in 
handling  a  most  difficult  cold  war  prob¬ 
lem.  Fair  criticism  is  one  thing,  outright 
attack  and  defiance  is  another. 

The  Government  authority  has  rightfully 
and  courageously  quarantined  an  enemy 
country  still  holding  (after  a  truce)  Ameri¬ 
cans  in  prison  as  hostages,  and  still  shoot¬ 
ing  poisoned  arrows  of  lying  propaganda 
against  us  and  our  country.  .As  our  moral 
and  diplomatic  defcn.se  the  quarantine 
against  Communist  Red  China  must  ob¬ 
viously  apply  to  any  and  all  Anu-rican 
citizens,  no  matter  what  their  profession 
or  business. 

What  is  each  American’s  moral  and 
patriotic  duty,  and  what  comes  first  under 
present-day  circumstances?  In  our  free 
democracy  must  there  be  no  restraint,  no 
self-sacrifice,  except  during  a  shooting  war? 

Meeting  this  moral  challenge,  it  seems 
to  me,  is  of  far  more  importance  than  to¬ 
day’s  continued  newspaper  debate  with 
the  Secretary  of  State  over  the  technical 
meaning  of  various  court  decisions  bear¬ 
ing  on  the  constitutional  rights  of  free 
press. 

C.Mu.  Beck 

522  Fifth  .Avenue 
New  York  36,  N.  Y. 


VOICE  FOR  CLASSIFIED 

Just  a  note  to  add  my  loud  “Amen”  to 
the  comments  in  Dan  Lionel’s  Classified 
Clinic  column  (May  4).  Let  me  express 
my  personal  gratitude  to  you  for  raising 
your  voice  in  public  print  to  chastise  those 
who  continue  to  belittle  Classified  while 
they  profit  handsomely  from  it. 

I  could  not  help  but  note  the  complete 
absence  of  any  mention  of  Classified  at 
the  recent  ANPA  meeting.  Perhaps  what 
Classified  needs  most  is  to  develop  a  serious 
illness  for  a  few  months.  At  least  that 
would  draw  some  so  much  deservt'd  atten¬ 
tion  to  this  great  and  important  phase  of 
the  newspaper  business. 

Ted  McDonald 

Lafayette,  Ind. 
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Here’s  UJ 

follow-tlirough 
that  scores  advertising 
gains  for  you 

Take  it  from  the  pros  in  promotion,  there’s 
nothing  like  The  New  York  Times  to  give  extra 
drive  to  your  media  story. 

For  your  advertising  in  The  Times  puts  you 
right  on  the  green,  lined  up  to  score  with  the  men 
and  women  who  choose  media,  decide  .schedules, 
allocate  advertising  budgets. 

In  The  New  York  Times  your  promotion  will  reach 
and  influence  them  in  New  York  and  in 
advertising  centers  across  the  country.  It  will 
be  read— in  agencies  and  among  adverti.sers— when 
they  are  .seeking  facts,  looking  for  information. 

Tell  them  about  your  market  and  your  ability 
to  .sell  that  market  just  as  scores  of 
other  smart  media  advertisers  do.  They  put 
more  media  advertising  in  The  New  York  Times 
than  in  any  other  U.  S.  new.spaper. 

Whatever  your  promotion  budget,  see  for  yourself 
how  The  New  York  Times  can  help  you 
card  more  business.  And  you’ll  be  plea.santly 
surprised  at  the  relatively  low  cost. 

Stlje  NetP  ijork  Simes 


**AU  the  Sf'U's  That*$  Fit  to  Frivt" 


r 


Editor  &  Publisher 


Every  Saturday  Since  1884 


THE  SPOT  NEWS  PARER  OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Many  from  Asia 


Record  Participation  in  I  PI; 
Next  Assembly  in  the  U.S. 


Delegates  Condemn  False  Use 
Of  Masthead  in  Soviet  Zoin‘ 

By  Boherl  II.  J.  Pfaff 

Amstehdam,  Holland 

A  record  number  of  newspaper  editors— 187— from  20 
different  countries  attended  the  Sixth  General  Assembly  of 
the  International  Press  Institute  in  the  Carlton  Hotel  here 
May  14-16. 

IPI  leaders  w’ere  especially  gratified— and  the  Institute’s 
Director,  E.  J.  B.  Rose,  said  so  in  his  report  to  the  Assembly 
-with  the  “splendid  attendance”  from  the  United  States, 
represented  by  31  delegates. 

This  growing  interest  from - 

U.S.  editors  and  the  fact  that  proposed  by  Walton  A.  Cole,  of 
the  idea  for  an  international  Reuters,  said,  “Convinced  that 
press  institute  was  born  in  the  the  free  flow  of  news  and  in- 
U.S.,  caused  the  Executive  formation  between  many  coun- 
Board  to  propose  Washington,  tries  is  re.stricted  by  unneces- 
D.C.,  as  the  seat  of  next  year’s  sarily  high  charges  for  the 
.\ssembly.  This  proposal  was  transmission  of  press  messages 
carried  by  a  great  majority  on  by  telegraph,  telephone  and 
the  last  day  of  the  Congress,  telex;  Reaffirmed  the  resolu- 
The  1958-meeting  will  probably 
be  in  May  1958. 


tions  adopted  by  previous  meet¬ 
ings  of  the  General  Assembly 
calling  on  members  of  the  In¬ 
stitute  to  impress  upon  the  ap¬ 
propriate  authorities  in  their 
1‘espective  countries  the  impor¬ 
tance  of  a  reduction  in  press 
rates;  Notes  that  in  some  in¬ 
stances  these  efforts  have  been 
successful;  Urges  the  National 
Committees  of  the  Institute  to 
support  the  projjosals  which  the 
Commonwealth  Pi-ess  Union  is 
.submitting  to  the  member  states 
of  the  International  Telecom¬ 
munications  Union  of  the 
United  Nations,  and  to  secure 
the  support  of  their  re.spective 
governments  for  these  proposals 
at  the  International  Telegraph 
and  Telephone  Conference  in 
1958.” 

The  main  points  of  these 
(British)  Commonwealth  Press 
Union  proposals  are:  a  limita¬ 
tion  of  the  combined  terminal 
and  transit  press  rates  between 


any  two  points  to  a  maximum 
charge  in  gold  centimes  per 
word,  reduced  press  rates  for 
hired  or  leased  circuits,  a  reduc¬ 
tion  of  50  percent  on  the  tariffs 
for  private  calls,  for  press 
telephone  calls,  reduction  for 
press  telex  calls.  The  ITU  meets 
in  1958  in  order  to  fix  inter¬ 
national  tariffs  for  a  period  of 
five  years. 

In  Defense  of  Edit«>r 

The  second  resolution  of  the 
Assembly  was  an  appeal  to  the 
government  of  Indonesia  and 
regarded  the  chairman  of  the 
Indonesian  National  IPI  Com¬ 
mittee  Mochtar  Lubis,  editor  of 
Iiulotieaiu  Raya.  Lubis  was  or- 
rested  more  than  four  months 
ago  on  unspecified  charges, 
which  the  Indonesian  govern¬ 
ment  claimed,  had  nothing  to  do 
with  his  press  work.  But  he  is 
still  held  incommunicado,  under 
house  arrest,  without  any  ac¬ 
cusations  being  formally  made 
and  without  trial. 

The  delegations  of  four  Asian 
countries:  Ceylon,  India,  Pakis¬ 
tan  and  the  Philippines  pro¬ 
posed  the  following  resolution, 
which  was  carried  unanimous- 
(Continued  on  page  92) 


.Attendance  from  Asian  coun¬ 
tries  was  also  important,  ap¬ 
parently  in  view  of  the  fact  that 
part  of  the  .\ssembly  was  de¬ 
dicated  to  introductory  work 
for  the  .Asian  conference  the 
IPI  will  organize  at  Kandy, 
Ceylon,  at  the  end  of  November. 
For  the  first  time  at  an  IPI 
Assembly,  editors  from  India, 
Pakistan  and  Ceylon  were  pres¬ 
ent  together,  in  addition  to 
members  from  the  Philippines 
and  Japan. 

The  .Assembly  wound  up 
adopting  three  resolutions,  but 
much  other  work  was  done,  al¬ 
though  it  did  not  result  in  con¬ 
crete  decisions.  The  resolutions 
concerned  efforts  to  have  inter¬ 
national  press  telecommunica¬ 
tions  rates  lowered,  an  appeal 
for  justice  to  be  done  to  a  per¬ 
secuted  Indonesian  IPI-member 
and  a  protest  against  a  commu¬ 
nist  falsification  of  a  Western 
newspaper. 


Resolution  on  Rates 
The  press  rates  resolution, 


national  Prass  Instihita  in  Amsterdam. 
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Judge  Exceeds  Power 
In  Barring  Transcript 


Reversing  two  lower  courts, 
the  New  York  Court  of  Ap¬ 
peals  last  week  ruled  unani¬ 
mously  in  favor  of  the  Xeiv 
York  Post  in  a  freedom  of  the 
press  action. 

The  Post,  joined  by  the 
American  Society  of  Newspaper 
Editors,  Xew  York  Dailjt  Xeu's, 
and  .Veil’  York  Herald  Tribune, 
instituted  the  action  in  1955 
when  Kings  County  Joudge 
Samuel  S.  Leibowitz  refused  to 
furnish  the  newspaper  with  a 
transcrijit  of  his  sharge  to  the 
jury  in  manslaughter  case. 

Associate  Judge  Stanley  Fuld 
in  his  opinion  stated  that  Judge 
Leibowitz  had  “clearly  exceeded 
his  power  in  undertaking  to  di¬ 
rect  the  stenographer  not  to 
furnish  the  transcript.” 


Explicit  .Mandate 


“The  Constitution  of  this 
state  explicitly  mandates  that 
‘judicial  opinions  or  decisions 
shall  be  free  for  publication  by 
any  person’,”  the  decision  con¬ 
tinued,  “No  other  rule  is  con¬ 
ceivable  in  a  society  nurtured 
on  freedom  of  discussion  of 
matters  of  public  interest. 
Without  access  to  the  official 
records,  the  press  might  well 
be  hampered  in  reporting  opin¬ 
ions  or  decisions  for  fear  of 
transgressing  the  limitations 
imposed  by  the  law  of  libel, 
that  the  report  be  a  ‘fair  and 
true’  one. 

“To  permit  a  judge  to  pro¬ 
hibit  the  stenographer  from 
transcribing  or  furnishing  copies 
of  decisions  rendered  by  him, 
would  thwart  and  tend  to  nul¬ 
lify  the  basic  purpose  of  the 
constitutional  safeguard.” 

Early  in  his  decision,  Justice 
Fuld  wrote: 

“We  are  all  agreed  that  funda¬ 
mental  considerations  of  public 
policy  demand  that  court  pro¬ 
ceedings  in  a  publicly  held  trial 
be  open  to  the  fullest  public 
scrutiny,  so  long  as  the  case  is 
not  one  in  which  preservation  of 
secrecy  in  respect  to  court 
records  has  been  recognized  by 
law. 


.4  Public  Event 


deed,  one  of  the  fundamental 
safeguards  of  a  free  society.” 

The  main  opinion  was  signed 
by  Judges  Van  Voorhis,  Des¬ 
mond  and  Burke.  In  a  concur¬ 
ring  memorandum.  Chief  Judge 
.41bert  Conway  said  he  did  not 
agree  with  the  majority  that  a 
charge  to  the  juiy  is  a  “de¬ 
cision.” 

He  said,  however,  that  the 
court  had  the  power  to  direct 
the  court  stenographer  to  sup¬ 
ply  a  transcript  to  a  newspaper 
or  any  other  person  interested 
in  the  case. 

“Since  the  court  had  the 
power”,  he  wrote,  “it  was  an 
abuse  of  discretion  as  a  matter 
of  law  to  decline  to  exercise  it 
on  the  facts  pre.sented  here.” 

Judge  Froessel  also  disagreed 
with  the  conclusion  that  a 
charge  is  a  decision,  but  added: 

“In  view  of  the  well-estab¬ 
lished  public  policy  of  this  state 
...  I  am  of  the  opinion  that 
when  any  member  of  the  public 
submits  a  valid  reason  for  de¬ 
siring  a  copy  of  the  minutes  of 
a  public  trial,  it  is  not  only  the 
right  but  the  duty  of  a  judge 
of  the  court  to  approve  such  a 
request.” 

In  April  1955,  the  Post  tried 
to  get  a  copy  of  Judge  Leibow- 
witz’s  charge  after  a  jury  took 
only  a  few  minutes  to  acquit  a 
rookie  patrolman  in  the  shoot¬ 
ing  of  a  ’teen-aged  boy.  The 
boy  allegedly  had  ignored  the 
policeman’s  order  to  halt  as  he 
fled  from  a  disturbance.  The 
Judge  ordered  the  stenographer 
not  to  furnish  the  transcript  on 
the  ground  that  only  principals 
of  the  case  were  entitled  to  the 
record. 


“It  has  been  aptly  observed 
that  ‘a  trial  is  a  public  event’ 
and  ‘what  transpires  in  the 
courtroom  is  public  property.’ 
The  function  of  publicity,  espe¬ 
cially  in  the  form  of  newspaper 
reporting  and  comment,  as  ‘an 
effective  restraint  on  possible 
abuse  of  judicial  power’  is,  in- 


Dwight  Wins 
In  Libel  Case 


Filed  by  Cop 


Holyoke,  Ma.-is. 


SPOOFING  notables  at  a  Wom¬ 
en's  National  Press  Club  grid¬ 
iron,  "My  Unfair  Lady,"  Patricia 
Wiggins  (left)  of  UP  and  Inga 
Rundvold  of  NBC  played  the 
parts  of  Mamie  and  Ike. 


Buy: 


Sackett 
Portsmouth 
Times  Plant 


The  Holjfoke  Transcript- 
Telegram  won  a  libel  suit  lodged 
against  it  by  Patrolman  Homer 
J.  Tougas  who  was  a.-^king 
$50,000  damages. 

The  policeman  charged  that 
five  articles  and  one  editorial 
between  Aug.  31  and  Sept.  7, 
1954,  caused  him  to  be  held  up 
to  “public  scorn  and  ridicule.” 

William  Dwight,  president 
and  managing  editor  of  the 
Transcript  -  Telegram,  wrote 
most  of  the  articles  alleged,  and 
he  was  the  sole  witness  from 
the  paper.  Mr.  Dwight  is  the 
president  of  the  American 
Newspaper  Publishers  Associa¬ 
tion. 

The  day  prior  to  the  publica¬ 
tion  of  the  first  story.  Officer 


Portsmouth,  Va.  Tougas  stopped  Edward  P. 
Sheldon  F.  Sackett  of  Oak-  of  Kew  Gardens, 


land,  Calif,  bought  the  property  E  on  Route  o 

of  the  bankrupt  Portsmouth  FI  Holyoke.  Examination  of 
Times  this  week  with  an  upset 

bid  of  $125,100.  pess  was  in  violation  of  a 

,  ,  technicality  of  the  law  that 

The  bid  was  accepted  by  a  amounted  to  the  offense  of  op- 
referee  in  bankruptcy  and  an  ^^ating  without  a  valid  license, 
order  drawn  for  confirmation  in  _  „  _  , 

Federal  Court.  tougas  called  for  the 

„  ,  patrol  wagon  and  Mr.  Siess, 

Mr.  Sackett  s  bid  topped  one  ^is  parents,  Mr.  and  Mrs.  Ed- 
other  from  Beri  Shulman,  a  ^^rd  0.  Siess,  and  the  family 
New  York  equipment  broker  ^  t^ken  to  the  station 


who  had  supplied  the  equipment 
for  the  Times  plant.  Mr.  Shul¬ 
man  bid  approximately  $104,- 
000.  Both  bids  upset  a  piece- 


in  the  wagon. 

Mr.  Siess  Sr.,  a  well-known 
press  expert  with  Goss  Print- 


meal  total  of  $85,750  bid  for 

with  a  heart  attack  after  the 


Times  property  sold  at  auction 
May  11. 

New  Paper  in  Mind 


incident,  and  he  died  in  North¬ 
ampton  on  Sept.  2,  19.54. 

The  articles  and  editorial  in- 


Open-Conventioii 
Staliile  in  Texas 

Austin,  Tex. 

Gov.  Price  Daniel  has  signed 
a  bill  guaranteeing  open  doors 
for  newsmen  at  political  con¬ 
ventions.  The  bill  specifically 
permits  newspaper,  wire  serv¬ 
ice,  radio  and  television  re¬ 
porters  to  attend  precinct, 
county  and  state  conventions. 
Precinct  chairmen  have  fre¬ 
quently  barred  reporters. 

The  bill  was  one  of  a  group 
urged  by  the  Texas  Press  As¬ 
sociation.  Another  bill  favored 
by  TPA  was  killed  by  the 
House.  It  would  have  punished 
public  officials  who  fail  to  have 
public  notices  printed  in  news¬ 
papers  when  required  by  law. 


Mr.  Sackett,  who  is  54,  said  troduced  into  evidence  applic<f 
he  “contemplates  reopening  the  the  terms  “inhumane,”  “bully- 


Times  as  a  daily  newspaper  in 
Portsmouth.”  His  decision  is 
not  firm,  he  said,  but  he  added 
“I’m  not  in  the  used  machinery 


ing,”  “brutal,”  and  “coarse”  to 
the  conduct  of  Officer  Tougas 
in  the  case. 

The  plaintiff  testified  that  he 


business  and  observed  that  was  harassed  by  telephone  calls 
Portsmouth  presented  “a  mag-  on  the  street  people  made 

nificent  newspaper  opportunity.”  comments  to  him. 

He  indicated  that  he  is  toy-  it  was  brought  out  in  cross¬ 
ing  with  the  idea  of  publishing  examination  that  the  policeman  , 
an  around-the-clock  daily  with  had  started  an  ambulance  sen.’- 
both  morning  and  afternoon  ice,  in  addition  to  his  police 


editions. 

Mr.  Sackett  publishes 
Coos  Bay  (Ore.)  Times,  a  daily 


position,  within  a  year  of  the 
the  incident. 

Mr.  Dwight  told  the  court 


paper 


with  a  circulation  of  that  the  editorial  condemned 


12,000,  plus  a  chain  of  13  labor  what  he  felt  was  “an  abuse  of 


weeklies.  He  also  owns  three  power  by  a  public  official”  to 
radio  stations  on  the  West  the  detriment  of  the  general 
Coast.  At  one  time  he  pub-  public. 

lished  the  Seattle  Star,  which  The  jury  reached  the  verdict 
suspended.  for  the  newspaper  in  2 '4  hours. 
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Freedom  of  the  Press 
Returns  to  Colombia 

By  David  F.  Belnap 

United  Press  Director  of  Latin  America  Services 

Bogota,  Colombia 

Freedom  of  the  press  has  returned  to  Colombia  after 
years  of  struggle. 

Only  five  days  after  ousting  President  Gustavo  Rojas 
Pinilla,  whose  dictatorial  rule  since  19S3  throttled  or  crippled 
the  nation’s  newspapers,  the  military  junta  which  now 
governs  Colombia  moved  quickly  to  restore  press  freedom. 
Independent  newspapers  had  also  suffered  restrictions  under 
the  previous  regime. 


Censorship  of  press  and  radio 
had  been  carried  out  through  a 
National  Directorate  of  In¬ 
formation  and  the  Press.  Not 
only  did  this  office  wield  the 
dictator’s  “blue  pencil;”  it  also 
pumped  out  his  propaganda. 

Censorship  Abolished 

The  five-man  military  junta 
gave  Rojas  Pinilla  his  walking 
papers  before  dawn  on  Friday, 
May  10.  He  quickly  departed 
for  Spain.  On  May  l.j  the  junta 
announced  two  actions  which 
gladdened  the  hearts  of  all 
citizens : 

1.  All  censorship  was  abo¬ 
lished. 


Roja.s  Pinilla’s  puppet  con- 
stitutent  assembly  actually  did 
“re-elect”  him  to  another  four 
years.  But  that  term,  not  sched¬ 
uled  to  begin  until  next  year, 
will  never  be  served  out. 

His  press  “directorate”  — 
known  by  the  initials  DINAPE 
— also  used  to  organize  public 
demonstrations  of  “popular  sup¬ 
port”  for  him  and  it  distributed 
his  pictures  and  other  types  of 
propaganda. 

DINAPE  exercised  a  firm 
hand  over  radio  and  TV  news. 
Colombia  only  has  one  televi¬ 


sion  station  and  it  is  owned  by 
the  state. 

Dangerous  Task 

Getting  news  about  the  gov¬ 
ernment  was  difficult — and  dan¬ 
gerous — for  newspapers  which 
were  not  pro-government.  They 
accused  DINAPE  of  discrimina¬ 
tion  against  them.  The  method 
was  simple.  All  spokesmen  or 
sources  of  government  news 
were  ordered  not  to  give  any 
information  to  any  newsmen  or 
newspapers  except  those  that 
were  in  favor  of  Rojas  Pinilla. 

In  addition  to  this  round¬ 
about  discrimination,  the  in¬ 
dependent  newspapers  were 
flatly  ordered  not  to  publish 
certain  news  items  of  official 
origin,  that  is,  announcements 
of  an  administrative  nature  or 
government  decisions  in  the 
field  of  politics  or  economics. 

During  the  last  few  days  of 
Rojas  Pinilla’s  regime  h  1  s 
censors  forbade  absolutely  any 
mention  of  the  candidacy  of  his 
opponent  for  the  presidency, 
Guillermo  Leon  Valencia,  who 
had  the  united  backing  of 
C  o  1  o  m  bi  a  ’  s  two  traditional 
parties,  the  Liberals  and  the 
Conservatives. 

Also  forbidden  was  all  criti¬ 
cal  or  adverse  comment  on  the 


2.  The  office  of  the  National 
Directorate  of  Press  was  elim¬ 
inated  and  in  its  place  a  small 
press  department  established  in 
the  presidential  palace. 

The  sole  function  of  the  press 
office  will  be  to  provide  news  of 
the  junta’s  actions  to  all  news¬ 
papers,  without  discrimination, 
and  to  help  newsmen  assigned 
to  the  palace  in  any  way  possi¬ 
ble. 

Operation  and  limitations  of 
the  press  office  were  fixed  in  a 
communique  which  said  Lt. 
Cmdr.  Oscar  Herrera  of  the 
Colombian  Navy  has  been 
named  director  of  the  office. 


Information  .Secretariat 


The  communique  said  specifi¬ 
cally  that  the  .steps  taken  thus 
far  are  “in  accord  with  the 
determination  of  the  military 
junta  of  the  government  to  re¬ 
establish  freedom  of  the  press.” 

The  new  press  office  will  be 
known  simply  as  “Secretariat 
of  Information  of  the  (presi¬ 
dential)  Palace,”  in  contrast  to 
the  pompous  title  which  Rojas 
Pinilla’s  “directorate”  had. 

Under  the  dictatorship  the 
press  department  used  to  sup¬ 
ply  —  to  the  pro-government 
newspapers  —  news  stories  es¬ 
pecially  written  and  “edited” 
favoring  his  re-election  as  pres¬ 
ident. 


'BACK  TO  NORMALCY'  for  the  press  of  Colombia  is  symbolized  by 
this  first  official  news  conference  in  four  years  at  the  San  Carlos 
Presidential  Palace.  Answering  questions  is  Brig.  Gen.  Juan  B. 
Cordoba,  new  secretary  of  the  general  of  the  ruling  junta. 
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puppet  constitutent  assembly  or 
the  move  to  “re-elect”  the 
dictator  by  by-pas.sing  the  con¬ 
stitution. 

Press  Pact 

In  the  face  of  such  drastic 
censorship  the  independent 
newspapers  signed  a  pact  which 
played  a  decisive  roll  in  the 
general  strike  which  resulted  in 
the  dictatorship’s  overthrow. 
The  basis  of  the  pact  was  a 
pledge  not  to  print  any  news  at 
all  about  the  assembly. 

By  the  end  of  April  this 
stand  by  the  independent  press 
had  successfully  withstood  its 
“baptism  of  fire.”  The  after¬ 
noon  Bogota  newspaper  El  In- 
dfpendinente  was  warned  that 
it  would  suffer  government 
sanctions  if  it  did  not  publish 
the  full  text  of  Rojas  Pinilla’s 
address  before  the  opening  ses¬ 
sion  of  the  asembly. 

El  Independiente  refused  to 
do  so.  Its  bold  stand  was  im¬ 
mediately  backed  up  by  Inter- 
medio,  and  La  Republlca,  which 
support,  respectively,  the  Lib¬ 
eral  and  Conservative  parties. 
They  warned  they  would  cease 
publication  if  any  action  was 
taken  against  El  Independiente. 

The  threat  against  El  In¬ 
dependiente  collapsed  and  a 
telling  blow  against  the  govern¬ 
ment  had  been  scored. 

Intennedio,  published  by  Dr. 
Eduardo  Santos,  is  successor 
to  El  Tu  mpo  which  was  forced 
to  close  last  year  in  the  face 
of  extreme  government  tax  and 
financial  sanctions.  (Its  plant 
was  burned  down  under  the 
previous  administration.) 

General  Strike 

.After  this  initial  success  by 
the  thiee  newspapers  against 
government  orders,  all  other 
independent  newspapers 
throughout  the  country  joined 
the  pact  and  together  they  took 
the  first  step  in  the  general 
strike  which  paralyzed  Colombia 
and  toppled  the  Rojas  Pinilla 
regime. 

Intermedia  and  La  RepuhHca 
failed  to  appear  on  Sunday, 
May  •'),  because  a  curfew,  put 
into  effect  the  night  before, 
made  it  impossible  for  their  em¬ 
ployes  to  move  around  in  the 
city.  The  following  day  the 
other  independent  newsjtapers 
suspended  publication  indefinit- 
ly  “until  democracy  is  re-estab¬ 
lished  in  Colombia.” 

Pro-Lib<‘ral  and  pro-Con- 
.servative  newspapers  in  all  im¬ 
portant  cities  of  the  nation 
took  part  in  the  strike.  Press 
censorship  went  into  new  ex¬ 
tremes  aDer  the  general  strike 
went  into  full  gear  an<l  clashes 
between  students  and  police 
broke  out. 

{Continued  on  page  90) 
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July  1  Start 
Set  for  New 
Daily  in  Lima 


Lima,  Ohio 
A  complete,  ready-made  staff 
and  sufficient  capital  await  the 
first  edition  of  the  proposed 
Lima  Citizen,  its  editor  said 
this  week.  (E&P,  Mav  18,  page 
11.) 

Robert  C.  Barton,  who  will 
leave  his  post  as  state  editor 
of  the  Cleveland  Plain  Dealer 
to  assume  the  Lima  editorship, 
said  he  believed  the  swift  for¬ 
mation  of  the  paper  —  the 
movement  only  began  the  last 
week  in  April — was  unprece¬ 
dented  in  present-day  journal- 


and  Mr.  Barton  said  there  were 
sold  “a  number  of  blocks  of 
$10,000”  to  business  men  and 
industrialists. 

James  A.  How’enstine  and 
Sam  Kamin  own  51%  of  the 
stock.  Mr.  Howenstine  is  secre¬ 
tary-treasurer  of  the  Neon 
Products,  Inc.,  and  Mr.  Kamin 
is  president. 

“I  went  to  the  back  end  of 
my  factory  the  other  day,”  said 
Mr.  Howenstine,  “and  before  I 
got  back  to  my  office,  several 


of  my  own  employes  handed 
me  nearly  $4,000  to  buy  stock 
with.” 

“We  may  be  sorry  we 
plunged,  but  weil  have  some 
fun  in  the  meantime.” 

The  News  this  week  switched 
its  Saturday  edition  to  the 
morning  in  order  to  provide  “a 
complete  report  of  Friday  night 
sports  activities”  and  permit 
advertisers’  messages  to  be 
read  in  time  for  Saturday 
shopping. 


Mayor  Eats 
News  Ban  with 


Dignity  Sauce 


Seattle  Newsmen  Tell 
Of  Deal  on  Beck  Book 


“We  have  the  .<taff.  We  have 
the  funds,”  he  said.  “We  are 
shooting  for  July  1  as  the  start 
of  publication.  We  are  making 
such  progress,  in  the  installa¬ 
tion  of  the  mechanical  equip¬ 
ment,  for  instance,  that  it  is 
entirely  possible  W'e  will  pub¬ 
lish  a  ww?k  before  that  date.” 

The  Lima  Citizen,  which  will 
l)e  afternoon,  is  set  to  oppose 
the  Lima  News,  which  has  been 
struck  by  the  Newspaper  Guild 
Local  lf)6.  The  News,  afternoon 
and  Sunday,  is  owned  by  R.  C. 
Holies,  president  of  Freedom 
Newspapers,  Inc. 

Since  the  strike  was  called 
May  1,  the  News  has  continued 
to  publish. 

.\t  the  last  ABC  audit,  the 
News  had  34,.j00  circulation 
daily  and  36,000  on  Sunday. 

“If  we  get  a  good  circula¬ 
tion  and  a  proper  share  of  the 
advertising  dollar,”  said  Mi'. 
Barton,  “we  should  be  in  the 
black  in  12  months.” 

“Two  things  encourage  us,” 
he  added.  “First,  the  picking 
up  of  the  staff,  which,  to  a 
starting  paper,  often  is  a  costly 
experience.  Second,  the  rapid 
flow’  of  money  from  the  people 
of  Lima.” 

Mr.  Barton  said  the  staff 
would  be  composed  mainly  of 
per.sons  who  had  served  on  the 
News  before  Mr.  Holies  pur¬ 
chased  it  in  April,  Iff.lfi.  “We 
have  assurance  the  pre-Hoiles 
peojile  will  switch  to  the  Citi¬ 
zen  when  it  starts,”  he  said. 

“The  $.'500,000  we  have 
sought,  as  capitalization,  will 
be  enough,  we  are  convinced,” 
Mr.  Barton  said.  “We  already 
have  more  than  $300,000,  and 
the  rest  is  easily  in  sight.  And 
there  is  more  available,  if  it  is 
needed.” 

Shares  are  going  at  $’2.'5  each. 


Seattle 

Two  Seattle  newsmen,  re¬ 
tained  to  write  a  book  on  the 
life  of  teamster  boss  Dave 
Beck,  say  they  never  knew  they 
were  being  paid  by  the  union 
and  not  by  Beck  personally. 

The  two  are  Nard  Jones,  edi¬ 
torial  writer,  and  Douglas 
Welch,  reporter,  for  the  Seat¬ 
tle  Pont-Infellif/encer,  a  Hearst 
newspaper.  Mr.  Jones  is  the 
author  of  many  books,  both 
non-fiction  and  novels,  and  both 
men  have  written  many  articles 
and  stories  for  magazines. 

In  a  telegram  to  the  Senate 
Rackets  Committee,  Mr.  Welch 
said  the  two  had  spent  two 
years  on  the  book  and  received 
advances  which  under  an  agree¬ 
ment  with  Mr.  Beck  were  to  be 
applied  against  the  book’s  earn¬ 
ings. 

The  telegram  said: 

Received  $15,U00 

“It  was  understood  that  Beck, 
personally,  was  to  make  the.se 
advances.” 

Under  the  agreement,  Mr. 
Welch  said,  he  received  $5,000 
and  Mr.  Jones  received  $10,000, 
“appreciably  less  than  we  would 
have  earned  if  otherwise  occu¬ 
pied  in  freelance  writing.” 

Mr.  Welch  said  that  he  and 
Mr.  Jones  entered  into  a  writ¬ 
ten  agreement  on  Jan.  15,  1955, 
which  made  Mr.  Beck — person¬ 
ally — the  “owner  of  the  prop¬ 
erty  from  its  inception.” 

'  He  said  they  specified  that 
the  book  was  to  be  handled 
through  their  literary  agent, 
Brandt  and  Brandt,  New  York, 
and  “be  published  through  regu¬ 
lar  trade  channels  and  not 
privately  printed  or  distributed 
by  other  than  a  bonafide  pub¬ 
lisher.” 

As  to  the  payments,  Mr. 
Welch  said: 

“We  had  no  i-eason  initially 
to  doubt  Beck’s  statement  that 
he  would  make  the  advances 
personally.  However,  when  the 
first  checks  arrived  after  we 


had  worked  two  or  three 
months,  we  were  surprised  to 
find  them  drawn  on  the  Team¬ 
sters  Union. 

“Mr.  Jones  and  I  immediately 
asked  Beck  who  was  paying  us, 
he  or  the  union,  and  we  pointed 
out  that  our  agreement  pro¬ 
vided  that  title  to  the  book 
would  be  vested  in  him  per¬ 
sonally. 

“He  told  us  he  had  no  means 
of  reminding  himself  to  for¬ 
ward  our  advances  in  monthly 
installments,  that  this  was 
merely  a  bookkeeping  detail 
and  that  the  union  understood 
he  would  pick  up  the  whole  tab 
when  all  advances  to  us  had 
been  paid. 

“We  were  subsequently  I’e- 
assured  by  two  incidents.  Af¬ 
ter  the  book  had  been  com¬ 
pleted,  Jones  elected  to  ask 
Beck  for  the  balance  of  his  ad¬ 
vance,  in  the  sum  of  $2,500, 
and  Beck  gave  Jones  a  personal 
check  for  that  sum. 


Sioux  Falls,  s.I), 
A  sharp  feud  about  news 
releases  between  Mayor  Fay 
Wheeldon  and  the  Sioux  Falk 
Argus-Leader  ended  about  as 
abruptly  as  it  started. 

Annoyed  by  an  editorial  dis¬ 
cussion  about  civic  affairs  in 
the  newspaper.  Mayor  Wheel¬ 
don  called  David  H.  Smith, 
Argus-Leader  City  Hall  re- 
portei’,  and  .said:  “From  now 
on.  I’ll  give  all  the  information 
from  my  office  to  the  radio  and 
television  and  none  to  the 
Argus-Leader.” 

Explaining  his  annoyance 
with  the  newspaper.  Mayor 
Wheeldon  said:  “I’m  tired  of 
having  Fred  Christopherson 
(Argus-Leader  editor)  kick  me 
in  the  head.  From  now  on  the 
boys  up  at  the  Argus-Leader 
can  go  to  hell.” 


The  Argus-Leader  commented; 


Bonk  Delivered 

“Further,  Beck  set  up  a  trust 
fund  with  Seattle  University 
as  beneficiary,  identifying  him- 
-self  as  owner  personally  of  the 
book,  and  began  negotiations 
with  our  literary  agent  to  have 
his  royalties  paid  to  (the  uni¬ 
versity)  as  soon  as  his  advances 
to  us  had  been  reimbursed. 

“If  there  is  any  question 
about  the  manner  of  the  pay¬ 
ment  of  our  advances,  it  is  a 
question  between  Beck  and 
the  union.  W’e  have  delivered 
the  book.” 

Mr.  Welch  said  the  two  have 
kept  the  newspaper’s  manage¬ 
ment  informed  of  the  circum¬ 
stances  of  the  book  and  its 
progress  “from  its  early  begin¬ 
ning.” 

Mr.  Welch  has  been  a  P-I 
employe  for  24  years  and  Mr. 
Jones  for  four.  The  newspa¬ 
per  said  such  off-duty  work  is 
the  “pi’ivilege  of  individual  re¬ 
porters”  under  a  clause  in  the 
guild  contract. 


“The  mayor  has  no  right  to 
deny  access  to  the  news.  That  is 
far  beyond  his  privilege  and  his 
power.  And  we’re  sure  that  in 
the  cool,  calm  light  of  the  morn¬ 
ing  after,  he’ll  recognize  his 
mistake  and  adjust  his  policy 
to  one  in  conformity  with  the 
dignity  and  the  requirements  of 
the  public  office  which  he 
holds.” 

And  that  he  did.  The  next 
day  Mayor  Wheeldon  announced 
that  news  would  be  available 
at  his  office  to  all  media,  in¬ 
cluding  the  Argus-Leader  “if 
they  want  to  get  it.” 


Newspaper  Manager 
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Hurt  in  Fist  Fights 

Beaver  Fau.s,  Pa. 

An  election  feud  sent  James 
H.  March  Sr.,  general  manager 
of  the  Beaver  Falls  Seics- 
Tribune,  to  the  hospital  this 
week  for  treatment  of  injuries 
inflicted  in  fisticuffs  with  a 
political  leader. 

Samuel  G.  Neff,  Democratic 
chairman  and  manager  of  the 
State  Workman’s  Insurance 
Fund,  engaged  Mr.  March  in  an 
altercation  in  the  lounge  of  the 
Brodhead  Hotel.  Pushes  and 
punches  were  exchanged,  Mr. 
March  suffering  cuts  of  the  lip. 
forehead  and  gum. 

A  News-Tribune  editorial  said 
“Mr.  Neff  was  apparently  a 
little  extra  sore”  about  a  stoO’ 
regarding  Mrs.  Neff  who  is 
running  for  tax  collector. 
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112  ‘Millionaire’  Ad 
Accounts  on  ’56  Roll 

General  Motors  Coqioration  retained  in  1956  for  the  lOtli 
suctessive  year  its  position  as  the  leading  national  advertiser 
in  newspapers. 

The  Bureau  of  Advertising  of  the  American  Newspaper 
Publishers  Association  today  releases  in  Editor  &  Publisher 
(Pa^es  69-85)  its  annual  study  of  expenditures  by  all  national 
advertisers  using  $25, (KK)  or  more  of  newspaper  space.  The 
compilation  shows  112  firms  investing  more  than  $1,(K)0,000 
in  newspaper  advertising. 


rilK  TOP  100  NATIONAL  NEVk  SPAPEK  AON  EIM ISEIIS 


and  Philip  Morris,  Inc.,  had  to 
increase  its  newspaper  expendi¬ 
ture  24.3%  in  order  to  stay  in 
14th  place.  Ligpett  &  Myers 
went  from  65th  to  58th  place 
with  an  increase  of  11.8%, 
while  P.  Ijorillard  Co.,  which 


The  General  Motors  total  of 
$53,778,652,  was  followed  by 
Ford  Motor  Company’s  $25,366,- 
292  in  second  place  and  Chrysler 
Corporation’s  third-place  total 
of  $17,946,196.  The  one-two- 

three  order  of  these  companies  .  mo  i  j 

repeats  their  performance  of 

with  an  increase  of  121.2%. 

Most  oil  companies  showed 
substantial  gains  in  newspaper 


1955. 

The  newspaper  national  ad¬ 
vertising  total  hit  an  all-time 
peak  of  $737,996,000  in  1956.  ,  ...  ,  , 

ne  figures,  compiled  for  the  advertusing  last  year. 

Bureau  by  Media  Records,  Inc.,  • 

are  derived  from  actual  meas¬ 
urements  in  newspapers  ac¬ 
counting  for  88.9%  of  total 
weekday  circulation  and  95.7  Cf 
of  total  Sunday  circulation. 

Included  in  the  1956  tabula¬ 
tion  are  1,548  individual  com¬ 
panies  and  3,768  individual 
product  and  service  listings, 
both  of  which  constitute  new 
records. 

While  the  General  Motors 
figure  was  14  per  cent  below 
its  1955  total  of  $62,587,251, 
largely  as  the  result  of  lower 
sales  volume,  the  'Bureau  said, 
the  1956  newspaper  ad  sum  was 
19  times  greater  than  GM’s 
newspaper  expenditure  in  1946, 
the  year  before  it  took  posses¬ 
sion  of  the  No.  1  spot. 

In  fourth  place  in  1956,  mov¬ 
ing  up  from  fifth  in  1955,  was 
Colgate-Palmolive  Co.,  with  an 
increase  of  32.1%  in  its  news¬ 
paper  expenditures,  from  .$9,- 
335,133  to  $12,335,541. 

The  Bureau  pointed  out  that 
the  last  advertiser  in  its  list¬ 
ing  of  the  “Top  100”  for  1956 
—Sunshine  Biscuits,  Inc. — used 
Jl, 135, 499  of  newspaper  space, 
compared  with  a  figure  of  $990,- 
145  for  the  1955  occupant  of 
100th  place,  J.  A,  Folger  &  Co. 

Thus,  in  19.56  for  the  first  time, 
the  Bureau  points  out,  a  nation¬ 
al  advertiser  had  to  invest  well 
O'er  a  million  dollars  to  come 
"ithin  this  select  circle.  In  1956 
there  were  112  "millionaires” 

(investors  of  a  million  or  more), 
compared  with  96  in  1955. 

Reynolds  Tobacco  Co.  leaped 
from  17th  to  12th  place  with  a 
eain  of  71.8%;  American  To¬ 
bacco  Co.  moved  from  15th  to 
13th  with  a  41.2%  increase; 


Record  Sales  Days 
Follow  Ad  Splurfse 

Chicago 

The  jiulling  power  of  news¬ 
paper  advertising  was  clearly 
demon.strated  here  last  week 
when  two  Chicago  department 
store  firms  featured  special 
sales  in  multiple-page  sections 
and  set  all-time  record  highs 
in  business. 

Goldblatt’s  stores  topped  $2 
million  in  total  .sales  for  May 
16,  the  biggest  day  in  the  chain 
.store’s  42-year  history,  accord¬ 
ing  to  Louis  Goldblatt,  execu¬ 
tive  vicepresident.  The  “Star” 
sales  event  is  an  annual  14-day 
promotion,  but  the  big  peak 
came  immediately  following  the 
use  of  30  pages  of  advertising 
in  Chicago  newspapers,  plus 
multiple  sections  in  Rockford, 
.Joliet,  Hammond,  Gary  and  Ra¬ 
cine  newspapers. 

Goldblatt’s  followed  up  with 
19  additional  pages  of  ads  in 
Chicago  dailies,  supplemented 
by  a  20-page  roto  shopper 
which  was  distributed  to  homes 
throughout  the  Chicago  area. 

Carson  Piide  Scott  &  Com¬ 
pany’s  State  Street  store  set  a 
peak  for  any  day  of  its  history 
on  May  16,  as  a  result  of  its 
one  day  "Big  Day”  sale  in 
which  80%  of  the  department 
store’s  advertising  expenditure 
went  to  newspapers. 

Carson  concentrated  its  20 
pages  of  advertising  in  four 
Chicago  dailies  in  advance  of 
the  sale  at  its  downtown  store. 
Sales  showed  an  18%  gain  over 
that  of  a  “Big  Day”  sale  held 


a  year  earlier. 
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Rank  Company 

1.  (icncral  Motors  I'orp .  $ 

2.  Ford  .Motor  Co . 

3.  Chrysler  Corp . 

4.  Col*ate-Palmolhe  Co . 

5.  liistillers  Corp.-Seagram's  Ltd . 

6.  Lever  Bros.  Co . 

7.  General  Klectrle  Co . 

8.  Xational  liistillers  Piodiicis  . 

9.  Selieiiley  Industries,  Inc . 

10.  Procter  &  Gamliie  Co..  The  . 

11.  National  Hairy  Prodnels  Corp . 

12.  General  Foods  Cor|i . 

13.  Reynolds  Tolwcco  Co.,  R.  J . 

14.  .American  Toliacco  Co . 

15.  Morris,  Phili|>.  Inc . 

16.  Studcbater-Packard  (  orp . 

17.  National  Biscuit  t  o . 

18.  Shell  Oil  Co. 

19.  .\rmour  &  Co . 

20.  Campliell  Sou|i  Co . 

21.  Eastern  Airlines.  Ine . 

22.  Standard  Oil  (o.  (New  Jeisev)  . 

23.  (hincral  Mills,  Ine . 

24.  Nestle  Co.,  Inc..  The  . 

23.  Swift  &  Co.  .. 

26.  Westinghouse  Kleclric  ( orii . 

27.  American  Airlines.  Inc . 

28.  Pillshury  Mills  Ini 

29.  Standard  Brands.  |nc . 

30.  American  Motors  (oip . 

31.  Gillette  Co.,  The  . 

32.  Walker-Godderham  Worts  Ltd..  Hiram 

33.  Pepsi-Cola  Co . 

34.  Quaker  Oats  Co..  The  . 

35.  Monsanto  Chemical  to . 

36.  Sterling  Drug.  Inc . 

37.  Socony-Mohile  Oil  Co..  Inc . 

.38.  Doiibleday  &  Co.,  Inc . 

39.  Kadio  Corp.  of  America  . 

40.  Continental  Baking  t  o..  Inc . 

41.  Sun  Oil  Co . 

42.  Gulf  Oil  Corp . 

43.  Goodyear  Tire  &  Rnlilmr  Co.  Inc . 

44.  Stanilaril  Oil  Co.  (Indiana)  . 

45.  Prudential  Insurance  to.  of  America 

46.  Trans  World  Airlines.  Inc . 

47.  Coca-Cola  Co.,  The  . 

48.  Liebmann  Breweries,  Inc . 

49.  Bristol-Myers  Co.  .. 

50.  Curtis  Publishing  Co . 

51.  tlornx  Chemical  Co . 

52.  Publieker  Industries.  Inc . 

.■)3.  Fnitcd  Air  Lines,  Inc . 

54.  Carnation  Co . 

55.  Wrigley  Co..  Wm.  Jr . 

56  Libhy,  McNeill  &  Lil.hv 

57.  .\mcrlcan  Home  Products  I  orp . 

58.  Liggett  &  Myers  Toliacco  t  o . 

59.  Heulilcin  &  Bro..  G.  1 . 

60.  Sinclair  Refining  Co . 

61  Stanley  Warner  Corp.**  . 

62.  Hunt  Fomls,  Inc . 

6.3.  Kellogg  Co . 

64.  Rrown-Fureman  Distillers  Corp . 

65.  Lorlllard  Co..  P . 

66.  DuPont  de  Nemours  &  Co..  Inc.,  E.  I. 

67.  Greyhound  Corp . 

68.  Standard  Oil  Co.  of  Calif . 

69.  Glenmnre  Distilleries  Co..  Inc . 

70.  Renfield  Importers.  Ltd . 

71.  Helene  Curtis  Industries,  Inc . 

72.  Phillips  Petroleum  Co . 

73.  Firestone  Tire  &  Rubber  Co . 

74.  Pabst  Brewing  Co . 

73.  National  Airlines,  Inc . 

76.  Borden  Co . 

77.  Chesebrough-Pnnd's.  Inc . 

78.  Canada  Dry  Ginger  Ale.  Inc . 

79.  Time.  Inc . 

80.  Committee  On  Steel  Pipe  Research. 

American  Iron  &  .Steel  Institute  . 

81.  Best  Foods.  Ine..  The  . 

82.  Pan  American  World  Airways  . 

83.  Beacon  Co.,  The  . 

84.  New  York  Central  System  . 

85.  Allstate  Insurance  Co . 

86.  Readers  Digest  Assn..  Ine..  Tlie  . 

87.  Corn  Products  Refining  Co . 

88.  Helna  Co.,  H.  J . 

89.  Eversharp.  Inc . 

90  Carter  Products.  Inc . 

91.  Riibinstpin.  Ine.,  Helena  . 

92.  Eastman  Kodak.  Co . 

93.  Babbitt.  Inc..  B.  T . 

94  Grove  Laboratories.  Inc..  The  . 

95.  Texas  Co.,  The  . 

96.  Delta  Air  Lines,  Inc . 

97.  Institute  of  Life  Insurance  . 

98.  Continental  Oil  Co . 

99.  Sunbeam  Corp . 

100.  Sunshine  Biscuit.  Ine . 

•  Vnranked  in  1955 

••  Listed  as  International  Ijtex  Corp.  In  1955 
•••  Not  llsleil  In  1935 


Source;  Preiaired  by  .Media  Keeords  lor  the  Bureau  of  Advertising. 


1956  Rank 

1955 

% 

Investment  in  1955 

Investment 

Change 

53.778.652 

1 

$  62,587.251 

—  14.1 

23,366,292 

2 

29,610,982 

—  14.3 

17,946,196 

3 

24,058,711 

—  25.4 

12.335.34 1 

5 

9.335,133 

-r  32.1 

11.751,216 

4 

9,310,168 

19.8 

10»57U,501 

8 

7,672,939 

-h  37.8 

10,292.387 

() 

7,557,414 

-i"  36.2 

8,628,760 

IM 

6,549,419 

-+-  31.7 

7,365,790 

12 

5,925,590 

-*-  24.3 

7,141.885 

7 

7,946,306 

—  10.1 

7,107,153 

13 

4,811,426 

-1-  47.7 

6.701,455 

ti 

8,665,524 

—  22-7 

6,517.893 

17 

3,793,402 

—  71.8 

6,033,100 

15 

4,273,234 

-h  41.2 

5,975.055 

14 

4.805.642 

-f-  24.3 

4.493,716 

11 

6.025,371 

—  25.4 

4,281,819 

18 

3,528,133 

-+-  21.4 

4.215,509 

37 

2,407,907 

-r  75.1 

3.998,486 

21 

3,354,979 

—  l!t.2 

3,854.337 

40 

2,344,703 

-s-  64.4 

3,604,034 

19 

3.400.639 

—  6.(p 

3,442,246 

42 

2,311,542 

-r-  48.9 

3,432,583 

16 

3,908,473 

—  12.2 

3,319,632 

26 

2,772,989 

-•  19.7 

3,223,682 

2'2 

3.185,454 

-s-  1.2 

3.137,028 

33 

2,514,967 

-4-  24.7 

3.044,602 

28 

2.697.004 

—  12.1‘ 

2.969,334 

64 

1.608,694 

—  ,S4.6 

2,963,542 

23 

2,884,460 

-1“  2-7 

2,895.363 

20 

3.376,354 

—  14.2 

2.809.071 

47 

2.097,957 

--  33.9 

2.738,014 

25 

2.774.618 

—  0.6 

2,699.739 

41 

2,314,609 

—  I6.i; 

2.681,803 

30 

2.592.870 

-S-  3.4 

2.519,640 

45 

2,163,223 

—  16..-. 

2.518,287 

32 

2.552.622 

—  l.:v 

2,501,197 

31 

2,512,350 

—  2.4 

2.452..387 

43 

2.257.430 

4-  8.6 

2.441.85.3 

.SO 

2.365.379 

-i-  3.2 

2.436,771 

82 

1,213.136 

-fIOO.9 

2.344.121 

44 

2.188.692 

-t-  7.1 

2,218.484 

34 

2.495.161 

—  11.1 

2.206,072 

46 

2.110,.'>07 

4.5 

2,203.736 

.51 

1.870,732 

-f-  17.8 

2.203.603 

00 

1.415,597 

-r  .5.5.7 

2,182,757 

59 

i.oTo.rioS 

-i-  30.3 

2,116,391 

24 

2.775,109 

—  2,3.7 

2.085.240 

49 

2.029.431 

-h  2.7 

2,032,580 

38 

2, 384, .543 

—  14.8 

2.025.928 

50 

1,722,811 

-f  17.6 

2.008. 42!» 

36 

2.463.665 

—  18.5 

2,005,438 

oo 

1,777.961 

+  12.8 

1.939,951 

58 

1.690,172 

~t~  n.s 

1.002.320 

00 

1.671.578 

—  13.8 

1.878,405 

54 

“H  2.7 

1.833.290 

♦ 

742.304 

-rl47.2 

1,811,087 

35 

2,469,658 

—  26.7 

1.755,772 

05 

1.569.970 

-4  11.8 

1,746.033 

08 

-r  75. S 

1.733.612 

* 

939,410 

-p-  84.5 

1,731,1.53 

97 

997,678 

4-  73.5 

1,705,759 

20 

2,645.666 

—  35.5 

1,035.515 

75 

i,3r»r).i55 

-4  20.7 

1,628,882 

07 

1.505,868 

-i-  K.2 

1,607,420 

• 

726,813 

-i-121.2 

1,589.630 

95 

1,011,280 

57.2 

1.388,763 

52 

1,861,634 

—  11.7 

1,343.433 

02 

1,043,057 

-4  48.0 

1,518.079 

81 

1,232,463 

--  23.2 

1,495,075 

17 

1,298,745 

—  15.1 

1.485,353 

62 

1,663,714 

—  10.7 

1,446,058 

6l> 

1,519,645 

—  4.8 

1,401.266 

76 

1,331,551 

-4  5.2 

1.392,270 

71 

1.378.172 

—  1.0 

1,384,476 

84 

1,130,551 

f  22.5 

1.380.333 

53 

1.855.566 

—  25.6 

1.362,138 

68 

1,444,949 

—  5.7 

1,346,181 

78 

1,256.948 

—  7.1 

1,344,516 

27 

2.749,181 

—  51.1 

1.342,300 

• 

•  •• 

-T  Infinity 

1,341,486 

63 

1,661,495 

—  19.3 

1.334,910 

74 

1,355.172 

—  1.5 

1,299,611 

85 

1,127,488 

-s-  1.5.3 

1.284.260 

• 

870.241 

47.6 

1,271,224 

• 

903.096 

4-  40.8 

1,269,422 

• 

794.341 

—  50.  S 

1,264,122 

89 

1.083.720 

4^-  16.6 

1.264.076 

• 

060.940 

—  30.3 

1.253.321 

70 

1.403.761 

—  10.7 

1.244.671 

• 

208.820 

+  406.0 

1.241.8.52 

• 

268.945 

4- .361. 7 

1.230.743 

93 

1.030..386 

4-  19.4 

1.219.638 

91 

1.044.412 

4-  16.8 

1.213.458 

• 

770.237 

-f-  ,55.7 

1,210.317 

86 

1.125.092 

4-  7.t; 

1.208.840 

• 

698.345 

4-  73.1 

1,1 73, .383 

88 

1,102,294 

-t-  6.4 

1.172.955 

80 

1.251.430 

—  6.3 

1,141.303 

• 

669.578 

4-  70.5 

1,135.499 

• 

708,187 

-f  60.3 
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Newspaper  Costs  High 
By  ‘Single  Yardstick’ 


Newspaper  advertising  costs 
are  made  to  seem  much  higher 
per  thousand  than  TV  and  radio 
costs  when  compared  by  a  “sin¬ 
gle  yardstick  rating  system” 
devised  by  Dr.  Sydney  Roslow, 
director,  The  Pulse,  Inc. 

Dr.  Roslow  gave  latest  results 
in  his  series  of  “rating  studies” 
this  week  at  a  breakfast  at¬ 
tended  by  about  300  advertising 
agency  executives  and  officials 
of  brand  name  companies.  He 
said  they  w'ere  based  on  per¬ 
sonal  interviews  made  with 
about  1,000  families  in  Balti¬ 
more,  Md.,  financed  by  the  city’s 
TV  and  radio  interests  at  a  cost 
of  approximately  $3,500. 

It  was  the  first  time,  he  point¬ 
ed  out,  that  The  Pulse  had  car¬ 
ried  its  method  for  comparing 
the  different  media  to  the  point 
of  costs,  although  the  idea  dates 
hack  two  years  and  was  “docu¬ 
mented  by  some  16,000  inter¬ 
views.”  Cities  previously  studied 
included  I^os  Angeles,  Denver, 
Seattle  and  Salt  I^ke  City. 
(E&P,  Oct.  27,  1956.  page  74.) 

In  Baltimore,  costs  were  com¬ 
puted  to  show  the  cost  for  “a 
1.0  commercial  remembrance 
rating  for  the  newspapers,  the 
radio  station  and  for  TV,”  Dr. 
Roslow  said. 

“Comparisons  show  that  news¬ 
paper  costs  can  be  40  times 
over  radio,  and  15  times  over 
TV  depending  upon  stations, 
papers,  amount  of  newspaper 
space  and  length  of  broadcast- 
ine  time,”  he  said. 

Dr.  Roslow’s  premise  is  that 
the  total  circulation  of  newspa¬ 
pers  compared  with  broadcast¬ 
ing  ratings  is  not  a  true  com¬ 
parison,  “because  in  a  circula¬ 
tion  concept  the  home  can  theo¬ 
retically  have  access  to  the  en¬ 
tire  newspaper  at  any  time 
while  it  cannot  have  access  to 
the  entire  station  at  any  time.” 

At  the  same  time,  he  main¬ 
tains  that  broadcasting  rating 
measurements,  “have  advanced 
to  a  high  degree  of  adequacy.” 
He  claims  to  have  modified  the 
technique  for  measuring  “ad” 
notings  so  that  it  “resembles 
the  techni(iue  for  obtaining 
quarter-hour  broadcast  rat¬ 
ings.” 

Under  The  Pulse  method,  rat¬ 
ings  are  based  on  all  homes 
visited.  The  “aided  recall  inter¬ 
view  technique”  is  used. 

“All  members  of  the  house¬ 
hold  have  joined  in  the  inter¬ 
view,”  Dr.  Roslow  explained. 
“Thev  have  looked  at  the  adver¬ 
tisements  on  each  page  of  the 


paper  and  identified  those  seen 
that  day  or  last  night.  The 
mere  identification  of  the  ad¬ 
vertisement  is  credited.  No  re¬ 
quirements  were  established  for 
the  amount  of  copy  read,  or  de¬ 
tail  remembered. 

“This  is  the  same  procedure 
when  the  members  of  the  house¬ 
hold  identify  the  programs  on 
the  roster  as  having  been  heard 
today  or  last  night.  We  showed 
the  commercials,  which  had 
been  aired  on  the  programs. 

“In  all  the  studies,  the  aver¬ 
age  ratings  for  the  newspaper 
advertising  have  been  low  and 
the  average  quarter-hour  rat¬ 
ings  of  broadcasting  have  com¬ 
pared  most  favorably  with  these 
newspaper  ad  ratings.” 

Carrpng  the  method  to  costs 
per  1.0  rating  showed  that  a 
full  page  in  Baltimore  cost  $223 
as  compared  with  $13  for  a  one- 
minute  radio  announcement  be¬ 
tween  6  and  7  P.M.,  or  $17  for 
a  20-second  TV  commercial  be¬ 
tween  6  and  7  P.M.;  $21  be¬ 
tween  7-8  P.M.;  $39,  between  8 
and  10:.30  P.M.;  and  $28  be¬ 
tween  10:30  and  11  P.M. 

• 

William  J.  Soiitliaiii; 
Relire<l  Publisher 

Hamilton,  Ont. 

William  James  Southam  died 
of  a  heart  attack  here  May  22 
just  a  few  days  before  he  would 
have  observed  his  80th  birthday. 

A  son  of  the  founder  of  the 
Southam  group  of  newspapers, 
he  was  publisher  of  the  Hamil¬ 
ton  Spectator  from  1919  until 
he  retiied  in  1930.  He  started 
his  newspaper  career  on  the 
Spectator  in  1911. 

Surviving  are  his  widow, 
three  sons,  William  Watson, 
Frederick  Morris  and  Basil 
Gordon,  and  two  daughters, 
Mrs.  James  W.  Thomson  and 
Mrs.  John  McPherson. 

Stuart  List  Heails 
Amerioaii  Coiiipaiiy 

Chicago 

Stuart  List,  publisher  of  the 
Chicago  American  was  elected 
president  of  Chicago  American 
Publishing  Co.,  a  subsidiary  of 
the  Tribune  Co.,  at  the  annual 
meeting  of  stockholders  May 
20-21.  The  Tribune  purchased 
the  American  last  October.  Mr. 
List  has  been  publisher  of  the 
l)aper  since  1953. 


Oscar  Berger’s 

VIP-Gallery 


DRAWN  FROM  LIFE  ESPECIALLY  FOR  E&P. 


Faure  to  Write 


From  Red  China 


International  News  Service 
has  made  an  arrangement  for 
a  series  of  articles  from  Red 
China  by  Edgar  Faure,  a  for¬ 
mer  premier  of  France.  M. 
Faure  entered  China  May  20 
on  a  private  visit. 

J.  Kingsbury  Smith,  vicepres¬ 
ident  and  general  manager  of 
INS,  said  the  agreement  with 
M.  Faure  to  write  about  his 
experiences  and  observations  in 
China  had  been  concluded  prior 
to  the  time  Secretary  of  State 
Dulles  suggested  that  U.  S. 
news  agencies  might  hire  for¬ 
eign  nationals  to  cover  China. 


It  is  expected,  Mr.  Smitl 
said,  that  the  49-year-ol(i 
French  statesman,  attorney  am 
onetime  leader  of  the  Resist¬ 
ance  movement,  will  interview 
the  Red  Chinese  leaders  ami 
the  people  of  China.  He  is  > 
member  of  the  Radical-Socialist 
(moderate)  party  in  France  anc^ 
was  on  the  prosecutor’s  staff  at 
the  Nurenberg  war  trials. 


$41  Million  for  Ails 

Stockholders  of  Standard  Oil 
Company  of  New  Jersey  were 
told  this  week  at  the  annua! 
meeting  that  the  advertising 
budget  for  1957  is  $41  niillioa- 
This  compares  with  $32.5  in'l' 
lion  in  1955  and  $38.5  niilli® 
in  1956. 
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Mutual  d/strust 


ONE  THING  IN  COMMON 

Ink,  Miami  News 


SWEEPING  VICTORY 

Jenkins,  New  York  Journal  American 


STICKS  AND  STONES 

Mannin9,  McNaught  Syndicate 


14  Newsmen  Fly  2,000 
Miles  Studying  N.  C. 
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By  Kay  Ernin 

Asheville,  N.  C. 

Newspaper  editors  of  North 
Carolina  introduced  their  state 
to  14  out-of-state  editors  on  a 
2,000-mile  Editors’  Air  Cruise, 
which  ended  here  after  six  days 
and  nights  of  sightseeing. 

Governor  Luther  H.  Hodges 
joined  with  Thomas  L.  Robin¬ 
son,  president  of  the  North 
Carolina  Press  Association  and 
of  the  Charlotte  News,  in  in- 
'■iting  and  entertaining  the 
group. 

Forty  daily  newspapers  and 
175  non-daily  newspapers  joined 
forces  in  helping  the  visiting 
editors  “see  a  state  as  no  other 
state  has  ever  been  seen.” 

No  Speeches 

There  were  no  speeches. 
There  was  no  “selling”  of  any 
place  or  product.  Informal  in¬ 
troductions  were  made  and  good 
conversation  was  the  theme  of 
countless  intimate  talks  with 
bankers  and  farmers,  manufac¬ 
turers  and  inn  keepers,  state 
officials  and  casual  passers-by. 

Hosts  loaded  the  touring  edi¬ 
tors  with  such  mementoes  as 
sports  shirts,  cartons  of  cigar¬ 
ettes,  ladies’  hose.  “Social 
hours”  convivially  marked  the 
sundowns. 

The  chartered  plane  picked 
us  up  in  Washington,  flew  us 
over  the  famous  Outer  Banks 
of  North  Carolina — where  the 
frights  first  flew  a  plane — to 
Raleigh  for  dinner  with  Gover- 
uor  Hodges  in  the  Governor’s 


Mansion.  The  next  day  we  were 
flown  over  the  “Research 
Triangle”  institutions  (Duke 
University  in  Durham,  Univer¬ 
sity  of  North  Carolina  in  Chapel 
Hill,  N.  C.  State  College  in 
Raleigh)  and  on  to  Wilmington 
and  for  a  day  of  deep-sea  fish¬ 
ing  with  Governor  Hodges  off 
Wrightsville  Beach. 

Night  Stop-Overs 

Night  stop-overs  were  made 
in  Raleigh,  Charlotte,  Pinehurst, 
Winston-Salem  and  Asheville. 

Accompanying  Governor 
Hodges  was  his  secretary,  Ed¬ 
ward  L.  Rankin,  formerly  with 
the  Associated  Press,  Winston- 
Salem  Journal  and  Salisbtiry 
Post. 

Editor  Jonathan  Daniels,  Ral¬ 
eigh  News  and  Observer,  Mrs. 
James  Bowd  Boyd,  publisher 
of  the  Southern  Pines  Pilot 
and  widow  of  the  author,  and 
Ralph  Price,  former  president 
of  the  Jefferson  Standard  Life 
Insurance  Company,  which  has 
financed  newspapers  and  radio 
stations,  threw  open  their 
homes  for  parties  for  the  press. 

Newspapers  in  each  of  the 
stopover  points  were  hosts  at 
dinners.  Happy  reunions  of  old 
friends  occurred  everywhere 
and  editors  joined  us  for  por¬ 
tions  of  the  Air  Cruise.  For 
instance,  George  Haslam,  King 
Features  Syndicate,  formerly 
managing  editor  of  the  Wil¬ 
mington  Star,  was  visiting 
there,  and  came  out  to  the 


airport  to  greet  the  group. 
Some  of  us  went  deep  sea¬ 
fishing  on  the  boat  of  Rye  B. 
Page  Jr.,  publisher  of  the  Wil¬ 
mington  Star  and  News,  but 
we  didn’t  have  time  to  go 
aloft  in  his  private  four¬ 
seater  plane,  which  he  pilots 
as  expertly  as  he  does  his 
launch,  his  sports  car — and  his 
two  newspapers.  (Fish  popula¬ 
tion  of  Carolina  coastal  waters 
did  not  drop  precipitately  as  a 
result  of  the  angling  editors’ 
efforts). 

Visitors  agreed  North  Caro¬ 
lina’s  greatest  need  is  for  more 
advertising  and  publicity  to 
tell  the  rest  of  the  country  of 
her  advantages.  The  State  now 
spends  $300,000  in  advertising 
annually,  most  of  it  in  out-of- 
state  newspapers. 

14  Guest  Editors 

Out-of-state  editors  on  the 
tour  were  William  J.  Foote, 
managing  editor,  Hartford 
(Conn.)  Courant;  Louis  Hiner, 
Washington  bureau  chief,  In¬ 
dianapolis  (Ind.)  News;  Jack 
Bell,  Miami  (Fla.)  Herald  and 
Knight  Newspapers  columnist; 
John  Forrest,  financial  editor. 
New  York  Times;  Michael 
Ogden,  managing  editor.  Pro¬ 
vidence  (R.  I.)  Journal;  Aubrey 
Graves,  outdoor  editor,  TFas/i- 
ington  (D.  C.)  Post  &  Times- 
Herald;  William  Hines,  Sunday 
editor,  Washington  (D.  C.) 
Star;  Eugene  Miller,  associate 
business  editor.  Business  Week; 
Bernard  Glaser,  managing  edi¬ 
tor,  Coronet;  A.  M.  Sullivan, 
editor.  Dun's  Review  and 
Modern  Industrij;  Robert  L. 
Conly,  assistant  editor,  National 
Geographic;  William  Emerson, 
Southern  bureau  chief,  News¬ 
week;  Herbert  Kaufman,  edi¬ 


tor,  See  America;  Harry  John¬ 
ston,  Southern  bureau  chief. 
Time  and  Life;  and  an  Editor 
&  Publisher  reporter. 

Cruise  Committee 

The  North  Carolina  Press 
Association  Air  Cruise  Commit¬ 
tee  was  composed  of  Thomas 

L.  Robinson,  chairman;  Mrs. 
James  Boyd,  editor.  Southern 
Pines  Pilot;  Robert  Bunnelle, 
publisher,  Asheville  Citizen  and 
Times;  Carl  C.  Council,  presi¬ 
dent  and  publisher,  Durham 
Herald  and  Sun;  W.  K.  Hoyt, 
publisher,  Witiston-Salem  Jour¬ 
nal  and  Sentinel;  C.  O.  Jeffress, 
general  manager,  Greensboro 
Dailji  News;  C.  A.  McKnight, 
editor,  Charlotte  Observer;  C. 

M.  Ogle,  president,  Henderson¬ 
ville  Times-News;  R.  B.  Page 
Jr.,  publisher,  Wilmington  Star 
and  News;  Sam  Ragan,  execu¬ 
tive  editor,  Raleigh  News  and 
Observer;  D.  A.  Rowley,  High 
Point  Enterprise. 

Just  to  see  that  the  folks  did 
not  go  home  hungry,  one  host, 
John  A.  Parris,  Asheville  Citi¬ 
zen  columnist  and  head  of  the 
Cherokee  Historical  Associa¬ 
tion,  gave  us  a  country  mid¬ 
day  dinner  at  Sun.set  Farms, 
Whittier.  (Mr.  Parris  formerly 
served  the  UP  and  AP  abroad.) 
The  mouth-watering  menu  of¬ 
fered  25  items,  including  iced 
rhubarb  juice,  hot  consomme 
with  garlic  toast  and  cheese 
biscuits,  cured  ham  steaks  with 
minted  apples,  rainbow  trout 
with  hush  puppies,  peas  and 
new  potatoes,  wilted  green- 
garden-y-crunch  salad  with 
sour  cream  or  cheese  dressing, 
spoon  bread,  hot  buttermilk 
biscuits,  old-fashioned  butter¬ 
milk  pie  or  strawberry  short¬ 
cake. 
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‘Customer  Is  King’ 
Say  Forum  Speakers 


Chicago 

“Today’s  JIarketing  Concept 
Begins  and  Ends  with  the  Cus¬ 
tomer”  was  the  general  theme 
of  the  Chicago  Tribune’s  eighth 
annual  Forum  on  Distribution 
and  Advertising  here  this  week. 

Guest  speakers — who  doubled 
as  panelists  in  the  question- 
and-answer  period  following 
each  session’s  formal  presenta¬ 
tion  of  today’s  marketing  con¬ 
cept  —  generally  agreed  the 
“customer  is  king.”  They  sug¬ 
gested,  however,  different  ap- 
jiroaches  in  carrying  out  mar¬ 
keting  strategy. 

‘Serve  and  Share’ 

George  Clements,  president, 
.Jewel  Tea  Co.,  summed  up  his 
organization’s  approach  to  mar¬ 
keting  in  retail  food  field  by 
calling  it  “serve  and  share.” 
Under  this  philosophy.  Jewel 
people  put  their  customers’  in¬ 
terests  first,  he  said.  “The  most 
difficult  part  of  applying  this 
concept  is  in  doing  a  true  job 
of  anticipating  and  understand¬ 
ing  customers’  needs,  desires 
and  wants,”  he  warned. 

Mr.  Clements  suggested  sev¬ 
eral  ways  of  meeting  this  prob¬ 
lem:  “First,  by  being  conscious 
that  needs  are  not  singular,  but 
come  in  batches  and  often  con¬ 
flict  or  overlap ;  second,  by 
constantly  being  on  the  lookout 
for  customer  irritations  as  a 
real  source  of  information; 
third,  by  looking  beyond  the 
point  of  sale  for  the  full  gauge 
of  customer  needs;  and,  final- 
ly,  by  trying  to  view  all  of  our 
activity  through  our  customers’ 
eyes.” 

Edward  K.  Taylor,  vicepresi¬ 
dent,  Motorola,  Inc.,  took  a  pot 
shot  at  retailers  who  w'ail  about 
discount  houses,  but  still  think 
the  only  way  to  sell  is  to  cut 
price.  He  said  the  progressive 
merchandisers  are  leading  the 
way  through  .celling  a  need  in¬ 
stead  of  a  price  .  .  .  “through 
putting  customer  satisfaction 
ahead  of  a  fast  buck.” 

Fail  to  Sell 

“The  ineffectiveness  of  whole¬ 
sale  and  retail  selling  is  evi¬ 
denced  in  two  products  with 
wich  I  am  well  acquainted,” 
said  Mr.  Taylor,  referring  to 
dishwashers  and  color  tele¬ 
vision.  Neither  has  reached  its 
market  potential  because  of  a 
lack  of  genuinely  creative  spe¬ 
cialty  selling,  he  assei’ted. 
Portable  television  sets,  de¬ 


signed  as  auxiliary  sets,  have 
been  pushed  by  dealers  simply 
because  they  can  be  sold  with 
little  effort,  he  pointed  out. 

C.  Virgil  Martin,  vicepresi¬ 
dent  and  general  manager.  Car- 
son  Pirie  Scott  &  Co.,  suggested 
that  manufacturers  urging 
dealers  to  handle  many  lines  of 
the  same  product  actually  in¬ 
hibit  the  retail  salesman.  He 
said  Carson’s  recently  increased 
sales  in  one  big  ticket  appliance 
department  by  cutting  out  com¬ 
peting  brands  and  giving  the 
salesmen  a  chance  to  extol  the 
virtues  of  one  brand  retained. 

Milton  1>.  Faber,  president, 
Stineway  Drug  Co.,  offered 
some  cogent  reasons  for  the 
feasibility  of  downtown  shop¬ 
ping,  despite  the  trend  to  shop¬ 
ping  centers.  “The  motivating 
force  behind  the  outlying  .shop¬ 
ping  center,”  he  said,  “was  the 
unhurried,  uncrowded  shopping, 
with  ample  parking  facilities. 
Today,  in  the  average  impoi*- 
tant  shopping  center,  this  ad¬ 
vantage  is  non-existent.  It  is 
our  experience  that  70%  of  the 
week’s  business  is  crammed  into 
three  days,  and  during  these 
three  days,  neither  the  park¬ 
ing  facilities  nor  the  store  fa¬ 
cilities  are  ample.  Our  Loop 
stores  show  a  much  better  dis¬ 
tribution  of  volume  over  a  six- 
day  period,  making  for  better 
shopping  conditions.” 

James  Moran,  president. 
Courtesy  Motor  Sales,  Inc.,  gave 
his  ideas  of  what  makes  for 
good  marketing  namely,  having 


the  right  merchandise  to  sell 
and  making  it  pleasant  and 
convenient  for  the  customer  to 
buy.  An  added  factor  is  “mak¬ 
ing  it  easy  for  the  customer 
to  make  up  his  mind,”  he  said, 
“whether  you  are  selling  cars 
or  toothpaste  or  men’s  shirts.” 

Burden  on  Advertising 

Relating  today’s  marketing 
concept  at  woik  in  advertising, 
speakers  talked  about  the  im¬ 
portance  of  the  “company’s 
image,”  motivation,  product 
analysis  and  all  the  other  fact¬ 
ors  that  go  into  product  re¬ 
search  and  selling. 

Hal  Stebbins,  president  of 
his  own  advertising  agency  in 
Los  Angeles,  dealt  with  the 
problem  of  “ideal  mating  of 
product  and  promotion.”  Today, 
he  said,  there  is  a  terrific 
struggle  not  only  for  the  lead¬ 
er’s  attention  but  for  his  time. 
Self  service,  he  added,  means 
that  advertising  becomes  the 
total  sales  force  for  more  and 


“Never  before  has  American 
business  and  the  public  been  as 
sold  on  advertising  as  it  is  to¬ 
day”,  Mr.  Larmon  said.  “Busi¬ 
ness  is  fully  aware  of  the 


more  brands.  “Advertising  mu.-: 
build  sales,  not  just  reputa- 
tion,”  he  declared. 

Research,  said  Mr.  Stebbb, 
will  never  be  a  substitute  for 
instinct  and  imagination.  What 
is  needed,  he  said,  are  “sales 
themes  that  make  sales  sense 
because  they  are  deeply  rooted 
in  mankind.” 

William  Tyler,  vicepresident. 
Leo  Burnett  Co.,  Inc.,  said  ad¬ 
vertising’s  big  job  today  is  pro¬ 
jecting  the  brand  image  so  tb 
busy  housewife,  “who  buys  a 
lot  of  things  awfully  fast,”  will 
remember  the  brand  as  she 
wizzes  through  the  modern  .self- 
service  store. 

The  old  “hit-’em-over-the- 
head”  headlines  or  the  more 
subtle  “attention-getting”  head¬ 
lines  with  body  of  the  copy  tell¬ 
ing  the  story  are  not  enougt 
today,  he  asserted.  Advertising 
must  create  an  “emotional  feel¬ 
ing”  about  the  product  that  wi!: 
stimulate  buying  through  self 
identification  at  the  brand  level 


marketing  revolution  that  has 
taken  place  and  the  constantly 
increasing  power  of  advertising 


(Continued  on  page  7-3) 


Dr.  Peter  S.  Lanqhoff  Sigurd  S.  Larmon  Peter  G.  Levathese 
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Golden  Dozen  IV 

Larmon  Pictures  Shirt-Sleeves 
Teams  in  Efficient  Agency  Work 

By  Philip  Schuyler 

Adverti.sing  ha.s  reached  a  new  pinnacle  of  acceptance 
by  both  the  public  and  business,  in  the  opinion  of  Sigurd 
Stanton  Larmon,  president  of  Young  &  Rubicam,  Inc. 

Nfr.  Larmon  pictured  “agency  teams  in  shirt-sleeves 
doing  a  more  efficient  job  than  ever  for  advertisers.” 
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Advertiser  •  Newspaper 

Why  Papers  Should  Boost  ‘"f-l 
Dept.  Store  Ad  Rate  25% 


Section  Edited 

By  Robert  B.  McIntyre 


By  Harold  S.  Barnes 

Today  the  newspaper  publish¬ 
er  is  beinjr  ground  between  two 
millstones:  1)  The  rising  cost 
of  newsprint  (the  combination 
of  increasing  consumption  and 
the  higher  price  per  ton);  2) 
Rising  labor  costs. 

On  larger  newspapers  these 
two  items  represent  as  high  as 
Af  of  the  total  operating  cost. 
.\nd  over  these  two  items,  the 
publisher  has  little,  if  any,  con¬ 
trol.  The'result  has  been  a  pro¬ 
gressive  decline  in  profits. 

Possible  .Solutions 

What  can  the  newspaper  pub¬ 
lisher  do  to  wriggle  out  of  the 
closing  jaws  of  the  vice?  The 
five  solutions  most  widely  dis¬ 
cussed  are  1)  Labor-saving 
e<iuipment;  2)  Circulation  rate 
increases;  .3)  Increased  circula¬ 
tion;  4)  Higher  advertising 
rates;  5)  Expanded  advertising 
volume. 

l.et’s  explore  each  of  these 
five  possibilities  in  that  order. 

1.  Labor-saving  equipment.  In 
theory,  the  many  new  devices 
either  already  in  use  or  being 
tried  out  will  result  in  greater 
output  per  man  at  the  same 
wage  level. 

But  the  full  potential  econ¬ 
omy  of  such  equipment  is,  I  un¬ 
derstand,  being  at  least  par¬ 
tially  reduced  because  a  good 
many  publishers  have  granted 
the  unions  jurisdiction  over 
these  devices — sometimes  before 
they  are  yet  in  use. 

Moreover,  this  equipment  re¬ 
quires  a  heavy  capital  outlay. 
Until  it  is  amortized,  the  news¬ 
paper  may  suffer  a  further  drop 
in  profits. 

Finally,  this  solution — even 
when  fully  effective  —  applies 
only  to  the  labor  jaw  of  the 
'■'se  and,  obviously,  doesn’t 
Jighten  the  crushing  weight  of 
increased  newsprint  costs. 

2.  Circulation  rate  increases. 
As  you  well  know,  circulation 
rates  have  gone  up  widelv  and 
substantially. 

The  7c  price  for  daily  news¬ 
papers  is  extending  widely,  and 
in  a  number  of  cities  the  price 
IS  lOd. 

pie  usual  re.sult  of  a  circu¬ 
lation  rate  increase  is  an  im¬ 
mediate  drop  in  circulation. 
Probably  the  greater  part  of 
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Mr.  Banicn,  formerly  director 
of  the  Bureau  of  Advertiainy, 
AN  PA,  borrows  a  phrase  from 
the  Manchester  Guardian's  com¬ 
ments  on  the  revampiny  of 
En.yland's  defense  set-up  to  de¬ 
scribe  the  views  expressed  in 
this  article  as  "sensible,  realistic 
— and,  therefore,  drastic.” 

this  drop  is  I’cpresented  by  mar¬ 
ginal  circulation  and,  in  the 
larger  cities,  by  a  reduction  in 
multiple-paper  buying.  This  is 
usually  followed  by  a  slow  rise 
in  circulation. 

Deciding  how  much  the  traffic 
will  bear — just  where  the  point 
of  diminishing  returns  occurs — 
is  a  very  delicate  matter  indeed. 
But  increased  circulation  rates, 
in  my  opinion,  represent  at  best 
only  a  partial  solution  to  the 
critical  problem  that  newspa¬ 
pers  face  today. 

3.  Increased  circulation.  It 
can  be  argued  that,  by  increas¬ 
ing  its  circulation,  a  newspaper 
can  automatically  justify  higher 
advertising  rates. 

But  in  the  face  of  higher 
circulation  rates,  it’s  not  the 
easiest  thing  in  the  world  to  ex¬ 
pand  circulation.  Moreover,  it’s 
likely  to  be  a  costly  process — 
and  possibly’  offset  any'  result¬ 
ing  gain  in  revenue. 

There  seems  to  be  little  hope 
of  a  major  solution  here. 

I.  Higher  advertising  rates. 
This  is  another  delicate  matter 
of  deciding  how  much  the  traf¬ 
fic  will  bear. 

It  might  be  helpful  if  we 
discuss  national  and  local  rates 
separately. 

National  Rates 

National  rates.  There  were 
rather  widespread  national  rate 
increases  during  the  first  half 
of  The  latest  boost  in  the 

price  of  newsprint  is  causing 
another  rash  of  rate  increases 
now. 

Most  national  advertisers 
think  in  teims  of  dollars — and 
not  in  terms  of  newspaper 
lines,  magazine  pages,  or  min¬ 
utes  on  radio  or  TV.  They  de¬ 
cide  that  a  given  market  will 
justify  a  given  dollar  expendi¬ 
ture  for  advertising.  They  then 
select  the  advertising  medium 
or  media  that  will  do  the  most 
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effective  job  for  that  expendi¬ 
ture. 

Upon  analysis,  you  may  find 
that — because  of  rate  increases 
— many,  if  not  most  national 
advertisers  are  spending  as 
many  dollars  in  your  newspaper 
as  they  did  before.  But  those 
dollars  buy  fewer  lines. 

■As  I  said  earlier,  national 
rates  have  increased  substan¬ 
tially.  And  th.at  thev  have  in¬ 
creased  more  than  local  rates 
is  shown  by’  the  latest  study 
that  shows  a  continued  widen¬ 
ing  of  the  local/national  dif¬ 
ferential — at  least  in  cities  of 
100.000  and  over  (to  which 
their  annual  study  is  confined). 

Local  Rates 

Local  rates.  Not  having  been 
in  a  position  to  get  specific  in¬ 
formation  on  the  trend  of  local 
rates.  I  can  give  you  only  my 
impressions. 

From  the  widenine  local/na¬ 
tional  rate  differential  it  is  ob¬ 
vious  that  local  rates  have 
risen  more  slowly  than  national 
rates.  But  that  may  be  only- 
part  of  the  story. 

The  4-A  study  is  based  on 
miblished  local  rate  cards  and 
based  on  the  ?0.000-line  rate 
for  the  year  10.").').  Many  news¬ 
papers  do  not  publi.sh  their 
minimum  contract  rates.  It 
would  be  mv  guess — and  it  can 
be  only  a  guess — that  minimum 
contract  or  department  store 
rates  have  risen  less  than  any 
others — national  or  local. 

This  is  understandable  for 
two  (piite  different  reasons: 

I )  these  large  advertisers  run 
the  type  of  advertising  that 
builds  or  helps  to  hold  circu¬ 
lation  and  their  heavy  v’olume 
represents  a  backlog  of  reve¬ 
nue  that  you  can  count  on  da.v 
in  and  day  out;  2)  there  is  a 
very  human  tendency  to  shy 
away  from  rate  increases  affect¬ 
ing  your  very  biggest  custom¬ 
ers  for  the  simple  reason  that 
they  are  right  on  your  front 
stoop — if  not  in  your  hair. 

.0.  Expanded  advertising  vol¬ 
ume.  A  prominent  newspaper 
executive  recently  commented 
that  his  newspaper  hail  no 
problem  that  couhln’t  be  solved 
by  another  .oO.OOO  lines  of  ad¬ 
vertising. 

This  might  be  true  of  news¬ 
papers  in  the  under-2r),()00  cir¬ 
culation  bi  acket,  but  I  seriously 
doubt  it  so  far  as  larger  papers 
are  concerned. 

On  the  surface,  expanded  ad¬ 
vertising  volume  would  seem 
to  offer  the  best  and  most  com¬ 
plete  solution  to  the  grave 


problem  of  rising  costs. 

While  I  may  be  a  minority  of 
one  I  firmly  believe  that — at 
least  for  larger  newspapers  — 
this  not  only  is  not  a  solution, 
but  could  actually  accelerate  the 
spiral  of  rising  costs. 

In  order  to  make  the  most 
accurate  appraisal  possible  of 
this  proposed  solution,  let’s  first 
review  some  of  the  trends  in 
our  business  during  the  past  10 
years : 

1)  .Average  number  of  pages. 
Since  1940  the  average  number 
of  pages  in  United  States  week¬ 
day  newspapers  has  jumped 
from  22  to  34  (or  bM/r). 

2)  Editorial  advertising  ratio. 
In  that  same  period  the  ratio 
of  editorial  to  advertising  con¬ 
tent  has  dropped  from  45..')% 
to  39.2%.  Between  1941  and 
1956,  the  editorial /advertising 
ratio  has  reversed  itself.  (On 
some  large  papers  the  ratio  is 
25/75.  Some  papers  publish  a 
fixed  volume  of  editorial  matter 
regardless  of  the  advertising 
volume  carried.) 

3)  Declining  newspaper  read¬ 
ership.  By  this  I  don’t  mean  a 
drop  in  the  read  of  newspapers. 
Nor  has  there  necessarily  been 
a  drop  in  the  average  reading 
time  of  newspapers.  But  there 
has  been  a  substantial  drop  in: 
Average  page  readership;  Read¬ 
ership  of  national  advertising; 
and  Readership  of  local  adver¬ 
tising. 

Lack  of  Statistics 

One  of  the  handicaps  of  the 
newspaper  business  is  the  lack 
of  adequate  basic  statistics. 
Therefore  it  can’t  be  said  as  a 
matter  of  proven  fact,  but  it 
does  seem  to  be  true  that  the 
average  time  spent  daily  in 
reading  newspapers  has  re¬ 
mained  fairly  constant  in  recent 
years — television  notwithstand¬ 
ing. 

What  appears  to  have  hap¬ 
pened  is  that  a  person  spends 
roughly  the  same  time  reading, 
say,  a  48-page  newspaper  that 
he  spent  when  that  paper  car¬ 
ried  only  36  pages.  If  it  can’t 
be  proved,  it  seems  /?gical  that 
the  time  the  modern  man  or 
woman  can  or  does  devote  to 
the  daily  paper  is  fairly  in¬ 
elastic.  (There  may  be  a  little 
more  stretch  on  Sundays.) 

So,  if  you  spread  the  same 
34  minutes  or  so  over  a  48-page 
pap<  r  as  over  a  36-page  paper, 
something  has  to  give.  Hence 
the  lower  average  page  reader- 
ship — the  lower  reading  of  ad¬ 
vertising,  both  national  and 
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Ad  Rate 

(Contimted  from  paye  17) 

local.  And  today  when  the  ad¬ 
vertising  content  runs  any¬ 
where  from  60'/(  to  75'r,  it 
is  to  be  feared  that  the  reader- 
ship  of  advertising  suffers  most 
of  all.  In  other  words,  that  the 
newspaper  is  a  less  productive 
advertising  medium  than  it  once 
was. 

In  the  light  of  these  factors, 
let’s  examine  the  probable  con¬ 
sequences  of  expanded  adver¬ 
tising  volume:  1)  A  newspaper 
will  need  more  newsprint — for 
editorial  as  well  as  advertising 
content;  2)  Beyond  a  certain 
point,  it  will  need  more  labor; 

3)  Some  newspapers  will  need 
a  larger  plant  because  they’re 
already  near  or  up  to  press 
capacity;  4)  And,  finally,  when 
the  first  wave  of  World  War 
II’s  bumper  crop  of  babies 
reaches  marrying  age  (only  4 
years  from  now),  newspapers 
will  have  a  jump  in  circulation 
that,  alone,  will  mean  more 
paper,  more  pressmen  —  and 
possibly  more  plant. 

So  we  can  expect  a  continua¬ 
tion — possibly  an  acceleration 
— of  the  vicious  circle  with  its 
consequences  of:  Still  lower 
average  page  readership;  Still 
lower  reading  of  advertising, 
both  national  and  retail;  A  still 
lower  return  on  the  newspaper 
advertiser’s  dollar. 

Hardly  a  pretty  prospect. 

Now  let’s  listen  to  the  effi¬ 
ciency  expert  from  Mars. 

In  this  age  when  interplane¬ 
tary  travel  is  not  too  distant 
a  prospect,  it’s  not  impossible 
that  a  publisher  might  be  visited 
by  a  consultant  from  the 
Martian  equivalent  of  Booz, 
Allen  and  Hamilton. 

He  knows  nothing  about 
newspapers  as  a  medium  of 
mass  communication  or  as  the 
public  defender.  His  .sole  in¬ 
terest  is  in  their  operating  effi¬ 
ciency — in  ways  and  means  of 
assuring  a  reasonable  net  profit, 
and  in  improving  that  profit. 

Perhaps  you  should  be  warned 
that  Mars  has  no  Emily  Post  or 
even  a  reasonable  facsimile 
thereof.  Consequently,  our  ex¬ 
pert  is  inclined  to  be  rather 
blunt  and  outspoken. 

Shall  we  listen  in? 

“Tell  me,  Mr.  Publisher,  why 
you  put  the  major  emphasis  on 
linage  and  pages  rather  than  on 
profits. 

“For  instance,  you  brag  that 
today  your  average  issue  runs 
fi4  pages  as  against  48  pages 
ten  years  ago.  Does  a  64-page 
paper  have  any  inherent  supe¬ 
riority  over  a  48-page  paper? 


And  does  it  render  a  greater 
service  to  the  reader?  Most  im¬ 
portant,  is  your  present  net 
profit  commensurate  with  your 
vastly  greater  gross  revenue 
and  capital  inve.stment? 

“.\gain,  you  boast  that  your 
newspaper  has  a  commanding 
lead  over  your  competitor  in  de¬ 
partment  store  linage.  Granted 
that  this  classification  is  a  cir¬ 
culation  builder  and  provides  a 
comforting  backlog  of  business 
day  in  and  day  out,  is  it  .sound 
business  to  carry  this  huge 
volume  of  advertising  —  plus  a 
proportionate  volume  of  editoi’- 
ial  content — at  a  rate  that,  at 
best,  onlv  enables  you  to  break 
even?  I’m  sure  that,  smart  as 
the  department  store  boys  claim 
to  be,  they  can’t  get  equally  ad¬ 
vantageous  prices  from  any 
other  sujiplier. 

Kate  Differential 
“Now,  Mr.  Publisher,  here’s 
another  point  that  has  me  puz¬ 
zled. 

“Apparently,  the  national  ad¬ 
vertisers  and  their  agencies  are 
mad  as  hornets  about  the  wide 
— and  stead'ly  widening  —  dif¬ 
ferential  between  national  and 
local  rates. 

“I  know  nothing  about  the 
merits  of  the  rate  differential, 
but  can  you  be  too  surprised  or 
too  resentful  when  the  national 
advertiser  places  his  newspaper 
advertising  through  his  retail¬ 
ers  so  his  dollars  can  buy  twice 
as  much  space?  Wouldn’t  you 
do  the  same  thing  if  the  shoe 
were  on  the  other  foot? 

National  Dollars 
“And  think  this  one  over. 
Your  advertising  manager  tells 
me  that  at  least  to  AO'/r 

of  the  linage  your  department 
stores  run  is  paid  for  by  na¬ 
tional  dollars.  That  fully  70' ^ 
of  the  space  run  by  some  of 
your  big  food  and  drug  chains 
comes  out  of  the  national  adver¬ 
tiser’s  budget.  And,  while  he 
can’t  prove  it,  he’s  firmly  con¬ 
vinced  that  a  few  of  your  big¬ 
gest  local  advertisers  actually 
make  a  profit  on  their  coopera¬ 
tive  allowances. 

“Have  you  ever  calculated 
the  added  revenue — not  linage, 
but  revenue,  cash  dollars  on  the 
barrelhead  —  you’d  get-  at  the 
national  rate  if  you  didn’t  put 
such  a  bargain  basement  price 
on  your  local  space? 

“But  that’s  not  the  point  that 
baffles  me  the  most.  As  I  un¬ 
derstand  it,  one  argument  for 
the  local /national  differential  is 
that  the  national  advertiser  can 
utilize  your  entire  circulation 
whereas  many  local  advertisers 
can  utilize  only  a  small  portion 
of  it.  I’m  not  passing  judgment 
on  the  validity  of  this  argument 
—  merely  taking  it  at  face 
value. 


“Now,  this  is  the  real,  ring¬ 
tailed,  stem-winding  puzzler. 
Within  your  retail  rate  card 
you  have  an  even  wider  differ¬ 
ential  than  between  national 
and  local  rates. 

“But  who  pays  the  highest 
retail  rate?  It’s  the  smaller 
retailer  who  couldn’t  possibly 
utilize  more  than  a  fraction  of 
your  entire  circulation.  Yet  the 
department  store,  the  big  food 
or  drug  chain,  which  can  piofit- 
ably  utilize  every  last  unit  of 
circulation,  gets  a  far  lower 
rate  than  the  little  fellow. 

“.■\nd,  incidentally,  at  the 
rate  he  has  to  pay  how  does  a 
little  fellow  ever  get  stai’ted  and 
have  a  chance  to  grow  into  a 
big  advertiser?  Could  that  be 
one  reason  whv  your  local  radio 
and  television  stations  are  doing 
so  nicely?” 

“I  don’t  pretend  to  be  an  ad¬ 
vertising  exi)ert,  Mr.  Publisher, 
but  I  can’t  help  feeling  that 
your  department  stores  are 
awfully  free  and  easy  with 
their  space.  Could  that  be  be¬ 
cause  the  space  is  so  cheap?” 

(In  his  book,  “The  Road  to 
Good  Advertising,”  published  in 
1!)32.  Kenneth  Collins  wrote:  “I 
would  hazard  the  guess  that  we 
throw  away  about  one-fourth  of 
it  (retail  advertising).  I  have 
studied  countless  newspapers 
always  to  find  that  a  sizable 
proportion  of  advertisements 
are  not  only  filled  with  lies  but 
are  extravagantly  large.  Most 
of  these  could  be  reduced  at 
least  in  size  and,  so  far  as 

one  can  judge,  be  increa.sed  in 
efficiency.”) 

“Now  I  wish  you’d  shoot  holes 
in  this  theory:  Let’s  assume 
that  you  raised  your  depart¬ 
ment  store  rates  2.')%.  Let’s 
assume,  too,  that  you  told  them 
you  only  expected  them  to  spend 
the  same  number  of  dollars  at 
the  higher  rate. 

“If  they  did  as  you  suggested, 
they’d  buy  20  '/r  less  space, 
right?  That  alone  would  be 
quite  a  saving  in  newsprint. 
And  since  you  have  a  67/.33 
ratio  of  advertising  to  editorial, 
you’d  have  an  additional  saving 
of  one-half  that  tonnage. 

“Let’s  pin  that  newsprint 
saving  down  a  little  moie  pre¬ 
cisely.  Your  department  store 
linage  comes  to  very  nearly 
209^  of  your  total  advertising 
linage.  For  easv  arithmetic, 
let’s  call  it  209^.  With  a  67/33 
ratio  of  advertising  to  editorial, 
department  store  advertising 
represents  13 of  your  total 
space — advertising  and  editorial 
combined. 

“Now,  unless  there’s  a  flaw 
in  my  arithmetic,  here’s  where 
1  come  out:  Department  store 
advertising  —  plus  the  propor- 
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Donate  editorial  space— ac 
counts  for  roughly  20%  of  you: 
total  newsprint  consumption. 

“If  you  follow  my  propo.«al 
that  will  drop  20%.  That  worb 
out  at  a  4%  cut  in  your  tota. 
newsprint  consumption.  Figun 
out  how  many  tons  that  comes  t 
and  multiply  by  $134.  My  gues 
is  that  it’s  a  substantial  sann: 
in  cost.  And  when  I  say  ‘sub¬ 
stantial,’  I  mean  substantia! 
.And  that’s  a  net  saving— a! 
simon-pure  gravy. 

“One  final  advantage  of  thi 
theory.  You’re  pretty  close  : 
press  capacity  right  non 
Wouldn’t  207r  less  departmer 
store  space — plus  the  reductic 
in  editorial  content — give  jo 
some  pressroom  leeway  tha 
might  postpone  the  evil  hou 
when  you’ll  have  to  make 
heavy  outlay  for  increase 
plant? 

“From  what  your  advertisin; 
manager  has  told  me,  I’m  per 
fectly  aware  that  a  20%  dro; 
in  deiiartirent  store  linage  migb 
put  you  at  a  sales  disadvanta* 
so  far-  as  your  competitor  dor 
the  street  is  concerned.  Als 
that  you’d  drop  from  eighth!; 
seventeenth  place  in  Medk 
Records’  listing  of  the  50  lea: 
ers  in  that  classification. 

“Rut  Media  Records  linap 
figures  don’t  pay  you  any  ca,-: 
dividends,  do  they? 

“I’m  perfectly  aware,  too 
that  your  big  customers  wi. 
put  up  a  terrific  squawk.  Tha 
they’ll  threaten  to  pull  out  o: 
your  paper.  .And  may — for  i 
while. 

“But  you  can  prove  to  tb- 
big  boys  that — even  at  a  2-5' 
increa.se — your  space  is  still  oCi 
of  the  biggest  values  they  ca: 
get  today  from  any  of  thei: 
.suppliers. 

“Stop  selling  your  low  rate 
Put  your  selling  emphasis  n 
value.  On  the  vastly  broade: 
editorial  scope  and  appeal  o 
your  paper  as  compared  wit: 
even  a  few  years  ago.  On  yoo: 
tremendous  reader  response.  O' 
the  greatly  increased  numhe 
of  families  you  deliver  to<lay 
.And  particularly  on  the  vast: 
improved  purchasing  power  o: 
those  families. 

“Sure,  it’ll  be  tough  goir; 
for  a  while.  But  in  the  long  rff 
your  readers  will  be  better  off' 
your  advertisers  will  be  bettc 
off  and — while  this  point  seeit 
to  be  overlooked  frequently- 
you’ll  be  better  off.  Much  bette 
off.” 

Long-Term  Solution 

“There’s  only  one  solutio- 
I’ve  been  able  to  come  up 
that  doesn’t  continue  the  viciot 
circle  of  expanded  volume  wit 
(Continued  on  jnige  2tl) 
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Some  folks  get  a 

*BIOGER  HALF 
tlian  otlier  folks 


*ln  Cleveland  l!2  the  people  buy  3l4  of  the  goods. 
You  concentrate  on  this  Better  Economic  Half  in... 


The  better  you  know  an  area 
the  better  you  sell  an  area 

The  market  research 
department  of  The  Plain 
Dealer  offers  many  studies  on 
the  sale  of  most  important 
commodities  in  Greater 
Cleveland.  Write  for  our  list  of 
publications.  They’re  yours 
for  the  asking. 


The  Cleveland  PLAIN  DEALER 
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nttf)  hrouahi  aeaiiMt  the  union,' 
•»  •  remit  of  the  sinke  ! 

I  The  •inke  ha»  affected  pro-  | 
‘duel Kin  of  heavy-duty  trucks  at/ 
ithe  Fotd  Motor  Co's  ptants  in| 
li.^hland  Fark  Mich.  and| 
LiMiisville.  K>  .  and  at  the  In¬ 
ternationa  Harvester  Co  S  ^nt 
in  Fort  Wayne  Ind  I 

In  fommentine  on  the  agree- 

conditions  lor  the  committee-' 
'  men  tn  the  thiip  will  be  more 
favorable  than  they  were  before 
'  the  strike 


IV  of  Local  31.! 
iKicational  Society 
loted  unanimously' 
Igreement  reached 
of  Federal  Media- 


ktriir  1  the. 
'Guatemala 


Terms  of  the  agreemei 
lorkrd  out  Friday  night,  e-e 
iresented  an  dratified  in  U 

Pubiir  Music  lull 
gloved!  A  skeleton  crew  returned 
id  cars  the  piani  immediately  after  l 
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BritiihShipYard  , 
Siriken  Pledge  ; 
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Steve  Nagy  Loral  31  presi-* 
dent  vaid  the  union  negotiitint 
>  >'T<'"iitee  had  ntommended 
aciepiance  The  agreement  had 
prev  lously  been  signed  by  union 

\il  management  negotiators  j 
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ALTOONA'S; 
$36,000,000| 
FOOD  SALES 

Prove  that  for  its 
size  there's  no  better 
food  market  any¬ 
where  in  Pennsyl¬ 
vania. 

Altoona  Shops 
with  the 
Mirror! 

\ 

It'  you  would  like  to  sell  | 
more  of  your  product  In  this  j 
able-to-buy  market,  bear  in  ! 
mind  that  95.3%  of  Altoona 
city  zone  families  shop  from  | 
the  Altoona  Mirror.  That's  | 
real  king-size  coverage.  And,  : 
the  Mirror  reaches  3  out  of 
4  families  in  Blair  County. 

Whether  you  are  seeking  a 
better  test  market  or  want 
to  expand  your  present 
sales,  examine  carefully  the 
advantages  of  using  the  Al¬ 
toona  Mirror. 

Bltooita 

SlRirror 

Altoona  Pennsylvania's 
Only  Evening  Newspaper 

RICHARD  E.  BEELER,  Adv.  Mgr. 


Retail  Ad  Film 
Previewed  at 


NRDGA  Talk 


Delegates  to  the  National  Re¬ 
tail  Dry  Goods  Association’s 
mid-year  sales  promotion  con¬ 
vention  in  New  York  this  week 
got  a  preview  of  the  long- 
awaited  sound  slide  color  film 
designed  to  show  basic  funda¬ 
mentals  involved  in  creating 
and  preparing  advertising  for 
newspaper  reproduction  (E&P, 
April  1.3,  page  17). 

f^ntitled,  “How  To  Prepare 
Better  Newsjtaper  Advertising,” 
the  4()-minute  film  was  spon¬ 
sored  jointly  by  the  Newspaper 
Advertising  Executives  Associa¬ 
tion  and  the  Sales  Promotion 
Division  of  NRDGA.  It  was 
supervised  by  the  School  of 
Retailing  of  New  York  Univer¬ 
sity  and  produced  by  members 
of  the  faculty. 


James  M.  O’Brien,  general 
sales  manager,  New  York  Tele¬ 
phone  Co.,  gave  results  of  a 
survey  of  the  telephone  and 
in-person  shopping  habits  of 
2,000  women  living  in  the  Met¬ 
ropolitan  Baltimore  area. 

The  survey  revealed,  he  said, 
that  “telephone  shopjiers  rely 
mostly  on  newspaper  advertis¬ 
ing,  but  43%  of  them  see  a  need 
for  more  and  better  informa¬ 
tion.” 


Ads  Utilize 
‘Editorial 


Incorporation’ 


One  or  two  specific  complaints 
were  emphasized  in  the  survey. 
The  telephone  number  of  the 
store  is  not  'in  the  ad,  and  those 
ads  which  .say  “no  phone  orders” 
are,  to  the  housewives,  exasper¬ 
ating,  frustrating  and  disap¬ 
pointing,  Mr.  O’Brien  said. 


Adiiuin  Gives  Food 
Clinie  Ad  Ideas 


Field  Test 


Scheduled  as  a  hisrh  point  of 
the  upcoming  NAE.A  meeting 
at  Mackinac  Island,  Mich.,  .Tune 
IG-li),  the  film  will  be  field  test¬ 
ed  early  next  month  by  the 
Providence  (R.  I.)  Journai- 

fiii’lctin. 

Plans  call  for  d'stiibuting  the 
film  by  fall  through  the  N.AEA 
to  newspapers  interested  in 
sponsoring  showings  before  re¬ 
tail  groups.  Co.st  of  the  film  and 
distribution  details  will  be  an¬ 
nounced  later. 

Newspapers  were  touched  on 
in  several  talks  delivered  during 
the  three-day  NRDG.A  parley. 

In  a  speech  on  direct  mail, 
Haro’d  R.  Merahn.  sales  pro- 
j  motion  manager  an<l  vicepresi- 
,  d,>n*.  Gertz.  Long  Island,  said 
j  that  wlrle  direct  mail  is  a  legi- 
'  timate  part  of  a  store’s  ad 
j  program,  “it  can  never  ap- 
i  proacli  the  importance  of  news¬ 
papers  as  a  department  store 
'  advertis'ng  medium.’’ 


Lafayette,  Ind. 

John  Hancock,  a  member  of 
the  display  advertising  staff  of 
the  Joliet  (Ill.)  Heriild-Ncivu, 
stressed  the  importance  of 
“fre.sh  ideas”  in  newspaper  food 
advertising  at  a  Food  Clinic 
held  here  recently  at  Purdue 
Universitv. 


The  Katz  Agency,  national 
advertising  representative,  has 
utilized  the  concept  of  “editorial 
incorporation”  to  sell  a  novel 
21-week  series  of  sports  page 
advertisements  for  its  diem 
newspaper,  the  Erie  (Pa.i 
Times-Xetea. 

Dant  Distillers  Company,  the 
advertiser,  will  incorporate  the 
daily  major  league  ba.seball 
standings  with  their  brami 
liquor  advertising  copy  on  a 
five-day-a-week  basis  for  the 
entire  contract  period.  The 
baseball  standings  wdll  appear 
only  in  the  Dant  advertisemen; 
in  a  unique  combination  of  edi¬ 
torial  service  and  sales  me.- 


Attended  by  2.')0  food  store 
managers,  the  Clinic  was  held 
in  conjunction  with  the  28th 
annual  meeting  of  the  Indiana 
Retail  Grocers  and  Meat  Deal¬ 
ers  Association. 


Mr.  Hancock  suggested  crea¬ 
tive  institutional  a)iproaches  in 
the  local  independent  super¬ 
market  field.  He  illustrated  his 
presentation  with  color  slides  of 
actual  food  ads  which  had  ap¬ 
peared  in  the  Herald-News. 


sage. 

The  general  concept  of  har¬ 
nessing  regular  editorial  fea¬ 
tures  to  the  advertising  col¬ 
umns  was  taken  up  by  Katz 
as  a  means  to  utilize  the  new^- 
paper  medium  with  a  new  slant. 
Advertising  agencies,  it  was 
felt,  did  not  use  newspaper- 
enough  on  a  continuing  basis 
Taking  advantage  of  the  best- 
read  sections  and  top  editorial 
features  of  newspapers  seemefi 
a  good  way  to  make  day-to-day 
insertions  practical. 

The  Katz  .Agency  first  sug¬ 
gested  the  idea  to  the  Titnes- 
New.-;  which,  in  turn,  submitted 
acceptable  proofs. 


Ad  Rate 


(Continued  from  jxiye  18) 


CrtHiin  to  SK&F 


Ted  Cronin,  formerly  with 
Scolaro,  Meeker  &  Scott,  has 
joined  the  Chicago  sales  staff 
of  Story,  Brooks  &  Finley,  pub¬ 
lishers’  representatives,  effec¬ 
tive  May  27. 


KEISTER  "SUPPORT  THE  CHURCH"  SERIES 


WINS  TOP  ADVERTISING  AWARD 


In  Spiritual  Values  category  from  Freedoms 
Foundation  ot  Valley  Forge,  Pennsylvania 


THIS  IS  THE  3RD  AWARD  RECEIVED  BY  THE 
KEISTER  FEATURE 


Now  Running  Regulorly  in  Over  950  Newspapers 


WRITE  OR  WIRE  COLLECT  FOR  CONTRACT  AND  RATES 


STRASBURC. 


its  consequent  evils  of  more  pa 
per,  more  pressmen,  more  plan' 
on  the  one  hand  and  lowe 
readership,  diminished  value  fo; 
the  advertiser’s  dollar  and  low¬ 
er  piofits  on  the  other. 

“That’s  to  get  more  revenut 
from  less  white  .space.  In  other 
words,  to  turn  out  a  smaller,  a 
better — and  a  more  profitable- 
product.” 

Author’s  note:  Just  as  th* 
publisher  opened  his  mouth,  tb 
efficiency  expert  from  Mar' 
leaped  up  on  the  .sill  of  an  oper 
window.  With  an  airy  wave  i- 
his  hand,  he  said:  “Don’t  bear 
ostrich.  You’ll  have  to  do 
some  day'.  Why  not  now 
Tempus  is  fugiting.  So  an 
profits.”  Then,  like  Supermar 
he  leaped  into  space  and  dis¬ 
appeared.  .And  so — alas,  alac- 
— we’ll  never  know  what  M 
Publi.sher  would  have  said — a”' 
done. 

Incidentally,  what  would  yo* 
have  said — and  done? 
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Sat.  Eve.  Post 
Reader  Is  the 
‘Influential’ 

Two-pane  si»rea<ls  in  the  Xcw 
York  Thncs,  Xeir  York  HeraUl 
Tribune,  Detroit  Free  Frens  and 
the  Cliieago  Tribune  on  May  21, 
helped  to  “solve”  the  three- 
weeks-old  mystery  of  “Who  Is 
the  Influential?” 

The  answer:  .A.  “special  kind 
of  Saturday  Evening  Post 
reader  with  exceptional  char¬ 
acteristics.  Eight  out  of  ten 
Post  readers  talk  about  and  re¬ 
commend  the  content  of  the 
magazine  to  their  friends,  re¬ 
latives  and  business  associates.” 

The  revelation  is  based  on  re¬ 
sults  of  a  study  conducted  by 
Alfred  Politz  Reseaich,  Inc. 

Thus  ended  a  teaser  cam¬ 
paign  that  the  IVst,  and  its 
agency,  BRDO,  feels  had  ad¬ 
vertising  men  across  the  coun¬ 
try  I'uzzling  over  for  the  past 
three  weeks. 

Teaser  ads  have  been  appear¬ 
ing  in  major  newspapers  and 
the  advertising  trade  press,  on 
transit  posters  and  in  taxi  cabs. 
Some  ads  a.sked  ))rovocativelv, 
“Who  Is  The  Influential?'”, 


while  others  stated  unequiv- 
ocably,  “The  Influental  Is  Com¬ 
ing.”  Layouts  were  filled  with 
a  male  silhouette  emerging  from 
such  various  backgrounds  as 
theaters,  air-ports,  etc. 

The  silhouette  first  appeared 
in  full-page  space  on  May  6  in 
the  New  York  Times  and  the 
New  York  Herald  Tribune  an¬ 
nouncing,  “The  Influential  Is 
Coming.”  Small  teaser  ads  car¬ 
rying  the  same  copy  had  ap¬ 
peared  the  previous  week  in  the 
ad  trade  press. 

Same  approach  was  used  in 
two-sheet  station  posters,  car- 
cards,  and  direct  mail. 

To  keep  admen  guessing, 
RBDO  placed  all  ads  through 
its  Pittsburgh  office  rather  than 
through  New  York  where  the 
Post  account  is  handled.  Total 
cost  of  the  campaign,  with  more 
to  come,  is  estimated  at  about 
92.')0,000. 

On  Monday,  May  20,  the  day 
before  the  revelation,  the  Post 
scheduled  large-space  ads  in  the 
Chicago  Dailif  Xews  and  the 
Detroit  .Veies.  “I-Day”  spreads 
appeared  on  May  21  in  the 
dailies  already  mentioned,  and 
on  Thursday,  May  23,  large  ads 
telling  the  whole  story  broke  in 
the  New  York  Times,  New 
York  Tribune,  Chicago  Tribune 
and  the  Petroit  Free  Press. 


AANR  Annual 
Meeting  Set 
For  June  3 

Chicago 

The  annual  directors  and 
membership  meeting  of  the 
American  .Association  of  News- 
naper  Representatives  will  lie 
held  here  at  the  Sheraton  Hotel, 
.Tune  3,  it  was  announced  by  .T. 
Donald  Scott  A.ANR  president. 

A.ANR  directors  will  hold  a 
boar<l  meeting  at  10  a.m.  on 
.Tune  3  to  be  followed  by  an 
open  membership  meeting  at  11 
a.m.  and  a  luncheon  session  at 
noon. 

Nominations  foi‘  officers  and 
directors  of  the  Chicago  Chap¬ 
ter  of  AANR  were  announced 
this  week,  with  election  to  take 
place  at  the  .Tune  11  meeting. 
Elected  officers  are  to  serve 
from  .Tuly  1  to  June  30,  lO-dS. 
Nominations  follow: 

For  president,  Charles  L. 
Healy,  O’Mara  &  Ormsbee;  for 
vicepresident,  A.  P.  Mackinnon, 
Xew  York  Timea;  for  secretary 
and  assistant  treasure!*,  Wil¬ 
liam  W.  Sauerberg,  Ward-Grif- 
fith,  Co.  Inc.;  for  tieasurer. 


George  E.  Gilbertsen  John  vJl 
Cullen  Co.  1 

For  directors:  H.  E,  DeckenS 
Wcst-Holliday  Co.,  Inc.;  J.  j. I 
McCarthy  George  A.  McDevittJ 
Co.,  Inc.;  and  Donald  R.  Milli.a 
ken,  Texas  Daily  Press  I.eapif.B 
retiring  president.  I 

The  Chicago  chapter  ha-'a 
placed  in  nomination  for  .AAXR  * 
election  the  following: 

For  vicepresident,  Charles  h 
Ruddle,  J.  P.  McKenney  &  Son.  , 
Inc.;  for  treasurer,  Frank  H  J 
Carpenter,  Jann  &  Kelley,  Inc.; 
for  directors,  John  E.  Wood¬ 
man,  Kelly-Smith  Co.;  John  E 
Rohde,  Reynolds  -  Fitzgerald. 
Inc.;  and  C.  A.  G.  Kuipe^ 
Rurke,  Kuipers  &  Mahoney,  Inc. 

• 

Scholarships  Given 
Instead  of  Awards 

North  Platte,  Neb. 
The  Xorth  Platte  Telegrojjh- 
Bulletin  has  announced  two  $10" 
cash  scholarships  for  prospec¬ 
tive  journalism  students  to  re¬ 
place  the  honor  awards  madf 
for  the  past  10  years. 

L.  A.  Kelly,  publisher,  said 
the  scholarships  will  be  awarded 
to  two  graduates  of  North 
Platte’s  high  schools  on  the 
basis  of  need  and  promise 
shown  in  journalism. 


The  Knickerbocker  News 

S^Ucciate^  ""The  rich  Albany  City  and 

Surburban  Market  with  the 
largest  daily  Circulation  In- 

ABC  ALBANY 

THE  SUBURBS 

ALBANY  COUNTY 

CITY  and  RETAIL 
TRADING  AREA 


The  Knickerbocker  News 


ALBANY,  N.  Y. 

Member:  The  Gannett  Group 
Represented  by  J.  P.  McKinney  &  Son 
New  York  •  Chicago  •  San  Francisco  •  Syracuse 
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The  Representative’s  Objective 


Product  Sales  for  Advertisers 
Space  Sales  for  Newspapers 


Suy!<  Norman  Smith 
Adrerlisiiif;  Malinger 
Sun>liinc  Inr. 


“A  represetilalive’s  liiliinaU-  knowledge  of 
current  conditions  in  liis  paiiers'  markets  should 
result  in  product  sales  for  an  advertiser  as  well 
as  space  sales  for  his  newspapers,”  says  Mr. 
Smith. 

“'Since  media  and  markets  are  a  rejrresenta- 
tive’s  stock-in-trade,  his  information  (and  under¬ 
standing)  in  a  situation  goes  far  beyond  that 


available  from  reference  hooks. 

"I  have  found  newspaper  reprt'sentatives  tre¬ 
mendously  helpful  in  arriving  at  advertising  and 
merchandising  decisions.  In  these  days  of  rapid 
change  and  increased  competition,  it’s  important 
that  we  receive  market  and  media  information 
(juickly.  We  are  grateful  to  them  for  their  con¬ 
tinued  assistance.” 


Every  day,  a  selling  force  of  more  than  900 
newspaper  representatives,  covering  the  U.  S. 
and  Canada  from  38  key  cities,  is  building 
advertising  linage  for  newspapers. 

ir  -k  ir 

AMERICAN  ASSOCIATION  of  NEWSPAPER  REPRESENTATIVES 

Chapters:  new  york  •  Chicago  •  Detroit  •  Philadelphia  •  Dallas 

ATLANTA  •  SAN  FRANCISCO  •  LOS  ANGELES  •  CHARLOTTE  •  BOSTON 

tor  a:  PUBLISHER  for  May  25,  1957 


A  Partial  List  of  Customers  of 

mim  scon  &  co. 


AMARILLO  GLOBE  NEWS 

JOHNSON  CITY  PRESS-CHRONICLE 

QUINCY  HERALD-WHIG 

ANN  ARBOR  NEWS 

KNOXVILLE  JOURNAL 

RIVERSIDE  PRESS 

ATLANTIC  CITY  PRESS-UNION 

LYNCHBURG  NEWS-ADVANCE 

ROCKFORD  REGISTER-REPUBLIC 

BAY  CITY  TIMES 

McKeesport  daily  news 

SACRAMENTO  BEE 

BOSTON  HERALD-TRAVELER 

MIAMI  DAILY  NEWS 

SAGINAW  NEWS 

EL  DIARIO  DE  NEUVA  YORK 

MILWAUKEE  SENTINEL 

SAN  FRANCISCO  EXAMINER 

BUFFALO  COURIER-EXPRESS 

MODESTO  BEE 

SAN  FRANCISCO  SHOPPING  NEWS 

CHARLESTON  DAILY  MAIL 

MOLINE  DAILY  DISPATCH 

SANTA  ANA  REGISTER 

CHAHANOOGA  TIMES 

MONTREAL  HERALD 

SANTA  ROSA  PRESS-DEMOCRAT 

CHICAGO  HERALD-AMERICAN 

NEW  ORLEANS  ITEM 

SEATTLE  POST  INTELLIGENCER 

COLUMBUS  LEDGER-ENQUIRER 

NEW  ORLEANS  TIMES-PICAYUNE 

SHARON  HERALD 

DALLAS  TIMES-HERALD 

NEW  ROCHELLE  STANDARD-STAR 

SIOUX  CITY  JOURNAL-TRIBUNE 

DANVILLE  REGISTER-BEE 

JEWISH  DAILY  FORWARD 

STAMFORD  ADVOCATE 

DAVENPORT  TIMES 

NEW  YORK  HERALD-TRIBUNE 

STEUBENVILLE  HERALD-STAR 

DETROIT  NEWS 

NEW  YORK  DAILY  NEWS 

TARENTUM  VALLEY  NEWS 

DULUTH  HERALD  &  NEWS-TRIBUNE 

NEW  YORK  POST 

HUDSON  DISPATCH  (UNION) 

EASTON  EXPRESS 

NEWARK  EVENING  NEWS 

LE  NOUVELLISTE  (THREE  RIVERS) 

ERIE  TIMES 

NORFOLK  LEDGER-DISPATCH 

VANCOUVER  SUN 

FAIRCHILD  PUBLICATIONS 

OnUMWA  COURIER 

WASHINGTON  POST 

FRESNO  BEE 

PASSAIC  HERALD-NEWS 

WASHINGTON  STAR 

GRAND  RAPIDS  PRESS 

PATERSON  EVENING  NEWS 

PALM  BEACH  POST  (WEST  PALM  BEACH) 

BERGEN  EVENING  RECORD 

PHILADELPHIA  EVENING  BULLETIN 

WHITE  PLAINS  REPORTER-DISPATCH 

W.  F.  HALL  PRINTING  CO. 

PHOENIX  REPUBLIC  &  GAZEHE 

WILKES-BARRE  SUNDAY  INDEPENDENT 

HOUSTON  PRESS 

PONTIAC  DAILY  PRESS 

WINNIPEG  FREE  PRESS 

JACKSON  CITIZEN-PATRIOT 

PORTSMOUTH  STAR 

WINSTON-SALEM  JOURNAL-SENTINEL 

JACKSONVILLE  JOURNAL 

PROVIDENCE  JOURNAL 

WORCESTER  TELEGRAM-GAZEHE 

LONG  ISLAND  DAILY  PRESS 

LE  SOLEIL  (QUEBEC) 

YORK  DISPATCH 

JAMESTOWN  POST-JOURNAL 

We  are  Proud  to  have  Served  These  Leading  Newspaper  Plants 

WAITER  SCOTT  &  CO. 

DIVISION  OF  WOOD  NEWSPAPER  MACHINERY  CORPORATION  Plant:  Plainfield,  N.  J. 
EXECUTIVE  &  SALES  OFFICE:  501  FIFTH  AVENUE,  NEW  YORK  17,  NEW  YORK 

BUILDERS  OF  PRESSROOM  AND  REELROOM  MACHINERY  AND  EQUIPMENT  SINCE  1070 


AN  IMPORTANT  MESSAGE 

TO  OUR  MANY  FRIENDS 

/ 

in  the  Newspaper  and  Graphic  Arts  Industries 

from  WOOD  NEWSPAPER  MACHINERY  CORPORATION  . . . 

Following  the  announcement  on  March  16th  that  WOOD  Newspaper 
Machinery  Corporation  had  acquired,  Walter  Scott  &  Co.  Inc.,  we  have 
received  a  great  many  letters,  telegrams  and  phone  calls  congratulating 
us  on  the  merger  of  these  two  old  established  firms. 

To  all  of  these  well-wishers,  our  most  sincere  thanks  for  your  fine  expres¬ 
sions  of  confidence  in  the  future  of  these  amalgamated  companies.  It  is 
our  intention  to  use  to  best  advantage  the  combined  talents  and  facilities 
of  both  organizations  in  the  production  of  the  finest  pressroom,  reelroom 
and  stereotype  equipment  that  can  be  built. 

In  our  announcement  of  the  merger  we  made  the  following  statement :  “To 
newspaper  publishers  around  the  world,  we  wish  to  make  it  clear  that  this 
step  represents  an  expansion  program  . .  .  not  the  elimination  of  a  competi¬ 
tor.  No  changes  .  .  .  are  contemplated  in  either  company  ...  no  reduction 
in  the  forces  of  either  organization.  The  combined  backlog  of  business  will 
keep  the  combined  organizations  going  at  top  speed  for  the  next  two  years.” 

FULL  SERVICE  FOR  ALL  SCOTT  CUSTOMERS.  PAST  AND  FUTURE.  WILL  BE 
CONTINUOUSLY  AVAILABLE  PLUS  MAINTENANCE  OF  A  COMPLETE  STOCK  OF 
PARTS.  READY  FOR  ALL  EMERGENCIES. 

We  pledge  a  constant  effort  to  improve  our  products  and  to  provide  the  finest 
service  possible  to  all  of  our  friends  in  the  newspaper  and  graphic  arts 
industries. 

PRESIDENT 


OF  PENETRATION 


finds  a  pearl  of  great  price 

There  is  good  reason  why  so  many  busi¬ 
ness  leaders  voluntarily  tell  us  that  their 


Co-opAdPlan 
Gives  Control 
iTo  Distributor 

Details  behind  the  Denver 
(Colo.)  Poet’s  “Denver  Plan” 
for  handling  co-op  advertising 
were  described  by  Warren  K. 

!  Young,  controller  of  the  Post, 

!  at  the  recent  Atlanta,  Ga.,  Na¬ 
tional  Spring  Confei'ence  of  the 
Conti’ollers  Institute  of  Amer¬ 
ica. 

Under  the  plan,  billing  has 
three  possible  variations:  1) 
When  the  medium  bills  the 
dealer,  the  latter  submits  the 
bill  to  the  distributor  for  pay¬ 
ment  of  the  co-op  allowance. 
When  approved,  payment  is 
made  from  reserves  already  in 
the  distributor’s  hands;  2) 
When  medium  billing  is  issued, 

!  distributor  back-bills  dealer  for 
I  his  share  of  the  ad,  and  pay- 
I  ment  is  made  by  distributor  di- 
j  rectly  to  medium;  .I)  Distri- 
I  butor  establishes  a  fund,  from 
!  which  all  of  the  Denver  Plan 
i  co-op  ad  costs  are  paid.  This 
j  fund  is  built  up  from  advertis¬ 
ing  fees  figured  into  dealer  unit 
I  costs. 

Minimum  of  Problems 


A(1  Couiifil  Display  ^ 

Opeiietl  at  Ad  Club  1 

A  new  permanent  di.splay  of  8 
Advertising  Council  campaigi;  I 
was  unveiled  last  week  at  the  I 
New  York  Advertising  ClubbyB 
Theodore  Repplier,  councO  S 
president.  The  display,  adjacea;^ 
to  the  Advertising  Hall 
Fame,  will  be  changed  fromS 
time  to  time  to  show  current  8 
public  seiwice  campaigns  of  the  a 
council.  * 

At  the  same  event,  Thoma; 

B.  Haire,  retiring  club  presi¬ 
dent,  presented  an  ivory  gavel, 
emblematic  of  office,  to  the  in¬ 
coming  president,  Robert  JI, 
Gray,  advertising  manager,  | 
Esso  Standard  Oil  Co. 


vantage  of  the  national  cam¬ 
paigns. 

“Those  using  the  Denver 
Plan,”  Mr.  Young  said,  “find 
they  can  sell  it  as  a  package 
in  conjunction  with  their  mer¬ 
chandise  sales.  The  medium 
concerned  is  advised  of  the  ad¬ 
vertising  schedule,  so  the  dis¬ 
tributor  works  directly  with  all 
participating  media.  Through 
this  method  he  retains  complete 
control,  not  only  over  his  own 
advertising,  but  also  over  that 
of  his  dealers.” 


I 


advertising  in  THE  CHRISTIAN  SCIENCE 
MONITOR  is  the  most  fruitful  of  any  that 
they  do,  per  dollar  invested.  This  is  due 
in  no  small  measure  to  the  feeling  of 
confidence,  friendship,  and  respect  that 
readers  have  toward  the  MONITOR. 

Only  this  newspaper  has  the  depth  of 
penetration  into  the  particular  interests 
of  our  readers  to  assure  maximum  results. 

Your  business  will  respond  to  a  planned 
program  of  MONITOR  advertising.  May 
we  submit  a  tailor-made  proposal?  THE 
CHRISTIAN  SCIENCE  MONITOR,  One, 
Norway  Street,  Boston  15,  Massachusetts. 


Christian 

Science 

Monitor 

Aft  Iftfmrnmfionol  Dotty  Nmwtpopor 


News,  Advertising,  Readership 
Devoted  to  Building  a 
Better  Civilization 

Branch  Offices 

NEW  YORK:  588  Fifth  Avenue 
CHICAGO:  333  N.  Michigan  Avenue 
LOS  ANGELES:  650  S.  Grand  Avenue 
LONDON,  W.C.  2:  Connaught  House, 
163/4  Strand 


“When  the  distributor  has 
complete  control  of  all  advertis¬ 
ing  funds  the  medium’s  prob¬ 
lems  on  billing  and  collection 
are  reduced  to  a  minimum,”  Mr. 
Young  said. 

The  plan  insures  efficient  and 
effective  expenditure  of  the.se 
funds  and  retains  the  advan¬ 
tages  of  co-op  dealer  advertis¬ 
ing  without  the  waste  and 
abuses,  because  under  it  such 
things  as  double  billing  and 
rebating  are  no  longer  problems. 

“It  concentrates  all  local  ad¬ 
vertising  on  the  product’s  story 
and  still  provides  dealer  identi¬ 
fication,  because  the  advertising 
ex))enditures  arc  controlled, 
even  down  through  the  retail 
level,”  Mr.  Young  said.  “It 
j  guarantees  two  of  the  basic 
principles  of  advertising — re¬ 
petition  and  continuity.” 

Calendar  Set  Up 

He  said  the  plan  divides  the 
distributing  area  into  basic 
territorie.s,  which  are  generally 
the  same  as  the  sales  territories. 
A  calendar  is  set  up  showing 
advertising,  special  campaigns 
or  regular  month-to-month  op¬ 
erations.  It  is  built  on  the  deal¬ 
er  level  approach  and  has  both 
short  and  long  range  flexibility. 
The  starting  of  national  ad¬ 
vertising  campaigns  are  shown 
on  this  calendar,  and  the  pro¬ 
gram  is  built  to  get  full  ad- 


Palatka  Daily 
Appoints  Perroiie 

Louis  A  Perrone,  formerly 
advertising  representative  of 
the  Mor-eau  newspapers.  Or¬ 
ange,  N.  J.,  has  been  named  ad¬ 
vertising  director  of  the  Pafof- 
ka  (Fla.)  Daili/  News. 

Prior  to  his  association  will 
Moreau,  Mr.  Perrone  was  ad 
director  of  the  Somerset  (N.J.) 
Daily  Star  and  at  one  time 
worked  on  the  retail  ad  staff 
of  the  Buffalo  (N.Y.)  Evenn^ 
News. 

Mr.  Perrone  will  be  assisted 
by  Archie  Hess  and  Robert 
Pierce. 

Announcement  of  Mr.  Per- 
rone’s  apiiointment  was  made 
by  B.  Gene  Baker,  co-publisher 
of  the  Daily  News  which  was 
acquired  in  102G  by  his  father 
the  late  A.  Bev  Baker. 


‘IVIR’  Library  ()ppin*<l 

Dr.  Wallace  H.  Wulfeck. 
Chair  man  of  the  Board  of  the 
Advertising  Research  Founda¬ 
tion  New  York,  announced  thi: 
week  establishment  of  a  moti¬ 
vation  research  library  *' 
F  oundation  headquarters  fot 
the  benefit  and  use  of  its  sub¬ 
scribers. 
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In  the  days  of  that  most  "personal"  of  personal  editors,  Henry 
Watterson,  The  Courier-Journal  achieved  nation-wide  fame  for  Morse 
Henry's  provocative  editorials. 

Today  The  Courier-Journal  and  its  evening  stablemate,  The 
Louisville  Times,  are  still  in  the  national  spotlight.  But  now  the  stature 
of  the  newspapers  is  based  not  on  editorials  alone,  but  on  all-round 
excellence. 

This  versatility  of  professional  achievement  is  demonstrated  by 
five  awards  received  by  these  newspapers  in  the  first  five  months 
of  1957  .  .  .  awards  for  fashion  coverage,  make-up  and  typog¬ 
raphy,  editorials,  general  news  coverage  and  public  service. 

In  January,  1957,  The  Courier-Journal  was  the .  recipient  of  a 
$1,000  award  by  Spadea  Fashion,  Inc.,  of  New  York,  for  its  excellence 
in  fashion  coverage. 

The  Courier-Journal  also  won  first  honorable  mention  among 
newspapers  with  50,000  or  more  circulation  in  the  27th  annual 
N.  W.  Ayer  &  Son  contest  on  typography,  make-up  and  printing. 

The  editorial  page  of  The  Courier-Journal  was  voted  the  best 
in  the  nation  by  Alpha  Phi  Gamma,  small-college  journalism  frater¬ 
nity,  at  its  Midwestern  meeting  in  May. 

Both  The  Courier-Journal  and  The  Louisville  Times  were  included 
in  the  honor  roll  of  the  10  best  American  newspapers  by  Doan  Norval 
Neil  Luxon  of  the  University  of  North  Carolina.  Ranking  them  sepa¬ 
rately,  Dean  Luxon  said  further  that  these  newspapers  "are  generally 
accepted  as  the  best  in  the  South." 

Last  week,  for  their  sponsorship  of  the  Youth  Talent  Exhibit, 
The  Courier-Journal  and  The  Louisville  Times  received  a  certificate 
of  merit  for  public  service  from  Editor  &  Publisher. 

Awards  themselves  are  nat  important.  What  is  important  about 
them  is  that  they  are  indicatians  that  we  are  on  the  right  track 
toward  achieving  our  goal— to  publish  the  best  regional  newspapers 
we  possibly  can.  It's  an  important  job,  made  easier  when  there  are 
so  many  top-notch  people  on  the  staff  to  help. 


The  Louisville  Times 


Serving  Kentucky  and  Southern  Indiana  Since  1868 


WORCESTER’S  Growth  is 
still  on  the  rise  . 


-I— 1  i  rp*  •  27,105  lines  of  advertising  and 

rood  lie-in  editorial  matter  featuring  mer- 

,  chandise  guaranteed  by  the 

I  iPlllv  Good  Housekeeping  Seal.  This 

12-pager  followed  a  36-page 
■pvi  T  •  supplement  that  started  the 

1  lUS  l-ilI13.^0  promotion  on  Sunday,  April 

O  28,  in  which  the  food  markets 

How  the  Battle  Creek  (Mich.)  had  advertised  as  well. 
Enquirer  and  News  teamed  up  The  sections  were  pre-pro- 
with  Good  Housekeeping  maga-  moted  in  the  pages  of  the  En- 
zine  to  gain  100%  support  of  quirer  and  News,  and  with  daily 
food  chain  markets  and  85%  radio  spots  on  the  local  station, 
of  all  larger  independent  gro-  These  spots  were  picked  up  on 
cers  in  a  city-wide  food  promo-  loud  speakers  in  some  of  the 
tion  came  to  light  this  week.  stores. 

A  special  12-page  food  sec-  Members  of  the  Enquirer  and 
tion,  highlighted  by  a  front  page  News  sales  staff  backed  the 
full-color  food  picture,  was  pub-  food  promotion  all  the  way ; 
lished  by  the  Enquirer  and  showed  local  food  stores  how 
News  on  May  1  and  carried  they  could  best  participate  and 


...And  TELEGRAM  &  GAZETTE 
Circulation  il^at  an  All  Time  High 


menu  taken  from  the  cook  book  as  louows.  isationai  aaveul^ 
of  the  grocer’s  choice  was  also  ing,  1,745  lines;  Retail  adver 
supplied  and  each  grocer  was  tising,  24,885  lines;  plus  2,4' 
furnished  with  a  special  menu  lines  of  editorial  matter, 
mat  for  insertion  in  his  ad  in  • 

the  Enquirer  and  News.  ^  i  .  i  c 

.  ,.  X  u  XT  Combined  Survey 

According  to  R.  H,  New-  • 

comer,  advertising  director  of  Keport  Keleaseii 
the  Enquirer  and  News,  his  The  1957  edition  of  the  Coii 
paper  printed  up  some  6,000  solidated  Consumer  Analysis  o! 
separate  recipe  ideas  to  be  dis-  product  use  and  brand  per- 
tributed  by  food  stores  after  ference,  covering  five  millio: 
they  had  run  out  of  the  cook  families  in  23  major  markets 
books.  has  been  released. 

“In  all,”  he  said,  “and  along  Newspapers  participating  n 
with  the  special  exclusively  ibis  survey  through  individni 
Good  Housekeeping  food  sec-  market  consumer  analysis  stc 
tion,  we  feel  that  a  tremendous  dies,  now  combined  in  the  cot- 
impact  has  been  made  in  this  solidated  report,  are: 
area.”  Chicago  Daily  Neios,  Cinfiii 

Mr.  Newcomer  continued:  (Ohio)  Times-Star,  Colw 

“We  feel  that  when  any  city  can  (Ohio)  Dispateh-0^' 


INTENSIVE  COVERAGE 
WORaSTER  COUNTY 

Daily— 159,891 

(Sunday  —  106,881) 

(ABC  Audit  Dec.  31,  1956) 


MASS. 


Post,  Duluth  (Minn.)  Henk 
and  Netvs-Tribune,  Fret* 
(Calif.)  Bee,  Honolulu  (Hs 
waii)  Star-Bulletin,  Inditt 
apolis  (Ind.)  Star  and  Saa 
Long  Beach  (Calif.)  Indept* 
dent  and  Press  Telegram, 
waukee  (Wis.)  Journal,  Modesi' 
(Calif.)  Bee,  Newark  (N.  J 
News,  Omaha  (Neb.)  IToWi 
Herald.  Portland  Oregon  Je*^ 
nal,  Phoenix  (Ariz.)  Rejndtl'- 
and  Gazette,  Portland  (Me. 
Press  Herald-Evening  Exprt!< 
Sacramento  (Calif.)  Bee,  S* 
Lake  (Utah)  Tribune  »• 
Deseret  News,  San  Jose  (C»W;'I 
Mercury  and  News,  Seatti 
(Wash.)  Times,  St.  P» 
(Minn.)  Dispatch  and  Pia**'^ 
Press,  Washington  (D.  C.'| 
Star,  and  Wichita  (Kans 
Eagle. 
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^  Metropolitan  Worcester  County  Market 
'^"^1957  SALES  STORY ....  10  Year  Growth 

.  581,500 . UP  17% 

$636,221,000 . UP  57% 

$157,654,000 . UP  34% 

$987,269,000 . UP  80% 

Source:  Sales  Management  Survey  of  Buying  Power  May,  1957. 


Population  . 

Retail  Sales  .. 
Grocery  Sales 
E.B.I . 
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The  Worcester 
.EGRAM  AND  GAZE1 

WORCESTER,  MASSACHUSEHS 
Howard  M.  Booth,  Publisher 

MOLONEY,  REGAN  t  SCHMITT,  Ik. 

NoUonot  Representatives 


Increased 
Earnings  . .  • 
a  Quality 
Product  with 
AUTOMATIC 

HURLETRON 


1930  EAST  FAIRCHILD  STREET,  DANVILLE,  ILLINOIS 


REeiSTEII 
CONTROLS 

for  ft.O.P. 

Color  Newspaper 
Plants  •  •  • 


Above  is  a  Hydraulic  Compensator  .  .  .  one  of 
the  important  parts  of  the  HURLETRON  Auto¬ 
matic  R.O.P.  Color  Register  Control  system. 
Positive  acting  .  .  .  maintenance  free  .  .  .  this 
compensator  holds  color  register  WITHIN  LIMITS 
OF  VISUAL  ACCEPTANCE  .  .  .  AUTO¬ 
MATICALLY.  The  HURLETRON  record  of 
accuracy  .  .  .  simplicity  .  .  .  and  the  savings  it 
effects  are  worth  investigating.  The  only  AUTO¬ 
MATIC  Color  Register  Control  specifically  de¬ 
signed  for  R.O.P.  color,  the  HURLETRON  offers 
you  a  complete  package  .  .  .  including  a  tuition 
free,  periodic  refresher  course  for  your  personnel 
in  its  AUTOMATIC  operation. 


HURLETRON 


Company 


Equipment 


Eye 


Electric 


When  4  Dramatic  Payoff  Comes, 


mm'. 


IOWA.  lATUtOAV 


TOfllfS 
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'■supsrcii 


Mo'hur  Kept  Her  yastb 

lr\  Vj<r!l  r.f  \r.tiiish 


Across  the  nation,  AP  Wirephoto  was  FIRST  WITH  THt  BEST- Every  Rn^ 


rs  AP  WIREPHOTO  All  The  Way 

AP  Wirephoto  delivered  FIRST  AND  BEST  with  payotf  copy  on  the  nation's 
biggest  human  interest  story  in  many  months — the  dramatic  rescue  of  lit¬ 
tle  Benny  Hooper  from  a  well  in  a  remote  section  of  Long  Island. 

/ 

To  be  FIRST  WITH  THE  BEST  by  a  wide  margin  when  the  chips  are  down  is 
the  acid  test. 

To  be  merely  FIRST  with  spot  news  pictures  isn  t  necessarily  enough. 

AP's  superior,  story-telling  pictures  of  Benny  alive  came  from  this  unbeata¬ 
ble  combination; 


1.  PICTURE  RESULTS  -  —  veteran 
AP  staff  photographers  with  VARIETY 
in  camera  equipment — Speed  Graphics 
PLUS  long  lens  35-millimeter  equipment 
that  caught  several  EXCLUSIVE  shots  in 
lading  light. 


2.  FAST  DISTRIBUTION - an 

emergency  AP  Wirephoto  location  only 
10  minutes  by  motorcycle  from  the  scene. 
This  was  coupled  with  fast  processing — 
expert  editing. 


I  ,^an 

V»TWMT  UAl  It.  IWT _ L_ 

Boy  Saved  From 

_  W 


Insid*...  IBoy  Saved  From 

Rolipson  ot  '  =£-3=:  Doctors  boy  ne 

City  Hcl  Reroh  __  _ 


ork  morning  final  edition  front  page  was  SOUD  WITH  AP  WIRIPHOTO 


WESTERN  NEW  YORK  S  GREAT  NEWSPAPER 


The  old  time  definition  of  “su-  job  involving  copy,  marketing, 
burban  areas”  does  not  help  to-  and  media  departments  with 
day’s  evaluation  of  Markets,  ac-  particular  emphasis  on  local 
cording  to  Newman  F.  McEvoy,  characteristics, 
vicepresident  and  director  of  The  team  operation  at  C&W 
media,  Cunningham  &  Walsh  is  described  by  Mr.  McEvoy  as 
Inc.  As  Mr.  McEvoy  sees  it,  he  outlined  a  recent  trip  to  the 
the  clusters  of  markets  which  Cunningham  &  Walsh  branch 
keep  fractionating  around  our  offices  in  Chicago,  San  Francis- 
major  metropolitan  areas  have  co,  and  Los  Angeles.  Primary 
individual  characteristics  of  purpose  of  the  trip  was  to  es- 
their  own.  Frequently  “the  hole  tablish  channels  for  the  ex¬ 
in  the  doughnut  bears  little  re-  change  of  media  ideas  and  in¬ 
semblance  to  the  doughnut.”  formation. 

Relating  local  media  to  the  The  C&W  media  department 
national  marketing  problem  be-  in  New  York  comprises  bO  peo- 
comes  an  increasingly  important  pie;  in  addition  there  is  a  media 
“team”  job  for  advertising  research  group  of  six,  headed 
agencies;  it  is  a  communications  by  Richard  Mann,  who  reports 


McEvoy  (right), 

&  Walsh  Inc.,  disci 
Ight)  Media  Superv 
and  Media 


PRINT  RECOMMENDATION— Newman 
president  and  director  of  media,  Cunningham 
a  print  recommendation  with  (left  to  rii^ 
William  White,  John  Lucinatelli,  Edward  Baezewski, 
partment  Manager  Lucian 

to  Mr.  McEvoy  as  well  as  the 
agency’s  research  director.  Vice-  McirtPg 

president  Gerald  Tasker;  the  Mats  O 

function  of  this  group  is  to  ana- 
lyze  and  interpret  market  re-  \ew  1 
search  and  audience  studies  McGre 

submitted  to  the  agency  by  the 
various  media.  manaR 

Within  the  media  department  papers 

there  are  three  media  super-  annout 

visors:  John  Lucinatelli,  Ed  two-col 

Raezewski,  and  William  White.  campa 

Each  is  responsible  for  12  or  The 

more  accounts,  and  each  is  as-  accoun 
sisted  by  a  staff  of  media  ^ity  ai 
buyers.  Print  buyers  in  the  contaci 

agency  are  James  Geffert,  Her-  using 
man  Rraumuller,  and  Joseph  ;)80-lin 

Gavin,  reporting  to  Mr.  Hac-  The 

zewski;  Harold  Gregg,  Jeremy  made 
Spva<rue,  and  Robrrt  Plyer,  re-  color 
porting  to  Mr.  Lucinatelli;  Cliff  Gregoi 

Greensjian,  James  Ducey,  and  set  to 

Walter  Roth,  reporting  to  Mr.  Novem 

White,  - 

Lucian  (Oney)  Bloom  is  |{„4 
C&W’s  media  department  man-  j, 
ager;  Mr.  Bloom  is  in  charge  of  • 

department  operations  and  co- 
ordinates  the  ‘work  flow”  ANPA, 
among  the  several  sections  of  Salesmen, 
the  department.  series  thi 


F. 


Bloom. 


llEWS  / 


For  instance,  in  March  1957,  lot 
grocery  advertisers  placed  64.^ 
of  all  their  copy  in  Buffalo  daily  a 
Sunday  newspapers  in  the  News, 
six-day  newspaper. 


liiid^et  Atl  Pajje 
Offered  Dailies 


SELL  THE  NEWS  READERS  AND 


YOU  SELL  THE  WHOLE  BUFFALO 


MARKET  OF  OVER  1,600,000  PEOPLE 


Buffalo  Evening  News 


KELLY* Smith  CO.^  Notional  Representotivei 
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EARL  THClSCN.  LOOK. 


//te  exciting  story  of  people,,. 

what  they  do,  what  tliey  feel,  wliat  they  want, 
what  tiiey  think  ...  an  ever-changin}:  story 
told  with  warmth,  understanding  and  wonder, 
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The 

AnacondA 

Company 


This  is  a  nuclear  reactor.  And  neu¬ 
trons  from  the  tons  of  pure  uranium 
metal  inserted  in  these  holes  produce 
radioisotopes  —  the  strange  and  won¬ 
derful  prizes  of  the  atomic  age. 

While  these  man-made  radioactive 
materials  have  been  available  for  only 
a  short  time  in  commercial  quantities, 
they  have  already  found  a  wide  range 
of  uses — in  industry,  in  agriculture 
and  in  medicine  where  radioisotopes 
have  practically  replaced  radium  in 
the  treatment  of  cancer. 

Every  day  new  uses  are  being  found 
for  uranium  in  nuclear  power  devel¬ 
opments.  To  meet  these  present  and 
future  needs.  Anaconda  has  developed 
reserves  of  millions  of  tons  of  urani¬ 
um  ore.  These  reserves,  together  with 
new  ore  processing  methods  pioneered 


by  Anaconda  at  its  Bluewater,  New 
Mexico  plant,  have  made  Anaconda 
America’s  leading  producer  of  ura¬ 
nium  concentrate. 

Other  Anaconda  products  are  also 
contributing  to  the  expanding  use  of 
nuclear  energy.  Many  are  used  in  the 
actual  production  of  radioisotopes, 
while  lead — another  metal  produced 
in  large  quantity  by  Anaconda — is  em¬ 
ployed  as  radiation  shielding  where- 
ever  radioactive  material  is  present. 

Anaconda’s  role  in  nuclear  energy 
is  typical  of  the  way  in  which  its  ex¬ 
tensive  line  of  non-ferrous  metals  and 
metal  products — the  broadest  combi¬ 
nation  offered  industry  today — is  con¬ 
tributing  to  America’s  growth  and 
progress.  5728OA 


The  American  Brass  Company 
Anaconda  Wire  A  Cable  Company 
Andes  Copper  Mining  Company 
Chile  Copper  Company 
Greene  Cananea  Copper  Company 
Anaconda  Aluminum  Company 
Anaconda  Sales  Company 
International  Smelting  and 
Refining  Company 


I  week’s  VITAL 

religious 

NEWS  CENTER 


Lamb  Case  Witness  Police  Head  Lauds 
Spared  from  Prison  .  c,  .. 

Washington  i\S  oieUlIl 

Mrs.  Marie  Natvig,  turn-  Police  Commissioner  Stephen 
about  government  witness  in  Kennedy  praised  the  New  York 
Federal  Communications  Com-  Daily  News  for  its  help  in  track- 
mission  hearings  on  Edward  0.  ing  down  a  woman  who  stabbed 
L.....l,’s  request  for  renewal  of  a  salesman  in  the  mistaken  be- 
his  television  license  (WCIU-  lief  he  was  a  federal  judge  who 
TV)  in  Erie,  will  not  have  to  had  tossed  out  her  $8,000,000 
serve  a  jail  sentence  for  a  per-  damage  suit  against  public  of¬ 
ficials.  / 

Through  detective  work  of  its 
own,  the  News  alerted  police 
that  the  assailant  was  a  per¬ 
sistent  litigant  in  the  courts. 


nrm  i^ews  average  farmer  does  not  have 

an  interest.” 

1 1 1  cf  Keeping  the  farmer  informed 

ijUt?dclll&L  is  only  half  of  the  journalist’s 

^^11  I  ■»  j  j  job,  Mr.  Rozzoni  said.  Even 

(  olIpCl  Q  1  1 000.  n^ore  important  is  that  the  ur- 

ban  consumer  be  informed 

By  Ron  (ireenslate  about  services  performed  by  Lamb’s 

tericultural  Journalism  Major  farmers  so  that  consumers 

will  begin  to  take  a  more  un- 
SAN  Luis  Obispo,  Calif,  derstanding  view  of  the  farm- 
“Every  modern  newspaper,  er’s  position  in  the  national  jury, 
large  or  small,  should  have  on  position  in  the  national  econ-  Ju 
its  staff  at  least  one  person  omy,  he  pointed  out.  the 

trained  in  both  agriculture  and  “It’s  the  journalists’  job,”  place 
journalism.”  Mr.  Rozzoni  said,  “to  tell  the  tion 

So  emphasized  Louis  Rozzoni,  consumer  why  his  food  is  the  sente 
president  of  California  Farm  best.  He  can  do  this  by  point-  The 
Bureau  Federation,  guest  ing  out  the  advanced  methods  for  i 
speaker  at  the  Fifth  Annual  of  food  production  and  the  more  vig 
California  Agricultural  Press  modem  business  methods  being  “by 
Banquet  here  recently.  used  on  the  farm  which  are  tion 

The  hosting  39  majors  of  contributing  to  the  consumer’s  tail 
California  State  Polytechnic  health  and  wellbeing.  In 

College’s  Agricultural  Journal-  Mr.  Rozzoni  stressed  that  to  vig  1 
ism  department  and  over  100  get  better  coverage  of  farm  Lam 
guests  heard  Mr.  Rozzoni  speak  news  both  from  the  farmers’  in  th 
on  “What  Agriculture  Needs  and  consumers’  viewpoints,  ing 
from  Journalists.”  those  assigned  to  write  for  and  told 

“There  is  a  need  in  many  about  farmers  should  be  train-  her  i 
areas  for  increased  interest  in  ed  and  experienced  in  agricul-  Th 
farm  reporting  and  better  serv-  tural  journalism.  the 

ice  to  rural  readers,”  he  said.  He  pointed  out  that  farming  that 
“More  attention  should  be  given  is  big  business  and  that  the  licen 
to  agricultural  news  coverage.”  daily  newspaper  is  an  import-  cast 
“The  reason  for  this  is  clear,  ant  working  tool  of  the  farmer,  the 
More  and  more  of  our  daily  But,  he  cautioned,  “The  farmer  and 
news  is  concerned  with  agricul-  wants  today’s  newspaper  The 
ture.  There  is  today  no  part  today!”  the  : 


Chicago 


8^  million  Southern  Baptists  in  43  states  will  send  15,000  of 
their  members  to  Chicago  next  week  for  the  1957  session  of 
the  Southern  Baptist  Convention.  These  8^  million  people 
are  your  subscribers. 


lAPA  Hails 
New  Freedom 
In  Colombia 

Inter  American  Press  Asso¬ 
ciation  this  week  approved  in¬ 
itial  steps  toward  freedom  of 
the  press  taken  by  the  new 
military  junta  in  Colombia. 

lAPA  President  Guillermo 
Martinez  Marquez  of  Havana 
urged,  in  a  cable  to  the  Junta, 
however,  that  all  restraints, 
direct  or  indirect  be  abolished. 

Martinez  Marquez  referred 
specifically  to  official  control  of 
newsprint  and  equipment  im¬ 
ports  and  competition  by  govern¬ 
ment-financed  newspapers. 

Independent  newspapers  are 
now  publishing  freely  for  the 
first  time  in  almost  three  years 
and  suppressed  newspapers  have 
re  -  appeared  or  will  re  -  appear 
within  the  next  few  days. 

“As  for  the  lAPA,”  its  presi¬ 
dent  said,  “the  return  of  free¬ 
dom  of  the  press  to  Colombia 
will  mean  a  new  victory  in  the 
battle  it  has  steadfastly  waged 
alongside  the  free  publications 
of  Colombia  during  the  last 
three  years. 

“The  sun  of  freedom  is  begin¬ 
ning  to  shine  through  the  clouds 


of  Latin  American  dictator¬ 
ships.” 

Brig.  Gen.  Juan  B.  Cordoba, 
secretary  of  the  Junta,  met  with 
newsmen  in  Bogota  and  dis¬ 
cussed  the  lifting  of  the  state 
of  siege  imposed  by  the  ousted 
president,  Rojas  Pinilla. 

The  “official  newspaper”  es¬ 
tablished  by  Rojas  has  been 
shut  down. 

Jules  Dubois,  Chicago  Trib¬ 
une’s  Latin  American  corre¬ 
spondent,  was  saved  from  being 
expelled  from  Colombia  when 
the  Junta  overpowered  Rojas  in 
the  recent  rioting.  As  a  result, 
Mr.  Dubois  stayed  on  to  cover 
the  “sacking”  of  Rojas. 

• 

Inter  American  Group 
Honors  Dr.  Santos 

The  Inter  American  Associa¬ 
tion  for  Democracy  and  Free¬ 
dom  will  present  its  annual 
award  for  Distinguished  Serv¬ 
ice  to  Dr.  Eduardo  Santos,  for¬ 
mer  President  of  Colombia  and 
publisher  of  El  T  tempo,  of 
Bogota,  May  28,  at  the  Colum¬ 
bia  University  Club,  New  York 
City. 

Dr.  Santos  is  passing  through 
New  York  on  his  return  to 
Bogota  to  reopen  El  Tiempo 
which  was  suppressed  during 
the  Rojas  dictatorship. 


PRIZE  WINNER  George  Thiem  of  the  Chicago  Daily  News  receive) 
the  plaudits  of  fellow  newsmen  at  Springfield,  III.  where  he  unearthed 
the  Hodge  scandal.  In  group  are;  Left  to  right — George  Ta^ge, 
Chicago  Tribune  political  editor;  Thiem;  Charles  Cleveland,  Chicago 
Daily  News  political  editor;  John  Dreiske,  Chicago  Sun-Times  column¬ 
ist  who  is  president  of  Illinois  Legislative  Correspondents  Association; 

and  Charles  Finston,  Chicago  American  political  writer.  ^ 


16  Found  Guilty 
In  Liquor  Conspiracy 

Tulsa,  Okla. 

Sixteen  defendants,  including 
Police  Commissioner  Jay  L. 
Jones  and  Police  Chief  Paul 
Livingston,  were  convicted  by  a 
Federal  Court  jury  in  a  liquor 
payoff  conspiracy  last  week. 
(E&P,  May  4,  page  42.) 

The  charge  involved  a  scheme 
in  which  bootleggers  paid  a 
heavy  price  for  protection  from 


police  to  import  liquor  into  dn 
Oklahoma. 

Federal  Judge  Royce  Savage, 
who  directed  a  judgment  of  ac¬ 
quittal  for  Nolen  Bulloch,  Tulm 
Tribune  reporter,  explained  his 
action  when  the  jury  returned 
its  verdict.  He  said  the  evidence 
indicated  payments  made  to 
Bulloch  were  connected  with 
gambling  e.stablishments  and 
there  was  not  sufficient  evidence 
to  connect  Bulloch  with  carrj- 
ing  on  a  whiskey  business. 
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HOW  DO  YOU 

Qojif  0^  aMbSmeMr 

Bill  MacDonald,  Editor  of  ELECTRONICS,  Covers  Both  the  Business 
and  Technical  Sides  of  His  Field  from  Personal  Experience 


SOON  after  the  word  “wireless'’  heeame  radio, 
and  most  receiving  sets  were  hnilt  around 
a  piece  of  crystal,  a  magazine  was  founded  for 
a  young  electronics  business.  One  of  the  editors 
was  named  Bill  MacDonald. 

Bill  found  radio  in  the  form  of  a  box  of  parts 
given  him  by  his  father — and  today  still  holds 
his  original  amateur  license  W2TY  which  he 
secured  in  his  teens.  But  Bill  has  come  a  long 
way  since  then  to  his  present  position  on  top  of 
the  electronics  business.  He’s  a  senior  member 
of  the  Institute  of  Radio  Engineers,  served  as  a 
member  of  the  joint  committee  of  IRE  and  the 
Radio,  Electronics  and  Television  Manufactur¬ 
ers’  Association  that  set  up  the  current  stand¬ 
ards  for  color  telecasting.  Bill  has  served  many 
aspects  of  the  electronics  business,  but  to  him, 
his  major  contribution  has  been  his  long  serv¬ 


ice  with  KI.K(yrH(  )M('S  magazine. 

Bill’s  uniijue  combination  of  knowledge  and 
experience  in  his  field  has  enabled  him  to  con¬ 
tribute  heavily  to  a  recent  significant  change  in 
his  magazine.  The  rapid  growth  of  the  electron¬ 
ics  field — and  resulting  news  of  the  business 
side  of  the  industry —  led  to  a  unique  publish¬ 
ing  plan.  ELECTRONICS  is  now  published 
three  times  a  month  —  one  Technical  Edition 
and  two  Business  Editions,  offering  complete 
technical  coverage. 

Although  W.  W.  MacDonald  is  unique  in  his 
own  field,  he  is  not  unusual  among  McGraw- 
Hill  editors.  You’ll  find  these  men  editing 
magazines  in  fields  they  know  thoroughly.  That 
is  why,  whenever  business  and  industry  are 
in  the  news,  you  can  expect  McGraw-Hill  to 
help  you  make  the  most  of  it. 


If  you  have  a  question  about  any  McGraw-Hill  news  release  or  about  any  phase 
of  McGraw-Hill’s  Information  Service,  write  to  Julian  Boone,  Director  Communi¬ 
cations  and  Publicity,  McGraw-Hill  Publishing  Company,  New  York  36,  N.  I . 


McGraw-Hill  Publications 

McGran'-Hill  Publish ing  Company,  Inc.,  330  West  42nd  Street,  New  York  36,  N.  Y, 
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Publicity  and  Fair  Trial: 
2  Cases— 2  Viewpoints 

By  Alht'fl  oudriiff  (iray 


Adverse  publicity  from  pub¬ 
lications  by  newspapers,  broad¬ 
casts  by  a  radio  station  and  a 
suit  by  a  judge  were  held 
iri  ounds  for  reversal  of  the  con¬ 
viction  of  a  Washington  real 
estate  operator.  (129  Atl.2d 
375) 

Charged  with  conspiring  to 
defraud  the  State  of  Maryland, 
Constas  Gus  Basiliko  was  found 
guilty,  fined  $1,000  and  sent¬ 
enced  to  two  years  imprison¬ 
ment. 

Trial  began  on  March  5,  1956. 
On  March  8,  1956,  suit  for 
fraud  was  brought  against  this 
man  by  Stedman  Prescott,  As¬ 
sociate  Justice  of  the  Circuit 
Court,  and  his  wife. 

On  March  9th,  the  Washinq- 
ton  Daily  \ews  carried  the 
head,  “Judge  Says  He  Was 
Gypped  by  Md.  Road  Deal  De¬ 
fendant.  The  ‘Wheel  of  For¬ 
tune.’  Judge  Sues  Road  Case 
Defendant.” 

The  suit  asked  the  Circuit 
Court  to  break  the  contract,  to 


restrain  the  Basiliko  group  from 
selling  the  land  if  it  had  not 
already  done  so  and  to  order 
any  profits  turned  over  to  the 
plaintiff  if  it  has  been  sold. 

Reference  to  Trial 

The  story  in  the  News  con¬ 
tinued,  “The  Judge  also  said  he 
intends  to  call  Ben  Du  Pre,  miss¬ 
ing  codefendant  in  the  roads 
conspiracy  case,  who  turned  up 
yesterday  as  a  surprise  prose¬ 
cution  witness,  as  a  witness  in 
his  own  case. 

“His  suit  charges  that  Mr. 
Du  Pre  and  Constas  Basiliko 
corruptly  agreed,  planned  and 
schemed  to  unjustly  enrich 
themselves  by  buying  proper¬ 
ties  at  less  than  the  real  value 
thereof  from  persons  who  had 
no  knowledge  of  the  highway 
route.” 

Substantially  the  same  story 
was  carried  by  the  Post  and 
Times  Herald  in  addition  to, 
“Prescott  said  the  Basiliko 
brothers  set  up  the  game 


In  Less  Than  a  Dozen  Years 

56  NEW  INDUSTRIES 


The  Topeka  Story  is  one  of  rapid  growth — ^Retail  sales  now 
total  more  than  $164,051,000  ($5.52,21.3,000  for  the  rich  21- 
Coiinty  Drive-In  Market). 


Get  your  “Saies-Share”  .  .  .  through  Topeka’s  newspapers* 
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through  straw  partners  after 
getting  ‘wrongful’  information 
from  former  State  Roads  Com¬ 
mission  official.” 

The  Associated  Press  distrib¬ 
uted  a  story  to  its  subscribers, 
“The  Chief  Judge  of  the  Mont¬ 
gomery  County  Circuit  Court 
has  filed  suit  against  two  men 
under  indictment  on  charges  of 
conspiracy  to  defraud  the  State 
Roads  Commis.sion.” 

Official  Position 
Reversing  the  conviction  of 
Basiliko,  the  Maryland  court 
said  that  although  it  was  and 
is  quite  clear  that  Judge  Pres¬ 
cott  and  his  wife  sued  as  private 
citizens,  it  is  also  clear  that  the 
publicity  attendant  on  that  suit 
referred  to  his  official  position 
as  a  judge. 

The  court  said: 

“Though  of  course.  Judge 
Prescott  was  not  sitting  in  the 
criminal  case  and  his  civil  case 
would  have  had  to  come  before 
some  other  judge,  and  those 
facts  were  plainly  apparent 
from  at  least  the  longer  news¬ 
paper  articles,  we  cannot  divest 
ourselves  of  the  firm  belief  that 
the  effect  of  the  publicity  relat¬ 
ing  to  his  suit  would  have  been 
strongly  and  definitely  prejudi¬ 
cial  to  Basiliko  in  the  mind  of 
any  juror  serv’ing  in  Basiliko’s 
criminal  trial  who  either  read 
any  of  the  newspaper  articles 
or  listened  to  any  of  the  broad¬ 
casts.” 

ilc  t  * 

Venue  Change  Denied 
Denial  of  an  application  for 
change  of  venue  of  a  first  de¬ 
gree  murder  trial  on  the  ground 
of  prejudice  from  accounts  of 
the  crime  published  in  local 
newspapers  was  recently  af¬ 
firmed  by  the  Ohio  Court  of 
Appeals.  (140  N.E.2d  332) 

Called  as  a  witness  in  support 
of  this  motion  for  a  change  of 
venue,  the  managing  editor  of 
the  Fremont  (Ohio)  Xev)s- 
Messenger  identified  59  editions 
of  that  newspaper  containing 
stories  and  items  relating  to 
the  crime,  publi.shed  over  a 
period  of  five  months. 

Here  had  been  detailed  ac¬ 
counts  of  the  murder,  events 
leading  to  the  arrest  of  the  ac¬ 
cused,  confessions,  jail  break 
and  subsequent  arrest.  Similar 
accounts  had  also  been  carried 
by  other  newspapers  and  a 
radio  station. 

The  appellate  court,  sustain¬ 
ing  the  denial  of  the  application, 
said  “the  accounts  were  no  more 
sensational  than  the  normal  ac¬ 
count  with  respect  to  a  brutal 
murder  committed  within  the 
confines  of  the  community. 
There  was  no  editorial  comment 
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other  than  one  complimenting 
the  authorities  concerning  their 
diligence  in  apprehending  the 
fugitive.” 

Trust  in  Jury 

Speaking  of  the  general  rules 
governing  the  right  of  a  de. 
fendant  to  a  change  of  venue 
under  circumstances  of  thu 
character,  on  the  ground  th»i 
he  is  deprived  of  a  fair  triel, 
the  appellate  court  said, 

“The  commission  of  a  murder 
or  other  sensational  crime  in¬ 
evitably  results  in  widespreac 
publicity  which  attracts  the  in¬ 
terest  of  the  reading  and  listen¬ 
ing  public  so  that  prospective 
jurors  are  bound  to  have  some 
knowledge  of  the  alleged  crime 

“Some  jurors  gain  fixed  opin¬ 
ions;  others  impressions  wWt 
may  or  may  not  be  lemoveu 
others  have  only  slight  informa¬ 
tion  concerning  the  innocence  or 
guilt  of  the  accused.  The  realh 
important  factor  is  whether  a 
fair  and  impartial  jury  can  be 
obtained  in  the  county  in  whict 
the  offense  is  alleged  to  have 
been  committed.” 

The  court  appended  a  footnote 
quotation  from  the  Ohio  Su¬ 
preme  Court’s  denial  of  change 
of  venue  in  the  notorious  Shep¬ 
ard  murder  case,  as  follows: 

“Murder  and  mystery,  society, 
sex  and  suspense  were  combineii 
in  this  case  in  such  a  manner  as 
to  intrigue  and  captivate  the 
public  fancy  to  a  degree  perhaps 
unparalleled  in  recent  annals 
Throughout  the  pre  -  indictmen; 
investigation,  the  subsequent 
legal  skirmishes  and  the  nine 
weeks  trial,  circulation-conscious 
editors  catered  to  the  insatiable 
interest  of  the  American  publit 
in  the  bizarre.  .  .  . 

“If  the  jury  system  is  to  re¬ 
main  a  part  of  our  .system  o! 
jurisprudence  the  courts  anc 
litigants  must  have  faith  in  tbe 
inherent  honesty  of  our  citizens 
in  performing  their  duty  a-‘ 
jurors  courageously  and  with¬ 
out  fear  or  favor.” 

• 

Rice  Scholar 

New  Origans,  U 

Tom  Templin,  17-year-dc 
son  of  Ed  Templin,  promotion 
manager  of  the  Lexington  (Ky.|l 
Herald-Leader  and  newly-electec 
president  of  the  National  Ne« 
paper  Promotion  Association, 
has  been  awarded  the  $10,00 
Grantland  Rice  Scholarship  f® 
four  years  of  study  at  Vander¬ 
bilt  University.  The  award  u 
sponsored  and  financed  by  th( 
Thorobred  Racing  Association 
Tom  Templin  attends  Lafayett* 
Senior  High  School  in  Lexinf 
ton  and  is  sports  editor  of  th* 
.school  paper. 
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23  great  newspapers  can  help 
you  sell  with  this 
$250,000  research  job 

Get  the  1957  Consolidated  Consumer  Analysis- 
product  use,  brand  position  and  trends 

The  rith  annual  edition  of  The  Consolidated  Consumer  This  130-page  digest  also  includes  basic  data  on  popu- 
Analysis  brings  you  a  nation-wide  picture  of  shopping  lation,  households,  income,  retail  sales  and  newspaper 
habits  with  23  market  comparisons  in  125  different  circulation— including  data  on  two  new  members  of  the 
product  classifications  and  thousands  of  brands,  a  three-  Consolidated  group— the  Denver  Post  and  Wichita  Eagle, 
year  trend  in  product  use  and  1957  median  product  use. 


FOOD  FIOOUCTS;  All-purpose  shortening, 
baby  foods,  bacon,  coffee,  cake  mix, 
pancake  and  waffle  mix,  dog  food, 
flour,  frozen  foods  (beef,  chicken 
and  turkey  pies;  fruit,  berry  and 
cream  pies;  vegetables;  fish  sticks), 
frozen  orange  juice,  margarine, 
soda  crackers,  tuna  fish. 

SOAfS,  ALLIED  MOOUCTS:  Bleaching  fluid 
and  powder;  laundry  starch,  scour¬ 
ing  cleansers;  soaps  and  cleaning 


SUIJICTS 

agents  for  dishes,  fine  fabrics,  laun¬ 
dry,  walls  and  woodwork;  floor  wax. 

DRUGS,  TOILETRIES:  Antacids,  deodorant, 
facial  cream,  facial  tissues,  hair 
spray,  hair  tonic  and  dressing,  hand 
cream,  hand  lotion,  lipstick,  head¬ 
ache  remedies,  home  permanent 
waves,  shampoo,  electric  shavers, 
shaving  cream,  tooth  paste,  toilet 
articles  in  grocery  stores. 


lEVERAGES:  Beer,  wine,  soft  drinks. 

MISCELLANEOUS:  When  most  groceries 
are  bought,  housewives  working, 
family  income,  composition  of 
family,  shoes,  girdles,  brassieres, 
cigarets,  paper  towels,  paper  nap¬ 
kins,  toilet  tissue,  aluminum  foil, 
air  line  travel,  vacation  plans,  out¬ 
board  motors. 


AUTOMOTIVE:  Automobile  ownership; 
plans  to  buy  in  1957,  new  and  used, 
by  make;  own  second  car;  gasoline, 
motor  oil,  tires. 

HOME  APPLIANCES  Washing  machines 
and  dryers,  dishwashers,  refriger¬ 
ators,  food  freezers,  power  mowers, 
cooking  utensil  preference  by  type 
of  material,  home  owners,  painting 
done  in  1956,  carpets,  rugs  and 
sheets  bought  in  1956. 


Get  your  copy  from  one  of  these  newspapers  or  their 

Chicago  Daily  News  Long  Beach  Independent  and  Press-Telegrom 

Cincinnati  Times  Star  The  Milwaukee  Journal 

The  Columbus  Dispatch-Ohio  State  Journal  The  Modesto  Bee 


Denver  Post 

Duluth  Herold  and  News-Tribune 
The  Fresno  Bee 
Honolulu  Stor-Bulletin 
The  Indionopolis  Stor  ond  News 


Long  Beach  Independent  and  Press-Telegrom 
The  Milwaukee  Journal 
The  Modesto  Bee 
Nework  News 
The  Omoho  World-Herald 
Oregon  Journal  (Portland) 

Phoenix  Republic  ond  Gazette 
Portland  (Me  )  Press  Herald-Evening  Express 


representatives 

The  Sacramento  Bee 
The  Salt  Lake  City  Tribune 
and  Deseret  News 
The  Son  Jose  Mercury  and  News 
The  Seottle  Times 

St.  Poul  Dispatch  ond  Pioneer  Press 
The  Washington  Stor 
Wichita  Eagle 
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Tax-Exempt 
Status  Held 
By  N.  C.  Press 

Raleigh,  N.  C. 

North  Carolina  newspapers, 
long  exempted  from  a  3%  re¬ 
tail  levy,  will  continue  to  en¬ 
joy  the  exemption. 

Members  of  the  Senate  Fin¬ 
ance  Subcommittee  in  the  Gen¬ 
eral  Assembly  defeated  a  pro¬ 
posal  that  newspapers  be  in¬ 
cluded  in  the  sales  tax  schedule. 

Sen.  Edwin  Lanier  of  Orange 
County  made  the  motion  to 
strike  out  the  exemption  for 
newsprint  paper  and  newspa¬ 
pers. 

“As  bad  as  we  need  money,  I 


can  see  no  reason  for  letting 
them  out  unless  we  are  scared 
of  them,”  he  declared.  “It’s 
not  right  when  we  tax  other 
things.  I  believe  newspapers 
want  to  carry  their  fair  share 
of  the  public  expense.” 

Sen.  Calvin  Graves  of  For¬ 
syth  County  seconded  the 
motion,  but  that’s  as  far  as  it 
got. 

“Newspapers  have  public 
service  aspects  which  must  be 
considered  in  taxation  mea¬ 
sures,”  declared  Sen  James  W. 
Mason  of  Scotland  County  in 
opposing  the  measure. 

Finance  Chairman  Nelson 
Woodson  of  Rowan  County,  re¬ 
calling  a  similar  fight  in  the 
1955  ses.sion,  said  such  a  tax 
would  bring  in  a  lot  of  revenue 
from  larger  newspapers,  “but 
would  be  a  strain  on  the  small¬ 


er  ones. 

The  Tax  Study  Commission 
has  asked  that  the  exemption 
for  newsprint  and  newspapers 
“be  spelled  out”  in  the  new  law, 
since  its  definition  of  newspa¬ 
pers  as  “tangible  personal 
property”  would  make  the  tax 
apply  without  a  specific  ex¬ 
emption. 

In  the  past,  the  interpretation 
has  been  that  printing  of  news¬ 
papers  was  a  “manufacturing 
activity.” 

Revenue  Commissioner  Eu¬ 
gene  Shaw  said  taking  out  the 
exemption  for  both  newsprint 
and  newspapers  would  have  the 
effect  of  placing  the  sales  tax 
on  retail  sales  of  newspapers, 
since  newsprint  then  would  be 
held  to  be  a  material  used  in 
the  manufacturing  of  newspa¬ 
pers.  ' ! 


‘Friendly  Town’  j 
Papers  Are  Cited  ! 

Winners  of  the  1956  Awards 
of  the  Herald  Tribune  Fresh 
Air  Fund  were  announced  this 
week  by  Frederick  H.  Lewis, 
executive  director  of  the  Fund 

First  place  in  the  daily  news¬ 
paper  category  was  awarded  to 
the  New  Bedford  (Mass.)  5 
Standard  Times.  Second  and  1 
third  places  were  presented  to  3 
the  Cortland  (N.Y.)  Standard  | 
and  Oneonta  (N.Y.)  Star.  | 
Honorable  Mentions  were  4 
awarded  to  the  Keene  (N.  H.)  1 
Evening  Sentinel  and  the  ] 
Coatesville  (Pa.)  Record,  * 

Of  the  w'eekly  newspapers  the  t 
Wayne  County  Mail  (Ontario,  | 
N.Y.)  won  first  place  with  set-  -j 
ond  place  going  to  the  Scarsdalt  | 
N.  Y.)  Inquirer  and  third  to  the  j 
Falmouth  (Mass.)  Enterprite. 
The  Suburban  and  Wayne  (Pa.) 
Times  received  Honorable  Men-  ! 
tion.  ' 


ILLINOIS- 


Radio-TV’s  first  award  was 
pre-sented  to  WKNE,  Keene, 
N.  H.  Second  and  third  places 
were  awarded  to  WNBH,  New 
Bedford,  Mass.,  and  to  WDOS. 
Oneonta,  N.  Y.  WCBS  of  Am¬ 
sterdam,  N.  Y.,  and  WICY  of 
j  Malone,  N.  Y.,  received  Hon¬ 
orable  Mention. 

Judges  for  the  Radio-TV 
Awards  were  Mr.  Claude  Bar- 
rere.  Executive  Director  of  the 
j  Radio  and  Television  Executive- 
I  Society;  Mr.  Edward  Stanley. 

Director  of  Public  Affairs,  Na- 
j  tional  Broadcasting  Company; 

1  Mr.  James  Seward,  Executive 
;  Vice  President,  Columbia  Broad- 
I  casting  Sy.stem  Radio  Network 
• 

Mailers  Must  Pay 
$500  for  Stoppage 

Because  an  official  of  the 
I  union  caused  a  two-hour  work 
1  stoppage  in  violation  of  the 
!  collective  bargaining  agreement. 
New  York  Mailer's  Union  No.  6 


BAi  AAi^e  been  directed  by  an  arbi- 

BALANCc  makes  Springfield  an  ideal  market  for  test  compaigns.  Agriculture,  Industry,  I  trator  to  pay  $500  to  the  Sev 

and  Civil  Service  provide  a  broad,  diversified  economy  ...  an  economy  which  assures  you  York  Times  as  damage.'^. 

of  o  balanced  sampling  of  the  buying  public.  The  Times,  in  its  grievance, 

Springfield  is  the  capital  city  of  Illinois  and  the  heart  of  a  prosperous  trading  area.  For  top  !  claimed  it  suffered  “severe 

response  and  dominant  coverage  —  100%  in  Sangamon  County  (Springfield)  and  60.8%  !  monetary  damages”  when  the 

in  the  entire  1 1 -county  market  —  advertise  in  the  |  union’s  business  agent  instructed 

j  a  complement  of  35  men  not  to 

HUtnuia  S»lalP  ilnurnal  anii  Spi  j  The  Times,  which  normally 

hires  between  90  and  100  extra 

BHCC.t-1  .  Xj;  ...  .....  .'JfiWm  mailers  on  Friday  morning  to 

I  insert  advance  sections  of  the  j 
I  Sunday  paper,  called  only  3o  j 
;  extras  on  Feb.  1  becau.se  a  do-  { 

.  liverers’  strike  against  the  j 


"The  Ring0^  of  Truth” 

COPLEY  NEWSPAPERS 


IS  "Hometown"  Newspapers  covering  Springfield,  Illinois 
Northern  Illinois  —  Greater  Los  Angeles  —  and  San  Diego, 
California.  Served  by  the  COPLEY  Washington  Bureau 
and  the  COPLEY  News  Service. 
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NOTICE  TO  EDITORS — ^This  advertisement  currently  appears  in  lead¬ 
ing  national  ntagazines.  For  more  than  30  years.  Metropolitan  Life  has 
sponsored  similar  messages  on  national  health  and  safety.  Because 
of  public  interest  in  the  subject  matter  of  these  advertisements. 
Metropolitan  offers  all  news  editors  (including  radio  news  editors). 


free  use  of  the  text  of  each  advertisement  in  this  series.  The  text  may 
be  used  in  regular  health  features,  health  columns  or  health  reports 
with  or  without  credit  to  Metropolitan.  The  Company  gladly  makes 
this  material  available  to  editors  as  one  phase  of  its  public-service 
advertising  in  behalf  of  the  nation’s  health  and  safety. 


How  to  win  “the  battle  of  the  bulge”... 


Extra  inches  and  pounds  are  health  hazards . . .  and  they 
are  signals  to  start  reducing  now.  Remember,  in  98  percent 
of  the  cases,  overweight  is  due  to  overeating. 

This  does  not  mean  that  you  have  to  give  up  all  the 
foods  you  enjoy  most.  It  does  mean  changing  your  eating 
habits  to  avoid  unneeded  calories. 

Before  you  start  dieting,  consult  your  doctor.  Try  to  do 
exactly  what  he  tells  you,  especially  about  eating  the  pro¬ 
tective  foods  that  supply  proteins,  vitamins  and  minerals. 

Many  combinations  of  foods  provide  these  essential 
nutrients.  Here  is  a  list  to  follow  every  day  while  you  are 
dieting  and  daily  thereafter: 

Milk.  .  .  at  least  a  pint  daily — preferably  skimmed  or 
buttermilk— including  that  used  in  cooking,  or  in  milk 
products  like  cheese. 

Meat,  fish,  poultry,  eggs  or  cheese .  .  .  two  to  three  serv¬ 
ings  daily.  Have  meats  roasted,  broiled  or  boiled.  Use  lean 
meats  or  cut  off  the  fat. 

Potatoes  .  .  .  one  daily  serving,  baked  or  boiled. 


Cereal  and  bread . . .  one  slice  of  w  hole-grain  or  enriched 
bread  at  each  meal. 

Vegetables  ...  eat  at  least  three  vegetables  every  day 
including  one  leafy  green  or  yellow.  Eat  all  the  vegetable 
salad  you  want.  Be  sure,  however,  to  use  only  lemon 
juice  or  vinegar  dressing. 

Fruits  .  .  .  two  servings  daily,  including  citrus  or  other 
sources  of  vitamin  C,  such  as  tomatoes.  Skip  the  syrup 
that  comes  with  canned  fruits. 

Butter  or  margarine. . .  three  small  pats  daily,  including 
that  used  in  cooking. 

If  you  plan  your  reducing  diet  around  these  foods  and 
avoid  rich  desserts,  fried  foods,  gravies,  sauces,  cocktail 
snacks  and  second  helpings,  those  extra  inches  and  pounds 
will  vanish. 

Your  new  eating  habits  ...  if  you  stick  to  them  perma¬ 
nently  .  .  .  may  keep  your  weight  down  to  the  right 
level . . .  and  increase  your  chances  for  better  health  and 
a  long,  active  life. 


Metropolitan  Life  Insurance  Company 

(A  MUTUAL  COMPANY) 

1  Madison  Avenue,  New  York  10,  N.  Y. 
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English,  French,  U.  S. 
Editors  in  ‘Hair  Down’ 


lly  (ieorjic  Axelssoii 

Paris 

The  International  Press  Institute’s  conference  of  editors 
and  correspondents  from  America,  Britain  and  France  to 
“talk  shop”  and  discuss  post-Suez  state  of  opinion  in  the 
respectix’e  countries,  ended  on  a  puzzling  note  when  the 
third-day  session,  set  aside  for  an  airing  of  Franco-British 
relations,  was  cancelled  because  only  two  French  colleagues 
put  in  an  appearance,  depriving  the  French  side  of  a 


“quorum.” 

Subsequently  each  of  the 
F  rench  absentees,  interviewed 
by  your  correspondent,  put 
down  his  own  absentention  to 
“buck-passing.”  It  w’as  Satur¬ 
day,  and  everybody  was  anxious 
to  get  away  for  the  week-end, 
and  each  did  so  thinking  the 
other  fellows  would  be  there. 

Be  that  as  it  may,  the  mass 
abstention  of  the  French  pai-- 
ticipants  was  unfortunate,  be¬ 
cause  the  end  of  the  preceding 
day’s  session  had  been  marked 
by  an  Anglo-French  clash  when 
a  British  writer  charged  that 
the  French  press  was  knuckling 
down  to  censorship  over  Al¬ 
geria.  The  British  correspond¬ 
ent  who  made  the  charge  (rules 
governing  coverage  of  IPI 
meetings  ban  identifying  the 
speaker  with  his  speech)  said 
he  was  reminded  of  the  “flick¬ 
ering  of  the  light  of  press  free¬ 
dom”  he  witnessed  in  Berlin 
on  the  eve  of  the  Hitler  regime. 
The  accusation  was  refuted,  but 
the  momentaiy  irritation  in  the 


French  camp  was  recalled  when 
so  many  French  failed  to  show 
up  for  the  last  day’s  session. 

Ahead  of  Assembly 

The  meeting,  attended  by 
nearly  50  editors  and  corre¬ 
spondents,  and  among  them 
three  French  new'spaper  execu¬ 
tives,  was  held  for  the  purpose 
of  permitting  the  French  and 
the  Anglo-Americans  to  discuss 
their  mutual  problems  in 
private  before  the  IPI  general 
assembly  at  Amsterdam  May 
14-16. 

Any  misgivings  about  what 
would  happen  when  a  score  of 
U.S.  newsmen  faced  a  gathering 
of  Anglo-French  colleagues  in 
“hair  down” — talks  on  such  sub¬ 
jects  as  U.S.  Suez  and  Near 
East  policy,  were  put  at  rest 
by  the  course  taken  by  the  meet¬ 
ing.  The  only  clash,  or  near¬ 
clash,  occurred  as  already 
stated,  between  the  Anglo- 
French  camps. 


Editor  &  Publisher 

serves  its  readers  and  advertisers 
with  these  SERVICE  NUMBERS  ... 


INTERNATIONAL  YEAR  BOOK 

Published  in  February 

ANPA  CONVENTION  ISSUES 

Published  last  two  Saturdays  in  April 

SYNDICATE  DIRECTORY 
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ANPA  MECHANICAL  CONFERENCE  NOS. 
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For  complete  information  on  these  service 
numbers,  and  advertising  rates,  write  .  .  . 
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The  leading  themes  of  the 
conference  were  the  reports  on 
each  country  in  the  press  of  the 
other  country  (papers  evaluat¬ 
ing  these  reports  had  been  sub¬ 
mitted  by  Paris,  London  and 
W  ashington  correspondents ) , 
the  services  required  of  news 
agencies,  and  the  treatment  of 
the  material  thus  supplied. 

American  attendance  included 
Paris  and  London  correspond¬ 
ents  of  some  large  Atlantic 
seaboard  dailies,  as  well  as  edi¬ 
tors  from  the  mid-west  and  as 
far  west  as  Arizona. 

From  the  U.S.  side  papers 
had  been  prepared  by  Don  Cook, 
London  correspondent  of  the 
iVew  York  Herald-Tribune; 
“America  in  the  British  press,” 
and  by  Edmond  Tayloi’,  Paris 
correspondent  of  the  Reporter, 
New  York,  “America  in  the 
French  press.” 

The  other  papers  were  fur¬ 
nished  by  Henri  Pierre,  Wash¬ 
ington  correspondent  of  Le 
Monde,  Paris,  “France  in  the 
American  press”;  by  Henry 
Brandon,  Washington  corre¬ 
spondent  of  the  Sunday  Times, 
London;  “Britain  in  the  Ameri¬ 
can  press;”  by  Pierre  Bertrand, 
London  correspondent  of  Le 
Figaro,  Paris,  “France  in  the 
Briti.sh  press,”  and  by  Geoffrey 
Myers,  Paris  correspondent  of 
the  Daily  Telegraph,  London, 
“Britain  in  the  French  press.” 

The  agenda  included  ap¬ 
praisal  of  the  picture  of  Ameri¬ 
ca  imparted  by  the  Anglo- 
French  press,  the  various 
French  attitudes  to  U.S.  A., 
the  British  attitudes  to  America 
since  Suez,  explanation  of  the 
American  political  scene  by 
American  editors,  and  of  the 
political  scene  in  Britain  and 
France  by  British  and  French 
editors. 

‘Polite’  Shop  Talk 

Fianco-Anglo-American  views 
of  present  coverage  and  desider¬ 
ata  as  to  improvements,  as 
voiced  during  an  aggregate  of 


12  hours  of  polite  (shop)  talk 
under  the  auspices  of  the  Inter¬ 
national  Press  Institute  and  its 
Zurich  (Switzerland)  manager, 
former  London  Observer  staffer 
E.  J.  B.  Rose,  covered  much 
ground,  too  much  in  the  opinion 
of  several  participants.  An  at¬ 
tempt  at  a  resume  can  only 
cover  the  highlights. 

A  French  (provincial)  editor 
said  that  he  and  his  fellow  edi¬ 
tors  base  their  knowledge  of 
America  only  on  rumors  and 
statements,  official  and  other¬ 
wise. 

“We  haven’t  the  feel  of  what 
the  American  man  in  the  street 
thinks,  and  the  ability  of  the 
French  press  to  interview  that 
immense  public  is  inadequate," 
the  French  editor  said.  The 
remedy  would  be  closer  contact 
between  editors  and  correspond¬ 
ents,  he  thought. 

Another  French  provincial 
editor  with  many  years  of 
Washington  experience,  deplored 
the  “lack  of  real  information  on 
U.S.  economic  structure.”  He 
said  the  French  conception  of 
the  United  States  still  tends  to 
be  that  Wall  Street,  “the  man 
with  the  big  cigar,”  wields  all 
the  power.  He  recommended 
study  courses  for  newsmen  and 
travel  to  complete  their  knowl¬ 
edge  of  U.S.  internal  affairs. 

One  French  participant  as¬ 
serted  only  100,000  out  of  40 
odd  million  Frenchmen  had  first 
hand  knowledge  of  America. 
This  was  not  so  in  England, 
Italy  and  Germany;  he  said, 
where  “millions,  even  on  the 
workingman’s  level”  knew  about 
America  from  having  been 
there,  or  from  having  lelatives 
there.  A  British  colleague  con¬ 
curred,  even  the  (Londoni 
Daily  Worker  doesn’t  dare  to 
print  such  lies  about  America 
(as  the  Paris  communist 
I’Humanite  does),  he  said  be¬ 
cause  their  readers  know  too 
much  about  America. 

(Continued  on  page  46) 


Say  It  With  ROP  Color 
. .  .  In  Paducah,  Ky, 

You'll  find  our  spot  and  full-color  reproduction  equal 
to  that  of  much  larger  newspapers — and  just  as  resultful 
per  dollar  invested. 
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proving  our  statement. 
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Control  tower  says  “Scotch”  is  a  brand  name 
for  tape— don’t  forget  the  quotes! 


Plane  facts:  while  we  welcome  the  mention  of 
our  product  in  your  columns,  we  ask  that  you 
respect  our  registered  trademark.  If  it  is  impos¬ 
sible  for  you  to  use  the  full  name  correctly: 


“SCOTCH”  Brand  Cellophane  Tape— or 
“SCOTCH”  Brand  Masking  Tape,  etc.,  please 
just  say  cellophane  tape  or  masking  tape.  Thank 
you  for  your  cooperation. 


MINNESOTA  MINING  AND  IgStl;  MANUFACTURING  COMPANY 

ST.  PAUL  6,  MINNESOTA 
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GOWG? 


>  AMERICAN  SOCIETY  | 
OF  NEWSPAPER  I 
EDITORS  I 


Annual  Convention 

San  Francisco 
July  11-13 

Y 


FLY  THERE 

on  Lnited.  Best  way  to 
travel  —  fast  and 
comfortable.  Best  way  to 
arrive  —  relaxed  and 
ready.  Best  way  to  return 
—  leave  later,  have  more 
time  (and  fun)  at  the 
convention.  United  links 
80  cities  coast  to  coast . . 
offers  schedules  around 
the  clock  and  fares  that 
go  easy  on  the  budget  — 
including  an  economical 
half-fare  family  plan. 
(United  believes  husbands 
like  to  take  their  wives 
along  to  conventions.) 

For  information  and 
reservations,  call  United 
or  an  authorized  travel 
agent.  When  you  go. 


FLY  UHim 


^Hair  Down  ’ 

(Continued  from  page  44) 


Still  another  French  editor, 
fresh  back  from  a  tour  of  United 
!  States,  expressed  amazement  at 
^  the  lack  of  interest  in  America 
I  among  his  compatriots.  “They 
ask  me  the  polite,  small  talk 
I  questions  about  how  is  America 
getting  along,  etcetera;  but  not 
one  has  yet  asked  me  any  ques¬ 
tion  of  proving  real  interest,” 
he  said. 

I  Public  opinion  was  cited  as 
!  the  reason  for  the  hostile  atti- 
I  tude  of  many  French  editors  to 
I  U.S.  news.  This  assertion  pro- 
i  duced  the  quip  from  the 
j  U.S.  side:  “Do  French  editors 
I  ever  bother  to  read  the  dis- 
j  patches  of  their  U.S.  corre- 
I  spondents?” 

^  Interest  in  Reports 

The  French  participants 
showed  great  interest  in  the 
reporting  from  France  of  the 
American  news  agencies  and 
correspondents.  “How  much 
factual  news  do  you  send,  do 
you  always  give  the  back- 
'  ground;  and  how  much  is  used 
'  over  there?”  were  recurring 
questions. 

A  French  Washington  coi- 
respondent  claimed  that  the 
,  French  newspaper  bureaus  in 
Washington  are  understaffed. 
He  admitted  “we  don’t  travel 
around  U.S.  enough,  because 
travel  means  expense  and  ab¬ 
sence  from  Washington.” 

Replying  to  U.S.  criticism 
about  the  Fiench  attitude  to 
America,  one  French  editor  took 
,  the  stand  that  the  discussions 
;  between  Frenchmen  on  Ameri¬ 
ca  form  part  of  the  French 
internal  political  squabble.  “If 
you  are  a  communist  or  fellow 
:  traveler  you  just  must  dislike 
j  America.  It’s  not  opinion,  it 
;  is  merely  party  line  discipline,” 
he  explained. 

j  “Even  so,  anti-Americanism 
j  in  France  has  changed  camps 
over  Suez.  Now  the  moderates, 

!  and  not  the  communists;  are 
the  most  hostile,”  the  French 
editor  claimed. 

One  of  the  French  newsmen 
i  contributed  the  revelation  that 
]  “the  ideal  of  the  French  cor¬ 
respondent  in  America  is  to 
i  become  American.  It  is  most 
difficult  to  become  American 
and  remain  French  at  the  same 
time,”  he  sighed. 

“If  the  Frenchman  thinks  the 
I  American  eats  negroes  for 
;  breakfast,  and  the  Americans 
think  the  French  in  Algeria  feed 
on  natives,  there  are  stories 
:  published  both  here  and  in 
i  U.S.A.  to  support  these  im¬ 


pressions,”  he  regretted  in  call¬ 
ing  for  more  honest  reporting 
from  both  sides. 

Picture  of  America 

The  picture  of  America  con¬ 
veyed  by  the  British  press  also 
came  in  for  harsh  criticism  not 
only  by  the  American  newsmen 
but  also  by  the  British  col¬ 
leagues  themselves. 

“We  have  the  world’s  worst 
press,”  one  British  newsman 
said  in  a  fit  of  auto-criticism. 

“British  correspondents  in 
America  rely  more  on  fine 
writing  than  on  reporting,” 
opined  an  American  colleague. 

“The  reporting  sometimes  is 
intolerably  bad,”  he  asserted 
in  scoring  “the  ignorance  of 
British  M.P’s,  on  how  the  U.S. 
political  machinery  works.”  “It 
irks  me  that  every  time  we 
have  an  election,  the  idea  over 
here  is  that  American  foreign 
policy  comes  to  a  standstill  in 
expectation  of  a  shift,  whereas 
as  a  matter  of  fact  the  basic 
foreign  policy  principles  of  the 
Truman  regime  still  hold  good,” 
the  American  correspondent 
said. 

Further  on  the  subject  of 
U.S.  foreign  policy,  one  Ameri¬ 
can  editor  shook  his  European 
listeners  by  warning  that  the 
“policy  of  liberation  by  peaceful 
means  as  enunciated  fortnight 
ago  will  lead  to  war  within  ten 
years.”  He  called  upon  West¬ 
ern  Europe  to  unite  “as  a  buffer 
between  the  two  giants,”  mean¬ 
ing  U.S.  and  the  Soviet  Union. 
(At  this  juncture  there  was  a 
call:  “Discuss  news  coverage 
and  not  politics”.) 

‘Brutal  Acts’ 

In  what  turned  out  to  be  the 
closing  hour  of  the  conference, 
a  member  of  the  British  repre¬ 
sentation  (made  up  nearly  ex¬ 
clusively  of  staffers  from  the 
so-called  quality  press  such  as 
the  Observ’er,  The  Sunday 
Times,  Manchester  Guardian, 
the  Daily  Telegraph,  the  Eco¬ 
nomist,  etcetera)  produced  the 
Sally  which  caused  the  squall 
earlier  referred  to,  that  the 
French  press  was  “reacting  so 
lamely”  to  what  he  termed 
“brutal  acts  of  repressing  opin¬ 
ion  in  this  country.” 

The  French  camp  protested 
that  the  charge  was  both  un¬ 
fair  and  untrue,  since  the 
French  press  had  shown  soli¬ 
darity  with  newspapers  seized 
for  political  reasons  (Algeria), 
and  moreover  a  book  describing 
alleged  tortures  by  the  French 
in  North  Africa  was  sold  and 
widely  read  in  France. 

“It  is  unfair  of  the  British 
colleague  to  attack  us  instead 
of  attacking  the  government,” 


one  French  speaker  retorted.  I 
“Why  don’t  you  aid  us  insteao  I 
of  attacking  us?”  he  appealed.  I 
A  British  writer’s  move  that  I 
the  conference  should  express! 
sympathy  and  readiness  to  aid  1 
their  French  colleagues  in  their  I" 
plight  was  declined  by  the  same  P 
Frenchman  who  had  called  for  f? 
aid.  “I  was  merely  expressing  | 
personal  opinion,”  he  said.  j 
British  editor  said:  “Let  ns 
first  find  out  if  the  French  press 
wants  to  be  helped.”  The  mat¬ 
ter  was  disposed  of  by  the  sug¬ 
gestion  that  it  be  referred  to 
the  Amsterdam  general  assem-  ' 
bly;  “the  only  instance  qualified  t 
to  deal  with  such  question.” 

In  the  communique  issued 
after  the  conference  “the  trend 
toward  increasing  supply  of 
background  material”  was  “wel¬ 
comed.”  The  importance  was  : 
stressed  of  more  newspapers  ' 
being  represented  in  the  three  , 
countries  concerned.  “Editor- 
should  encourage  correspond¬ 
ents  to  travel  more  widely  in 
the  countries  where  they  are 
stationed,”  the  communique 
ended. 

• 

Mercantile  Award 
Given  to  Sulzberger 

At  a  Waldorf-Astoria  lunch¬ 
eon  attended  by  350  persons, 
Arthur  Hays  Sulzberger,  pub¬ 
lisher  of  the  New  York  Timet. 
received  the  second  annual 
Mei’cantile  Award  of  the  Nev 
York  Board  of  Trade  last  week 
The  silver  plaque  was  award¬ 
ed  for  “notable  services  to 
mercantile  interests  of  New 
York.”  Governor  Averell  Hani- 
man  gave  credit  to  “Arthur” 
for  the  editorial  vigor  of  the 
Times.  In  response,  Mr.  Sulz¬ 
berger  underscored  the  fact 
that  the  Times,  despite  its  na¬ 
tional  and  international  repu¬ 
tation,  “is  truly  a  New  York 
newspaper.” 

• 

Nelson’s  Editorial 
Wins  Illinois  Prize 

Rockford,  Ill 
C.  Hjalmar  (Hal)  Nelson, 
managing  editor  of  the  Mon- 
ing  Star,  has  been  awarded  first 
prize  in  the  Illinois  Farm  Bu¬ 
reau  citizenship  editorial  compe¬ 
tition. 

Second  prize  in  the  daily  com¬ 
petition  went  to  Charles  )'• 
Zuegner,  Elgin  Courier  -  Sew»:  j 
third  prize  to  Paul  C.  Allen. 
Savanna  Timee-Jounial. 

In  the  weekly  class,  Allan  k  t 
Seiler,  Hancock  County  Journal,  j 
won  first;  Mrs.  Bess  D.  Moss,  j 
Creenville  Advocate,  second;  and  ' 
Philip  S.  White,  Tuscola  Jour-  j 
nal,  third. 
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COAL  FACTS 


by  the 

National  Coal  Association 


THE  NATIONAL  COAL  ASSOCIATION  •  SOUTHERN  BUILDING,  WASHINGTON  5,  D.C. 


May,  1957 

Coal - significant  in  our  nation* s  economy  for  its  inherent 

value  as  a  source  of  energy - gains  additional  importance 

through  its  use  in  the  production  of  steel .  This  usage  is 
one  of  the  primary  reasons  why  coal  is  considered  basic  to 
industrial  growth.  In  our  burgeoning  American  economy,  the 
steel  industry's  dependence  on  coal  closely  relates  these 
two  industries  and  ties  the  future  of  one  to  that  of  the 
other . 

Every  ton  of  steel  requires  a  ton  of  coal  to  produce  it. 

Iron  used  in  making  steel  is  purified  in  a  blast  furnace. 

It  is  here  that  coke - that  is,  coal  with  certain  components 

baked  out - is  burned  with  iron  ore  and  limestone  to  pro¬ 

duce  pig  iron.  Coke  must  be  used  at  this  stage;  it  not  only 
supplies  heat  but  gives  off  carbon  monoxide  which  removes 
the  oxygen  in  the  ore.  So  the  coal  from  which  coke  is 
derived  is  vital  to  the  iron  from  which  steel  is  derived. 

And  steel  is  vital  to  the  nation.  Keynote  of  American 
industrial  activity,  the  steel  industry  is  considered  the 
barometer  of  stock  market  ebb  and  flow.  Steel  reaches  every 
facet  of  living - in  the  home,  office  and  factory.  The  auto¬ 

mobile  you  drive  needed  3600  lbs .  of  coal  to  make  the  steel 

in  it.  Your  office  building - if  it's  not  too  large - may 

have  required  1000  tons  for  its  structural  steel  alone.  The 
steel  industry  is  expanding  now  to  meet  the  demands  of 
increasing  population  and  industrial  growth.  In  the  next 
five  years  alone,  steel  capacity  will  have  increased  an 
estimated  £0  to  £5  million  tons .  And  every  ton  of  steel 
needs  a  ton  of  coal I 

Steel's  need  for  coal  emphasizes  two  points.  One,  coal's 
value  to  our  country;  the  other,  coal's  future.  These 
points  are  further  underscored  by  checking  other  coal 
markets.  For  example,  both  electric  utilities  and  general 
industry  make  heavy  use  of  coal .  Both  fields  are  indispens¬ 
able  to  our  country's  welfare  and  both  can  count  on  con¬ 
tinuing  growth.  The  conclusion  is  inescapable - today 

and  in  the  years  ahead,  America's  economy  depends  on  coal. 


Malarial  In  Caal  Fact*  may  ba  qualofi  or  raproducod  for  any  purpat*.  If  furlhor  Infarmatlon  it  datirod,  canlocl  Natianal  Coal  Attoclollan. 


CIRCULATION 


Small  Daily  Serves  Rural 
Towns  Through  Vendors 


By  George  A.  Brandenburg 


Use  of  vending  machines  by 
a  comparatively  small  daily 
newspaper,  the  ll'arsau;  (Ind.) 
Timcs-Vnion,  with  15  such  ma¬ 
chines  in  service  in  smaller 
towns  within  a  30-mile  radius 
of  Warsaw,  is  reported  by  Jack 
Knisely,  circulation  manager. 

The  Times-Union,  with  a  cir¬ 
culation  of  less  than  10,000  in 
the  evening  field,  has  found 
vending  machines  of  great  value 
in  providing  daily  service  to 
rural  subscribers,  who  formerly 
received  their  papers  a  day  late 
by  mail.  Likewise,  in  Warsaw 
20  vendors  are  located  at  vari¬ 
ous  factories  within  and  close  to 
the  city  of  publication,  selling 
an  average  of  1,040  papers 
daily. 

Service  2.5  Towns 

“We  have  about  25  smaller 
towns  within  a  30  mile  radius 
of  Warsaw  in  which  we  have 
carrier  sei’vice  and  our  route 
drivers,  who  deliver  to  these 
boys  and  retailers,  service  be¬ 
tween  them  15  vending  ma¬ 
chines  as  they  go  through  each 
small  town  daily,”  explained 
Mr.  Knisely.  “Our  out-of-towm 
vending  machine  sales  have 
grown  from  nothing  to  an 
average  of  370  papers  sold 
daily.” 

The  Times-Union  started  us¬ 
ing  the  out-of-town  vendors  two 
years  ago,  purchasing  machines 
from  the  .\utomatic  Newsvend¬ 


ing  Corp.,  St.  Louis,  and  since 
added  new  type  models,  both  in 
Warsaw  and  in  surrounding 
towns.  “We  found  that  use  of 
vendors  did  not  elfect  the  car¬ 
rier  boys’  routes,”  said  Mr. 
Knisely,  “but  actually  aided 
them  in  getting  new  customers. 
In  several  of  the  towns  it  be¬ 
came  necessary  to  install  two 
vendors  as  each  one  holds  50 
papers  and  were  selling  out 
daily.” 

He  estimates  that  vending 
machines  have  materially  aided 
in  increasing  the  Times-Union’s 
circulation  from  8,129  to  8,365 
during  the  past  year. 

Like  Today’s  Paper 

“The  biggest  change  we  have 
noted,”  he  continued,  “is  that 
rural  residents  switch  from 
overnight  mail  delivery  to  pick¬ 
ing  up  their  fresh  paper  each 
evening  at  the  nearest  vendor. 
.Apparently  more  rural  people 
buy  papers  this  way  than  used 
to  buy  by  mail.  This  in  itself 
has  been  a  ‘revolution’  in  news¬ 
paper  circulation  for  a  paper 
the  size  of  ours. 

“Vendors  of  this  type  are 
expensive  for  a  small  paper,  but 
we  believe  they  are  worth  it. 
They  pay  their  own  way  and 
will  continue  to  increase  our 
circulation,  we  believe,  as  they 
have  done  in  the  past  year.” 

Mr.  Knisely  added  that  when- 
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PUT  ON... 


Something  wonderful  hapf>ens  when  you 
start  a  Milne-Joncs  telephone  campaign 


MILNE  &  JONES  SALES  PROMOTION  CO.,  INC. 

Detroit  Newt  Bldg,  *  615  W,  Lafayette  *  Detroit  31,  Mich. 


ever  an  important  news  event, 
such  as  an  accident,  big  fire,  or 
other  spot  news  of  local  impact, 
occurs  in  the  vicinity  where  the 
Times-Union  has  vendors,  sales 
may  jump  an  average  of  500  to 
600  copies  the  day  the  story  is 
carried  in  the  paper.  The 
Times-Union  also  puts  vending 
machines  at  county  fairs  and 
sells  600  to  800  copies  in  two 
vemlors  for  the  week  of  the 
fair. 

25th  Year  for  R&T 
Scholarship  Platt 

The  25th  anniversary  presen¬ 
tation  of  scholarships  to  gradu¬ 
ating  carriers  was  recently 
marked  by  the  Des  Moines 
(Iowa)  Register  and  Tribune, 
when  16  outstanding  carrier 
salesmen  were  presented  with 
college  scholarships  of  .$300 
each.  Included  in  the  group  was 
the  first  son  of  a  previous 
.scholarship  winner,  Paul  Sha¬ 
fer,  Jr.,  Oelwein,  la.,  whose  fa¬ 
ther,  Paul,  Sr.,  was  a  1935  win¬ 
ner. 

A  statistical  picture  of  the  16 
boys’  accomplishments  in  serv¬ 
ice  to  their  subscribers  was 
presented  by  C.  K.  Jefferson,  as¬ 
sistant  circulation  manager  and 
chairman  of  the  scholarship 
committee.  The  16  boys,  he  said, 
delivered  2,250,000  newspapers 
in  nearly  five  years  of  service 
each.  They  collected  during  this 
period  almost  $150,000  in  sub¬ 
scriptions,  keeping  $39,000  as 
profits.  Their  aggregate  cash 
savings  now  total  $12,500.  They 
added  more  than  1,000  new  sub¬ 
scribers  to  their  routes. 

Speaking  at  the  scholarship 
presentation  banquet,  Vincent 
Starzinger,  secretary  and  gene¬ 
ral  counsel  of  the  Register  and 
Tribune  Company,  summed  up 
the  importance  of  carrier  boy 
sales  training  and  service  as 
follows: 

“The  people  of  Iowa  need 
boys  on  newspaper  routes.  It 
has  been  demonstrated  clearlv 


that  the  use  of  newspapers  in 
homes  depends  in  large  mea¬ 
sure,  first,  upon  having  a  news- 
paper  at  a  regular  time  and  a 
convenient  reading  time,  and, 
second,  upon  having  the  cost  fit  | 
the  family  budget.  To  provide 
such  service,  boys  are  available 
and  willing  to  work  part-time 
at  convenient  reading  times, 
morning  and  afternoon,  without 
interference  with  their  school 
work.  There  is  no  other  known 
method  of  newspaper  delivery 
as  effective,  so  timely,  or  so 
economical.” 

• 

Marble  Background 
For  Rotating  Globe 

Des  Moines,  Iowa 

Enlargement  of  the  lobby  in 
the  Register  and  Tribune  build¬ 
ing  has  provided  a  new  setting 
for  the  big  terrestrial  globe. 

Shifting  of  the  entire  classi¬ 
fied  department,  except  for  two 
order  counters  and  a  cashier’s 
window,  to  the  seventh  floor, 
made  it  possible  to  install  the 
globe  against  a  semi-circular 
background  of  black  marble. 

The  globe  has  a  diameter  of 
6  feet  and  is  nearly  19  feet  in 
circumference.  It  weighs  only 
150  pounds  because  its  surface 
is  made  of  spun  aluminum  one- 
eighth  inch  thick. 


Press  Syndicate 
Owns  Racehorse 


If 


you  have  international  businoM 
interests  associated  with  publishing, 
printing,  advertising  or  commercial 
radio,  and  you  want  to  keep  in  touch 
with  those  activities  in  Australia  and 
New  Zealand,  read  Newspaper  Newt, 
the  national  monthly  business  news¬ 
paper  devoted  to  those  closely  re¬ 
lated  interests  of  “Down  Under." 


Seattle,  Wash. 
Starry-eyed,  a  group  of  Se¬ 
attle’s  press  corps  has  dropped 
its  guise  of  pi’ofessional  cyni¬ 
cism  in  favor  of  a  thoroughbred 
race  horse  named  Ali  Amble. 

The  newsmen  and  women,  51 
of  them,  are  banded  together  as 
“The  Forty  Thieves  Syndicate” 
with  an  investment  in  the  filly. 

Mel  Meadows,  INS,  start^ 
it  with  a  remark:  “After  all, 
everyone  wants  to  own  a  race 
horse.  Why  not  newspaper¬ 
men?”  There  was  a  rush  to  "get 
in”  for  $10  a  share. 

• 

CD  Group  Sponsors 
Photograpb  Contest 

The  National  .Association  of 
Public  Information  Officers  has 
announced  its  first  annual  na¬ 
tion-wide  Civil  Defense  photo¬ 
graph  contest,  open  to  news 
cameramen  and  CD  workers. 

Edward  J.  Gilhuly,  Connecti¬ 
cut  CD  public  information  chief 
and  president  of  the  informa¬ 
tion  officers,  said  the  purpose 
of  the  contest  is  to  inspire 
photographic  coverage  of  CD 
activities  and  to  heighten  public 
participation  in  the  civil  defense 
program.  The  contest  clo.^es 
i  Nov.  1. 
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How  Standard  put  $4,282,372  to  work 
every  day  last  year 

and  what  this  meant  to  people  in  the  Western  Hemisphere 


Salt  Lake  City,  Utah  Bajo  Grande,  Venezuela  U.  S.  A.  Our  Federal,  State  Berkeley,  Calif.  Although 
Our  738  employeea  in  Utah  Increasing  refinery  output  and  other  taxes  amounted  to  43.5%  of  Standard’s  owners 
were  among  the  total  38,854  and  improving  products  are  $325,424  a  day  .  .  .  enough  to  live  in  the  West,  Alaska,  and 
who  participated  in  benefit  never-ending  jobs.  Last  year  buy  a  helicopter  for  rescue  Hawaii,  you’ll  find  them  al- 
plans  at  the  rate  of  $119,082  one  of  our  operating  compa-  work,  or  pay  for  complete  most  everywhere.  Stockhold- 
a  day.  Under  our  Stock  Pur-  nies  completed  a  new  asphalt  training  of  three  jet  pilots  ers  include  colleges,  churches 
chase  Plan,  Standard  added  refinery  in  Venezuela  and  everyday.  In  1956  Standard  and  banks,  but  most  are  indi- 
nearly  twice  the  amount  an  plans  were  announced  for  a  also  collected  for  and  passed  viduals.  Of  every  dollar  we 
employee  deposited.  Other  future  refinery  in  Washing-  on  to  Municipal,  Provincial,  took  in  last  year,  6-6  10(5 
plans  included  sickness  bene-  ton.  New  equipment  for  our  State  and  Federal  agencies  or  $285,028  a  day  went  to 
fits,  retirement  pay  and  Com-  manufacturing  plants  cost  $193,460,383  as  sales  and  our  137,381  stockholders  who 
pany-paid  life  insurance.  $107,741  a  day.  gasoline  taxes.  own  the  Company. 


WHAT  HAPPENED  TO  THE  $1,567,348,030  STANDARD 
TOOK  IN  LAST  YEAR  can  best  be  told  in  terms  of  people  . . . 
many  people  in  many  lands.  For  example.  Standard  was  a  cus¬ 
tomer  of  more  than  10,000  Western  firms  last  year.  One  major 
item  such  as  a  refinery  unit  required  the  services  of  people  in 
scores  of  other  industries. 

Moreover,  many  of  the  1250  products  we  made  from  petroleum 
were  raw  materials  for  other  manufacturers  .  .  .  from  paints  to 
cosmetics,  from  detergents  to  synthetic  fabrics.  Thus  you’d  never 
be  able  to  count  the  people  who  benefited  directly  or  indirectly 
from  the  $4,282,372  Standard  put  to  work  every  day  last  year. 


Through  affiliated  companies  operating  in  the 
Eastern  Hemisphere,  Standard  helped  carry  on 
expansion  and  development  programs  that 
provided  better  living  for  people  in  Europe, 
Africa,  the  Middle  East  and  the  Far  East.  For 
complete,  interesting  details  write  for  a  copy 
of  our  Annual  Report: 

Standard  Oil  Company  of  ( 

California,  Room  2153,  I 

225  Bush  Street,  San  Fran-  1  **  J 

cisco  20,  California.  ^  - * 


THE  IDEAL  CONCEPT. . . 


Ohould  you  spend  months  designing  the  ideal  national  weekly 
magazine,  there  is  no  doubt  what  your  result  would  be.  Your  brain 
child  would  consist  of  individual  editions  —  locally  edited  —  for 
each  of  this  nation’s  major  markets  because  in  no  other  way 
could  you  hold  your  total  audience  week  in  and  week  out  and, 
in  addition,  provide  advertisers  with  much-needed  market- 
by-market  flexibility. 

You  would  deliver  this  ideal  magazine  to  millions  of  readers 
on  Sunday  mornings,  when  the  whole  family  can  devote  maximum 
attention  to  its  contents. 

This  dream  magazine  of  many  editions— really  a  network  of  Sunday 
newspaper  magazines— would  need  a  single  name— preferably  a 
familiar  word,  a  significant  and  meaningful  word— one  which 
reflected  dignity,  character  and  prestige. 

There  is  one  name  which  appropriately  delivers  the  connotation 
of  this  ideal  concept  of  magazine  publishing  and  does  it  so  well 
that  there  wouldn’t  even  be  a  second  choice.  That 
name  is  SUNDAY. 

As  17,500,000  copies  of  SUNDAY  roll  off  the  presses 
of  the  nation’s  leading  newspapers  on  May  26th,  we  bring  to  full 
realization  a  publishing  dream  —  a  dream  shared  by  the  nation’s 
leading  advertisers  and  agencies  —  the  superior  magazine  facility. 


Charles  T.  Kline,  President, 
Metropolitan  Sunday  Newspapers,  Inc. 


SO 
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the  newspaper's  own  magazine 


Over  17,000,000  ABC  Circulation 


—  owned,  edited  end  published  by^ 


Baltimore  Sun 
Boston  Globe 
Boston  Herald 
Buffalo  Courier-Express 
Chicago  Sun-Times 
Chicago  Tribune 
Cincinnati  Enquirer 
Cleveland  Plain  Dealer 
Columbus  Dispatch 
Denver  Post 
Des  Moines  Register 
Detroit  Free  Press 


Detroit  News 
Houston  Chronicle 
Indianapolis  Star 
Los  Angeles  Times 
Milwaukee  Journal 
Minneapolis  Tribune 
New  Orleans  Times-Pic. 

&  States 
New  York 

Herald  Tribune 
New  York  News 
Newark  News 


Philadelphia  Inquirer 
Phoenix  Arizona 
Republic 
Pittsburgh  Press 
Providence  Journal 
St.  Louis  Globe-Democrat 
St.  Louis  Post-Dispatch 
St.  Paul  Pioneer  Press 
Seattle  Times 
Springfield  Republican 
Syracuse  Post-Standard 
Washington  Star 


Greatest  local  coverage  of  any  national  medium. 


National  ads  in  an  atmosphere  of  “buy  it  now.” 


Highest  adult  readership  of  any  magazine. 

Flexibility  of  insertion  dates,  markets,  size, 
content  of  ads,  local  dealer  listings. 


17,706,684  circulation— over  35,000,000  readers. 


The  newspaper  magazine  with  unlimited 
opportunity  for  local  tie-in  advertising 
and  merchandising. 


All-family  audience  Sunday  morning  — 
when  TV  is  at  lowest  ebb. 


Reaches  40%  of  U.  S.  families  every  week. 
Local  newspaper  appeal  in  magazine  format. 


Only  $3.08  per  thousand  circulation  for  4-color 
page— the  lowest  cost  per  thousand 
of  any  major  medium. 


METROPOLITAN  SUNDAY  NEWSPAPERS.  INC. 

Publisher-owned  sales  organization  for  Metro  Sunday  Magazine  Network  and  Metro  Sunday  Comics  Network 
260  Madison  Avenue  New  York  16.  N.  Y.  MUrray  Hill  9-8200 

CHICAGO  DETROIT  .  LOS  ANGELES  SAN  FRANCISCO 
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FAIRCHILD 

news 


William  Pyle,  editor  Footwear 
News,  left  ^lay  21  on  six-week 
swing  through  northern  New  York 
State,  Ohk  and  Pennsylvania, 
where  he  will  visit  manufacturers, 
retailers  and  wholesalers  of  foot¬ 
wear. 


Representatives  of  Fairchild 
Publications  held  discussions  last 
week  with  delegations  of  French 
manufacturers  of  foundation  gar¬ 
ments  and  men's  clothing.  Both 
groups  in  U.S.  under  sponsorship 
of  International  Cooperation  .\d- 
ministration  to  study  .American 
production  methods. 


Ralph  Jones,  chief  of  Fairchild 
Chicago  News  Bureau,  recently 
held  regional  meeting  of  Fairchild 
correspondents  in  Chicago.  News 
representatives  came  from  Rock¬ 
ford,  Springfield,  Peoria,  Dubuque, 
Indianapolis. 


In-the-home  selling  is  becoming 
more  important  for  home  furnish¬ 
ings  merchants.  Home  Furnish¬ 
ings  Daily  recognizes  this  devel¬ 
opment  through  publication  June 
4  of  four-page  concentrated  section 
devoted  exclusively  to  this  sub¬ 
ject. 


Frank  Engle,  ship  and  aviation 
news  editor  of  Fairchild  publica¬ 
tions.  lea\es  today  by  plane  for 
.''t.  Louis  and  Kansas  City,  where 
he  will  attend  seven-day  annual 
convention  of  .Aviation  Writers 
Association. 


Material  is  now  being  tabulated 
for  Men’s  Wear  Magazine’s  col¬ 
lege  survey,  to  run  June  21  with 
pictures  and  charts,  comparing 
dress  habits  among  college  stu¬ 
dents  in  different  regions  of 
United  .States. 


Art  Weinberg.  Fairchild  Chi¬ 
cago  News  Bureau  staff,  was  in 
New  York  last  week  to  make 
final  arrangements  for  publication 
of  his  book  ‘’Attorney  for  the 
Damned”  by  Simon  &  Schu.ster. 
His  book  on  Clarence  Harrow 
coincides  with  attorney’s  lOOth 
anniversary. 


It  takes  a  lot  of  telephone  calls 
to  get  the  business  news.  Staff 
members  made  72,.t02  local  tele¬ 
phone  calls  from  Fairchild  New 
Y'ork  office  during  month  of  -April. 

FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 

Publishers  of 

Daily  News  Record,  Supermarket  News, 
Women's  Wear  Daily,  Electronic  News, 
Home  Furnishings  Doily,  Directories, 
Men's  Wear,  Footwear  News,  Books. 


‘’Jack’  Hamilton 
.\ssociate  Editor 

Richmond,  Va. 

The  Richmond  Sewn  Leculer 
has  named  John  A.  “Jack”  Ham¬ 
ilton,  former  editor  and  man¬ 
aging:  editor  of  the  Northern 
Virginia  Daily  at  Strasburg, 
Va.,  as  associate  editor. 

Mr.  Hamilton,  son  of  the 
News  Leader’s  managing  editor, 
Charles  H.  Hamilton,  succeeds 
Louis  D.  Rubin  Jr.,  who  has 
accepted  a  professorship  at  Hol¬ 
lins  College.  Jack  Hamilton  was 
a  member  of  the  staff  of  the 
Ljfnchhvrg  (Va.)  News  before 
joining  the  Strasburg  paper. 

♦  *  * 

Dorothy  Bronner  —  new 
women’s  writer  for  the  Rock 
Island  (Ill.)  Argus. 

*  *  * 

Mrs.  Shiri-EY  Davis,  pre¬ 
viously  in  the  photographic  and 
trade  journal  fields  —  to  the 
women’s  department  of  the 
Davenport  (la.)  Morning  Demo¬ 
crat. 

<■  *  * 

Harry  Monahan  Jr.,  sports 
writer  for  the  San  Diego 
(Calif.)  I’nion — named  “Notre 
Dame  Man  of  the  Year”  by 
the  Notre  Dame  -■Alumni  Club 
of  San  Diego. 

*  * 

Sanford  Moss,  assistant 
sports  editor  of  the  Wilming¬ 
ton  (N.C.)  Star — to  the  Army 
for  tw'o  years  service. 

*  *  * 

Charlie  Hamilton — resigned 
from  the  Raleigh  (N.C.)  Times 
to  join  the  Greensboro  (N.  C.) 
Record.  He  w’as  assigned  to 
cover  the  North  Carolina  Gen¬ 
eral  Assembly  by  the  Record, 
replacing  John  McLeod,  who 
was  killed  in  an  accident  two 
months  ago. 

*  ♦ 

Miles  H.  Wolff,  executive 
editor  of  the  Greensboro  (N.C.) 
Daily  News  and  wife — on  an 
extended  European  tour. 

*  *  * 

John  Madson,  editor  of  the 
Iowa  Conservationist,  publica¬ 
tion  of  the  Iowa  State  conser¬ 
vation  commission — to  the  staff 
of  the  Des  Moines  (la.)  Regis¬ 
ter  as  reporter. 

♦  ♦  ♦ 

Mary  Lou  Zehjis,  women’s 
editor  of  the  Long  Beach 
(Calif.)  Independent,  Press- 
Telegram — won  Arthur  Murray 
Newspaper  Award  in  region  for 
furthering  interest  in  ballroom 
dancing. 


T 

personal' 


Gene  Ander.son,  sports  staff 
of  the  .Marshalltown  (la.) 
Times  -  Republican  —  to  sports 
editor,  Spencer  (la.)  Reporter. 

*  *  * 

Dai.e  E.  Carroll,  publisher 
of  the  Keokuk  (la.)  Gate  City 
— out  of  the  hospital  and  back 
on  the  job. 

4  *  * 

Robert  D.  Novak,  legislative 
and  general  news  reporter  in 
the  Indianapolis,  Ind.,  Associ¬ 
ated  Press  bureau  for  the  past 
two  years — transferred  to  the 
AP  Washington  bureau.  Don 
Reeder,  general  assignment  re¬ 
porter  for  the  Lafayette  (Ind.) 
Journal  and  Courier — to  the 
Indianapolis  AP  staff, 

*  Sf  * 

John  L.  Shepherd,  city  hall 
reporter  for  the  York  (Pa.) 
Gazette  and  Daily — resigned  to 
be  assistant  publicity  director 
for  the  Pennsylvania  State 
Highways  Department. 

*  *  * 

Leon  D.  Olson — from  Rocky 
Mountain  Empire  editor  to  city 
editor  of  the  Denver  (Colo.) 
Post.  AVilliam  Haselbush,  for¬ 
mer  C.E.,  now  editor  of  business 
news  and  Don  Cieber  —  from 
sports  to  Rocky  Mountain  Em¬ 
pire  editor.  James  E.  Kelley — 
now  sports  editor. 

:|c 

Walter  Kempley,  NBC  Press 
Department,  and  Betty  Starr, 
fashion  editor  of  Madmoiselle 
Magazine — married  May  11  at 
All  Souls  Unitarian  Church, 
New  Y'ork  City. 

*  Si  * 

Eleanor  G.  Collie,  who  was 
relea.sed  from  active  duty  as 
captain  in  the  Women’s  Army 
Corps — to  the  staff  of  the 
Camden  (N.J.)  Courier-Post  as 
repo  ter. 

❖  *  * 

Jack  Lovett,  San  Diego 
(Calif.)  Evening  Tribune  copy 
editor — to  the  staff  of  Convair- 
iety,  house  organ  of  General 
Dynamics’  Convair  division. 
Peter  Cooper — advanced  from 
cojiy  boy  to  general  assignment 
reporter  for  the  Tribune. 

*  *  * 

Harry  Schaudt,  former  San 
Diego  (Calif.)  Union  telegraph 
editor  and  swing  news  editor — 
to  the  Chicago  (Ill.)  Daily  News 


A1  Williams’  Son  | 

-\n  Aviation  Writer  I 

El  Centro,  Calif.  ! 

Jack  Williams  is  following  in 
the  footsteps  of  his  father,  col¬ 
umnist-flier  A1  Williams. 

Here  with  a  party  of  news¬ 
men  recently  to  cover  the  Navy’s 
annual  air  weapons  meet,  Jack 
announced  forthcoming  publi¬ 
cation  of  his  first  book,  “The 
U.S.  Air  Force  Thunderbirds.” 

A1  Williams,  aviation  editor 
for  Scripps-Howard  newspapers 
from  19:53  to  1949,  now  raises 
Herefords  on  a  farm  at  Eliza¬ 
beth  City,  N.C.,  only  30  miles 
from  where  the  Wright 
Brothers  made  history. 

*  *  * 

Craig  L.  Bas.se,  radio  news 
editor  in  the  Oklahoma  City, 
Okla.,  Associated  Press  bureau 
— transferred  to  the  Miami, 
Fla.,  AP  bureau.  C,  Ray  Shaw, 
formerly  with  the  Oklahoma 
City  (Okla.)  Times  —  to  the 
Oklahoma  City  AP  bureau.  L. 
Edward  Carter,  formerly  of  the 
Ardmore  (Okla.)  Ardmoreite— 
to  the  AP  bureau  as  a  vacation 
relief  newsman. 

♦  ♦  ♦ 

Miss  Stella  Roberts,  Okla¬ 
homa  City,  Okla.,  As.sociated 
Press  bureau — elected  president 
of  the  Theta  Sigma  Phi  organi¬ 
zation. 

*  * 

James  K.  Herron,  reporter 
for  the  New  Philadelphia 
(Ohio)  Daily  Times  for  the 
past  three  and  a  half  years— 
to  editor  of  the  Minerva  Graphic 
Press,  a  weekly. 

*  *  * 

John  Stanton,  formerly  Chi¬ 
cago  (Ill.)  Daily  News  night 
news  editoi’ — to  feature  editor 
in  charge  of  women’s  section 
on  temporary  basis,  succeeding 
To.m  Collins — assigned  for  a 
three-month  tour  of  duty  with 
the  Daily  News  Washington 
bureau. 

*  *  *  , 

Bert  Casey  —  resigned  from 
Huntington  Park  (Calif.)  Signal 
to  travel  and  free-lance  in 
Mexico  and  Latin  America. 

♦  ♦  * 

Roger  H.  Ferger,  president 
and  publisher  of  the  Cincinnati 
(Ohio)  Enquirer — an  honorary 
Doctor  of  Laws  degree  from 
-Xavier  University. 


stair. 
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Michael  J.  Kanaley,  veteran 
jports  writer  for  the  Buffalo 
(N.Y.)  Courier  -  Express  —  ap¬ 
pointed  sports 
editor.  He  suc¬ 
ceeds  Jack 
Laing,  sports 
e  d  it  o  r  since 
lO'jO,  who  will 
devote  full  time 
to  writing:  his 
column  “First 
in  Sports”  five 
times  weekly. 
Mr.  Kanaley 
joined  the  news¬ 
paper  28  years  ago  as  a  copy 
boy. 

*  *  * 

Elmer  Walser,  business 
news  editor  of  the  United  Press 
—elected  president  of  the  Dead¬ 
line  Club,  New  York  profes¬ 
sional  chapter  of  Sigma  Delta 


Kanaley 


Chi. 

te  ♦ 

Carl  Rrueggemeyer  —  ap¬ 
pointed  assistant  director  of 
promotion  and  public  relations 
for  the  Pittsburgh  (Pa.)  Post- 
Gazette.  He  was  with  the  Cin- 
cinmti  (Ohio)  Enquirer  pro¬ 
motion  dej)artment  for  four 
years. 

«  *  * 

Robert  G.  Drake,  a  member 
of  the  staff  since  1946  —  ap¬ 
pointed  editor  and  general  man- 
sger  of  the  WatervilU;  (Me.) 
Morning  Se7itinel.  He  was  city 
editor  of  the  Daili/  Ketniebec 
Journal  at  Augusta  before  mov¬ 
ing  to  the  Sentinel  in  1946.  He 
became  managing  editor  in 
DoO. 

«  ♦ 

Donald  Donham,  medical 
writer  of  the  Clevelaiul  (Ohio) 
Press  —  honored  by  the  Cleve¬ 
land  Dental  Society  for  his 
article  in  the  successful  promo¬ 
tion  of  fluoridation. 


J.  Martin  Wolman,  business 
manager  of  Madison  (Wis.) 
Newspapers,  Inc.,  elected  secre¬ 
tary-treasurer  of  Madison  Im¬ 
provement  Co.,  set  up  to  pro¬ 
mote  industrial  growth  of  the 
area  and  raise  up  to  $1,000,000 
to  purchase  land  for  an  in¬ 
dustrial  park. 

*  *  * 

Clem  Hamilton,  formerly  on 
the  staff  of  the  Dayton  (Ohio) 
Journal  Herald  —  to  the  sports 
staff  of  the  Milwaukee  (Wis.) 
Journal.  For  five  years  he  was 
sports  editor  of  the  West  Vir¬ 
ginian  at  Fairmont,  W.  Va. 
Another  Journal  addition  is 
Thomas  Guyant,  outdoor 
writer.  He  formerly  was  on  the 
sports  staff  of  the  Waukesha 
(Wis.)  Daily  Freeman. 

*  *  * 

Donald  Oleson,  former  as¬ 
sociate  editor  of  Lakeland 
Yachting  —  first  boating  editor 
of  Milwaukee  (Wis.)  Journal. 

*  *  * 

Dorothy  Kincaid,  former  re¬ 
porter  for  the  Dubuque  (Iowa) 
Telegraph-Herald  about  eight 
years — to  the  society  desk  of 
the  Milwaukee  (Wis.)  Journal. 
She  replaces  Geraldine  Ische 
who  has  retired  to  homemaking 
duties. 

4i  4k 

Carl  Eifert,  formerly  with 
the  State  Capital  news  bureau 
of  the  United  Press  in  Madison, 
Wis. — to  the  city  room  staff  of 
the  Miltvauhe  Journal. 

*  * 

Theodore  .4ndrica,  national¬ 
ities  editor  of  the  Cleveland 
(Ohio)  Press,  has  left  on  his 
21st  trip  abroad,  this  time  for 
the  nations  behind  the  Iron 
Cuitain. 


Lee  Kavetski,  formerly  with 
the  Detroit  (Mich.)  News — to 
sports  editor  of  the  Pacific 
Stars  and  Stripes,  replacing 
Rob  Bowie — returned  to  the 
U.  S.  Don  Schuck,  formerly 
sports  editor  of  the  Sarasota 
(Fla.)  News — replaces  Mr.  Ka¬ 
vetski  as  assistant  sports  edi¬ 
tor  of  Stars  and  Stripes. 

4>  ♦  * 

Glen  S.  Schreiner,  formerly 
in  classified  public  relations — 
now  in  the  promotion  depart¬ 
ment  of  the  Houston  (Tex.) 
Post  in  charge  of  sales  train¬ 
ing.  Sadie  Hall — to  the  pro¬ 
motion  department. 

*  *  * 

Norm  Melnick,  general  as¬ 
signment  reporter  of  the  Day- 
tom  (Ohio)  Daily  News — to  the 
staff  of  the  Cleveland  Plain 
Dealer. 

♦ 

Elmer  Manley,  former  staff 
member  of  the  Cleveland  (Ohio) 
Press — to  the  Standard  Oil  Co. 
of  Ohio’s  publications  office  in 
Oklahoma  City,  Okla. 

«  *  * 

Hugh  Kane,  former  manag¬ 
ing  editor  of  the  Cleveland 
(Ohio)  News,  has  returned 
from  Florida  to  become  movie 
editor  of  the  paper  for  the 
Summer. 

<■  >?  ♦ 

Larry  Stoddard,  .AP  Wire- 
photo  opeiator  at  Omaha,  Neb., 
— to  staff  photographer  at  the 
Indianapolis,  Ind.,  bureau. 

♦  ♦  ♦ 

Mrs.  Myra  T.  Rarber,  so¬ 
ciety  editor  of  the  Ord  (Neb.) 
Quiz  for  the  past  six  years — 
retired. 

*  *  :ii 

Dick  Horning,  formerly  ra¬ 
dio  and  TV  news  editor  of 
WTCN  and  WTCN-TV  in  Min¬ 
neapolis  and  St.  Paul — to  the 
Tokyo  bureau  of  United  Press. 

(Continued  on  page  r)4) 


Keith  Rrehm  has  resigned 
as  sports  editor  of  the  Racine 
(Wis.)  Daily  Journal-Times  and 
Sunday  Bulletin,  to  become  as¬ 
sistant  sports  editor  of  the  Chi- 
(111.)  Sun-Times.  He  is 
succeeded  by  John  E.  Friedell 
of  the  Journal-Times  news  staff. 


Kay  E.  Hansen,  former  edi¬ 
tor  of  the  Daily  Jefferson 
County  Union  at  Fort  Atkinson, 

^  is —  ordained  a  Lutheran 
pastor  following  his  graduation 
from  Northwestern  Lutheran 
Theological  Seminary. 
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Fluke  or  phenomenon? 

•  Sixty-five  subscribers,  6,000,000  circulation  in  six  months 
of  one-man  syndication  could  be  either.  Or  maybe 
WHY?  has  MERIT. 

•  Discerning  editors  use  it  on  Women's,  Editorial,  Teen-age 
and  Comic  pages.  Smart  business  managers  use  WHY? 
for  classified  promotion,  or  find  advertisers  to  sponsor  it. 

•  WHY?  don't  you  write  for  Score-sheet  of  Subscribers, 
rates,  territory  reservation— or  plain  curiosity — to  WHY? 

The  Feature  with  a  Future 

JOHN  EMERY  ENT.,  INC. 

(Nation's  Newest  and  Smallest  Syndicatel 
20  SIDNEY  PLACE  BROOKLYN  I.  N.  Y. 


‘RIGHT  TO  KNOW' 
ALSO  BELONGS 
TO  OWNERS  OF 
NEWSPAPERS! 

Evefy  publishing 
management  is  en¬ 
titled  to  know  the 
worth  of  their  prop¬ 
erty  whether  or  not  a 
sale  is  contemplated. 

The  transfer  of  a 
newspaper  is  far  too 
important  to  be  left 
to  guesswork. 

Whether  you  event¬ 
ually  yield  your  desk 
to  family;  to  em¬ 
ployees  or  seek  a 
qualified  outside 
buyer,  an  evaluation 
of  what  you  own  is 
the  first  step. 

From  that  point  on, 
other  decisions  fall 
into  line.  It’s  our 
business  to  make 
evaluations  and  ad¬ 
vise  on  ways  and 
means. 

We  are  performing 
this  service  —  com¬ 
petently  and  confi¬ 
dentially  —  for  some 
publisher  almost 
every  week  in  the 
year. 


ALLEN  KANDER 
AND  COMPANY 

Washinr/ton 

1625  Eye  St..  N.W.  National  8-1990 

Netv  York 

60  E.  42nd  St..  Murray  Hill  7-4242 

Chicago 

35  E.  Wacker  Dr..  Randolph  6-6760 
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COLOR  holds  attention  of  American  Association  of  Newspaper  Repre¬ 
sentatives  committee  members  planning  second  annual  Newspaper 
ROP  Color  Conference  at  Sheraton  Hotel,  Chicago,  Sept.  22-25. 
Shown  in  front  row,  standing,  is  J.  H.  Sawyer,  Sawyer-Ferguson- 
Walker  Co.,  committee  chairman.  Seated,  I  to  r:  Harry  King,  Chicago 
Tribune;  Ernest  Klosterman,  Lake  Shore  Electrotype  Co.;  Kenneth 
Dennett,  O'Mara  &  Ormsbee;  and  Joseph  Guenther,  Branham  Co. 
Standing,  I.  to  r.:  J.  N.  Morency,  Hearst  Advertising  Service;  Don 
Milliken,  Texas  Daily  Press  League;  William  Schmitt,  Moloney,  Regan 
&  Schmitt;  James  Chisholm,  Needham,  Louis  &  Brorby,  representing 
agency  production  managers;  William  Sauerberg,  Ward-Griffith  Co.; 
and  John  Amon,  Needham,  Louis  &  Brorby,  representing  art  directors. 
Feature  event  of  1957  conference  will  be  Editor  &  Publisher  ROP 
Color  Awards  Dinner,  Sept.  24. 


PROFITS  FOR  THE  NATION  I 
FROM  TVA’S  POWER  SYSTEM!  j 

Here  are  the  dollars-and-cents  figures  on  TVA’s  power  ■ 
system  from  its  beginning  until  June  30,  1956.  _ 

Total  income  from  power:  $1,238  million.  TVA  _ 
has  spent  $604  million  on  operations  .  .  .  paid  $41  W 
million  in  state  and  local  taxes  ...  set  aside  .$227  | 
million  in  depreciation  charges.  I 

TUIS  LUVES  A  NET  INCOME  OF  $300  MILLION—  I 

all  of  which  belongs  to  the  Federal  Government  which  ■ 
owns  TVA.  I 

This  is  enough  money  to  have  (1)  covered  the  I 
Government’s  cost  of  money  ($183  million) ;  (2)  paid  ■ 
the  same  Federal  income  taxes  that  a  private  power  ■ 
company  would  have  paid  ($140  million);  (3)  LEFT  " 
$43  MILLION  AS  AN  “EXTRA  DIVIDEND”  for  | 
the  people  of  the  nation! 

TVA  is  paying  its  way — 
and  then  some! 


ASSOCIATION 

'.^ndf rdnoOtjd  2.  lonncssee 


TENNESSEE  VALLEY 
PUBLIC  POWER 


Personal 

(Continued  from  page  53) 

Jean  Walsh,  medical  re¬ 
porter,  and  the  Houston  (Tex.) 
Post  received  meritorious 
awards  for  community  service 
in  the  field  of  mental  retar¬ 
dation.  Miss  Walsh  was  the 
author  of  “Out  of  Shadows.” 

*  * 

William  J.  Keller  —  from 
Rome  Daily  American  to  copy 
desk,  San  Francisco  (Calif.) 
Chronicle. 

Hi  *  if 

Frank  R.  Ford,  editor  of  the 
Scripps-Howard  Newspaper  Al¬ 
liance — honorary  degree  of  Doc¬ 
tor  of  Letters  from  Marietta 
College,  Ohio. 

♦  ♦  * 

John  Bassett  Jr.,  chairman 
and  publisher  of  the  Toronto 
(Ont.)  Telegram  —  Canadian 
B’nai  B’rith  Humanitarian 
Award. 

7tf  Hi  Hn 

Ted  Yudain,  editor  of  Green¬ 
wich  (Conn.)  Time — appointed 
to  Merritt  Parkway  Commission. 


Jerry  Schniepp,  formerly  of 
the  Decatur  (Ill.)  Review— to 
state  editor  of  the  Illinois  State 
Journal  at  Springfield,  succeed¬ 
ing  Nancy  Burger,  who  has 
enrolled  in  the  Weaver  Air 
Training  school  at  Kansas  City, 
Mo. 

«  *  * 

Jerry  Hornsby,  and  Lonnie 
Jordan — to  sports  staff  of  the 
Montgomery  (Ala.)  Journal. 
Beverly  Bricken,  formerly 
with  New  Orleans  (La.)  /tern, 
and  Barbara  Lancaster,  who 
worked  on  papers  in  the  North 
to  the  news  staff. 

9|t  ](c  9|e 

Louis  Eckle,  editor  of  the 
Florence  (Ala.)  Times  and  Tri- 
Cities  Daily  appointed  by  Gov. 
James  E.  Folsom  to  the  com¬ 
mittee  representing  Alabama  at 
the  President’s  Committee  on 
Higher  Education. 

♦  *  4* 

Clyde  B.  Leech,  one-time 
night  city  editor,  Philadelphia 
(Pa.)  Daily  News — to  public 
relations  staff  of  Gray  4 
Rogers,  Philadelphia. 


Everything  in  Baltimore 
revolves  around 


THE 


Morning 


Evening 


SUN 


•  Sunday 


iv  win. 
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What  does  it  take  to  make  a  drug  a  classic? 

Actually,  continuing  njedicul  research  makes  most  drugs  obsolete  before  they  even  have  a  chance  of  bt'comiiig 
“classics.”  One  of  the  few  that  has  stot)d  this  test  is  Pkntotiial®  Sodium  (thiopental  sodium,  Abbott). 

Introduced  in  1936  as  an  outstanding  new  anesthetic  agent,  Pkntotiial®  Sodium  brought  to 
medicine  a  new  drug  and  technique  of  administration  that  made  intravenous  anesthesia — 
a  long  sought-after  goal — a  practical  and  safe  procedure.  Tcxlay,  Picntothal®  Sodium  is  as 

modern  as  ever,  and  is  an  anesthetic  “agent  of  choice”  in  practically  every  country  of  the  world. 

Thus,  Pkntothai.®  Sodium  is  much  more  than  “thiopental  scxlium.”  It  is  thiopental  sodium 
[)liis  the  many  improvements  and  refinements  that  have  come  with  20  years’  experience  .  .  . 
plus  the  most  rigorous  and  exacting  safety  controls  .  .  . 
plus  a  world  literature  of  more  than  2i>00  published  scientific  reports. 

Won’t  you  please  remember  these  pluses— and  the  correct  name,  ^  0  , , 

Pkntothal*  Sodium — next  time  you’re  kind  enough  to  mention  it?  v^AJuutMX 
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ABBOTT  LABORATORIES  •  NORTH  CHICAGO,  ILLI NOIS 


Chicago,  Illinois 
• — Every  minute 
of  every  day, 
some  6,000  cans  of 
eva|X)rated  milk 
are  opened  and 
put  to  use.  So  re- 
jKjrts  Miss  Hilda 

Miss  tiitfia  Raltestro  t-»  n  *  i-v  ^ 

Ballestro,  Direc¬ 
tor,  Home  Economics  Dept.,  Evapo¬ 


THIS  IS  NATIONAL  STEEL 


BABIES  -  happy  fans  of 


evaporated  milk  in  eans! 


Tin  plate  has  brought  canned  milk 
worldwide  popularity  among  grown-ups,  too 


rated  Milk  Association. 

This  economical  and  widely  popu¬ 
lar  nutritious  food  is  used  extensively 
in  cooking  and  baking,  as  in  delectable 
sauces,  salad  dressings,  gravies,  can¬ 
dies,  puddings,  desserts.  Also  in 
coffee  and  tea,  or  over  cereals.  For 
snacks,  parties,  outings  of  all  kinds— 
or  whipped  up  as  a  topping,  or  in 
making  ice  cream. 

But  one  of  evaporated  milk’s  most 
significant  uses.  Miss  Ballestro  em- 


■I 


phasizes,  is  in  baby  feeding.  “It’s 
estimated  that  more  than  half  of  all 
bottle-fed  babies  are  raised  on  evapo¬ 
rated  milk.  Its  Vitamin  D-added, 
body-building  nutrients — plus  its  soft 
curd  quality — recommend  it  for  in¬ 
fants’  formulas  and  in  solid  foods  for 
growing  children.  It  is  rich  in  calcium.” 


plied  production,  and  more  than  ever 
gave  it  worldwide  acceptance  as  a 
mealtime  staple. 


NatioiiaPs  Role 


As  important  as  it  is  to  our  children’s 
well-being  and  to  our  own  enjoyment 
of  healthful  and  appetizing  meals, 
evaporated  milk  is  just  one  of  many 
foods  the  familiar  “tin”  can  brings  us 
— so  conveniently — today.  Yes,  with¬ 
in  instant  reach  when  and  where  we 
choose.  And  always  in  sanitary,  un¬ 
breakable  form. 

Enduringly  strong,  the  tin  can  is 
really  steel  thinly  coated  with  tin  to 
resist  corrosion.  It  takes  tin  plate  in 
enormous  quantities  to  make  the  more 
than  40  billion  cans  the  canning  indus¬ 
try  uses  every  year.  And  our  Weirton 
Steel  Company  is  a  major  supplier  of 
both  electrolytic  and  hot-dipi)ed  tin 
plate. 

Of  course,  tin  plate  is  just  one  of  the 
many  steels  made  by  National  Steel. 
Our  research  and  production  men 
work  closely  with  customers  in  many 
fields  to  provide  steels  for  the  better 
products  of  all  American  industry. 

At  National  Steel  it  is  our  constant 
goal  to  produce  still  better  and  better 
steel  of  the  quality  and  in  the  quan¬ 
tity  wanted,  at  the  lowest  jjossible 
cost  to  our  customers. 


Whole  milk  fresh  from  farms  in  the  area 
(wiiieh  are  pi'riiMlieally  iiispeete<l)  is  trans- 
|Nirte<i  hy  Iriieks  daily  t«>  plants,  there  to 
Ite  proeesseil  into  eva|N>rated  milk  in  eans. 


A  L'.S.-lh>rii  Prcwluct 

Miss  Ballestro’s  specialties  are  apf)eal- 
ing  recii)es  and  mouth-watering  menus 
to  which  evajwrated  milk  is  basic. 
And  this  points  up  another  basic  con¬ 
venience  of  the  tin  can.  “Nearly 
13,000,000  of  today’s  homemakers 
work  outside  the  home,”  says  the  home 
economist.  “Evaporated  milk — always 
handUy  in  reach — enables  them  to 
whip  up  even  ‘company-size’  meals — 
hot,  tasty,  nutritious — in  just  a  few 
minutes  after  getting  home  from  the 
job.” 

Evaporated  milk  is  whole  milk  with 
about  60%  of  its  water  removed.  It  is 
then  homogenized.  Vitamin  D  is 
added,  the  milk  is  canned  and  after¬ 
ward  sterilized  in  sealed  containers-  - 
all  automatically  and  in  plants  where 
absolute  sanitation  is  the  byword. 

Though  the  process  of  concentrat¬ 
ing  milk  and  heating  it  in  sealed  cans 
came  from  Switzerland,  evaporated 
milk  is  basically  an  American-born 
dairy  product,  according  to  Miss  Bal- 
lestro.  It  was  first  prepared  commer¬ 
cially  in  Highland,  Illinois,  in  1885. 


Ten-gallon  cans  of  raw  milk  are  l>elt-ron- 
veyed  inside  plants  for  weighing.  Samples 
are  then  given  rigorous  quality  tests  lM*f«»re 
the  actual  processing  of  the  milk  hegins. 


Achieves  W’orldwide  Popularity 

The  SpanLsh-American  War,  and  later 
World  War  I,  popularized  the  use  of 
evaporated  milk  enormously.  It  proved 
easily  [X)rtable  in  cans,  and  couid  be 
kept  indefinitely  without  refrigera¬ 
tion.  Soldiers  in  the  field  as  well  as 
civilians  in  war-blighted  areas  eagerly 
welcomed  it. 

During  depression  years,  too,  when 
every  penny  was  precious,  families 
by  the  millions  took  to  evaporated 
milk.  It  offered  all  the  food  value 
of  milk  plus  extra  Vitamin  D.  It 
tasted  good,  was  readily  digestible, 
its  uses  were  many,  and  it  was  always 
sa/e.  And  its  cost  was  low.  The  de¬ 
mands  of  World  War  II  further  multi- 


In  these  sanitary  closed  kettles,  alMtut  6(1% 
of  the  milk’s  natural  water  is  quickly 
cva|M>rat<Hi  under  vacuum.  Tempt'ratiires 
are  kept  low  to  prevent  scorching  the  milk. 


NATIONAL 
V  STEEL  A 


<;RKAT  I.AKKS  STKKL  COItettKATION 
WKIKTON  STKKL  <;<)MI*A>Y 
STK  AN-STKKI.  <  lOKCOK  \TI«N 
TIIK  ll\NNA  K(  KWCK  COKCOKA’HON 
ll\>\  \  IKON  OHK  <;<»Mr\NY 
NATIONAI,  MINKS  COKI'OKATION 
NATION \l.  STKKL  CKOIH CTS  COMCANY 


national  steel 


1!  revolving  “whe«‘l’’  under 
empty  cans  are  filUsI  with 
then  seale«i  and  tested 
Kinal  step:  sterilization. 


CORPORATION 


GRANT  BUILDING 


PITTSBUR(;iI,  PA 


specific  case  of  a  newspaper  in 
Brazil,  an  AP  and  Reuters  sub¬ 
scriber,  using  a  USIS  dispatch 
from  Stockholm  on  an  espionage 
story. 

“It  was  a  good  story,”  the  UP 
president  said,  “but  if  the 
American  taxpayer  is  going  to 
be  asked  to  finance  coverage  of 
Swedish  news  for  Latin  Ameri¬ 
can  newspapers,  I  think  he 
should  be  told  and  given  an  op¬ 
portunity  to  register  his  atti¬ 
tude,  not  only  towaid  the  cost, 
which  is  slight,  but  toward  the 
principle  which  is  highly  im¬ 
portant.” 

The  Senators  were  reminded 
that  U.S.  news  agencies  are 
respected  throughout  the  world 
for  their  objectivity  and  free- 
d,om  from  government  influence. 

“The  esteem  in  which  foreign 
editors  hold  their  American 
news  sources,”  he  said,  “shows 
in  their  newspapers  and  conse¬ 
quently  reaches  their  readers.” 

AP  representatives  have  seen 
no  intrusion  by  USIS  into  the 
field  of  regular  news  distribu¬ 
tion  abroad  in  recent  years,  Mr. 
Starzel  reported.  They  have 
found,  he  said,  that  the  official 
agency  distributes  only  ma¬ 
terial  “which  we  would  not  re¬ 
gard  as  competing  effectively 


A  PROFESSIONAL 
ENGINEERING  APPROACH 

TO  PRINTING  PRODUCTION  EFFICIENCY 

.  .  .  planned  to  meet  your  requirements  while  reliev¬ 
ing  your  mechanical  staff  of  layout  and  construction 
problems. 

OUR  SERVICES 

Investigations  of  plant  sites 
Analysis  of  existing  operations 
Reports  on  layouts  and  estimates  of  costs 
for  new  departments,  plant  additions  and 
new  plants 

Complete  plans  and  specifications 
Procurement  of  materials  and  equipment 
Supervision  of  construction 
and  equipment  installation 

As  Professional  Engineers  we  serve  our  clients  in  all  phases 
of  the  program,  including  preliminary  planning,  depart¬ 
ment  layouts  and  building  design.  During  construction  we 
represent  the  client  as  Supervisors  of  Construction  and 
Equipment  Installation. 

CHAS.  T.  MAIN,  INC. 

BOSTON,  MASSACHUSETTS  •  CHARLOTTE,  NORTH  CAROLINA 


Curb  on  USIS 
News  Service 
Is  Suggested 

Washington 

Frank  H.  Bartholomew,  presi¬ 
dent  of  United  Press,  has  asked 
Congress  to  protect  the  Ameri¬ 
can  principle  of  a  non-govern¬ 
mental  news  agency  in  respect 
to  the  operations  of  the  United 
States  Information  Service 
abroad. 

By  engaging  in  general  news 
distribution  USIS  could  lead 
this  government  toward  the  op¬ 
eration  of  a  full-fledged  official 
news  agency,  Mr.  Bartholomew 
said  in  a  statement  to  the  Sen¬ 
ate  Appropriations  subcommit¬ 
tee  which  asked  the  three  press 
associations  if  they  regarded 
USIS  as  a  competitor. 

Neither  Frank  J.  Starzel,  gen¬ 
eral  manager  of  Associated 
Press,  nor  J.  Kingsbury  Smith, 
general  manager  of  Interna¬ 
tional  News  Service,  saw  any¬ 
thing  harmful  or  disadvanta¬ 
geous  to  them  thus  far  in  the 
government  agency’s  operations. 

Mr.  Baitholomew  told  of  a 


FILM  CONSULTANTS — Mythical  "New  York  Chronicle"  used  in  Par*. 
mount's  "Teacher's  Pet"  is  glanced  over  by  three  of  the  movi# 
consultants  drawn  from  newspaper  offices  to  Hollywood:  Left  to 
right — George  Bourke,  Miami  (Fla.)  Herald;  Norton  Mockridge,  N*» 
York  World-Telegram  and  Sun;  and  Allen  M.  Widem,  Hartford 
(Conn.)  Times. 


with  our  service.” 

Helpful  to  INS 

Mr.  Smith  said  he  does  not 
believe  that  there  is  any  danger 
that  USIS  will  “squeeze”  the 
private  American  wire  services 
out  of  the  foreign  news  field. 

“The  use  of  USIS  material,” 
he  said,  “has  made  it  possible 
for  INS  to  make  available  to 
some  of  its  clients  a  fuller  re¬ 
port  on  official  documents, 
speeches,  etc.  than  might  have 
otherwise  been  economically 
feasible  for  us.” 

Mr.  Smith  proposed  establish¬ 
ment  of  a  committee  from  USIS 
and  the  three  press  associations 
which  would  keep  an  eye  on  the 
possibility  of  USIS  becoming  a 
serious  competitor. 

The  Senate  not  only  voted  to 
cut  USIS  funds  by  $.50  million 
but  added  a  rider  directing  the 
agency  not  to  provide  its  press 
service  to  areas  where  such  free 
new's  “would  prevent  private 
U.S.  concerns  from  selling  cor¬ 
responding  information  serv¬ 
ice.” 

Editorial  Writer 
Does  Book  on  Marines 

San  Diego,  Calif. 

Charles  F.  Johnson,  editorial 
writer  for  the  San  Diego  Union, 
has  authored  a  60,000-word  book 
for  boys  on  the  U.S.  Marines. 
The  book,  “Private  Steve  Flet¬ 
cher,  U.S.  Marine,”  will  be  pub¬ 
lished  this  Fall  by  John  Winston 
Co. 

Mr.  Johnson,  an  ex  Marine 
public  information  officer,  started 
the  book  two  years  ago. 

“While  cleaning  out  my  files 
one  day,”  he  said,  “I  was  amazed 
to  discover  how  much  copy  a 
writer  turns  out  for  a  newspa¬ 
per  in  a  year’s  time.  I  figured, 
by  doing  just  a  few  hundred 
words  every  night,  I  could  turn 
out  enough  copy  in  my  spare 
time  to  fill  a  book.” 


Ed  Howard  Revered 
In  50th  Year  Issue 

Wichita  Falls,  Tex. 

The  Wichita  Falls  Times  pub¬ 
lished  its  biggest  edition  of  280 
pages  Sunday,  May  12  to  mark 
the  50th  anniversary  of  the 
newspaper  that  was  founded  by 
the  late  Ed  Howard  and  a  small 
group  of  business  men. 

In  1907  this  was  one  of  the 
smallest  towns  (5,000  pop.)  in 
the  nation  to  boast  a  daily  new^ 
paper.  The  Times  acquired  the 
Record  News,  morning  daily,  in 
1928. 

A  tabloid-size  section  of  24 
pages,  dedicated  to  the  memory 
of  Ed  Howard,  gives  thumb-nail 
chronology  of  the  half-century. 

Rhea  Howard  has  been  pub¬ 
lisher  and  editor  of  the  Times 
and  Record  News  since  the 
death  of  his  father  in  1948. 

• 

Silurians  Elect 
Their  New  Officers 

The  Society  of  the  Silurians, 
organization  of  700  veteran 
former  and  present  New  York 
City  newspapermen,  elected  Jo¬ 
seph  M.  (Suilfoyle,  Wall  Street 
Journal,  as  its  new  president. 

Other  new  officers  are :  Barry 
Faris,  International  News  Serv¬ 
ice,  first  vicepresident;  C.  Nor¬ 
man  Stabler,  New  York  Herald 
Tribune,  second  vicepresident; 
Joseph  Costa,  International 
News  Service,  treasurer;  Carl 
H.  Pihl,  Copper  and  Brass  Re¬ 
search  Association,  secretary. 


Bulldog  Price  25c 

A  report  that  only  the  SuOr 
day  Sun  of  Baltimore  increased 
its  bulldog  price  to  25c  (E&Pi 
May  11,  Page  70)  should  have 
read  that  both  the  Sunday  Sun 
and  Sunday  American  boosted 
their  bulldog  prices  to  25c. 
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MARKS  OF  A  TRADE.  The  snake,  famed  for  healinf; 
power,  coils  on  Aesculapius'  staff,  a|;e-old  medical 
sign.  The  Creek  word  "caduceus”  is  from  the  verb  to 
proclaim.  The  proclaimers  of  old  carried  a  wand  or 
staff— a  caduceus — as  a  sign  of  their  authority.  Mercury, 
as  messenger  of  the  gods,  carried  a  caduceus  with  2 
serpents  twined  about  it  to  denote  wisdom,  and  2 
small  wings  at  the  top  .signifying  dispatch. 


lewfr 
i  the 
y,  in 


As  the  caduceus  distinguishes  the  medical  profession,  our 
trademarks  distinguish  the  unique  qualities  and  character¬ 
istics  of  our  two  modern-living  fibers.  "Orion”  distinguishc's 
our  acrylic  filx‘r;  "Dacron”,  our  polyester  fiber.  As  we  use 
and  protect  these  trademarks,  they  Itecome  more  meaningful 
and  valuable  both  to  consumers  and  to  the  trade. 

For  handy  folders  on  projter  use  of  the  trademarks 
Orion”  and  "Dacron”,  write  Textile  Fillers  Department, 
Section  EE,  Room  I\-4531,  E.  1.  du  Pont  de  Nemours  &  0». 
(Inc.),  Wilmington  98.  Delaware. 

^hen  using  these  trademarks,  always  rememlM*r  to: 
Uislinguish  "Orton"  and  "Dacron" — Capitalize  and  use 
quotes  or  italics  or  otherw  ise  distinguish  by  color,  lettering, 


art  work,  etc.  Describe  them — Use  the  phrase  "Orton" 
acrytic  fiber  or  "Dacron"  potyester  fiber  at  least  once  in  any 
text.  Designate  them  —  In  a  footnote  or  otherwise  designate 
"Orion”  as  Du  Font’s  trademark  for  its  acrylic  fiber  and 
"Dacron”  as  Du  Font’s  trademark  for  its  polyester  fib«-r. 


TEXTILE  FIBERS  DEPARTMENT 


THROUGH  CHlMISTfr 


IT^  'T^  leniency  might  not  be  extended”  its  enterprise  and  fairness  but, 

rr  rllCi  S  J.  GKCri  for  future  offences.  like  the  Herald,  is  the  odd  man 

(,/^££  I  J  J  /  5  The  court  wanted  to  empha-  out  in  Britain’s  current  circu- 
C/ff  the  JLlOOfC  which  is  run  by  lation  race. 

JJ  dealing  in  foreign  publications  With  the  virtual  ending  of 

imported  here  but  which  have  newsprint  rationing,  the  four- 
no  responsible  editor  or  man-  million-copy  giants  and  the 
It  •  R  il  •  P  It  ager  in  this  country.”  “quality”  nationals  have  fat- 

y  e  lanii  l  ronsi  David  Smith,  chairman  of  tened  up  their  papers  because 

London  Smith  &  Son,  the  lead-  they  can  fill  them  with  advertis- 

The  Queen’s  Bench  has  ac  distributor  of  newspapers  ing.  The  News  Chronicle  and 

...  J  ‘  ,,  u-  J?  r-  ^ind  periodicals  here  which  was  Herald  have  not  been  able  to 

quitted  ^ewstveeks  chief  Euro-  c  j  • 

Dean  correspondent  here  Eldon  Newsweek  case,  im-  afford  bigger  papers. 

r-  iffi+v,  y  4.  f  f  niediately  announced  that  his  For  the  same  money,  the 

Griffiths,  of  contempt  of  court  uu-i.  a  t.  •.  i-. 

•  T  u  r>  ji  •  » J  company  would  subject  certain  Daily  Express  offers  12  or  IG 

in  the  Dr.  John  Bodkin  Adams  *  •  j  tt.  •  j-  .  m  u  i  .1.1.  u  u 

murder  trial  American  and  European  periodi-  pages  daily  while  the  Herald 

T  J  i-u-  r  T  .J  eals  to  censorship  “for  the  time  and  Chronicle  normally  have 

The  Lord  Chief  Justice  said  a  guarantee  of  indemni-  only  eight.  In  the  first  three 

that  an  article  in  the  maga-  ^  ,  ,  ^^^^s  will  be  months  of  this  vear,  the  Ex- 

zmes  April  1  issue  reporting  13%  ‘mo^  display 

that  gossip  blamed  Dr.  Adams  1  i,-  •  1  t  > 

for  up  to  400  murders,  was  2  More  Libel  Writs  advertising  over  last  years 

“contempt  of  the  most  serious  Dr.  Adams’  attorneys  have 
description”  under  British  law.  served  two  more  British  papers  ^CmUouh^ 

Dr.  Adams,  charged  with  a  with  libel  writs:  the  Daily  "  ‘  r  i  v, 

single  murder,  was  acquitted.  Telegraph  and  Lord  Beaver-  ,  ,  ® 

However,  said  the  Lord  Chief  brook’s  Evening  Standard.  buked  the  tabloid  Staida.y  Pic- 

Justice,  “the  real  offenders”  Three  other  national  papers  callousness, 

were  the  publishers  outside  the  received  their  writs  last  month.  ‘  circulation 

jurisdiction  of  the  court  and  Mr.  All  are  charged  with  libelous  P'ctorial  transported  the  family 
Griffiths  could  not  be  held  re-  coverage  of  the  police  investiga-  ^  would-be  bride  to  her  run- 
sponsible.  tion  leading  up  to  Dr.  Adams’  wedding  ceremony  and 

Mr.  Griffiths  testified  he  had  arrest.  then  kept  the  family  in  its 

not  written  the  article  nor  sup-  rr  t,  offices  for  several  hours  “to 

plied  the  material.  He  had  Merger  Talk  avoid  publicity”  after  they  had 

cabled  his  New  York  office  “to  Two  of  the  nine  national  Publicly  stopped  the  ceremony, 
play  down”  the  trial  because  of  morning  papers  are  discussing  The  story  was  a  Pic  exclusive. 
Britain’s  strict  laws  on  crime  a  merger.  The  family  complained  to  the 

reporting.  L.  J.  Cadbury,  chairman  of  watchdog  Council  that  they 

Jittery  American  correspond-  the  trust  which  publishes  the  should  have  been  taken  to  the 

ents  here  now  breathe  easily.  Liberal  .Vcio.s  Chronielc,  said  ''^*car  so  the  wedding  could  have 
Since  Mr.  Griffiths  was  charged  reports  of  an  amalgamation  stopped  without  a  scene 

last  month,  they  have  been  be-  with  the  Labor  Party’s  Daily  the  church, 

sieged  by  nightmares  in  which  Herald  are  “premature.”  The  Council  said  the  Pic  had 

they  spend  long  nights  in  Odhams  Press,  which  owns  shown  a  “callous  and  indecent 
British  jails  because  their  State-  .51%  of  the  Herald’s  stock,  has  disregard”  for  the  feelings  of 

side  editors  added  a  contemptu-  told  the  Trades  Union  Congress,  family, 

ous  line  to  a  court  story  or  owner  of  the  other  49%  of  * 

ran  an  “improper”  editorial.  Herald  stock,  that  the  paper’s  40tll  Anniversary 
British  importers  and  distrib-  deteriorating  financial  position  pQi*  Jewish  A"enoy 
utors  of  American  publications  cannot  be  allowed  to  continue.  -rii.  ^ 

are  still  very  much  on  the  hook,  The  Herald,  which  had  nearly  annual  conyentior 

however.  2,000,000  circulation  in  1952,  $5  the  American  Association  of 

The  importer  and  leading  was  down  to  1,675,019  at  the  English-Jewish  Newspapers  wd; 
distributor  of  Newsweek  were  end  of  19.56. 

each  fined  £.50  ($140).  The  News  Chronicle,  with  Hotel  in  New 

This  was  a  “nominal”  fine,  1,43.3,1.56  circulation,  is  highly  01  u  ..  • 

said  the  judges,  but  “similar  thought  of  on  Fleet  Street  for  Abraham  Slab^,  associatioi 


CHECKING  UP— Cartoonist  Roy 
Crane  and  his  daughter,  Marcia, 
look  to  see  how  "Buz  Sawyer"  is 
doing  in  Tokyo  Stars  and  Stripes. 
Crane  is  on  an  Army-sponsored 
entertainment  tour  in  the  Far 
East.  His  daughter,  the  former 
"Miss  Florida,"  is  his  chalk-talk 
model. 
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TELETYPESETTER  USER  REPORT:  Marshall,  Minn. 
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''TTS  will  easily  pay  for  itself 

in  less  than  four  years!" 


says  A.  J.  Henie, 
Editor,  Lyon  County 
Independent 


Grouped  around  their  Model  5  Linotype 
equipped  with  Teletypresetter  are  left  to 
right:  Ray  Henie,  Business  Manager,  A.  J. 
Henie,  Editor  and  Larry  Henie,  Advertis¬ 


ing  Manager.  Editor  Henie  believes  TTS 
equipment  provides  the  only  economical 
way  to  solve  the  problem  of  producing  type 
in  the  amount  needed  when  it  is  needed. 


Competent  touch-typists  can  quickly  learn 
to  punch  tape  on  a  TTS  Perforator.  They 
should  start  to  produce  usable  tape  a  day 
or  two  after  first  instruction. 


TTS  Operating  Unit  produces  a  continuous 
flow  of  type  automatically,  without  inter¬ 
fering  with  normal  manual  operation  of 
linecasting  machine. 


editor  8c  publisher  for  May  25,  1957 


The  Lyon  County  Independent  was 
the  first  weekly  newspaper  in  the 
state  of  Minnesota  to  install  Teletype¬ 
setter  equipment.  Editor  Henie  tells 
in  his  own  words  why  he  is  an  enthu¬ 
siastic  user  of  TTS: 

“For  some  time,  we  had  the  prob¬ 
lem  of  not  enough  type  at  the  right 
time.  But  being  a  weekly  newspaper, 
we  were  somewhat  doubtful  as  to 
what  Teletypesetter  equipment  would 
do  for  us. 

“We  had  difficulty  in  our  compos¬ 
ing  room,  finding  it  necessary  to  have 
our  linotype  operators  work  numer¬ 
ous  hours  overtime  to  set  enough  type 
for  our  20-24  page  paper,  circulation 
5,500. 

“To  alleviate  this  bottleneck  we  re¬ 
placed  an  older  linecasting  machine 
with  a  new  Model  5  Linotype  which 
we  equipped  with  a  TTS  Operating 
Unit.  After  a  brief  training  period  on 
the  TTS  Perforator  an  experienced 
typist  was  able  to  set  approximately 
500  lines  an  hour,  producing  type  on 
the  average  of  three  galleys  per  hour! 

“Since  installing  TTS  equipment, 
last-minute  copy  is  effortlessly  in¬ 
cluded  in  our  newspaper.  Savings  in 
man-hours  are  terrific  since  we  have 
completely  eliminated  the  need  for 
another  operator  . . .  and  we  are  now 
able  to  print  several  organizational 
and  school  papers  in  a  fraction  of  the 
time  that  it  would  take  with  a  man¬ 
ually-operated  linecasting  machine. 

“Knowing  what  I  do  today  about 
TTS,  I  would  not  hesitate  to  use  an¬ 
other  if  the  need  arose.  Teletypesetter 
equipment  is,  in  my  opinion,  the  per¬ 
fect  answer  to  fast,  efficient,  and  eco¬ 
nomical  production  of  type.” 

For  detailed  information  on  how  TTS  can 
substantially  reduce  your  composing 
room  costs,  write:  Teletypesetter  Corp., 
Dept.  ESA,  2752  North  Clybourn  Avenue, 
Chicago  14,  III. 


TELETVPESETTER. 


V 


NEW  CARS  ROLL  DOWN  the  assembly  line  at  General  Motors’^^ 
Buick-Oldsmobile-Pontiac  plant  near  Atlanta.  This  plant — along  with^^ 
Atlanta’s  large  Ford  and  Oievrolet  assembly  operations — turned  out  almost 
310,000  cars  last  year  for  the  increasing  population  of  the  South.  In  19S6, 
almost  SI 00  million  was  spent  for  payrolls  and  materials  by  the  three  plants  in 
the  Atlanta  area — one  of  the  nation’s  centers  in  the  automotive  industry,  with 
over  10,000  workers. 

The  path  of  progress 
leads  Southward! 


THE  SOUTHERN  COMPANY 


Dixie’s  amazing  storehouse  of  natural  resources,  combined 
with  modern  technology,  is  creating  a  strikingly  diversified 
pattern  of  progress.  Paper  mills  with  gigantic  appetites  for  Southern 
pine  hum  steadily  .  .  .  chemical  plants  employ  newly-developed 
processes  to  provide  materials  for  everything  from  parachutes  to 
automobiles.  In  well-equipped  Southern  laboratories  and  research 
centers,  highly-trained  people  are  seeking  other  ways  to  use  the 
region’s  forest  and  agricultural  products,  minerals,  coal,  water 
and  other  natural  resources. 

The  Southern  Company,  through  its  four  investor-owned 
electric  power  companies,  has  advanced  the  phenomenal  growth  of 
the  South  by  making  ample  electric  power  available.  Its  strong 
belief  that  the  forward  trend  will  continue  is  evidenced  in  its  expan¬ 
sion  plans  which  will  require  the  investment  of  $436  million  in 
power  facilities  by  the  end  of  1959! 


The  last  half  of  the  twentieth  century 
belongs  to  the  South!’’ 


Shaded  section  designates  area  served  by  the  four 
investor-owned  electric  power  companies  in  The 
Southern  Company  system. 


Alabama  Power  Company  Gulf  Power  Company 
Birmingham,  Alabama  Pensacola,  Florida 

Georgia  Power  Company  Mississippi  Power  Company 
Atlanta,  Georgia  Gulfport,  Mississippi 


YOUNG  ARTISTS  of  Birmingham,  Alabama, 
benefit  from  instruction  and  exhibits  at  the 
city’s  Museum  of  Art,  which  houses  the  famed 
Kress  Collection  of  masterpieces. 


L 
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FOREIGN  TRADE  IS  STIMULATED.  Classes  at  Mississippi  Southern’s  Institute  of  Latin* 
American  Studies  at  Hattiesburg  offer  accelerated  courses  in  Spanish  and  English  to  business  and 
professional  people  of  the  U.S.  and  Latin-America.  Students  also  learn  about  their  “new  country’s” 
way  of  life. 


▲FINISHING  TOUCHES  are 
applied  to  this  sleek,  16-foot 
“cruiser”  at  the  Carter  Craft  Boat 
Corporation  in  Panama  City,  Florida. 
The  South’s  many  waterways  and 
their  recreational  opportunities  have 
created  a  growing  market  for  boat 
manufacturers. 


◄  HUNDREDS  OF  ELEC¬ 
TROLYTIC  CELLS  produce 
chlorine  and  caustic  soda  at  the  Olin 
Mathieson  Chemical  Plant  at  McIn¬ 
tosh,  Alabama.  The  five-year-old 
plant  was  recently  enlarged  to  double 
capacity.  These  chemicals  are  used 
extensively  in  industry  and  for  the 
purification  of  water. 
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Reports  on  Promotion 
Convention  Panels 


Herewith  are  highlight  re¬ 
ports  from  the  panel  sessions  at 
the  annual  convention  of  the 
National  Newspaper  Promotion 
Association  at  New  Orleans 
(E&P,  May  18,  page  9). 

Research  Panel 

Robert  J.  McBride,  director 
of  research  for  the  Detroit  Free 
Press,  presided  over  a  panel 
discussion  Monday  on  “Re¬ 
search  and  Marketing.” 

Eric  Lanau  of  the  Wesson 
Oil  &  Snowdrift  Sales  Co.  said 
that  he  does  not  use  the  run  of 
the  mill  data  which  comes  into 
his  office  from  newspapers  be¬ 
cause  most  of  it  appears  else¬ 
where.  He  suggested  up-dating 
the  1950  census  figures  to  show 
which  way  population  and  in¬ 
come  have  gone  for  a  specific 
community.  Newspapers  know 
their  cities  better  than  anyone 
else,  he  said. 

Robert  Fabacher  of  the  Jack- 
son  Brewing  Company  said  he 
has  found  value  in  information 
supplied  by  newspapers  for 
planning  new  markets  because 
it  is  local  information  that  can¬ 
not  be  obtained  elsewhere.  Paul 
Battistoni  of  the  Standard 
Fruit  and  Steamship  Company 
thought  newspapers  would  do 
better  to  concentrate  on  new 
areas  of  research  rather  than 
compiling  and  reprinting  statis¬ 
tics  available  from  other 
sources. 

Consumers  Panel 

Leonard  Elliot,  of  the  mar¬ 
keting  division  of  the  Chicago 
Tribune,  described  his  paper’s 
consumer  panel  of  700  families 
which  reports  bi-monthly  on 
grocery  consumption  and  quar¬ 
terly  on  drugs.  He  said  that  its 
value  is  in  the  marketing  and 
advertising  applications  when 


related  to  specific  recommenda¬ 
tions  from  the  Tribune.  He  said 
the  Tribune  does  not  believe  in 
research  for  research’s  sake 
alone  or  for  advertisers  who 
are  going  into  other  media  or 
do  not  use  newspapers.  He 
asked  the  other  panel  members 
why  newspapers  are  always  ex¬ 
pected  to  do  these  jobs  when 
other  media,  radio  and  televi¬ 
sion,  do  not. 

Mr.  Fabacher  said  other 
media  usually  provide  a  lot  of 
confusing  information  because 
they  try  to  show  how  many 
people  they  can  reach  rather 
than  giving  basic  information 
on  market  characteristics.  Mr. 
Lanau  said  newspapers  do  all 
but  about  10 of  this  type  of 
market  research  and  felt  that 
newspapers  could  charge  a  fee 
for  some  of  it.  Mr.  Battistoni 
said  newspapers  should  do  this 
type  of  work  because  they  stand 
to  benefit  the  most  from  it. 

Copy  Service 

Another  panel  discussion  on 
“Copy  Service”  was  conducted 
by  Court  Conlee  of  the  Milwau¬ 
kee  Journal. 

Fred  Conn  of  the  Deunison 
(Tex.)  Herald  said  it  takes 
ideas  to  sell  space  and  a  news¬ 
paper  must  have  many  sources 
for  ideas.  We  are  no  longer  in 
the  period  when  you  sold  space 
to  an  advertiser  and  then  fig¬ 
ured  out  what  to  put  in  it,  he 
said.  The  primary  job  of  an 
advertising  copy  service  is  to 
help  present  advertisers  obtain 
more  results  from  the  money 
they  are  spending. 

“Opportunities  for  .selling  ex¬ 
tra  linage  and  providing  better 
copy  are  unlimited,”  Mr.  Conn 
said.  “To  list  just  a  few:  first 
are  advertising  services  such 


plants 


new  plants  •  modernizations  •  extensions 


Boston  16,  Moss. 
316  Stuort  Street 


ENGINEERS -ARCHITECTS 

Spartanburg,  S.  C. 
Montgomery  Bldg. 


New  York  17,  N.  Y. 
41  East  42nd  Street 


V. 


Brochure  available  on  request 


as:  Stamps-Conhaim,  Metro, 
Multi-Ad  and  many  other  spe¬ 
cial  services.  Then  there  is  a 
special  food  copy  service  avail¬ 
able  for  a  nominal  price  from 
the  National  Association  of  Re¬ 
tail  Grocers.  The  Bureau  of 
Advertising  membership,  to  my 
mind,  is  a  ‘must’  for  any  sized 
newspaper  and  through  it  are 
available  such  materials  as  the 
Planned  Advertising  Program, 
Linage  Leads  and  Selling 
Quickies.  The  Operation  Step- 
Up  program  sponsored  by  the 
NAEA  is  a  fine  training  and 
refresher  course.  Then  we  come 
to  another  expert  in  the  line  of 
advertising  copy,  Clyde  Bedell. 
Two  outstanding  examples  of 
his  many  splendid  contributions 
to  the  copy  service  field  are:  a 
training  course  on  copy  called 
‘Precepts  and  Principles  of  Ad¬ 
vertising  that  Sells’  and  a  book 
on  copy  entitled  ‘Advertising — 
.4  Farce  or  a  Force.’  ” 

Other  Papers  Checked 

In  addition,  Mr.  Conn  said 
other  small  town  and  big  city 
papers  are  checked  daily  for 
ideas  as  are  Sunday  editions  of 
metropolitan  papers  throughout 
the  Southwest  —  copy,  selling 
ideas  and  prospects  for  classi¬ 
fied  are  sought.  Other  sources 
are  Supermarket  Dailg,  Men’s 
Wear  Daily,  Home  Furnishings 
Daily  and  Women’s  Wear. 
Monthly  publications  he  checks 
are  “Publishers  Idea  Exchange,” 
a  layout  and  copy  clip  service; 
“Sparks,”  full  of  merchandising 
ideas;  and  “Briefed”  which  in¬ 
cludes  ideas  of  interest  in  both 
the  merchandising  and  adver¬ 
tising  fields. 

David  E.  Henes  of  the  Char¬ 
lotte  Observer,  who  has  a  copy 
service  department  of  two  ar¬ 
tists,  three  layout  men  and  a 
copywriter,  said  their  work  im¬ 
proves  the  effectiveness  and 
pulling  power  of  ads  and  also 
permits  more  speculative  sell¬ 
ing.  His  advertising  depart¬ 
ment  still  uses  mat  services,  he 
said,  but  the  salesmen  find  it 
easier  to  sell  if  they  have  a 
pencilled  layout  or  even  a  trac¬ 
ing  which  appears  to  be  original 
rather  than  using  pasteups  of 
proofs.  All  layouts  and  ad  copy 
will  eventually  go  through  this 
department  for  clarification  and 
checking  before  going  to  the 
composing  room.  Mr.  Henes  be¬ 
lieves  this  service  department 
will  produce  a  healthy  linage 
increase. 

Develops  New  Business 

Mr.  Conlee  noted  that  his 
copy  service  department  of  nine 
people  consistently  produces 
15%  of  the  Milwaukee  Journal’s 
linage  accounting  for  seven  mil¬ 
lion  lines  of  the  total  in  1956. 


It  IS  one  of  the  most  important  I  ( 
factors  in  the  development  and 
sales  of  ROP  color  ads,  he  said. 
Retailers  won’t  buy  color  unless 
they  can  see  what  it  will  look 
like  in  advance,  he  said. 

The  Journal  department  also 
prepares  color  ads  for  some  na¬ 
tional  accounts  and  distributes 
color  materials  for  them  to 
other  newspapers  through  the 
ROP  Color  Service.  Some  ad¬ 
vertising  agencies  are  not  yet 
geared  for  the  production  of 
newspaper  color  ads,  he  found. 

With  the  help  of  this  service 
department  the  Journal  has  de¬ 
veloped  combination  color  ads 
in  which  six  or  more  accounts 
are  grouped  in  a  page  layout. 

He  said  this  technique  makes 
color  available  to  many  adver¬ 
tiser.';  who  would  not  be  able  to 
afford  it  otherwise  because  of 
the  minimum  space  require¬ 
ments  for  ROP  color. 

Bernard  D.  Feld,  Jr.,  Bir¬ 
mingham  News  and  Post  Her¬ 
ald,  said  advertisers  are  de¬ 
manding  more  and  more  serv¬ 
ice  of  this  kind  and  will  expect 
more  as  advertising  rates  go 
up.  Quick  impact  and  quick 
selling  are  necessary  in  today’s 
ads  and  require  more  skilled 
and  artistic  approach  particu¬ 
larly  in  color. 

Marketing  Help 

Roy  Schwarz,  vicepresident 
in  charge  of  the  creative  de¬ 
partment  at  Fitzgerald  Adver¬ 
tising  Agency,  New  Orleans, 
told  the  promotion  men  at 
luncheon  Monday  there  must  be 
closer  coordination  today  be¬ 
tween  marketing  and  advertis¬ 
ing  planning  on  where  and  how 
to  advertise.  He  expressed  grat¬ 
itude  to  newspapers  for  the 
promotion  materials  they  dis¬ 
tribute  which  helps  him  to  bet¬ 
ter  know  the  average  consumer. 

All  promotion  has  an  effect  on 
what  people  think  of  your  mar¬ 
ket  and  your  paper,  he  said. 

With  a  series  of  examples, 
mostly  magazine  ads,  Mr. 
Schwarz  explained  how  reader- 
ship  surveys  such  as  Gallup- 
Robinson  show  that  ads  high-  , 
lighting  a  “specific  benefit”  for  i 
the  reader  get  more  readership  | 
and  produce  more  influence  than  j 
those  making  “the  big  claim.”  i 
Drawing  conclusions  from  the 
series  he  said:  Don’t  make  read¬ 
ers  work  on  hard  to  understand 
captions  and  copy;  Make  it  easy 
for  readers  to  participate;  Dont  j 
use  gimmicks,  make  copy  real-  > 
istic;  Stick  to  the  news  of  the 
copy  and  don’t  beat  around  the 
bush;  Make  your  pictures  work. 

“You  have  a  product  with  an 
appeal  that  nothing  else  can 
touch,”  he  told  the  newspaper¬ 
men.  He  complimented  them  on 
(Continued  on  page  66) 
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riASSIFIKI)  CLINIC 


About  Training,  Phone 
Selling  and  Specials 


Bv  Daniel  L.  Lionel 

CAM,  New  York  Herald  Tribune 


A  classified  advertising  work¬ 
shop  was  included  for  the  first 
time  in  the  New  Jersey  Press 
Association’s  Annual  Advertis¬ 
ing  Conference  May  17-19  at 
Atlantic  City.  The  Classified 
sessions  were  attended  by  about 
35  CAMs,  salesmen  and  phone 
room  supeiwisors  from  dailies 
and  weeklies.  The  program  was 
arranged  by  Earle  DuBois, 
C.AM,  Berf/en  Evening  Record, 
and  featured  Theodore  Johnson, 
director  of  the  Sell-O-Phone 
Workshop,  M  i  1  d  r  e  d  Flynn, 
phone  room  supervisor.  New 
York  Timeit,  and  this  writer. 

Miss  Flynn  discussed  train¬ 
ing  and  supervisory  methods 
employed  by  the  Times.  She 
said  that  voice  recordings 
played  a  prominent  role  in 
training  and  were  used  to  make 
individuals  conscious  of  how 
their  telephone  personality 
comes  across  to  the  party  at  the 
other  end  of  the  wire.  Frequent¬ 
ly  the  recordings  are  simply 
played  back  for  the  ears  of  the 
trainee  alone  so  that  she  can 
determine  where  there  might  be 
room  for  improvement  herself. 

Drive  for  7-Timers 

A  test  consisting  of  20  ques¬ 
tions  is  given  to  girls  after  a 
period  of  training  to  determine 
whether  the  ad  taker  knows 
how  to  quote  rates,  classifica¬ 
tions  and  censorship  rules 
properly.  Proficient  ad  takers 
are  given  training  in  soliciting. 

The  Times  is  conducting  a 
drive  for  seven-time  orders  and 
to  emphasize  their  importance 
a  large  basket  has  been  placed 
near  the  supervisor’s  desk 
where  7-timers  are  placed  as 
they  are  sold.  “Last  week,”  Miss 
Flynn  said,  “700  seven  timers 
were  dropped  into  that  basket.” 

Outside  salesmen  at  the 
Times  are  first  indoctrinated  in 
the  telephone  room  routine. 
They  remain  in  the  phone  room 
for  approximately  six  weeks 
where  “they  learn  the  classified 
advertising  business  thorough¬ 
ly.” 

Times  ad  takers  are  expected 
to  handle  from  60  to  80  orders 
daily.  A  well  trained  ad  taker 
does  not  ask  the  advertiser 
when  the  ad  is  to  start,  said 
Miss  Flynn,  instead  she  sug¬ 
gests  that  “it  start  tomorrow 
for  a  period  of  seven  days.” 


In  the  matter  of  recruiting 
help.  Miss  Flynn  said  ads  in 
the  Times  given  better  results 
than  employment  agencies.  It 
has  been  necessary  lately,  she 
said,  to  scale  down  the  typing 
competency  requirements  to  4.5 
words  a  minute. 

Ad  Taker’s  Guide 

This  writer,  speaking  on  the 
subject  “How  to  Increase 
Classified  Revenue,”  demon¬ 
strated  an  “Ad  Taker’s  Guide” 
which  consists  of  an  open  view 
file  covering  every  classified 
category  which  has  recently 
been  put  into  use  at  the  Xew 
York  Herald  Tribune.  The  ad 
taker  merely  flips  the  file  open 
to  the  classification  in  which 
the  advertiser  wishes  to  place 
an  ad.  On  the  card  for  each 
category  appears  basic  ques¬ 
tions  the  ad  taker  is  to  ask 
which  will  elicit  information 
leading  to  a  descriptive  ad. 

Also  on  the  card  are  rates 
for  1  time  through  7  times  for 
ads  ranging  from  1  to  14  lines. 
On  the  card  above  the  ad  taker 
finds  censorship  regulations 
covering  the  classification  and 
chief  sales  points  to  be  made  if 
the  prospect  is  a  potential  con¬ 
tract  advertiser. 

It  was  pointed  out  one  way 
of  increasing  classified  revenue 
is  to  “further  exploit”  volun¬ 
tary  business  by  using  an  ad 
taker’s  guide  to  build  linage 
and  insertions. 

The  writer  suggested  that  the 
C.AMs  fully  develop  existing 
classifications  before  starting 
new  ones.  He  demonstrated 
several  methods  of  “merchan¬ 
dising”  classified  advertising  to 
build  additional  linage.  New 
Classifications  could  best  be 
started,  he  said,  by  setting  a 
target  date  for  their  start  and 
rounding  up  sufficient  adver¬ 
tisers  to  make  a  conspicuous 
showing — all  to  start  simultane¬ 
ously,  backed  by  consistent 
R.O.P.  promotion  to  give  the 
new  category  a  strong  send-off. 

Plea  for  ‘Honest’  Specials 

Speaking  of  “Specials”  he 
decried  the  practice  of  “rattl¬ 
ing  the  tin  cup”  by  .selling  non¬ 
resultful  ads  just  to  build  re¬ 
venue  for  the  paper,  when  the 
same  selling  effort  could  be  used 
to  build  “honest,  honorable  and 
productive”  Specials.  He  showed 


a  number  of  such  “specials”  one 
of  which  for  technical  engineers 
— a  tabloid  section  run  on  Dec. 
30 — was  promoted  with  merely 
a  mimeographed  letter  and 
brought  in  $46,000  worth  of  ad¬ 
vertising  and  continued  to  get 
results  four  months  after  it  ap¬ 
peared. 

Mr.  Johnson  said  the  science 
of  telephone  selling  has  perhaps 
its  broadest  potential  applica¬ 
tion  in  the  newspaper  classified 
field.  He  urged  the  CAMs  to 
train  their  solicitors  to  relax 
before  making  a  call;  to  radiate 
friendliness;  to  use  the  name  of 
prospect  early  and  often;  to  use 
word  pictures  and  illustrations 
familiar  to  prospect  and  to  use 
simple  language.  He  suggested 
that  solicitors  lead  the  conver¬ 
sation  speaking  clearly  and  not 
too  quickly,  directly  into  the 
mouthpiece  of  the  instrument. 

• 

Polilioal  Reporliiij; 
Fellowship  Deadline 

Washi.vgton 

The  .American  Political 
Science  Association  has  set 
July  1  as  deadline  for  submis¬ 
sion  of  entries  in  its  journalism 
fellowship  program  to  encour¬ 
age  outstanding  political  re¬ 
porting  at  state  and  local  levels 
and  establish  closer  bond  be¬ 
tween  political  scientists  and 
local  newspapers. 

Plaques  for  the  winners  and 
their  newspapers,  and  attend¬ 
ance  at  a  two-week  seminar  on 
public  affairs  reporting  at  the 
University  of  Illinois  will  be 
provided  by  the  Poynter  Fund, 
established  by  Mr.  and  Mrs. 
Nelson  Poynter,  publishers  of 
the  St.  Petersburg  (Fla.)  Times 
and  Congressional  Quarterly. 


2  Join  Anier.  Weekly 

Lynn  Phillips  Jr.  and  Jim 
McCarty  have  joined  the  New 
York  sales  staff  of  American 
Weekly.  Mr.  Phillips  was  for¬ 
merly  with  N.B.C.  in  television 
network  sales.  Previous  to  that, 
he  was  a  member  of  the  Life 
staff.  Mr.  McCarty  comes  from 
Parade.  He,  too,  was  previously 
with  Life — and  earlier  operated 
in  the  drug  trade  field. 

Assigned  to  Boise 

Salt  Lake  City 

Appointment  of  Earle  L.  Jes¬ 
ter  of  the  Associated  Press  Salt 
Lake  City  staff  as  correspondent 
in  charge  of  the  Boise,  Idaho, 
bureau  was  announced  this  week. 
He  succeeds  Martin  G.  Walz, 
who  is  joining  the  Los  Angeles 
newsphoto  staff.  Mr.  Jester  is 
a  native  of  Idaho. 


Starzel  Calls 
For  Reversal 
Of  China  Ban 

Waterbi  ry,  Conn. 

Frank  J.  Starzel,  general 
manager  of  the  .Associated 
Press,  called  for  the  end  to 
the  State  (Department  ban  on 
travel  to  China  in  a  talk  l)e- 
fore  the  Waterbury  Chamber  of 
Commerce  May  15. 

The  chamber  presented  Com¬ 
munity  Service  awards  to  the 
Waterbury  Republican  and 
Waterbury  American  “in  re¬ 
cognition  of  the  meritorious 
civic  service  ...  in  behalf  of 
the  greater  Waterbury  .Area 
and  its  citizens.”  The  plaques 
were  accepted  by  William  J. 
Baxter,  managing  editor  of  the 
Republican,  and  Cornelius  J. 
Maloney,  managing  editor  of 
the  American. 

Mr.  Starzel,  in  reviewing  the 
goveinmental  restriction,  de¬ 
clared:  “I  sincerely  trust  that 
the  Secretary’s  (Dulles)  sweep¬ 
ing  dicta  are  calmly  recon¬ 
sidered  and  reversed.  Unless 
this  is  done  there  must  be  a 
decisive  fight  on  the  matter.” 

Mr.  Starzel  told  the  mer¬ 
chant  audience  of  the  struggle 
against  secrecy  in  government. 
He  summed  up  with  the  asser¬ 
tion  that  “a  rubber  stamp  in 
a  government  office  negates  a 
fundamental  guarantee  of  the 
people.  But  I  am  convinced  that 
sooner  or  later  the  public  will 
be  aroused  and  when  that  oc¬ 
curs  great  collections  of  rub¬ 
ber  stamps  will  be  appropriately 
consigned  to  the  incinerator.” 

• 

llurriiiiaii  Raps  PiiuJi 
On  N.  Y.  Stale  .\«1  Fiiinl 

Gov.  .Averell  Harriman, 
speaking  before  the  Rochester 
.Advertising  Club  last  week,  at¬ 
tacked  the  Republican-controlled 
Legislature  for  failure  to  pro¬ 
vide  funds  for  an  exj)anded 
state  advertising  program. 

He  said  it  was  regrettable 
that  the  State  Commerce  De¬ 
partment  was  not  voted  the 
funds  to  enlarge  its  program 
of  promoting  the  state’s  tourist 
business  and  its  potential  in¬ 
dustrial  sites. 

Gov.  Harriman  said  the  com¬ 
petition  among  states  for  new 
industries  and  for  the  tourist 
dollar  never  was  keener.  “We 
cannot  afford  to  be  outdistanced 
in  this  competition  and  adver¬ 
tising  is  an  essential  tool,”  he 
said. 
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Promotion 

{Continued  from  page  64) 

their  own  advertising  about 
their  own  papers  and  communi¬ 
ties  which  he  said  are  so  read¬ 
able  and  helpful  to  him.  He  said 
that  agency  people  are  a  highly 
sophisticated  audience  but  un¬ 
derneath  they  are  still  people 
and  the  same  principle  of  ad¬ 
vertising  to  the  consuming  pub¬ 
lic  also  applies  to  advertising 
directed  to  agency  men. 

Youth  Festival 
William  T.  Lunsford,  Jr., 
Harrisburg  (Pa.)  Patriot-News, 
explained  his  paper’s  “Youth 
Festival”  programmed  last  Fall 
by  10  area  high  schools  for  the 
benefit  of  the  Police  Athletic 
League  fund  for  underprivi¬ 
leged  children.  He  explained 
that  previously  this  program 
had  been  run  by  adults  but  last 
year  it  was  decided  to  let  the 
youths  program  and  run  it 
themselves.  It  was  “one  of  the 
most  successful  promotions,”  he 
said,  and  made  as  much  money 
for  charity  as  it  had  when  run 
by  adults. 

Mr.  Lunsford  said  he  arrived 
at  three  conclusions  from  this 
experiment:  “You  must  believe 
in  teenagers  first  if  you  want 
them  to  believe  in  you.  If  teen¬ 
agers  are  given  a  major  project 
to  do  they  can  surprise  adults 
with  the  quality  of  their  per¬ 
formance.  Teenagers  can  op¬ 
erate  independently  on  a  major 
project  with  only  a  minimum  of 
adult  assistance  and  direction.” 

With  the  help  of  six  high 
school  seniors  from  New  Or¬ 
leans  schools,  Mr.  Lunsford 
demonstrated  in  a  skit  how  the 
teenagers  in  his  own  community 
organized  the  charity  festival 
which  3,000  people  attended  and 
raised  $.5,000  for  the  charity. 
Treat  them  as  “young  adults” 
and  you  will  be  surprised  what 
they  can  do,  he  said.  The  stu¬ 
dents  in  their  own  discussion 
period  confirmed  that  they  pre¬ 
ferred  this  reference  to  that  of 
“teenager.” 

‘Catalyst’  Department 

A  final  panel  discussion  on 
the  promotion  department’s  role 
in  newspaper  teamwork  was 
conducted  by  Barry  Urdang  of 
the  Philadelphia  Bulletin. 

Court  Conlee  of  the  Milwau¬ 
kee  Journal  depicted  his  depart¬ 
ment  as  a  “catalyst”  that  must 
be  all  things  to  all  people  in  all 
departments  of  the  paper. 
Teamwork  and  close  organiza¬ 
tion  are  necessary,  he  said,  be¬ 
cause  the  department  is  a  vital 
key  in  the  whole  newspaper  op¬ 
eration  performing  every  task 


News  Page  ‘Sent’ 
Newspapers  make  a  big  difference  To  Group  at  Pole 
in  people's  lives  . . .  every  day! 
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'-.I.— T"'"''’"  Minneapolis 

Star  «wTribunc 

FOR  GENERAL  USE — First  step  in  NNPA’s  public  relations  program 
for  newspapers  will  be  distribution  of  mats  in  full  page  and  1,000-line 
sixes  of  this  copy  from  the  Minneapolis  Star  and  Tribune.  It  is  built 
from  Bob  Considine's  article  written  for  International  News  Service. 


that  is  not  connected  with  the 
daily  production  and  distribu¬ 
tion  of  the  paper. 

Fred  Lowe  of  the  Detroit 
Free  Press  added  that  commu¬ 
nications  within  the  plant  is  an 
important  job  for  the  promo¬ 
tion  department  because  no 
other  department  is  equipped 
or  able  to  do  it. 

Edwin  McClanahan,  Denver 
Post  said  that  promotion  as  a 
communications  department  is 
important  because  of  the  ani¬ 
mosity  that  sometimes  exists 
between  the  news  and  editorial 
department  and  the  advertising 
department.  They  have  to  be 
brought  together  and  his  de¬ 
partment  attempts  to  do  that, 
he  said.  Communications  is  im¬ 
portant  to  maintain  in-plant 
teamwork  and  keep  all  em¬ 
ployes  advised. 

Irvin  S.  Taubkin,  New  York 
Times,  saw  another  important 
function  as  one  of  coordination 
or  liaison  between  the  depart¬ 
ments.  He  said  his  department 
had  developed  an  “open  door” 
policy  where  anyone  can  come 
in  w’ith  ideas  or  suggestions,  or 


complaints,  or  seeking  ideas. 
Most  of  the  sales  ideas  origi¬ 
nate  in  his  department.  Each 
man  is  assigned  to  specific 
classifications  of  accounts  and 
acts  as  sort  of  a  sales  promo¬ 
tion  manager  for  those  classi¬ 
fications  working  closely  wnth 
the  salesmen  on  the  accounts. 

Regular  Meetings 

Developing  the  liaison  theme, 
Mr.  Urdang  said  that  his  de¬ 
partment  meets  regularly  with 
the  news,  circulation  and  ad¬ 
vertising  departments.  Every 
Tuesday  the  conference  is  with 
the  news  and  circulation  depart¬ 
ments.  On  Thursday  it  is  with 
the  advertising  department. 
“We  are  the  central  communica¬ 
tions  factor  between  them  all,” 
he  said. 

In  a  brief  discussion  about 
the  advantages  of  a  centralized 
promotion  department  handling 
all  jobs,  or  one  that  is  divided 
between  editorial  and  business 
promotion,  a  show  of  hands  re¬ 
vealed  that  about  90%  of  the 
members  have  the  centralized 
variety. 


Syracuse,  N.  Y. 
The  Radio  Amateurs  of 
greater  Syracuse  (RAGS)  are 
sending  a  one-page  newspaper 
several  times  a  week  to  the 
Operation  Deepfreeze  personnel 
in  the  Antarctic. 

The  local  “hams”  first  ob¬ 
tained  a  sending  machine  from 
Times  Facsimile  Corp.  of  New 
York,  then  arranged  for  AP 
news  and  picture  with  the  help 
of  the  Syracuse  Hera  Id- Journal 
The  news  sheet  containing 
stories,  pictures  and  cartoons  is 
transmitted  8,500  miles  from 
Station  W2KCR  in  the  home  of 
Paul  Blum,  a  veteran  radio 
operator.  The  FCC  has  given 
permission  to  use  a  specified 
frequency  in  the  20-meter  band. 


Mother  Does  Story 
Of  Submarine  Life 

San  Diego 

Mrs.  Eugenie  Sedlock,  Son 
Diego  Tribune  woman’s  section 
writer,  made  a  one-day  trip  on 
a  submarine  to  see  how  sailors 
live  beneath  the  sea.  Her  story, 
“What  Our  Sailors  are  Really 
Like”  made  such  a  hit  with 
submarine  force  commanders 
that  reprints  are  being  made 
and  sent  to  the  parents  of  every 
graduate  of  the  Navy’s  sub¬ 
marine  school. 

Mrs.  Sedlock,  who  covers  Navy 
social  activities  for  the  Tribune, 
is  the  mother  of  a  21-year-old 
son  in  the  Naval  Reserv’e  and  of 
a  daughter,  16. 


Honors  for  Poe 

Washington 
Capital  newsmen  have  doubly 
honored  Edgar  Allen  Poe — with 
membership  in  the  Gridiron 
Club  and  as  president  of  the 
Washington  chapter  of  Sigma 
Delta  Chi.  Mr.  Poe  is  a  mem¬ 
ber  of  the  Washington  bureau 
staff  of  the  New  Orleans  (La.) 
Times-Picayune. 


SNPA  Dates 

The  Southern  Newspaper  Pub¬ 
lishers  Association  will  hold  its 
54th  anniversary  convention 
Nov.  11-13  at  the  Boca  Raton 
Hotel  and  Club,  Boca  Raton, 
Fla.  Invitations  have  been  sent 
to  the  more  than  400  daily  news¬ 
paper  members  and  50-odd  as¬ 
sociate  members  of  the  SNPA. 
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Rocket-propelled 

SURFACE  MISSILE 
gives  wings 
to  ground  combat 


The  fast  and  powerful  Dart  is  a  rocket- 
propelled  surface-to-surface  missile  designed 
for  Army  Ordnance  by  the  Aerophysics 
Development  Corporation,  a  subsidiary  of 
Curtiss-Wright. 

While  its  design  and  performance  are  classi¬ 
fied,  the  Dart  has  been  described  as  a  simple 
but  effective  anti-tank  missile — a  single  hit 
from  which  would  probably  destroy  a  heavily 
armored  tank.  The  fi\e-foot  long,  highly  man¬ 
euverable  missile  has  a  smokeless-propellant 
rocket  motor. 

The  Dart  represents  one  of  the  Army’s  most 
advanced  ground  combat  weapons.  Another 
development  in  the  Curtiss-Wright  propulsion 
family,  it  is  typical  of  Curtiss-Wright’s  leader¬ 
ship  in  power  to  preserve  peace. 


\ 
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■  what  other  media  may  come  or  go, 
I  am  convinced  that  the  daily  newspaper 
is... and  will  continue  to  he... 
the  basic,  prmie  and  most  influential  medium 
in  Canadian  advertising” 


E.  \  .  RECHNITZER,  President 

Canacliun  Association  of  Advertising  Agencies 


Addressing  the  38th  Annual  Meeting 

of  the  Canadian  Daily  .\cwspaper  Publishers  Association 

At  the  Royal  York  Hotel,  Toronto,  May  2, 1957. 


Canadian  Daily  Newspaper  Publishers  Association 


55  University  Avenue  •  Toronto  1,  Ontario  •  I.  H.  Macdonald,  General  Manager 
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Newspaper  Expenditures  by  Advertiser  & 


Product — 1956 


Herewith  is  a  listing  of  adver¬ 
tising  expenditures  above  $25,- 
COO  placed  in  newspapers  in 
1956,  compiled  by  the  Bureau  of 
Advertising,  ANPA,  from  Media 
Records  and  publisher-contri¬ 
buted  ilata. 

The  figures  are  based  on 
linage  reports  from  5)1)9  week¬ 
day  English  -  language  newspa¬ 
pers  in  768  cities  and  towns 
(88.99c  of  circulation)  and  from 
:)79  Sunday  newspapers  in  3:59 
cities  and  towns  (95.7%  of  Sun¬ 
day  circulation)  in  cities  and 
towns  of  10,000  population  and 
over. 

There  are  1,548  firms  and 
:),768  products  and  services  on 
this  li.st.  In  1955  there  were 
1,427  firms  and  3,303  products; 
in  1954  there  were  1,404  firms; 
and  in  19.‘)3  there  were  1,393 
firms. 


ACr  ItiihLstric':.  Inn 


.American  Car  &  Foumlry 

Co.  $ 

20.445 

.ACF  Imliislries,  Inc. — 

liistitiiliiinal  . 

20,  IRS 

Cirkr  Carlmrelor  . 

120 

8 

40,762 

•Alilwtt  Laboratories 

Sucaryl  . 

.  $ 

512.118 

■Anne  Boot  .Alauuracluriiig 

Co.  S 

30,218 

Ailams  Dairy  Co. 

ElHfSP  . 

.  $ 

2.716 

Milk  . 

23.251 

Ptwhicls  . 

!M6:t 

$ 

35,120 

A'lmiral  Coip. 

.\ir  (’oiHiiiioiKT  . 

5.365 

ApiiliaiH’es  . 

20.2r.o 

Pmsaigtaiili  . 

0,707 

Kailio  . 

11.677 

ii  riionour j|tli  ... 

4.141 

U4in»>  ^  Ti'Ini.siMii  . 

13.602 

Range  k  Refrigerator  ... 

19.734 

Range  . 

1 .233 

Hefriirmitiir 

42,286 

Telftisiun  . 

•251.295 

Produfls  . 

309,745 

§ 

686.398 

■I'tolph's  Ltd. 

M»at  Ti'iidirbt'r  . 

.  $ 

230.181 

.Afioiotis  lie  .Alexico 

.Airways  . 

.  $ 

44,370 

Airlines  . 

...  $ 

209.743 

Alalwnia  Gas  I'orii 

...  s 

43..532 

AUiMiti  I'd. 

H'lmes  . 

...  s 

47.391 

AliRtto-Cuber  r«. 

AIIhiIo  A’tl  5 

...  s 

91.716 

AlfXami<T  holl  (’n 

(’mkllee  Bride  Doll 

....  ( 

40,929 

Hratenly  Rrhle  Didl  . 

4,282 

$ 

45.211 

•'llegheny  Atrliiies.  Ine. 

....  $ 

80.055 

'Rett  Mfg.  t  o..  AV.  D. 

•Alleneo  lamn  ti  Garden 

Equipninii  . 

....  s 

32.800 

AllfO  Co..  Marie 

Kwtrol  . 

....  s 

31.985 

AIN  jc  FInIht.  Iiic. 

Air  FId  o:{  .. 

. $ 

21.812 

1  -A  Cigars  . 

31,149 

Pippins  . 

7,801 

$ 

00,702 

•'Illanee  Mfg.  Co. 

Ttima-UMtt,r  ..  . 

....  $ 

15.194 

Uft-A  Itor 

10.478 

AIIW  fhnmical  &  Dye  Corp. 

Arcidlan  K<rtillzor  . 

*”»y  Process  Division  .... 

•  fwllirts 


$ 

25.672 

$ 

46.321 

3.1.50 

20.839 

.\llls-Chalmers  Mfi;.  Co. 

Institutional  .  $  fiS.OA.o 

Products  .  10.4  OS 


$  sa.a.ta 

■Mistate  Insurance  Co .  $  1.271.221 

.Ml  Year  Club  of  Southern 

California  .  $  20l!.r>7il 

.Muminiint  Co.  of  .Ymerlca 

.Alcoa  Aiiintiiintn  .  $  4.82S 

.Alcoa  .Aliiniinura  Roofini;  .  2.nK."> 

.Alcoa  Wrap  .  42ll.:JSS 

Alnininnm  Co.  of  .America....  100,501 

Wearever  Utensils  .  255 


$  .524.105 

.Vniana  KefriKeration.  Inc. 

.Amatia  UefrigiTaturs  amt 

Ureezers  .  $  S0.022 

.Ameiican  .Airlines,  Inc .  $  2.044, onj 

.Vtnericaii  .Aai  icnlt  ui  e 
Chemical  Co. 

■Attiic..  .  $  2.S.420 

.Aurinite  .  l,.'.ini 

$  20.!t20 

.American  .Automnhile  Assn .  $  11.201 

.American  ISakeries  Co. 

.Merita  itread  .  $  0lt.2T8 

.Alerita  Itn.til  .5  t  akes  .  4.270 

.Mi-rila  Cake  .  1.001 

.Merita  Doiiute  4.1  on 

Taystee  Breil  110.001 

I’rmlncu  .  2.110 

$  214. Slit 

Ameiican  ileanty  Maeaioni  Co. 

Ameriean  Iteanty  Cldli-Koni  ..  .5  5  I'.OO 

1*1. .duels  .  10.200 

$  25.050 

Ami'iieuii  |{ii..k  Stialti.i.l 

Pri-ss.  Ine .  $  25.5.'<s 

.American  Breweiy.  Ine .  S  21.155 


Am.'ricun  Cliain  k  Cable 
Co..  ilHV 

i’enimylvania  Liwii  .MoBir..  ?  kn,20ii 
Ameriean  Chemieal  Paint  Co. 


A  C  .Al  Paints  .  $  8.122 

AVeedotte  .  20.r25 

$  25.118 

.Aineiiran  Crab  Meal  Co..  Ine. 

Tliree  Lit  I  lit  Kittens 

Cat  FihhI  .  $  22.218 

.American  Cyanami.l  Co. 

.American  Cyanainid  Co . $  21,001 

Bl.'acbelle  .  2,5ini 

Mi'llo  AV.ire  Melmac 

Itinnerware  .  104.025 

$  120.120 

American  Dairy  Assn .  $  220.10.S 

Aniirie.in  Dietaid'  C...,  ine.. 

FrimclH'lle  Dressinc  .  $  122.701 

Ani.'rieaii  Distillini'  Co..  ]nr. 

Tile 

BourlH.ii  Sniirem.'  AVhlskev..  $  00.207 

Ca.Iillac  (  Inti  AA'Idskey  ....  0.411 

Carta  Bianca  AVim-  .  2.485 

tlrand  old  Parr  .Scotch 

AVhisky  .  2  720 

tlnckenlieimer  AA'Idskey  ....  10,001 

MeadwioMl  AVtd'key  .  752 

old  .American  AVhiskey  ....  1.710 

OriKinal  IrWi  AA'IiLky  .  1 1 .000 

Slilllirnok  (lin  .  254 

Stilllirook  AVhiskey  .  1.800 

Tovarlseh  Vmlka  .  12.140 

Town  Club  AA'Idskey  .  701 

$  122.2717 

American  Kxporl  Lines.  Inc.  ..  $  128,770 

American  Klipress  Co. 

Travel  Servlci-  .  $  441.200 

American  Fedcratlun  of  lailior- 
Conttress  of  Imliistrial 

Organization  AFL-CIO  .  J  22.450 

American  Gas  &  Electric 

System  .  $  29,582 

American  Heritage  Puhlisldng 

Co..  Inc .  $  25,018 

American  Home  Products  Corp. 

.Aero  Shave  .  $  19,747 

Anaciii  . .  245.008 

Antrol  .  11.410 

Bio-Dyne  .  4.085 

Biimelfs  Vanilla  .  452 

Chef  Boy-Ar-Dee  Pizza  Pie 

Mix  .  27,228 

Chef  Boy-Ar-Dee  Products  ..  295,900 

Compound  \V  .  11,204 

Dennison's  Chili  Con  Carne  ..  75.077 

Dennison's  Food  .  12.142 

Drial  Nasal  Mist  .  4,200 

Dristan  .  12.594 

Freezone  .  1.481 


tl.  AA'a-shington  Broth  & 

Seasoning  .  22.492 

G.  AVashington  Instant 

Coffee  .  70,747 

Infraruli  .  2.924 

Kolynos  Tooth  Paste  .  2.088 

Neet  .  3.807 

Oiitgro  .  1.820 

Pelro-Syllium  .  5,179 

Plastic  AVood  .  45.025 

Preparation  H  .  556.935 

Primatene  .  175.317 

Rldz  .  1.274 

Sanl-Flush  .  22.122 

Snarol  .  15.010 

Spcrtl  Ointment  .  5.820 

2- In-One  Oil  .  27.240 

AA'hlleliall  Aspirin  .  7,842 

AVhllehall  Pliarniacal  PriMiucts  14,000 


.?  1,811,087 

Amerie.m  Machine  &  Foundry  Co. 

AMF  Built  Bikes  .  $  782 

.A.MF  Plnspotters  .  700 

De  AValt  Power  Shop  .  27.803 

Sllp-Stilch  Ties  .  4.280 

Instltutiomil  .  30.201 

$  72.021 

Ameriean  Marietta  Co. 

Berry  Bros.  Paints  .  $  422 

Dri-GIo  .  28,720 

0-Cedar  Sponge  Mop  .  174,525 

A'aldnra  Paints  .  422 

Institutional  .  21,004 


$  225.770 

American  Molasses  Co. 

Grandma's  Molasses  .  $  34.840 

.American  Motors  Corp. 

ABC  AVasher  .  $  3.007 

.Ameriean  Motors  Corj). — 

Institutional  .  601.820 

HuiKon  Cars  .  400.il0<l 

Hudson  &  Nash  Cars  .  04.105 

lind-on  &  Rambler  Cars  .  149,190 

Ki-Ivinator  Appliances  .  2.451 

Kilvinalor  Dryer  &  Washer  ..  8,499 

Kelvinalor  Kilclien  .  2.020 

Kelvinator  Prodncls  .  11,702 

Kelvinat  or  Range  A. 

Refrigerator  .  2.141 

Kelvinator  Range  .  860 

Kelvinalor  Refilgeralor  .  11.551 

Kelvinator  AVasher  .  0,817 

Nash  Cars  .  85S,05'i 

Nash  &  Rambler  Cars  .  122.501 

Rambler  Cars  .  485.825 


$  2.805.265 

American  Petroleum  Institute  ..  $  61.140 

Araeriran  Radiator  &  Staiulard 
Sanitary  Corp. 


Chiircli  Tile  .  $  S.28S 

Fixtures  .  2'2.I7S 

Heating  Erinipment  .  20.55s 

A'oiingslown  Kilehen  Sinks  ....  42.220 

Youngstown  Kitchens  .  64.674 

Products  .  24. '282 

$  202.410 

American  Safety  Razor  Corp. 

Gem  Blailes  k  ILizors  .  $  87,107 

American  .slicep  Producers 

Couneil  .  $  172.717 

American  Society  of  Travel 

.Agents,  Inc .  $  67,560 

•American  Sugar  Refining  Co. 

.American  Sugar  .  $  2.280 

Crystal  .Sugar  .  22.725 

Domino  Sugar  .  252.224 

Franklin  Sugar  . .  51.042 

Sunny  Cane  .Sugar  .  32.961 


$  364.251 

Ameriean  Telephone  & 

Telegraph  Co. 

Western  Electric  Co .  61.620 

Institutional  .  195,761 


$  257,381 

American  Tobacco  Co. 


.Anderson.  Clayton  &  Co.,  Inc. 

Flair  Shortening  .  $  23,910 

Me.adolake  Margarine  .  153,417 

Mrs.  Tucker’s  Foods  .  73,007 

Mrs.  Tucker’s  Shortening  .  298,399 


$  548,733 

Andrea  Radio  Corp. 

Television  Sets  .  $  43.155 

Anheuser-Busch.  Inc. 

Budwelser  Beer  .  $  643,738 

Bu-sch  Beer  .  236.428 

Institutional  .  6,386 


$  886,552 

.Antell,  Inc.,  Cliarles 

Preparations  .  $  156,410 

Sliampou  .  67,001) 


$  223,416 

Appalacldan  Electric 

Power  Co .  .$  83.342 

A[)|ileton-Ceidury-Crofts,  Inc. 

Books  .  $  25,097 

.Arizona  Brewing  Co. 

A-l  Pilsner  Beer  .  .$  35.568 

Arkansas  Power  k  Light  Co.  ..  $  32,331 

Arkansas  Rice  Growers 
Co-Operative  .Assn. 

Rieeland  Rice  .  $  42.86>! 

.Aimour  &  Co. 

Armour's  Chill  Con  Came  ....  $  48.825 

Armour's  Institiiliunai  .  46.742 

Armour's  Meat  Products  .  776.360 

Armour’s  Poultry  Proliiels  ....  65.122 

Armour's  Sandwich  Sirreads  ..  146,005 

■Armour’s  .Sliortetdng  .  7,041 

Armour’s  .Suds  .  3.000 

CiiamlMTlain  .Ali-at  Prioliicts  ..  8.102 

( liiffoil  Liiiuid  Detergent  ....  438.260 

Cloverldoom  Margarin.-  .  407.26!i 

Dash  Dog  Food  .  736.220 

Dial  .Sliampoo  .  201.611 

Dial  .Soap  .  940.264 

•Mayflower  Butter  .  25,311 

Mayflower  Milk  .  4.627 

Miss  AVisconsin  Cheese  .  31.420 

Vertagreen  .  101.998 


$  3,998,486 

Armstrong  Cork  Co. 

Armstrong  Carpels  &  Rugs  ..  $  462,96s 

.Armstrong  Cnsldontone 

Ceiling  .  1 ,608 

Hellox  Carpets  &  Riegs  .  17.684 


$  482.260 

Arnolil  Bakers.  Inc. 

Bread  .  $  54,307 

Stiiffl’i'  .  4.144 

Prodiielj  .  19.978 


$  78,420 

.Arnolil.  Seliwinn  &  Co. 

Schwinn  Bicycles  .  $  30,027 

Arrow  1  irwieurs  Corp. 

Brandy  .  $  13.530 

Vodka  .  90,887 


$  113,426 

.Artistic  Card  Co.,  Inc. 

Artistic  Card  Co.,  Inc .  $  117.607 

Hyerest  Card  Co .  53.148 

Stylart  Card  Co .  17.748 


«  188.593 

Ashland  Oil  &  Refining  Co.,  Inc. 

Gasoline  4:  Oils  .  $  73.260 

Ask  .Mr.  Foster  Tiavel 

Service.  Inc .  $  61.806 

Asplialt  Institute,  Tlie  .  $  48,005 

.Assiiclalisl  Bnlli  Growers  of 
Hollanil.  Inc. 

Promotion  .  $  28.541 

Associated  llosiiital  Service, 

Inc.  (.New  York) 

Blue  Cross  .  $  142.451 

Blue  Cross  &  Blue  Shield  ....  24,495 

Blue  .Shield  .  82.241 


Boek  Cigars  .  $  33.104 

Half  &  Half  .  24,857 

Herbert  Tareyton  .  2,457,258 

Hit  Parade  .  703,607 

I.a  Corona  Coronas  .  7,944 

laieky  Strike  .  959.808 

Pall  Mall  .  1,660,187 

Rol-Tan  Cigars  .  157.100 

Institutional  .  29,226 


$  6.033.100 

American  Zionist  Council  .........  $  26,315 

•America's  Imlependent 

Electric  Light  k  Power  Cos.  $  74.661 

•Amity  Leather  Products  Co. 

Rolfs  Billfolds  .  $  33.675 


$  249.187 


•Associaterl  Hospital  Service 

of  Philadelphia  .  $  44.615 

Associated  Labs.,  Inc. 

Vitamin-Quota  .  $  38.404 

Assn,  of  American  Playing 

Card  Mfrs .  $  28.330 

Atchison.  Topeka  4c  Santa  Fe 
Railway  System 

Rail  Transport  .  $  475.030 

Atlanta  Gas  Light  Co .  $  33,565 

Atlanta  Trading  Corp. 

Conga  Frozen  Fish  Products..  $  14.044 

I’nox  Meat  Products  .  87,681 


$  51.725 
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Atlantic  Coast  Line  Railroad  .... 

$ 

379.934 

Atlantic  Insurance  Cos . 

$ 

56,1 '29 

Atlantic  Kefining  Co. 

Gasoline  sS:  tills  . 

$ 

67,001 

Heating  Oil  . 

17. -263 

Institutional  . 

8,047 

$ 

92,311 

Atlantis  Sales  Coip. 

French's  Bird  Foods  . 

9 

278,042 

French's  Mustard  . 

333,308 

French's  Spaghetti 

Sauce  .Mix  . 

10,5*  t) 

French's  Woi  cesi  eishire 

Sauce  . 

45.050 

$ 

000. OSJ 

Atlas  Canning  Cu.,  liie. 

Kitty  Litter  . 

$ 

4,993 

Laddie  Buy  Btttii  . 

1,637 

LadiUc  l*«'y  K<m»|  . 

19,137 

$ 

25,707 

Atlas  Supply  Co. 

BalteiieS  . 

$ 

21,955 

Perma-Guaid  .Anti-Freeze  .... 

94,148 

Tires  . 

144,506 

Products  . 

79.940 

$ 

340,549 

Austin.  Nichols  A  Co.,  Inc 

Fairfax  County  AVlii-key  . 

1.116 

Grant  s  Scotch  AAliiskey  . 

29,485 

.Muuquhi  lii  aiidy  . 

17.996 

Ituffino  A'ei mouth  . 

18.718 

A'irginia  Gentleman  AA'IiLskey  .. 

1,164 

AAild  Turkey  AAliiskey  . 

545 

8 

68.931 

Avco  .Mfg.  Corp. 

.American  Kitchens  . 

8 

31,923 

Anieriean  Kitciieiis 

Disliwasher  . 

1,168 

Beiiiiix  A;  Ciosley  Products  .. 

44,993 

Beiidix  Dryer  . 

0,555 

lieiidLx  Dryer  A:  AAasher  . 

70,648 

Bendix  Products  . 

0.351 

Bendix  AVasher  . 

93,491 

Crosley  Freezer  A 

Uefiii;eiatur  . 

3.292 

Crosley  Pioduels  . 

11,939 

( rosley  Kange  . 

4,797 

Ciosley  Refiigeralor  . 

158,514 

Crosley  Television  . 

42,102 

institutional  . 

88,914 

$ 

501,837 

Aiulidaie  aMllN*.  JtA’ . 

,  8 

28,569 

B 

B.  C.  lieniedy  tu. 

B.  C . 

81.399 

B.  AV.  B.  Foods 

Grandma  Biuun's  Beans  . 

.  .S 

55.010 

BahhilL  Inc.,  B.  T. 

.Ara-0  .Aniiiionia  . . 

.  8 

2.073 

Bul)*0  . 

881.529 

iaiiieu  (.■KaiL>Ar  . 

123.7.-)2 

Glim  Liquid  Deleigelit  . 

212.293 

8  1 

1,219,638 

B.icardi  imports.  Inc. 

Bacardi  lluiii  . 

.  .s 

1 49.92 1 

Crock  O'Guld  AAliiskey  . 

249 

Gilhey's  S|ie.v-lioyal 

Scotch  AMiisky  . 

59. .134 

8 

190,804 

Badger  Paper  Mills,  Inc. 

Freshrap  . 

-  $ 

31,434 

Bakers  FrancliLse  Corp. 

Lite-Diet  Bread  . 

.  § 

96,471 

I>all  Biuthiis  Cu. 

Ball  Jars  A  Lids  . 

-  $ 

42.028 

Bonnie  Jonnie  . 

1,432 

$ 

43,469 

Ball  Clinic  . 

..  s 

85,909 

Ballaiitine  A  .Sons,  P. 

Ale  k  Beer  . 

..  8 

67,423 

Beer  . 

306.298 

liistitutlonal  . 

23,770 

$ 

397,491 

Baltimore  Gas  A  Electric  Co.  . 

..  S 

790,525 

Baltmorc  A  llhio  Kailroad  .... 

..  « 

289,276 

Baltimore  Paint  A  Color  AA'orks 

Gleem  Paints  . 

..  $ 

83,298 

Gleem  Paints  A  AA'all-Fix  .. 

7,606 

5  90,904 


llanilint  Fertilizer  Co. 

I’roducts  .  $  27,444 

Rankers  Life  4;  Casually  Co.  ..  $  189,812 

liarium  Steel  Corp .  8  30,030 


li.irron's  Publishini’  Co. 

.Maaazines  .  $  55,914 

Burton  Ilistilling  Co. 

Colonel  Lee  Whiskey  .  $  23,828 

Kentucky  Gentlemen 

Whiskey  .  16,204 

Old  Barton  Whiskey  .  33,352 

Tom  Moore  Whiskey  .  22,879 


$  96,323 

Bates  Manufacturing  Co. 

Bates  Blankets  .  $  4,761 

Bates  Fabrics  .  42,112 

Bates  Spreads  .  138.382 


$  185,255 

Bauscli  &  laimb  Oiitical  Co . $  33,117 

Bayuk  Cigars,  Inc. 

PhUlies  .  S  117,348 

Royalist  .  134 

Webster  .  5.538 

$  123,020 

Beacon  Co..  Tlie 

Beacon  Wax  .  $  1,293.093 

Zero  .  2,133 

Products  .  4.385 


S  1.299.611 

Beam  Distilling  Co.,  James  B. 

Beam's  Bottled  in  Bond 

Whiskey  .  $  26,049 

Beam's  Pin-Bottle  Whiskey  ..  18.225 

Beam's  Whiskies  .  38.304 

Cliateaii  Vodka  .  o.ono 

Dark  Eyes  Vodka  .  11,596 

Jim  Beam  Whiskey  .  409,575 

Old  Comiskev  Wliiskey  .  1,755 

Old  Ttih  Wliiskey  .  450 

Pli.  Boileiix  Dc  Luxe 
Brandy  .  3.317 


$  515..333 

Beatrice  Fcwids  Co. 

Beatrice  Foorls  .  $  16.372 

1a  Choy  PriMlucts  .  39.086 

Make-.\-Shake  .  108,356 

Meadow  Gold  Cottage 

Cheese  .  4,924 

Meadow  Gold  Dairy 

Products  .  38.175 

Meadow  Gidd  Ice  Cream  .  143.0t!9 

Meadow  Gidd  Margarine  .  3.897 

Meadow  Gidd  Milk  .  12.013 

Slim  Checz  Cottage  Clieese  ..  2,184 

Vcgamalo  .  72.839 


$  441,515 

Beaiinit  Mills  Inc. 

.\merican  Bemlicrg  Co .  S  00.311 

Beaunit  .Mills  Inc .  24,123 


$  90,134 

Beanie  Viiis!  Corp. 

Xulrl-Tonic  Home 

Permanent  .  $  1 13,979 

Beech  Aircraft  Corp. 

Bonanza  .  $  20,515 

Institutional  .  3.175 


$  29,690 

Beech-.N'ut  Life  Savers  Corp. 

Beech  Nut  Baby  Foods  .  8  425.491 

Beech-Xut  Coffi-e  .  05,452 

Beech-Xut  Instant  Coffee  .  32.905 

Life  Savers  .  129,054 

Pine  Brothers  Glycerine 
Tablets  .  122,160 


8  775.008 

Belgian  Tourist  Bureau  .  $  28.507 

Bell  Aircraft  Corp .  8  30,012 

Bell  &  Co.,  Inc. 

Bell-Ans  .  $  129.018 

Bell  Brands  FimmIs.  Ltd. 

Bell  Brand  Potato  Chips  ....  $  50,983 

Blue  Bell  Potato  Chips  .  13,544 


$  64.,527 

Bell  Telephone  Co.  of 

Pennsylvania  .  $  305.307 

Beltone  Hearing  Aid  Co .  8  43,692 

Benjamin  k  Johnes.  Inc. 

Bien  Jolie  Bras  k  Girdles  ....  8  29,370 

Bennett  Co..  C.  A. 

Cooking  .Magic  Cook  Book  ....  8  75.184 

Berkshire  Knitting  Mills  .  8  203.910 

Bermuda  Trade  Development 

Board  .  8  123,402 

Bernstein  Shipping  Co.,  Inc., 

.Arnold 

Bernstein  Shipping  Co.. 

Arnold  .  8  5.131 

Silver  Star  Line  .  80.239 


$  85,370 

Berry  Tours  Travel  Service  .  8  37,105 


Best  Foods,  Inc.,  Tlie 


Best  Foods  .Mayonnaise  . 

$ 

95,490 

Best  Fooils  Products  . 

2,(i<i0 

Rest  Kouds  S;tlad  Oil  . 

1,393 

Dress  i’arade  Slioe  Polish  . 

468 

Hellmaim's  French  Diessing  .. 

1.831 

Hellniann's  Mayonnaise  . 

434,429 

Hellmann's  Sandwich  Spread.. 

16,908 

H-U  Instant  Oatmeal  . 

16,363 

11 -U  Quick  Oats  . 

16,944 

Jet-Oil  Shoe  Polish  . 

11,919 

.Nucoa  Margarine  . 

209,647 

Presto  Cake  Flour  . 

59,293 

Bit  . 

184,594 

Sliinola  Shoe  Polish  . 

273,459 

Skippy  Peanut  Butter  . 

17,078 

$ 

1.341,486 

Bethlehem  Steel  Co . 

$ 

268.‘251 

Better  Heat  AVith  till 

Council,  Inc . 

$ 

35.742 

Bird  A  Sun.  Inc. 

Flours  A  AValls  . 

$ 

351.l>i  5 

Bouts  A  Sidings  . 

216,125 

$ 

567,890 

Bishop  Inc.,  Hazel 

Toilet  Prepaiatiuiis  . 

« 

313,917 

Black  A  IH-eker  .Mtg.  Co.,  The 

Power  Tools  . 

143.117 

Black  Inc.,  AA'uller  J. 

Black,  Inc.,  AValter  J . 

8 

263.965 

Black’s  iteudeo 

Service  Co . 

291,619 

Classics  Chill  . 

116.1.53 

Detective  Bmik  Cluh  . 

306,793 

* 

977,630 

lilitz-AVeinhard  Co. 

98,871 

Bloch  Bros.  Toliaceo  Co. 

Kentueky  Cluh  Toliaeeo  . 

.  $ 

95,945 

Block  Drug  lu..  Inc. 

.Aiiim-I-Detit  Tooth  Paste  . . 

$ 

248,241 

Laxiuni  . 

25.236 

Xytol  . 

32,324 

Omega  Oil  . 

50,747 

IViIidi'iit  . 

476,101 

PolKJriii 

127,781 

Poslam  . 

34,267 

Sent  nil  .... 

12,701 

$ 

1,007,401 

Blue  Bell.  Iiic. 

AVearing  .Apparel  . . 

.  * 

52,526 

Blue  Cru.ss  (California)  . 

.  8 

48.921 

Blue  Cross  (Coniiertieut )  . 

.  8 

32,404 

lilue  Cross  Plan  (Illinois)  . 

.  8 

50,005 

Bine  Cross  A  Blue  Shield 

(Florida)  . 

.  8 

54,588 

Blue  Cruvs  A  Bine  Shield 

(.Alassadlilsetls)  . 

.  8 

79,638 

Blue  ('loss  A  Bine  Sliield 

(.Michigan)  . 

.  # 

39,549 

Blue  Cross  A  Blue  Shield 

(.Mitiiiesuta)  . 

.  8 

51,036 

Blue  Cross  A  Blue  Shield 

(Peiinsylvatiial  . 

.  8 

33,299 

Blue  Cross  A  Blue  Sliield 

( Texas)  . 

.  8 

97,526 

Bublis-McrrUL  Cu. 

S 

35.242 

Airidanc  Cu . 

.  8 

66,195 

Boliemiaii  Distrilmliiig  Co. 

Clown  Kusse  A'udka  . 

.  8 

33.498 

Royal  Crest  Pioducts  . 

3,760 

8  37,168 

Bon  Ami  Co.,  The 

Bon  Ami  .  8  136.983 

Jet  Bon  Ami  .  309.569 


8  446,552 

Bonnie  Dog  Fooil  Co. 

Bonnie  Cat  A:  Dog  F'oorl  .  8  25,283 

Dcnt-E-Slu  .  15,267 


8 

40,559 

Bonnie  Huhliard  KupiKiard  .... 

..  $ 

61,055 

Book  Find  Cluh  . 

Book-of-the-Month  Cluh.  liic. 
Book-uf-tlR‘-.Moiith  Cluh, 

-  8 

35,756 

Inc . 

..  $ 

387,410 

K*puks  .\l>iidKi‘<C  Inc . 

.Music  .Aiipreciathm 

4,701 

Records  . 

Voung  iteaders  of 

7,792 

•America  . 

28,141 

Booth  Fisheries  Corp. 

$ 

428,101 

Frozen  Fish  Products  . 

Kurd(‘n  Cu. 

.. 

103,100 

Borden's  Biscuits  . 

..  $ 

3.803 

Borden's  Buttermilk  . 

Borden's  ClHicolate  A 

54,618 

StrawlK-rry  Drinks 

12,771 

Borden's  ClHiculate  Drink  .... 

•22,173 

Burden's  Cottage  Cheese  .... 

74,300 

Burden's  Cream  . 

— 

20,391 

Burden's  Cream  Cheese  . 

— 

20,844 

Burdrn’s  K’ui;  Nur  . 

u- 

46,332 

Bordon's  Frozen  I>esst*rt  .. 

.. 

597 

Borden  s  Half  A  Half  . 

Burden's  Horton's  A 

Reid's  Ice  Cream  . 

133,1(2 

Borden's  Ice  Cream  . 

199,5i!» 

Burden's  Ice  Cream  A  .Alilk  .. 

4.5*8 

Burden's  instant  Coffee  . 

2'26,9»2 

Burden’s  .Mayonnaise  . 

2.212 

Burden's  .Milk  . 

273,713 

Burden's  Orangeade  . 

i.m 

Borden's  Skimmed  Milk  . 

8.458 

Charlotte  Freeze  . 

7.650 

GaU  Borden  Milk  . 

2.743 

Lady  Burden  Ice  Cream  . 

31,880 

Pioneer  lec  Cream  . 

2.3.53 

Reid’s  Ice  Cream  . 

m 

Starlac  . 

58.187 

Tliumpsun's  Buttermilk  . 

1.140 

Tliomiison's  Cottage  Cheese  .. 

3.712 

Tliumpsun's  Dairy 

Chocolate  Druik  . 

4.125 

Tliunipson's  Dairy  Products  .. 

310 

Tliumpson's  Egg  Nog  . 

3.434 

Tliumpsun’s  .Milk  . 

2.218 

Products  . 

150,217 

8  1,380,331 

Borg  Corp.,  Geo.  AV . 

$ 

45,722 

Burg-AAarner  Corp. 

Norge  Dryer  . 

$ 

60,458 

Norge  Dryer  A  AVasher  . 

10.443 

Norge  Pimlucts  . 

00.345 

Norge  Kange  . 

161,040 

Norge  Uefrigerutiir  . 

64.803 

Nur^e  WaslKT  . 

101,468 

York  .Air  Coiidit  inner  . 

105,461 

8 

604.022 

Boston  i'uiisididutcd  (las  Cu.  .. 

8 

100.876 

Bustiiti  KdUuu  Cu . 

8 

65,080 

Button  A:  .Maine  Kailroad  . 

8 

66,186 

Botany  .Mills,  Inc. 

Uieiielit'u  IVuils  . 

$ 

48,183 

Si‘a  Ski  . 

71.824 

Sun  Sal  loll  . 

8.»^2 

8 

128,001 

Biiurjuis.  Inc. 

Evening  in  Paris 

Preparations  . 

8 

41,020 

Bowman  Dairy  Cu. 

Buttermilk  . 

8 

524 

Collage  Clwesf  . 

4,868 

Dairy  Produels  . 

173,6311 

524 

Egg  Nog  . 

08o 

Half  A  Half  . 

1,574 

Milk  . . . 

4,002 

Quick  . . 

2,502 

.Sour  Crea.ii  . 

l,i83 

StrawiM'rry  Drink  . 

354 

$ 

191,734 

Brach  A  .Sous,  E.  J. 

Caiulies  . 

8 

27.332 

Braniff  liiternaiioiul 

Airways  . 

s 

678.106 

Brazilian  Intel  national 

Airlines  . 

..  $ 

80.208 

Ureck,  Inc.,  John  11. 

Toilet  Preiuralioiis  . 

8 

273.372 

Bridgeport  liiuss  Co. 

Aer-.A-Sol  . 

$ 

2.0S1 

BridgeiHirt  .Ani-Koacii  Killer. 

7,391 

Brhigeporl  Bug  Bomli  . 

25,087 

Bridgeport  Cop|K‘ruare 

L’lensils  . 

44.860 

Good-.Aire  . 

Slug-A-Biig  . 

6.073 

$ 

88.0>8 

Brillo  Manufartiiriiig  Co.,  liic  . 

,  § 

104.254 

Brinini's  Phisli-Lhiei  Co., 

Inc. 

Plasli-Llner  . 

.  8 

45.079 

Bristol  .Aero|ilanu  Co., 

Ltd . 

.  8 

35.229 

Brlstol-.Myei  s  Co. 

Han  Deodorant  . 

.  8 

203,000 

KiuRids  . 

30.378 

Kiifferin  . 

l.lU7,58i 

I|iana  Tooth  Paste  . 

1,161 

Minil-Uuli  . 

871 

50.263 

Kal  Hepatica  . 

538.38' 

.Sentry  Tooth  Paste  . 

20.563 

Theradan  . 

17.411 

Trusluiy  . . 

.. 

1,'4« 

Vltalis  . . 

54.628 

Products  . 

5.657 

8  2.032.580 

British  Overseas  .Airways  Cor|i.  ..  8  387.558 

British  Travel  Assn.,  Tlie  .  8  1  »<>•*■* 

British  West  Indies  Airline  ....  8  2K.loil 

Brookhaven  Textiles  Inc .  $  29.483 

Brooklyn  Union  Gas  Co .  8  1  73,079 

Browii-Forman  Distillers  Corp. 

Early  'nmes  Whiskey  .  8  1.1881‘’ 

Old  Forester  Whiskey  .  440.409 

8  1.6'28,882 

Brown- Graves  Co. 

Bee-Gee  Windows  .  8  65.26i 
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Tell  your  story  where  it  will  do  the  most  good ...  | 

Editor  &  Publisher  Market  Guide  | 

Advertisers  and  Agencies  No.  1  source  book  on  newspaper  markets  | 


j  MEET  THEM  HAI.F-\V.\Y  .  .  .  More  advertising 

1  money  goes  into  newspapeis  than  into  any  other 

■5  medium.  In  new  product  launching,  for  instance, 

newspaper  advertising  is  usually  the  basis  of  the 
i  test-market  canii)aign.  But  no  advertiser  or  agency 

J  is  foolish  enough  to  select  a  newspaper  or  market 

I  blindly,  on  a  hit-or-miss  basis.  They  want  facts  .  .  . 

I  accurate  facts  .  .  .  reliable  data  on  every  phase  of 

i  market  and  medium.  That’s  why  the  Editor  & 

I  Pi  BU.siiER  Market  Giide  is  so  important  to  them. 

I  It’s  the  only  market  data  book  devoted  exclusively  to 

1  newspapers  and  newspaper  markets. 

I  -ACCURATE  FORECASTS  .  .  .  Buyers  of  news- 
I  paper  space  have  learned  to  depend  on  the  E&P 

P  estimates.  They  turn  to  its  pages  for  accurate 

I  estimates  .  .  .  pojiulation,  retail  sales,  personal 

i  income  for  19.')8  —  county  by  county,  market  by 

1  market  throughout  the  country.  Look  at  the  recoid : 

i  Census  Dept.  Population,  109.7  million 

1  E&P  Estimate  for  19')(» .  109. million 

I  E&P  FORECAST  WITHIN  .0()12^;r 

1  Census  Dept.  Retail  Sales,  19.'>0  ....  .$191. .'>  billion 

i  E&P  Estimate  for  19.’)0 .  $192.0  billion 

]  E&P  FORECAST  WITHIN  .0042'J 

I  Census  Dept.  Individual  Income,  19.')0  $021  billion 

1  E&P  Estimate  for  19.”)0  .  $010  billion 

I  E&P  FORECAST  WITHIN 


„  YOUR  BEST  SPACE  SALESMAN  .  .  .  Here,  the  J 
■  one  most  effective  spot  to  tell  your  market  story  S 

I  ...  and  how  you  suit  and  serve  that  market.  If  i 

—  yours  is  a  good  test  market,  tell  them  so,  and  show  S 
them  why.  Your  coverage,  rea<lershiji,  influence  ...  S 
r  this  i.s  your  opportunity  to  tell  the  very  men  you  S 
p:  have  to  reach,  at  the  precise  moment  when  they’re  g 

^  most  receptive  to  your  .story.  Reserve  your  sjiace  in  M 

the  19.'8  Editor  &  Pibi.isiier  Market  Gi’IDE  today;  B 
M  publication  date,  November  19.‘)7.  g 

:,|  PREVIEW  OF  CONTENTS ...  1958  MARKET  GUIDE  | 

g  Population,  retail  sales,  individual  income  estimates  m 

M  for  19.j8  ...  a  full  year  before  they’re  available  M 

J  anywhere  else.  g 

g  State  maps  showing  metropolitan  and  market  areas  g 

g  served  by  daily  newspapers.  § 

I  Information  on  housing,  transportation,  utilities,  g 

y  weather,  auto  registrations,  banks,  industries,  agri-  3 

H  culture,  education  for  1,.")00  newspaper  markets.  % 

m  Up-to-the-minute  data  on  retailing,  retail  sales  and  J 

g  outlets,  wholesalers  and  distribution,  and  on  news-  g 

g  j)apcrs  and  their  rei)resentatives.  g 

=  .All  the  other  features  that  make  the  Market  Gi  ide  g 

8  vital  to  advertisers  and  agencies  whenever  they’re  g 

thinking  in  terms  of  newspapers,  and  for  retailers  M 
f"  and  manufacturers  when  looking  for  new  locations.  J 

I  EDITOR  &  PUBLISHER  I 

MARKET  GUIDE  I 


E&P  Market  Guide  makes  all  this  data  available  a 
year  in  advance  of  any  other  souice,  backs  it  up 
with  the  latest  available  Census  Department  infor¬ 
mation,  plus  a  thorough  analysis  of  all  significant 
factors  affecting  1,.")00  daily  U.S.  and  Canadian 
newspaper  markets.  No  wonder  so  many  national 


advertisers  depend  on  it,  use  it  whenever  they’re 
thinking  in  terms  of  newspaper  space. 


editor  Si  PUBLISHER  for  M.iy  25,  1957 


RATES: 


Single  page .  $110 

'  >  page .  $2.")0 

I  3  page  .  $18.7 

U  page  .  $1 10 

!s  page .  $  9.7 


Deadline  for  advertising  copy:  for  Alabama  through 
Missouri,  October  1st;  Montana  through  Canada, 
October  10th. 
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iNatioiial  Advertising  Expenditures  1956 


Brnwn,  Inc.,  Wallace 

Greeting  Cards  . 

Brown  Slice  Co..  Inc . 

Brown  A:  Williamson  Tobacco 
Corp. 

liuMaurier  . 

Kool  . 

Viceroy  . 


$  104..j2tt 

$  Itil.SSl 


Biuce  Co.,  K.  L, 

Cleaning  Wax  . 

Cleaning  Wax  k  Floor 
Cleaner  . 


Del  Monte  Juices  \ 

Vegetables  . 

Del  Monte  Pineapple- 

Grapefruit  Drink  . 

Del  .Monte  Pineaiiple  Juice 
Del  .Monte  Pineapple 

Products  . 

Del  .Monte  Products  . 

Del  Monte  Prune  Juice  . 

Del  .Monte  Tuna  . 

Del  Monte  Vegetables  . 


Canute  Water  Co .  $  til, 243 

Capital  .Cirlbrns,  liie .  $  1, 023.35s 

Carataii  Tours  .  $  101,100 

Carbona  Products  Co. 

Cat  bona  Cleanbig  Fluid  .  ^  13,315 

Carljona  Soapless  Latliei  .  14.07S 

Wall-Wipe  . .  3.!tti0 


...  Cardinal  Craftsmen  Co. 

,,  Greeting  Cards  .  S 

iil'ia-  . 

Cargill,  Inc. 

.Miracle  Green  laiwii  Sce-d  .  S 

*’•'*'’*  Nutreiia  Dog  Food  . 

,T77„..  Institutional  . 


CTiemstrand  Carp. 
Acrilan  Blanket 
Chemstrand  Corp. 


Cliemway  Corp. 

Lady  Estlier  Preps .  $ 

I.,arrex  . 

.Myna  Glass  Cleaner  . 

Zoidte  . 

Zonitors  . 


Bruttswick-Balke-Collender 

Co. 

Products  . 

Buckiiiglram  Corp. 

Cutty  Sark  Scotch  Whisky 
Buitoni  Foods  Corp. 

Ravioli  . 

Sauce  . 

Products  . 


California  Physicians  Service 
California  Prune  A:  Apricot 
Growers  Assn. 

California  Prune  Juice  . 

California  Prunes  . 

California  Prunes  Ar 
Prune  Juice  . 


$  122.270 

$  13.333 


Bulger  Brewing  Co. 

Beer  . 

Burgess  Battery  Co. 
Flasliliglit  Batteries 
Itarlio  Batteries  . 


Calitornia  Walnut  Growers 
-tssir. 

Diamond  Walnuts  .... 
Calitornia  Wine  .\ssn. 

Aristocrat  Brandy  . 

Eleven  Cellars  Wine  .. 
Products  . 


Burlington  Industries,  Inc. 

Burlington  Hosiery  . 

Galey  A:  Lord  Fabrics  .... 


Buinliam  k  Morrill  Co. 

B  Ac  M  Beans  . 

B  A:  M  Canned  Foods  . 

B  &  M  Frozen  Fish  Dinner 

B  Ac  .M  Frozen  Foods  . 

B  Ac  .M  Stews  . 


$  30.l!S7 

5,64tl 


$  140.090 

1,094 
28,071 
2.946 
8,379 


Calo  Dog  Food  Co.,  Inc. 


Calo  Cat  Food  . 

.  8 

01,812 

talu  tat  ^  iiug  KuuJ  . 

Calo  iiug  FuoU  . 

uilsUUa 

iniiiana  Sales  Cu. 

lOi.UiU 

Ayus  . 

.  A 

269,778 

Baiiirun  . 

Campana  Preparations  .... 

122,056 

D.D.D.  Prescription  . 

19,105 

Pursetles  . 

34,010 

Biirrouglis  .Adding  Machine 

Co . 

Business  .Men’s  Assurance  Co. 
Butcher  Polish  Co. 

Wax  . 

Butler  Maiiufacturuig  Co . 

Butter  Krust  Bakeries 

Bread  . 

Buxton,  Inc. 

Billfolds  . 

Buy-Lines  By  Nancy  Sasser  . 
Byniari-Tiutair,  Inc. 

Tintalr  . . 

C 

C  &  C  Suiter  Corp. 

Batter  Cp  . 

C  Ac  C  Beverages  . 

C  A:  C  Super  Boot  Beer  .. 

Neilicks  lirange  Juice  . 

Super  Jet  Spray  Kit  . 


$  44,761 

$  48,748 


.  $  61.505 

$  88,560 


Campbell  Suns  Corp., 

Uaiiy  T. 

Sakrete  . 

Campbell  Soup  Co. 

Campbell  s  Beans  . 

Campbell's  Frozen  Soups  . 

Campbell's  Kids  . 

Campbell's  Soups  . 

Campbell's  Tomato  Juice  . 

1 1  aiicu- American  Sauce  . 

Fraucu-.Cmerican  Spaglietti  ... 
Franco- American  Spaghetti 

Sauces  . 

Swanson  Boned  Cliickeu  Ac 

Turkey  . 

Svvansuii  Frozen  Cluckeu 

A-La-King  . 

Swanson  Frozen  Cliicken 

Products  . 

Swanson  Frozen  Fruit  Pies 

Swansoii  Frozen  Pies  . 

Swanson  Poultry  Products  .. 

Swanson  TV  Dinners  . 

V-S  Vegetable  Juices  . 


106,336 

684,407 

44,930 

1,034,437 

61,909 

33,264 

39,009 


taiilluii  Jiiipurlers.  Ltd. 

Bardliiet  Brandy  .  8 

Kardlliel  Cordials  . 


t ailing  Brewing  Co.,  Ine. 

t  arlhig  Black  Label  .  $ 

Carling  Beer  Ac  Ale  . 

Carling  Bed  Cap  Ale  . 

Stag  Beer  . 


t  ainatiuii  Co. 

Albers  Bread  .Mix  . 

.\lliers  Cereals  . 

.tillers  Corn  .Meal  . 

.Albers  Flapjack  .Mix  . 

Allrers  Instant  Wheat  . 

Alliers  .Muffin  .Mix  . 

Allrers  Pancake  .Mix  . 

Alliers  Pancake  As  Wattle 

.Mix  . 

Allmrs  Mtiiek  Dais  . 

Carnation  Chocolate  Drink  .... 

Carnation  Cottage  4'lieese  . 

Carnal  ion  Egg  .Nog  . 

Carnation  Eriiiruialed  .Milk 

Carnation  Frozen  Pies  . 

Cariuillon  Dairy  Proilucts  ..., 

Carnation  ice  Cream  . 

Carnation  Instant 

Dry  .Milk  . 

Carnation  Instant  Wheat  .... 

Carnation  .Milk  . 

Frlskies  Cal  Food  . . 

Krlskics  Cat  As  Dog  Food  .. 

Frlskies  Dog  Biscuits  . 

Frlskies  Dog  Food  . 

Frlskies  Dog  .Meal  . 

Gold  Cross  Elaborated  Milk 
.Murning  Elaborated  Milk  .... 
Simple  Simon  Frozen  Pies  .. 
Topic  . 


6.369  CiM'sapeake  &  (Hilo  Bailruad  8 

I46!i8U  Chesapeake  As  Potomac 

1,717  Telephone  Co .  $ 

_ _  Chesebrougli-Pond’s,  Inc. 

154.266  Pertussin  .  5 

Ponds  Preparations  . 

Valcream  . 

38.127  Vaseline  . . . 

2,241  Vaseline  Hair  Tunic  . 

-  Vaseline  A:  Vaseline  Hair 

49,368  Tonic  . 


Chicago,  Burlington  A:  Quincy 

Ballroad  .  $  240,8) 

Chicago,  .Milwaukee,  St.  Paul 

&  Pacific  Bailruad  .  $  2402>s 

Chicago  Bock  Island  Ac 


Pacific  Railway  Co . 

....  $ 

118.3N 

Chicago  Trihune  . 

....  $ 

81.SM 

Chilton  Greetings  Co . 

CiMrek  Full  O’Nuts 

....  $ 

59.73; 

Coffee  . 

.  $ 

285.:j; 

riiris-Craft  Corp . 

.  $ 

84.791 

Christal  Co.,  Inc.,  Henry  I. 
Chrysler  Corp. 

..  * 

61.81! 

Chrysler  Airtemp  . 

.  $ 

109.68> 

Chrysler  Cars  .  3.137,311 

Chrysler  &  Plymouth  Cars  ..  281,0ii« 

De  Soto  Cars  .  1,888,011 

De  Soto  &  Plymoutli  Cars  ..  307,885 

Dodge  Cars  .  3,391. ON 

Dodge  4  Plymouth  Cars  .  450,303 

Dodge  Trucks  .  1,033,331 

Imperial  Cars  .  526.4V 

Plymouth  Cars  .  5.302.03: 

Institutional  .  1.520.i!i 


Caruliiia  Power  At  Light  Co. 
Carrier  Corp. 

Bryant  Heating  Enuipiiient 
Carrier  .Air  Conditioner  .. 
Carrier  Heating  Equipment 

Jetglas  Water  Healer  . 

Payne  . 

institutional  . 


5  1,902,320 
....  5  53.802 


Cabell’s  Dairy  Co. 

Cottage  Cheese  .  $ 

Dairy  Proilucts  . 

Egg-Xog  Mixture  . 

Frozen  Diet  Dessert  . 

Ice  Cream  . 

Milk  . 


Cadle  Chemical  Products,  Inc. 

Cadie  Cloths  .  $ 

Cain  Co..  John  E. 

Condiments  .  $ 

Dressings  &  Mayonnaise  . 

French  Dressing  . 

Mayonnaise  . 

Salad  Dressing  . 

Products  . 


Cain’s  Coffee  Co. 

Coffee  . 

Tea . 


Canada  Dry  Ginger  Ale,  liic. 

Canada  Dry  Beverages  . 

..  $  488,910 

Canada  Dry  Club  Soda  . 

..  120^505 

Canada  Dry  Club  8uda 

4  Ginger  Ale  . 

..  (>G,74o 

Canada  Diy  Ginger  Ale  .... 

140,402 

lanada  Dry  Quinine  Water  .. 

83,3 1  4 

Canada  Dry  Wliiskies  . 

192,642 

Cinzano  Vermouth  . 

..  75,72U 

Glamor  Beverages  . 

37,442 

Johnnie  Walker  Scutch 

Wliisky  . 

212,909 

Pedro  Dumecq  Wine  . 

16,129 

Carlair  Tiaiel  Bureau  lire. 

Tours  . 

Carter  Products,  Inc. . 

Arrld  . 

Culoiiaid  . 

Rise  . 


Chiin  King  Sales,  Ine. 
Products  . 

$17,948,198 

..  $  258.9:'' 

Chun-Wong,  Inc. 

Wong's  Frozen  Chinese 
Foods  . 

..  $ 

29,19: 

Church  4  Dwight  Co..  Inc. 
Arm  4  Hammer  Baking 
■Soda  . 

...  $ 

191.813 

Arm  4  Hammer  Washing 
Soda  . . 

121.93: 

Cow  Brand  Baking  Soda  .... 

... 

eo.to: 

Cincinnati  Gas  4  Electric 

Co . 

$  374,17: 

...  $  70,918 

Cincinnati  4  Suburban  Bell 
Telephone  Co . 

...  $ 

117, 5tt 

Circle  Line  Sightseeing 

Yachts,  Inc . 

...  $ 

35,879 

Clt  Travel  Service,  Inc . 

...  $ 

29.li" 

Citadel  Press  . 

...  $ 

28,50'. 

Cities  .Service  Co. 

Fuel  Oil  . 

...  $ 

19,411 

Gmsoline  4  011  . 

1,018,498 

Instiiulioiial  . 

.... 

$  1.244,671 

Cat’s  Paw  Btibbi'r  Co.,  lire.  ..  $  389.656 


Pedro  Dumecq  Brandies 


California  Dairy  Industry 

Advisory  Board  .  $ 

California  &  Hawaiian  Sugar 
Refining  Corp.,  Ltd. 

C  &  H  Sugar  .  $ 

California  Lima  Bean 
Growers  Assn. 

Seaside  Limas  .  $ 

California  Packing  Corp. 

Del  Monte  Catsup  .  $ 

Del  Monte  Fruit  . 

Del  Monte  Fruits  & 

Vegetables  . 


9,527 

1,706 

Canada  Steamsliip  Lines,  Ltd.  . 
Canadian  Government  l^avel 

■  $ 

5U,2U4 

15,806 

Bureau  . 

Canadian  .National  Bailways 

..  $ 

223,550 

55,214 

Grand  Trunk  Railways  . 

Canadian  Pacific  Railway  Co. 

.  $ 

341.967 

45,491 

Canadian  Pacific  Airlines  .. 

..  $ 

28,139 

11,592 

Canadian  Pacific  Railways  .. 
Canadian  Pacific 

318,344 

57,083 

Steamsliips  . 

188,180 

50,721 

Cannon  Mills,  Inc. 

$ 

534,t)03 

159,886 

Cannon  Sheets  . 

Cannon  Sheets  4  Pillow 

...  $ 

304,459 

Cases  . 

5,751 

Cannon  Sheets  4  Towels 

172,910 

26,556 

Cannon  Spreads  . 

74,026 

Cannon  Stockings  . 

93,560 

10,282 

Cannon  Towels  . 

400,833 

24,868 

Products  . 

13,377 

358 

$ 

1,064,916 

Cbadbourn  Golliam,  Inc  .  j 

Chamber  of  Commerce 

Atlantic  City,  ,\.  J .  $ 

Chamber  of  Commerce  Dept, 
of  Conscriatiun  Ai  Development 

(Biclimond,  Va.)  .  $ 

Cliamlwr  of  Comiiicrce  .Miami 

Beacb,  Fla .  $ 

Cbaniber  of  Commerce  St. 

Petersburg,  Fla .  $ 

Clianel  Inc. 

Chanel  Prepatatb'ns  .  $ 

Cbannel  .Master  Corp. 

Antennas  .  $ 

Chattanooga  .Medicbre  Co. 

Black-Draught  .  $ 

Dyrid  . 


Cheerful  Card  Co .  $ 

Chemicals,  Inc. 

Dura  Plastic  Starch  .  $ 

Vanu  Liquid  .Starch  . 


56,916  $  l,0«l,8s; 

Citizens  Gas  4  Coke 

480.133  Utility  .  $  102,151 

153,496  Clairol,  Inc. 

611.042  .Miss  Clairol  Hair 

-  Color  Bath  .  $  230,59* 

,244,671  Clark-Clcvelaml,  Inc.  , 

oou  .T,.  Fa.stecth  .  $  507,i3; 

‘lOj'Vil’  Tbyoquent  .  184t 


Clark  Oil  4  Refining  Corp. 

Gasoline  4  Uils  .  $ 

Clark  Brothers  Chewing 

Gum  Co .  $ 

Cleveland  Electric 

Illuminating  Co .  $ 

Clicquot  Club  Co. 

Ginger  Ale  .  $ 

Ginger  Ale  4  Water  . 


Climalcne  Co.,  The 

Bowlene  . 

Cllmalene  . . 


Cling  Peach  Industry  of 
California 

California  Cling 

Peaches  . . 

California  Fruit 
Cocktail  . 


$  114,545  5 
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Larmon 

{Contiimed  from  page  16) 


to  sell  goods  and  services.” 

End  of  Media  Bias 

Declaring  Y&R,  in  common 
with  many  other  agencies,  was 
geared  for  a  peak  advertising 
year  in  1957,  Mr.  Larmon  gave 
his  own  philosophy  of  “inte¬ 
grated  management.”  As  an 
illu-stration,  he  tossed  the  inter¬ 
view  ball  to  Peter  Levathes, 
vicepresident  and  media  director, 
who  told  how  “media  bias  has 
been  removed  from  media  buy¬ 
ers”  through  the  steadily  de¬ 
veloping  Y&R  method  of  media 
selection  based  on  client  needs. 

Mr.  Larmon  aLso  called  in  Dr. 
Peter  Langhoff,  vicepresident  in 
charge  of  research  to  be  spe¬ 
cific  about  the  importance  and 
broad  sweep  of  research  in 
agency  practice  today.  But  as 
the  chief  executive  officer,  he 
held  of  equal  impKjrtance  all 
16  departments  of  the  agency, 
headed  by  carefully  selected 
men  “trained  to  get  the  most 
efficient  use  possible  of  the  ad¬ 
vertising  dollar.” 

The  connotation  of  the  “Man 
in  the  Gray  Flannel  Suit”,  a 
somewhat  wacky  individual  out 
for  a  fast  buck,  was  cast  aside 
by  .Mr.  Larmon. 

No  Geniuses 

“Advertising  men  are  not 
what  they  are  so  often  painted”, 
he  said.  “We  are  in  a  shirtsleeve- 
bu.siness.  The  only  answer  to 
success  in  it  is  careful  plan¬ 
ning,  thoroughness,  efficiency, 
team-work  and  hard  work. 

“We  boast  of  no  geniuses  at 
Y&R.  Advertising  success  sel¬ 
dom  stems  from  a  flash  of  in¬ 
spiration.” 

Selected  as  one  of  E&P’s 
“Golden  Dozen”  advertising 
agency  leaders,  Mr.  Larmon  has 
seen  his  firm’s  billings  increase 
500%  to  exceed  $200  million  a 
year  since  he  became  president 
in  1942.  Of  the  increase  he 
estimated  that  75%  came  from 
enlarged  appropriations  by  cli¬ 
ents  already  in  the  house,  the 
rest  from  new  clients. 

In  January  a  Y&R  branch 
was  opened  in  Caracas,  Vene¬ 
zuela.  The  agency  reached  out 
to  Puerto  Rico  last  July.  About 
a  year  ago,  booming  West  Ger¬ 
many  was  added  to  the  Y&R 
picture.  Canada  has  been  in  its 
domain  for  17  years. 

Mr.  Larmon  recently  visited 
the  London  branch  and  the  Ger- 
■iian  office. 

In  January  1956,  Y&R  had 
2,179  employes;  2,442  by  Janu¬ 
ary  1957;  nearly  2,500  now. 
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Right  at  the  open  office  door 
of  this  advertising  agency 
president  is  a  smiling  portrait 
of  President  Eisenhower.  Inside 
is  a  colored  photograph  of  Mr. 
Larmon  in  a  golf  foresome  with 
the  President.  Both  are  mem¬ 
bers  of  the  National  Golf  Club 
at  Augusta. 

Raymond  Rubicam  retired 
from  Y&R  a  wealthy  man  at 
the  age  of  52.  He  started  the 
agency  in  Philadelphia  in  1923 
with  John  Orr  Young  in  1932. 
The  first  account  was  the  Postum 
Cereal  Co.,  which  became  a  part 
of  General  Foods,  still  a  Y&R 
client.  Other  long-lived  clients 
include  International  Silver, 
Johnson  &  Johnson,  and  the 
Borden  Company. 

Employees  Trust  Fund 

The  agency  is  owned  by  its  top 
executives.  Stockholders  num¬ 
ber  between  60  and  65.  Stock 
is  awarded  on  the  basis  of  per¬ 
formance.  Among  the  present 
62  stockholders,  the  largest 
single  owner  is  the  Employees 
Trust  Fund.  All  who  have  been 
with  the  agency  three  years  or 
longer  become  participants,  and 
build  up  money  from  profits  of 
the  agency  which  they  may 
take  with  them  when  they  leave. 

Mr.  Larmon  has  a  married 
daughter  and  a  son.  Jay  Lar¬ 
mon,  who  like  his  father  was 
graduated  from  Dartmouth,  and 
is  happily  employed  with  an¬ 
other  advertising  agency.  Father 
and  son  have  strong  convictions 
against  nepotism. 

Mr.  Larmon  began  the  inter¬ 
view  by  quoting  Mr.  Rubicam 
as  saying:  “There  is  a  wide 
difference  between  the  act  and 
the  art  of  advertising.”  Then 
he  continued: 

Art  and  Science 

“Advertising  is  a  combination 
of  art  and  science.  First  and 
foremost  you  must  be  creative. 
But  then  you  introduce  all  the 
science  you  can  into  what  has 
been  created  to  make  it  work 
for  the  advertisers. 

“As  president,  my  contribution 
is  organization  and  manage¬ 
ment,  the  assembly  of  a  good 
team.  We  try  to  put  competent 
men  in  charge  of  our  different 
departments,  give  them  proper 
backing  and  rewards. 

“We  don’t,  however,  divide 
our  agency  into  small  separate 
agencies.  All  our  departments 
are  integrated  into  the  whole 
organization. 

“As  in  every  well  -  managed 
business,  the  chief  function  of 
the  president  is  to  watch  values. 
All  department  heads  report  to 
the  president  or  the  executive 
vicepresident.” 
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At  Y&R  Louis  N.  Brockway 
is  executive  vicepresident.  There 
are  six  senior  vicepresidents: 
Samuel  Cherr,  Frank  Fagan, 
A.  V.  B.  Geoghegan,  George 
Gribbin,  Harry  Harding  and, 
William  H.  Howard.  There  are 
24  vicepresidents  and  account 
supervisors,  under  whom  are 
product  groups. 

The  product  groups,  aided  by 
the  research  department,  study 
the  clients’  needs  and  draw  up 
written  plans  for  submission  to 
the  advertiser.  The.se  plans  are 
reviewed  several  times  before 
submission.  Final  review  is  be¬ 
fore  one  of  two  plans  boards, 
one  headed  by  Mr.  Brockway, 
the  other  by  .Mr.  Geoghegan. 

It  was  on  the  specific  point  of 
how  media  were  selectetl  for 
clients  that  Mr.  Levathes  came 
into  the  interview.  He  is  a 
lawyer  who  w’orked  for  20th 
Century  -  Fox,  before  becoming 
associated  with  Y&R.  He  heads 
a  media  department  of  200 
people,  of  whom  46  are  buyers 
and  assistant  buyers. 

Media  Buying 

“Probably  the  most  unique 
fact  about  our  media  depart¬ 
ment  is  that  we  just  have  ‘all¬ 
media’  buyers  and  their  assist¬ 
ants,  not  separate  space  and 
time  buyers,”  Mr.  Levathes 
said. 

“It  removes  bias  from  buy¬ 
ing”,  he  said.  “We  don’t  have 
a  TV  time  buyer,  for  instance, 
plugging  industriously  for  TV, 
against  radio  and  newspaper 
and  magazine  buyers  all  of 
whom  have  their  own  myopic 
views  on  their  respective  spe¬ 
cialties.  Instead,  fed  with  in¬ 
formation  from  media  research, 
they  get  an  over-all  perspective 
of  mass  communications,  can 
assess  them,  and  put  them  to¬ 
gether  in  the  best  possible  way 
to  help  the  advertiser  sell  goods 
efficiently  and  without  waste. 
We  take  advantage  of  the 
strongest  characteristics  of  each 
media  to  build  the  strongest  pos¬ 
sible  campaign. 

“Right  now  we  have  record 
high  investments  in  all  the 
media.  About  half  of  our  total 
billing  is  in  print.  What  is 
going  into  TV  is  not  diverted 
money,  but  new  money.” 

During  the  past  three  years 
newspaper  expenditures  by  Y&R 
clients  have  increased  steadily. 
Last  year  nine  clients  put  more 
than  $500,000  each  into  news¬ 
papers,  and  three  clients  had 
newspaper  appropriations  of 
more  than  $1.5  million. 

Efforts  at  Standardizing 

“Media  relations  has  been 
concerned  for  a  number  of  years 


with  how  to  make  increased  and 
better  use  of  newspapers,”  Mr. 
Levathes  said.  Members  of  our 
department  have  had  frequent 
discussions  with  publishers, 
especially  on  improvements  in 
rate  structures,  space  sizes,  and 
positioning,  all  to  the  purpose 
of  standardizing  national  adver¬ 
tising  practices.” 

Mr.  Levathes  suggested  that 
newspapers  running  color  should 
make  studies  on  how  it  in¬ 
creases  sales  and  advi.se  the 
agencies  on  results. 

Mr.  Larmon  had  declared  that 
Y&R  placed  an  especially  high 
value  on  research  with  a  staff 
of  150. 

“We  use  research  to  improve 
our  own  techniques  as  well  as 
to  study  products,  media  and 
markets,”  he  said.  The  Y&R 
research  department  was  for  15 
year  headed  by  Dr.  George  Gal¬ 
lup,  who  developed  the  agency’s 
reading  and  noting  studies. 

At  the  end  of  1958,  Mr.  Lar¬ 
mon  will  have  served  Y&R  for 
30  years.  He  first  became  asso¬ 
ciated  with  this  agency  in  1929 
after  three  years  with  N.  W. 
Ayer  &  Son. 

President  Eisenhower  re¬ 
appointed  him  to  ser\e  as  a 
member  of  the  UjS.  Advisory 
Commission  on  Information.  He 
is  a  trustee  of  the  Committee 
for  Economic  Development, 
chairman  of  the  Business  Coun¬ 
cil  for  International  Under¬ 
standing,  and  trustee-emeritius 
of  Dartmouth  College. 

Mr.  I^armon  says  advertising 
men  should  make  greater  con¬ 
tributions  in  public  service. 

Louis  N.  Brockway,  Y&R’s 
executive  vicepresi<lent,  is  cur¬ 
rently  chairman  of  the  Adver¬ 
tising  Council. 

Two  years  ago  Mr.  Larmon, 
walking  to  work  from  his  apart¬ 
ment  on  Sutton  Place,  was 
struck  by  the  litter  and  dirt  of 
New  York  City  streets.  He  vol¬ 
unteered  to  serve  on  the  Citi¬ 
zens  Committee  for  a  Clean 
City  and  has  been  active  in  the 
work  ever  since. 

“Advertising  still  suffers  from 
public  misconceptions,  fostered 
by  inaccurate  movies,  plays  and 
books,”  Mr.  Larmon  said.  “The 
negative  approach  to  correcting 
such  mistaken  viewpoints  is  not 
as  effective  as  the  positive. 

“When  advertising  men  take 
the  positive  approach,  by  doing 
something  outside  of  their  reg¬ 
ular  work,  by  being  good  citi¬ 
zens,  meeting  responsibilities, 
sharing  in  community  progress, 
then  all  the  bad  connotation  of 
the  ‘gray  flannel  suit’  will  dis¬ 
appear.” 
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National  Atlvertisiiiis  Expenditures  1956 


Cliiitdii  Macliiiic  Co. 

Cliaii’  Saw  . 

Ensiiics  . 

I’roducU  . 


Clorux  Clioniical  Co. 

Clorox  . 

Clouglieity  I’acting  Co. 

Farmer  John  .Meat 

Products  . 

dull  .\lumiimm  Prudiiets  Co. 

Clul)  Holiday  Cookware  . 

Club  Alunmium  Products  ... 


§  3(1. NOT 

1.2t)!) 


duett,  Peabody  &  Co.,  luc, 

.\rrow  Shirts  . 

Coca-Cola  Co . 

Coleman  Co.,  luc. 

lleatitig  Equipmeilt  . 

Cidgatc-Palmollve  Co. 

Ad  . 

.\jax  Je  Veto  . 

.\jax  Cleanser  . 

Brisk  Tooth  Paste  . 

Caslimere  Boioiuet  Soap  . 

Colgate  Soa|i  . 

Colgate  Barber  Share  . 

Colgate  IH'Utal  I  ream  . 

Colgate  Dental  I  ushioiis  .... 
Colgate-PahiKplive- 

Institutional  . 

Colgate-Palmolive  Pniducts 

Colgate  Sharing  Iream  . 

Colgate  Tooth  Paste  . 

Fab  . 

Florient  . 

Halo  . 

K;ui-Kil  . 

l.ustre-.Net  lint  sptay  . 

Palmolire  Soa|i  . 

iiapid  Shave  . 

Sillier  Suds  . 

Vel  Soap  . 

Vel  Lh/uid  Detergent  . 

Veto  . 


.?  2Ul.n.">2 

S  2.110,301 


$  l,()2S,2Stl 
12.302 
ObO.soo 
1.030,ltttl 
3.")3,107 
371.22S 
170.03S 

l.s.so.ooti 

30.337 


Collins  Co..  Hal 

Baker's  Hair  Tonic  . 

Colonia.  Itic. 

4711  Preparations  . 

Colonial  Studios.  Inc. 

(Jreetiiig  Cards  . 

Colorailo  Fuel  A:  Iron  (  oi  p. 
Columbia  Baking  Co. 

Champ  Bread  . 

Southern  Biead  . 


Columbia  Bniadcasling  System 
C.  B.  S.  Columhia 

Television  . 

CBS  Television  .Network  . 

Ctdnmliia  Plionogia|ih  . 

Columbia  Becord  Club  . 

Columhia  Becords  . 


Colunibus  A:  Southern  nliio 

Electric  Co . 

Colunibus  Coated  Fabrics  Corp. 

Wall-Tex  .  S 

Columbus  (las  Co .  S 

Comet  Bice  Mills 

Comet  Bice  .  $ 

Wonder  Bice  . 


Comstock  Foods,  luc. 
Comstock  Pie  Fillings 
Com.stock  Pie  .Mixes 


S  tlT.llTS 

s  2.0,11111 


$  10,103 

110.033 


Commonwealth  Edison  Co .  $ 

Commonwealth  of  Pennsylvania  ..  S 
( oinmoiivvealth  of  Puerto  Bico- 
Economics  Development 
.Idniinistration 

Commotiweallh  of  Puerto 

Bico  .  $ 

Industrial  Develoiuiieiit  .... 

Puerto  Kican  Bums  . 

Tourist  Office  . 


Community  Traction  Service  . 
Compagnic  (ienerale  Trans- 
Atlantiqiie  French  Steam¬ 
ship  Lines  . 


Cone  Mills  Corp . 

Congoleum-.Nairn.  liic. 

(lolil  Seal  Floors  A:  Walls 
Conmar  Products  Corp. 

Products  . 

Coniieclicut  Light  A:  Power 

Co . 

Connecticut  .Meilical  Seivicc 

Inc . 

Connecticut  Power  Co . 

Consolidated  Cigar  Sales  Co. 

Dutch  Masters  . 

El  Product  0  . 

Harvester  . 

La  Palina  . 

Lovcia  .... 

.Muriel  dgais  . 


Coiisolidnied  Edison  Co.  of 

.\.  Y..  Inc . 

Consolidated  Foods  Corp. 

Blossom  Cottage  Cheese  . 

Blos.soni  Dairy  Products  . 

Blossom  Ice  Cream  . 

P.lossom  .Milk  . 

Brown  Beauty  Beans  . 

Brown  Beauty  Cantied  Foods 
Brown  Beauty  .Macaiotii 

Dinner  . 

Brown  Beauty  Products  . 

Brown  Beauty  S|iatiish  Bice 
Kitchens  of  Sara  Lee 

Frozen  Cakes  . 

Kiiriko  . 

.Monarch  Diet  Foods  . 

.Monarch  Products  . 

Bed  Bose  Tea  . 


Consolidated  .National  Shoe  Co. 

.\nierican  (iirl  Shoes  .  $ 

Consolidatrsl  Boyal  Clieiiiical  Corp. 

Hypercin  .  .$ 

Kolor-Bak  . 

Kiaiik's  Shave  Kreeni  . 

Perutia  Elixir  . 


Consumers  Power  Co . 

Contiiieiital  Airlines,  luc . 

Coiitiuental  Baking  Co.,  Inc. 

Coliakco  Bread  . 

Continental  Baking  to., 
luc . . 

Daffodil  Farm  Bread  . 

Hostess  Cake  A:  Monder 

Bread  . 

Hostess  Cakes  . 

.Morton  Frozen  ( akes  . 

.Morton  Frozen  .Mae.iioni  sv 
(  lieese  A:  Siiaglietti  A;  .Meal. 

.Morton  Frozen  Pies  . 

Morton  Frozen  Pot  Pies  . 

Morton  Products  . 

Profile  Bread  . 

Staff  Bread  . 

Wonder  Baking  Produels  . 

Wonder  Brea. I  . 


$  5i),Ofi4 

S  37.8  IS 
8  242,497 


Contiueillal  Casualty  Co.  ... 
Continental  nil  Co. 

.\uti-Freeze  . 

Itasoline  A:  nils  . 

Heating  nil  . 


8  2,43(1,771 
$  43,427 


Commercial  Solvents  Corp. 

Commerical  .Solvents  Corp.  ..  .$  15.013 

Peak  .  .52.UcS8 


(omiiiercial  Travelers  .Mutual 

.lecideut  .\ssii.  of  .Vinerica  ....  $  titi,tJ3n 
Committee  on  .Steel  Pi|ie 
Besearch,  .\merican  Iron  A: 

Steel  Institute  .  $  1.342.300 


Converted  Bice,  luc. 

I'nclc  Ben’s  Bice  . 

Conk  Chemical  Co. 

Beal-Kill  . 

Cook  A:  .Son  Inc.,  Titos, 

Tours  &  Travel  . 

CiMiper  Tire  A:  Biihber  Co. 

Cooper  Tire  . 

Coots  Co.,  Adolph 

Beer  . 

Copper  A:  Biass  Beseaich 

Assn . 

Corn  Prorluets  Befitting  t  o, 

Bosco  . 

Karo  . 

Karo  Frosting  Mixes  .. 

Karo  A:  .Mazola  . 

Linit  .... 

Mazola  .. 

Niagara  Staieh  . 

.Nil  .Soft  . 

Institutional  . 


Cidt  Beveiage  Corp. 
Beverages  . 


(linger  .Me  . 

29.829 

Syrups  . 

19.799 

Qtiiky  . 

3,777 

$ 

239,199 

Coty,  Inc. 

Toilet  Preiiaratious  . 

.  •$ 

539.789 

Courier  Journal  &  Louisville 

Times  Co . 

.  $ 

34,260 

Coward-McCann.  Inc . 

,.  $ 

42,348 

Cowles  .Magazines,  Inc. 

,.  .$ 

367.700 

Cracker  Jack  Co.,  The 

Campfire  .Marshmallows  . 

..  8 

12,026 

Cracker  Jack  . 

191,004 

$ 

113,030 

(lane  Co. 

.Mr  Conditioner  . 

$ 

1,937 

Fixtures  . 

2.230 

Heating  Eipiipmeiil  . 

81,211 

Kitchens  . 

1,670 

8 

S7,0.'5  4 

Creaniette  Co. 

Creamettes  Frozen  . . Is  ... 

,.  8 

19,997 

Uairyiiieti's  League  Cooperative 
.\ssn..  Inc. 

-  Daiiylea  Buttermilk  . 

39.1‘Jd  Dairylea  Chocolate  .Milk  ... 

Dairylea  Cottage  Cheese  ... 

3ii,7Sn  Dairylea  Egg  Nog  . 

Dairylea  Ice  Cream  . 

34,260  Dairylea  Milk  . 

qo  34jj  Dairylea  Proilucts  . 


Creamettes  .Macaioni 

Proilucl  s  . 

Whiz.  Frozen  t  akes  . 

Whiz  Pancake  A;  Wattle 
Batter  . 


Creomulsion  t  o . 

CriblHtt  A:  Sexton  Co. 

Fniver.sal  Banges  . 

Crosse  A:  Blackwell  Co. 

Cocktails  . 

Egg  Nog  . . 

Frozen  Fish  Proiluels 
Frozen  niaiige  .Itiice  ... 

Frozen  Soiqis  . 

Belishes  . 

Soups  . 

Products  . 


(18.122 
(1.537 
1(1,792 
59,399 
1,000, 590 
282.29!! 
4(11,839 
333,307 


.f  1,143 
1,1(17.024 
4.780 


Ciowell-Collier  Ptihlishing  Co. 

Cidlier's  . 

.Musical  .Masterpiece 

Society,  luc . 

niiera  Society,  The  . 

Woman  s  Home  Comp,iiiiou 


Crowell  Co..  Thomas  . 

Crown  Cential  Petroleum 
Corp. 

(lasidiue  A:  nils  .... 
Crown  Ptiblisheis 

Books  . 

Crown  Zelietbach  Corp. 

Chilton  Tissue  . 

Zee  .Napkins  . 

Zee  Patter  Pioiluets  .. 

Zee  Tissue  . 

Zee  T'lWels  . 


Cuban-.linei  ieaii  Sugar  Co. 

Colonial  .Sugar  . 

Cuh.ina  .Mrliiies  . 

Cuiiahy  Packing  Co.,  The 
Ctiilahy  .Meat  Proilucts  ... 

Delriuli  .Margarine  . 

(tueen's  Taste  .Margaiine 


(iiuaid  Steamship  Co.,  Ltd. 
(tiitice  Biolheis  Co. 

Blue  lailiel  Kelchu|i  . 

Blue  LalHl  Products  . 

Blue  Lalnl  Tomato  .Ittiee 

A:  Vegetables  . 

Blue  Lalnd  Vegetable  . 


Dallas  Power  A;  Light  Co . 

Dan  Biver  Mills  Inc . 

Dana  Perfumes,  Inc. 

Toilet  Preparations  . 

Daniel  Distillery,  .lack 

did  Time  Whiskey  . 

Daroff  &  Sons.  Inc.,  If. 

Daroff  A:  Sons.  Inc.,  II . 

House  of  Worsted-Tex,  The 


Curtis  Induslries,  iiie.. 
Helene 

Enden  . 

Helene  Curtis 

Prepaiations  . 

Ileiene  (  intis  .Shampoo  . 
Kings  .Men  Preparations 
Lelitherie  Preparations  . 
Stopette  . 


Curtis  Publishing  Co. 

Holitlay  . 

Ladies  Home  .lotitnai  . 

.Magazines  . 

Saturday  Evening  Post 


Daviilson  Baking  Co. 

Bread  . 

Dawson's  Brewery,  Inc. 

Ale  . 

Ale  A:  Beer  . 

Beer  . 


3,3 1 7 

Dayton  BiiblK  r  Co. 

$ 

44.SIK 

198,931 

123,417 

Dayton  Tires  . 

n-rori  4'o.,  Inc. 

..  . 

4  LSD 

D-Con  . 

4.62.1 

59,622 

.M-O-Lene  . 

23.181 

2,197 

1,731 

Dian  .Milk  Co. 

$ 

27,801 

1.2:10 

Buttermilk  . 

.  J? 

lo.SM 

752 

Cottage  Cheese  . 

32,373 

14,334 

Egg  .Nog 

l.Wdl 

1,4  19 

Half  A:  Half  . 

4.124 

Ice  Cream  . 

24,912 

9,347 

Milk  . 

97.041 

— 

^^•a(^y  Shako  . 

3.153 

35,094 

Ploilucts  . 

49.057 

Deerhtg,  .Milliken  A;  Co.,  Inc. 
He  .lur-.Vniscu  Corp. 

Dc  Jtir  Stennrettc  . 

Do  .Iiir  Tape  Becorder  . 

De  Jiir  Prodiicls  . 


8  196.211 
8  45.23< 


Delaware  A:  Hudson  Baihoad 
Delaware,  latckawatina  A: 
Western  Coal  Co. 

Blue  Coal  . 

(lien  .(Men  Coal  . 


S  24.3:s  ** 

1.3T') 

35,6(11)  I 

- - .s  biiiii 

8  61.47"  j  Ikaii 

8  25.323  •  .C 


Delaware,  laiekawaniia  \ 
Western  Bailroad  Co.,  The 

Della-C  A:  S  Air  Lines  . 

Denmark  Cheese  .\ssn. 


8  ll.OO'J 
.8  1,2(18.81(1 


.8  4nn.29s 

5,397 
19,429 


Danish  Blue  Cheese  .  8 

Detmey,  Frances 

40,364 

l>iiy 

Toilet  Pre|)arations  .  .8 

Denier  Chemical  .Mfg.  Co.,  Inc. 

34.934  : 

hta 

1 

Ariliiihlogistinc  Poultice  .  8 

1 

Cerene  . 

18.314 

1 

Deiicoriib  . 

6.113 

\ 

8  194.892 

734.738 
24.(179 


Curtiss- Wtight  Corp. 
Curon  Carpet  Cushion 
Institutional  . 


8  8.398 

293.492 


Denver  Ai  Bio  (irande  Western 

Bailroad  Co . 

Derby  Foods,  Inc. 

Peter  Pan  Peanut  Butter  .... 

Detroit  Edison  Co..  The  . 

Detroit  Free  Press  . 

Detridt  .News  . 

Diamond  Crystal  Salt  Co . 

Diamond  .Match  Co..  The  . 

Direct  .Service  nil  Co . 

Distillers  Corp.-Seagrani’s  Ltd. 

B  &  (1  Wines 

Calvert  (liii  . 

( alvert  Beserve  Whiskev  . 

Calvert  Whiskies  . 

Carstairs  White  Seal 

Whiskey  . 

Cherry  Kijafa  . 

Chivas  Begal  Scotch  . 

Christopher  Columbus  Btim  .. 

Coldene  . 

Four  Boses  Whiskey  . 

Fresh  Deoiloraiit  . 

(lallagher  A;  Btirtnn's 

Black  Laltel  Whiskey  . 

(lallagher  A:  Button  While 

LalKl  . 

Hunter  Whiskey  . 

Kessler's  Whiskey  . 

Loril  Calvert  Whiskey  . 

.Mart  ell  Cognac  . 

.Miimm's  Champagne  . 

Neclarose  . 

.Noilly  Prat  Vermouth  . 

Paul  Jones  Whiskey  . 

.Seagram's  (lolden  (lin  . 
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1  StMr»BS  I’l'disree  Buiirixm 

j  BTiiskey  . 

I  Smrams  I’toducla  .  . 

;  seaicraDis  7  I'ruwii  \Vlii'>kfy  ..  2,!'dl>.304 

Sam'*  V.  0.  Wld^hy  .  74I..V'l 

•  Tiftf  . . 

(Vliile  Hurse  Scotch  Wliisky.. 

WUson  Wld^kcy  . .  14S,j.4 

ttulfsthmidl  \odka  .  •dO,.MO 

Institutioiiil  . 

»11,751,21U 

pijie  Brcvting  to.,  luc- 

Bert  . ’ 

Dobirt  Brewiiis  to.,  liic. 

Ale  k  Beer  . —  » 

Dr.  Pelipcr  Co.  . . »  4o,.J- 

Ur.  pysiKT  SIlut*  lu.,  Inc .  ^  48,J01 

Dudd.  Mead  k  Co.  , 

Boob  .  *  bJ.iU- 

Dw~,kUi  Fr^s..  liic. 

Doeskin  TcsMiie.  .  »  ili.un 

Dominican  Keiiublic  ,-oui- 

Isle  of  FioBrcss  .  .>  liS.StJ 

Dormeyer  Corp.  . 

.tppiiances  .  «  Joo.no 

DtiU  Kits  .  -‘-t>4 

$  183, lot 

iKirmin  Inc. 

Dormin  .  ^  il.SdO 

Doubleilay  i  t  o.,  Inc.  , .  ...  , 

Around  Tlie  World  I’rograni  ..  8  244,3'Jlt 

.luduhon  .Nature  I’losrain  ....  81,544 

Book  U'adUe  of  .Vnicrica  .  »4,0iio 

Dollar  .\ly>tery  tiuild  .  Hi3.US3 

Doubleday  k  to.,  Inc .  241,Otij 

Doubirtlay  Unc  Itollar  Book 

tlub  .  l.tIDS.OS.-. 

Garden  City  Books  . 3DS 

Liieraiy  Guild  of  .Vnicrica, 

. .  53S.D13 

$  2.452,387 

isjiikhnut  tui|i.  of  .Vnicrica 
Douiiyllaku  I'rozcli 

FaneakcK  .  8  11,753 

Ihiuiiyliakc  Frozen 

Faiicakcs  k  Waffles  .  41,075 

Duanyflakc  Frozen  Waffles  ..  234,205 

llowily  itoody  Ice  Cream  .  1.147 

Houily  Doody  l'o|is  .  0,414 

8  207,084 

Doiislas  .Vircrafl  Co.,  Inc .  8  103.308 

Douglas  Fir  I'lywood 

.Vssocialion  .  8  07,870 

Douglas  Lalsiiatorics  Corii. 

lopiHTtoi.e  .  8  40,135 

Do*  Chemical  t  o.,  Tne 

Do»ell  .  8  lO.OS.S 

Saran-Wrap  .  0,700 

Slyroluam  .  _  532 

8tyrun  I'iaslic  Wall  Tile  ....  37.12j 

Ftodiicts  .  8,353 

8  75.488 

I'oyle  Fackiiig  Co..  Inc.  of  X.  J. 

Strongheail  liog  F'ood  .  8  50,320 

bracken  Co.,  The 

Dazy  .Vir  Fioheiier  .  8  40,040 

Drano  k  Windex  Spray  .  4.184 

Tuinkle  Copper  Cleaner  .  08,781 

Windex  Spiay  .  1S,03.'> 

Fioducts  .  140,853 


8 

I're*  k  Co..  Inc.,  K.  F'. 

Tti-.N'ul  .Vlargarine  .  , 

Iheury's  Ud.  (L.,s..V.)  liic. 

.Vie  k  lieer  .  8 

Bier  . 


btuid  Bill  l>ark  Seed  Corp. 
Indejiendeiice  Hail 

Grass  Seed  . 

bulmiiue  I’ackiiig  Co. 

.Meal  i’roducls  . 

buffy-MoU  Co..  Inc. 

Clapp's  Baby  Foods  . 

Suns»eil  I'ruiie  Juice  . 


bugan  Brothers.  Inc. 
bugan's  Bread  . 

IlllL-s.  U . .  a. 


biilany  k  Son,  Inc.’,  John' "h. 

[Tozen  Fish  I’rodncts  . 

r  rozen  FouUs  . 

Frozen  Fruit  . 

Frozen  Lemonade  . 

Frozen  Vegetables  . 


8 

322,420 

35.200 

8 

259,280 

13,281 

78,155 

3,329 

1,020 

04.945 

29,509 

8 

40,800 

5 

75,890 

08,108 

122,000 

liuncan  Coffee  Co. 

.Vdmiration  Coffee  . . 

.Maryland  Club  Coffee  . 

.Vlaryland  Club  Coffee  & 
Instant  Coffee  . 


$  200,004 

liiiiin  k  .VlcCarthy,  Inc .  8  40.014 

Itu  Pont  de  Nemours  &  Co., 
lire.,  E.  I. 

Ceresan  .  $  4.212 

Duco  Cement  .  53,800 

liu  Punt  Apparel 

Fabrics  .  276,548 

llu  Punt  Cooling  System 

Scaler  .  56,933 

Du  Pont  Garden  Products  740,903 

Du  Pont  Paints  .  2I>8.405 

Du  Punt  Products  .  45,010 

Du  Punt  Sheets  .  34,393 

Du  Punt  Sponges  .  121,919 

Du  Pont  Wax  .  259,302 

Klowkute  .  19,013 

Protex  .  53,044 

Zerex  .  138,802 

Zerex  &  Zerune  .  88,110 

Zerone  .  82,270 

Institutional  .  12,450 


312,393 


838 

147.822 


Duriuesne  Brewing  Co.  of 
Pittsirurgh 

Duquesne  Beer  . 

Silver  Top  Beer  . 


Kmitassy  Tours  .  8 

Emerson  Badio  k 
Phonograph  Cur|i. 

F’an  .  8 

Pliunuradiu  . 

Badio  . 

Badio  k  TelevLsiun  . 

Television  . 

Products  . 


8  2.2.56,440 


114.599 

21.100 


$  135,705 

Duquesne  Light  Co .  8  199.502 

Durene  Ass’n  of  America  .  8  55.078 

Durkee-.Muwer,  Inc. 

Fluff  .  $  27,973 

Dusliarme  Proilucts.  Inc. 

Toilet  Preparations  .  $  42.232 

Dutch  Bulb  IniiHirters  .  8  32.554 

Dutton  k  Co..  Inc.,  E.  P. 

Books  .  8  79.048 

E 

Faist  Ohio  Gas  Co..  Tire  .  8  138,892 

East  CO  Inc. 

Clearasil  .  $  110,434 

EsiHitabs  .  2,270 

.Scratchex  .  54,730 

.Superbath  Pet  Slunipou  ....  5,342 


1.510 

5,243 


.102 

.204 


Electric  Auto-Lite  Co. 
.Vuto-Lite  Batteries  .... 
Auto-Lite  S|iark  Plugs 


8  160,730 


F3ertrie  k  Musical 
Industries  (U.S.)  Ltd. 

.Vngel  Becords  . . 

Capitol  Becords  .... 


^bint  Laboratories,  Inc., 

Allen  B. 

Television  .  $  32,128 

bunaway  Corp..  Ju.lsim 
“•*>10  .  ;  11,297 
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4T,270 


0,731 

479 

8,854 

3,031 

30.192 

3,183 


8  172,782 

Eastern  Airlines  Inc. 

Colonial  Airlines  .  $  95.315 

EiLsteru  Airlines  Inc .  3,508,089 

8  3,001.034 

Eastern  Corp. 

Boyledge  Shelving  .  8  43.510 

Buylies  laree  Pa|ier 

lioylies  k  Place  .Mats  .  11,105 

8  54,073 

Eastern  Bailroads  Presidents' 

Conference  .  8  93.090 

Eastern  Shipping  l  oip .  8  154,258 

Eastman  K(Miak  Co. 

Chromspun  Swim  Suits  .  8  9.520 

Eastman  Chemical  Ajiparel 

Fahrics  .  125.212 

Kodak  Cameras  .  527,721 

Kiolak  Films  .  215.281 

Kodak  Products  .  333,357 

Teiiite  Butyrate  .  2.790 

Institutional  .  10.952 

8  1.230.713 

E.isy-Du,  Inc. 

Easy-Do  Wave  .  8  03,043 

Eckrich  k  .Soas,  Inc.,  Peter 

Meat  Prmlucts  .  8  72,000 

Economics  larljoratory  Inc. 

Ariel  Hair  Spray  .  8  4.300 

Electra-.Sol  .  192.998 

Fbiish  Detergent  .  101,035 

.Soil-off  .  93.712 

Soilax  .  .  251,029 

8  554,319 

Elders  Inc.,  Albert 

Coffee  .  8  18.853 

Coffee  k  Instant  Coffee  .  09.393 

Instant  Coffee  .  46,194 


125.440 


8,499 

83.370 


22.053 

25,451 


8  47,500 


$ 

52,470 

Encyclopedia  Britannica.  Inc. 

Encyclopedia  Britaiuiica  .... 

$ 

29,739 

Great  Kuuks  uf  the  Western 

World  . 

918 

$ 

30,057 

Flnglander  Co.,  Inc.,  Tlie 

Englander  .Vlat tress  . 

S 

39.999 

Equitable  Gas  Co . 

8 

95,104 

Eqtiitable  Life  .Vssuratice 

Society  of  Tlie  L'.  S . 

$ 

487.440 

Erie  Brewing  Co..  The 

Erie  Beer  . 

$ 

3,913 

Koehler's  Beer  . 

33,988 

8 

37,901 

K'rie  Bailroad  Cu . 

$ 

38,229 

E-squlre,  Inc. 

Coronet  . 

S 

93.033 

Esquire  . 

02,193 

$ 

European  Travel  Commission  .. 

.  8 

47,084 

Eversliarfi  Inc. 

Eversliarp  Pencils  k  Pens  .. 

.  8 

C2.73!t 

Eversliarp  Products  . 

43.840 

Eversliarp  .Scliick  Injector 

Blades  k  Bazor  . 

.  1 

1,140.742 

8  1 

1.2.53.321 

Ewald  Bros.  .Sanitary  Dairy 

.Milk  . 

.  $ 

32.781 

Excelsior  Institute  . . 

.  ^ 

99.170 

Excelsior  Uiiick  F'losted 

.Meat  Products  Inc. 

F’ruzen  .Vleat  Products  ... 

.  $ 

41.054 

Ex-Iaix,  Inc . 

.  8 

129,000 

Ezo  Prmliiets  Co. 

Ezo  Dental  Cushions  . 

.  8 

57,700 

F 

F’actor  k  Co..  .Max 

Hair  Piece  . 

.  s 

5,539 

Sebb  . 

Toilet  Pi  eparat  ions  . 

377.821 

8 

F'airmont  F'omis  Co. 

Butter  . 

8 

25.77'J 

Cottage  Chee>e  . 

24.059 

Dairy  Products  . 

53.278 

F’rozen  F'ruits  . 

15.805 

F'rozeii  Juices  . 

5,587 

Frozen  Pies  . 

2,8.53 

Frozen  Vegetables  . 

4.991 

Ice  Cream  . 

45.373 

Milk  . 

23,330 

8 

201,721 

F'alls  City  Brewing  Cu. 

F'alls  City  Beer  . 

279.107 

Great  F'alls  Beer  . 

5.952 

8 

285,119 

F'alslaff  Brewing  Cor|i. 

lieer  . 

8 

271,400 

F'aniily  Gardens  .Nursery  . 

8 

128.319 

F'arber  Inc..  8.  VV. 

F'arberware  . 

4 1 .3 12 

F'arniers  Insurance  Gioiqi  . 

8 

1  43.080 

Farrar.  Strauss  k  Cudahy.  Inc. 

5g.:b;3 

F'arrell  Lines.  Inc . 

Si, 

G5,725 

Father  John's  MeJieiiie  t  o.. 

33.1 12 

F'aultless  Starch  Co . 

8 

GG.ltUG 

F'edders-Quigan  Corp. 

F'edders  .Vir  Conditioners  .. 

8 

150,358 

F'endrick,  Inc..  If. 

La  F'endrick  Cigars  . 

8 

58.!h'>j 

Fernak  Co. 

Barcentrate  . 

8 

28,00  1 

F'illMTt,  Inc.,  J.  H. 

.VIrs.  F’illMTts  .Vlargarine  .. 

$ 

503.511 

.VIrs.  F'illierts  Mayonnaise  .. 

139,178 

.VIrs.  Fillx-rt's  Salad 

Dressuig  . 

11.112 

.VIrs.  F'illart's  Products  . 

31,590 

8 

085,391 

F'ilon  Plastics  Corp . 

..  « 

Financial  World  . 

..  8 

8.5,.505 

F'irestone  Tire  k  Bublier  Co. 

Batteries  . 

..  8 

9.342 

1.349.G2Jt 

Institutional  . 

... 

34.004 

Products  . 

8,294 

Fischer  Baking  Co. 

Baking  Prmlucts 
Fisher  Brewing  Co. 


Beer  .  8 

Fisher  Flouring  Mills  Cu. 

Flour  .  8 

Scone  .VI  ix  . 

Zoom  . 

8 

F'lexees.  Inc .  $ 

Flex-O-Glass.  Inc .  8 

Florida  Citrus  Commission 

Grapefruits  .  $ 

Grapefruit  Juice  . 

Grapefruit  k  Oranges  . 

Orange  Juice  . 

Oranges  . 

Tangerines  . 


Florida  Citrus  |Cxrliange 

Florigold  Grapefruits  . 

Florigold  Oranges  . 

8 

Florida  Development 

Commission  .  8 

Florida  Home  Heating 

Institute,  Inc .  8 

Florida  laind  k  Humes 

Bureau.  Inc .  8 

Floriila  Power  k  Ught  Cu . 8 

F'lurida  .Shores  .  8 

Florists'  Telegraph  Delivery 

■Vssn..  Inc..  Tlie  .  8 

Flotill  Products.  Inc. 

Tasti-Diet  Ih-sserts  .  8 

Tasti-Diet  Puddings  . 

Tasti-Diet  Salad  Dressing  .... 

Tasti-Diet  Sweetnin  . 

Prmlucts  . 


36,237 

8,730 

7,514 

44,921 


Flying  Tiger  Line,  Inc., 
Folger  k  Co..  J.  .V. 

Coffee  . 

Instant  Coffee  . 


F'ood  .Machinery  k  Chemical 
Corp. 

Bolen's  Garden  Faiiiipment 
.Niagara  F'arm  k  Garden 
Prmlucts  . 


F'ood  Specialties,  Inc. 

-Vppian  Way  Pizza  Pie  .Mix 
•Vppian  Way  Quik  Bread  .. 


31,031 


188,493 

29,954 

43.379 

72.080 

027,202 

9,118 

13.974 

4,978 

4,443 

24,575 

37,088 

20,820 

724,085 

87,105 


11,722 


38,279 


8  49.053 

2,954 


Forlw'S  k  Suits.  Puhlishiiig 
(0..  Die.,  B.  C. 

8 

52,007 

F'orlies  -Vlagaziiie  . 

Ford  k  Co.,  Luther 

....  8 

39,408 

Mrs.  Stewarts  Bluing  .... 
Mrs.  Stewart's  (ila>s 

....  8 

1,911 

lleaiier  . . 

21,882 

F'ord  .Motor  Co. 

Anglia  tais  . 

Consul  Cars  . 

Continental  Cars  . 

t  ontinental  k  Lincoln  Cars. 

F'ord  Cars  . 

F'ord  Fingines  . 

Ford  Inteinalional 

Division  . 

Ford  Tractors  . 

F'ord  Trucks  . 

F'ord  (FsmI)  Cars  . 

Lincoln  t  ars  . 

Uncuin  k  .VIercury  Cars  .. 

.Vlercuiy  Cars  . 

Tliunilerbird  Cars  . 

Institiitioiul  . 


8  20.793 

8  40,534 

1,728 
43,003 
00,803 
13,822,048 
4,094 

29,907 

10,708 

2,201,734 

189,790 

1.022.887 

1.224,483 

0,182.270 

20.281 

509,890 


$  1,401,206 
$  89.913 


823,300,292 

Foremost  Dairies  Inc. 

F'oremost  Dairy  Products  ....  $  14,960 

F'oremust  Ice  Cream  .  09.977 

F'uremost  .Milk  .  32,311 

Gulden  State  Dairy 

Products  .  2.008 

$  119.322 

Formfit  Co.,  Tlie  .  $  253,895 

F'orrest  Keeling  .N'uisery  .  8  35,328 

F'ort  Pitt  Brewing  Co. 

Fort  Pitt  Beer  .  $  08.950 

Old  shay  .Vie  .  0,104 

$  75,114 

F’ustcr-.MillHirn  Co. 

Doan's  Pills  .  8  408.433 

Ice-.Vlint  .  01,004 

$  530,097 

Frankenmuth  Brewing  Co.,  Inc. 

Ale  k  Beer  .  $  6.758 

Beer  .  86.460 


93,218 

75 


i  -4' ? 


jNatioiial  Advertising  Expenditures  1956 


Franz  Baking  Co. 

Broad  . 

Freomans  liaiiy  I’rudiicts  Co. 
Fri'iliofer  Baking  Co. 

Bread  . 

Products  . 


Fromm  &  Sicliel.  Inc. 
Cliristian  Brothers 

Brandy  . 

Cliristhin  Brothers 

Products  . 

Cliristian  Brothers 
Whies  . 


Fiuit  Industries  Inc. 


Fulham  Brotlieis,  Inc. 

"■1  Fislierniaii  "  Frozen 

Fisli  Pioducts  . 

Fuller  Co.,  Inc.,  1).  B. 


Funk  A:  Wagnalls  Co. 


Furness  Beiniuda  Steamsliiii 

Line  . 

Futoiian  .\lfg.  Co. 


Mialolotinger 


Gailo  Winery,  F.  A;  J. 

Wines  . 

Garceion  .Staniii  Co . 

Garcia  y  Vega,  Inc. 

Cigais  . 

Gas  Service  Co.  of  Kansas 

City  . 

Gas  Service  Co.  of  Wicliita 
General  .Aniline  A:  Film  Coiyi 
Aiisco  tameia  A;  Films  ..., 
•Alisco  Films  . 


General  Baking  Co. 

Bund  Bread  . 

Gru.ssinger  Biead  .. 


General  liynaniics  Corii. 
Coniair  ioip.- 

Institiitional  . 

Kleclric  Boat  . 

General  Dynamics  Corp.- 
liistituiional  . 


$ 

36,048 

$ 

31,260 

$ 

11.572 

21.3.52 

s 

32.921 

$ 

59,686 

11.139 

206,656 

$ 

277,481 

$ 

30,198 

.  $ 

95,519 

s 

3!l,911 

s 

104.720 

$ 

36,446 

$ 

149,266 

$ 

22.613 

65.858 

8 

88.501 

.  8 

53,057 

.  8 

37,822 

.  8 

53,205 

8 

91.179 

8 

49.761 

..  8 

81,752 

188.215 

8 

269,967 

..  8 

82,513 

70,704 

$ 

153,217 

..  8 

71.038 

2,414 

18,985 

Ilotpoint  Dishwasher  . 

Ilotpoint  Dryer  . 

Hotpoint  Dryer  &  Washer 

Ilotpoint-Institutional  . 

Ilotpoint  Kitchens  . 

Ilotpoint  Products  . 

Ilotpoint  ICadio  . 

Ilotpoint  Itaiige  & 

Kefrigcrator  . . 

Ilotpoint  Ranges  . 

Ilotpoint  Uefrigerators  .. 
Hotpoint  Kefrigeiators  & 

Wa.sher  . 

Hotpoint  Television  . 

Weathertroii  . 


02,437 


General  blectric  Co. 


(j  E  Air  Conditioner  .  8 

439,919 

G  K  .Ail -A\  ail  . 

104,716 

G  E  Appliaiiees  . 

226.375 

(jI  K  liiunki'ts  . 

(j  b  BuiKib  . 

40,4Ui> 

G  G  Uuiu.'i  . 

10,210 

G  G  Cutlcu  Makt'r  . 

223,015 

G  G  Disliwaslicr  . 

127,869 

(a  La  hlMiAaMItr  oc 

Dlsposall  . 

10,300 

<■  h  iMstiwusltcr  ^ 

Belrigeialor  . 

1,982 

G  K  Dispiisall  . 

•23.187 

G  K  Dryer  . 

304,527 

(i  K  Dryer  Ac  AAasher  . 

313.940 

G  K  Kan  . 

62,000 

G  K  Kilter  Klo  . 

1,939 

(f  G  Klastiliulbs  . 

114.7'21 

G  K  Kreezer  . 

36,974 

G  K  Kreezer  k 

Refrigerator  . 

12,651 

i;  K  Furnace  . 

7,290 

G  E  Heater  . 

24,847 

G  K  Heating  Equipment  .... 

46,512 

G  G  Hume  laauiKliy  &  Uange 

G  E  Co.-liistilulional  . 

217,512 

G  E  lion  . 

115,661 

G  E  Kitchens  . 

34, (ill 

(!  E  Products  . 

633.481 

G  E  Radio  . 

184,364 

G  E  Range  A:  Refrigerator.... 

13,343 

G  E  Kanges  . 

377,660 

G  E  Refrigerator  . 

1.298,912 

G  K  Refrigerator  k 

AA  asher  . 

45,757 

G  E  .Skillet  . 

151,995 

G  E  Supply  Co . 

12,134 

t;  E  Telechron  Clocks  . 

374,989 

G  E  Television  . 

898,157 

G  E  Texolite  Tops  . 

6,537 

G  E  Toaster  . 

159,931 

G  E  Tubes  . 

160,346 

G  E  Vacuum  Cleaner  . 

78,480 

G  E  AVasher  . 

1,648,438 

Hotpoint  Air  Conditioner  .... 

13,830 

Washer  . 

224,685 

Hotpoint  Autonuitle 

eneral  Foods  Coriv. 

Baker  s  Chocolate 

Chilis  . 

Bakei  s  Coconut  . 

Baker's  4  in  1  . 

Biids  Kye  Frozen  Fisli 

Pruilucts  . 

Birds  Kye  Frozen  Foods  .... 

Birds  Kye  Frozen  Fruits  .... 

Birds  Kye  Frozen  Fruit 

Pies  . 

Birds  Kye  Frozen  Pies  . 

Birds  Kye  Fiuzeii  Products 
Bints  Kye  Frozen  .Meat 

Pies  . 

Birds  Kye  Frozen  tirange 

Juice  . 

Birds  Kye  Fiuzeii  Pies  '.N 

Sticks  . 

Birds  Kye  Frozen 

Vegetahies  . 

Itireiey  s  mange  Drink  . 

Bliss  Colfee  . 

laluniet  Baking  Powvier  .... 

Certo  . 

t'erto  Ac  Sure-Jeii  . 

D-Zerta  Gelatin  . 

D-Zrita  Pudding  . 

Dream  Wliip  . 

Gaines  Dog  Biscuits  . 

Gaines  Dreg  Food  . 

Gaines  Dog  .Meal  . 

General  Foods  Products  . 

Go  . 

Good  Seasons  Salad 

I  iressing  .Mix  . 

Jell-«l  Gelatin  ... 

Jell-D  Pie  Fillin„ 

Kool-Aiii  . 

Kooi-Sliake  . 

La  France  . 

lai  France  Ac  .Satina  . 

laig  Cahill  Syrup  . 

Maple- Del  Syrup  Mix  . 

Maxwell  House  Coffee  ... 
•Maxwell  House  Instant 

Coffee  . 

Minute  Potatoes  . 

.Minute  Bice  . 

Minute  Tapioca  . . 

Perkins  Lemonade  Mix  .... 

Post's  Cereals  . 

Post  urn  . 

Sanka  Coffee  . 

Sailka  Instant  Coffee  .... 

Satina  . 

Swans  Down  Cake  Mix  .... 

Swans  Down  Proilucts  . 

Yulian  Coffee  . 


AIlLsim  Dtvlsiim  . 

106,401 

Autronic-Eye  . 

Brown-Llpc-Cluipin 

4,880 

Division  . 

1,578 

106,45.3 

Bnick  Cars  . 

11,166.875 

20,566 

Cadillac  Cars  . 

3,760.804 

241.925 

Cadillac  (Used)  Cars  . 

6,830 

3.448 

Cadillac  &  Oldsmobile 

20.'232 

Cars  . 

]6„5ns 

423.108 

Chevrolet  Cars  . 

13.425..350 

4,058 

Chevrolet  (Used)  Cars  . 

1,191.060 

Chevrolet  &  Corvette  Cars  .. 

9,000 

5,003 

Chevrolet  Soap  Box  Derby  .. 

86.565 

1 10.903 

Chevrolet  Trucks  . 

.3.657.184 

221,932 

Conette  Cars  . 

87.700 

17.767 

Delco  .Appliances  . 

1.488 

Delco  Batteries  . 

10,458 

277.f»U7 

Delco  Radio  . 

10,501 

21,260 

DcIco-IIeat  Heating 

5,775 

1,470 

$10,292,387 

Delco  Parts  . 

Delco-Remy  Thundervolt 

Electric  System  . 

7,722 

$  10.345 

EIcctro-Mollve  Division  . . 

3.345 

115.177 

Fisher  Bodies  . 

36.628 

1,8.59 

Frigidaire  Air  Conditioner  .. 

150.439 

F'rigidaire  Apidianees  . 

19.167 

44,492 

F'rigidaire  Dryers  . 

13.424 

Glidden  Co.,  Tlie 

Durkee's  Coconut  .  $ 

Durkec’s  Kxtracts  &  Spices  .. 

Durkee's  Foods  . 

Durkee's  Margarine  . 

Durkee's  Mayonnaise  . 

Durkee's  IHl  . 

Durkee's  Salad  Dressing  . 

Glidden  Paints  . 

Spred  Satin  . 


124.2ti3 

3U,ti75 


17,733 

101.31)!! 

2.023 


1,1. '12 


5.003 

3,300 


223,.SS.-) 

1,401 

7,070 

21,204 

000 

1,0S3 

44,380 

43.710 

20.017 

200.837 

208.102 

10.202 

2.020 

0,108 


Friglilairc  Dryers  Ac  Waslmrs 

Frigidaire  Kitohens  . 

Filglilaire  Products  . 

Frigiilaire  Kanges  . 

Frigidaire  Ranges  Ac 

Refrigerator  . 

Frigidaire  Refrigerators  . 

Frigidaire  Washers  . 

General  Motors  Corp.- 

Institntlomil  . 

General  Motors  Diesel 

Kngines  . 

GMC  Trucks  . 

Harrison  Air  Condlt  loners  .. 

Hy.alt  Roller  Bearings  . 

•Mdsmohile  Cars  . 

Pontiac  Cars  . 

Pontiac  (i'seiD  Cars  . 

Ponllae  Chief  Moliile 

Home  . 


85,287 

31,431 

313,783 

230,200 


4.308 

484.400 

501,456 


2,520,274 


4,705 
1,. 505, 707 
78,020 
348 

8,282,880 

5,806,758 

102,2.56 


1,621 


84,070 
102,141 
10.200 
401,580 
4.53,811 
511.804 
1 1 .322 
00,501 
31.227 
070.380 


General  Piihlic  I'tililies 

Corp . 

General  Services 

Administration  . 

Geneial  Steam  .Vavigation 
Co.,  Ltd.,  of  Greece  . 
General  Time  C'uili. 

Westclox  . 

General  Tire  Ac  Riihlier  Co., 

Bolta-Top  . 

General  Tires  . 

RKO  .Motion  Pictures  .... 
Institutiunal  . 


.  S 


16.852 

300.280 

243.075 

100.770 

20.826 

5.474 

560.84)! 

8,081 

350.271 

20,488 

680,802 

1,330 

3,137 


Genesee  Brewhig  Co..  Inc., 

Beer  . 

Georgian  Bay  Line  . 

Gerix-r  Products  Co. 

Baity  Foods  . 

Germain  SvtiI  Ac  Plant  Co. 

German  Imlustries  . 

Gilbert  Co.,  A.  C..  Tlie 
•American  Flyer  Triiins 
Krector  Sets  Ac  Gillx'it 

Toys  . 

Erector  Sets  . 


$53 

778.652 

s 

30,034 

$ 

37,553 

$ 

77,136 

$ 

217,287 

$ 

2,232 

125.770 

176,768 

1,948 

$ 

306,718 

$ 

43,218 

..  $ 

26,204 

$ 

443,1.58 

$ 

27.283 

$ 

25,099 

$ 

31,877 

15.718 

18.385 

$  6,701,455 


General  Insurance  Co.  of 

America  .  $  31,172 

General  .Alills,  Inc. 

.Answer  Cake  .  $  683,602 

Betty  Crocker  Cake  .Alix  .  071,245 

Betty  Crocker  Cookie 

Mix  .  38,080 

Betty  Crocker  Date  Bar 

Mix  .  113.620 

Betty  Crocker  Frosting 

Mixes  .  28,630 

Bisquick  .  106.808 

General  Mills  Cereals  .  2,740 

General  Mills.  Inc.- 

Institiitional  .  48,670 

General  Mills  Products  .  11,301 

Gold  Medal  Flour  .  805.610 

O-Cel-0  Sponge  .  122.100 

Pura.snov»  Flour  .  6.313 

Red  Band  Flour  .  24.320 

Red  Star  Flour  .  4.752 

Sperry  Drifted  Snow  .  19.072 

Sugar  Jets  .  78,472 

Siirechamp  Dog  Food  .  104.546 

Trix  .  279,967 

Wheatles  .  101,625 


Gillette  Co.,  The 

Bohhi  Pin  Curl  Permanent  .... 
Gillette  Blades  Ac  Razors  .... 
Paper-.Mate  Pencils  Ac  Pens  .. 

Prom  Home  Permanent  . 

Silver  Curl  Home  Permanent.. 

Tonette  . 

Toni  Home  Permanent  . 

Toni  Preiiaratlons  . 

AVhite  Ram  . 


371 

670 

371 

488 


71,i4« 

18.32$ 

8.071 

39.927 

17.490 

13,929 

19.622 

41.293 

108.675 


Glover  Co.,  Inc.,  H.  flay 
Glover's  Mange  .Medicine 

Godchaux  Sugars,  liic . 

Goolicl  Brewing  Co. 

Goebel  Beer  . . 

Guinness  Ale  &  Beer  . 

Guinness  Stout  . 


$  334.049 


112,427 

35.426 


58.599 

2.469 

2.743 


G(«‘lz  Brewing  Co.,  M.  K. 

Beer  . 

Golil  Bell  Ac  Gift  Stamps,  Inc. 

Stamps  . 

Golden  (lift.  liic. 

Orange  .liilce  . 

Golilen  Peacock,  Inc. 

Hormonex  Preparations  . 

K.sot erica  Preparations  . . 


Goocli  Focxl  Products  Co. 

Gixich's  Macaroni  Products 
Goodrich  Co..  B.  F. 

Goodrich  'Tires  . 

Gomlrieli  AVearlng  Apiiarel  . 
HikkI  Tires  . 


GtMHiyear  Tire  Ac  Riihlxr  Co., 
Inc. 

Goodyear  Tires  . 

Kelly  Tires  . 

Institutional  . 


Gooily's,  Ltil  . 

Gonlon  Baking  Co. 
Gordon's  Breail  . 
Silvercuii  Bread  . 


65,989 


Gorton-Pew  Flslieries  Co..  Ltil. 

Frozen  Fisli  Proilucts  . . 

Gossard  Co..  Inc.,  11.  AV . 

Government  Kiiiployees 

Insurance  Co . 

Gradhiz.  Annis  Ac  Co. 

Gold  Lalx‘1  Cigars  . 

Graef.  Inc..  Jean  It. 

Girard  Peingaiix  AVatclies  .. 
Grafe  Ac  Grafc 

Bonks  . 

Grand  Duchess  Steaks.  Inc. 

Frozen  Steaks  . 

Gr.ass  Noodle  Co.,  Inc.,  1.  J. 

.Airs.  Grass'  Soups  . 

Great  Northern  Railway  Co.  .. 
Great  Southern  Life 

Insurance  Co . 

Great  Western  Sugar  Co. 

G.  AV.  Sugar  . . 

Green  Giant  Co. 

Green  tliaiit  A'l-gelahles  . . 

Kounty  Kist  Vegetables  ... 
Nlblels  . 


667 

561 

314 

134 

.945 

,836 

,669 

.518 

.436 


Ginden  Nursery  Co . 

Girard's  Inc. 

French  Dressing  .  $ 

Glamur  Proilucts.  Inc. 

Kasy  Glamur  .  $ 

Glass  Container  Manufacturers 

Institute  .  $ 

Glencoe  Distilling  Co. 


$  2,809 
$  45 


971 

,232 


2.750 

9,885 

1,408 


Greeiiwonil  Foods 

Greenwood  Vegetables  . 

Cretz  Brewing  Co..  AVilliam 

Beer  . 

Greyhound  Corp. 

Bus  Transport  . 

Greystone  Corp.,  Tlie 

Art  Treasures  of  the  World 
American  Kecording  Society 
Children's  Record  Guild  ..... 

Living  I,anguage  Course  . 

Music  Treasures  of  the 
AVorld  . 


$  3.432..5S3 


General  Motors  Corp. 

AC  Electronics  Division  of 

Geneva  Motors  .  $  2,635 

AC  Products  .  3.890 

AC  Spark  Plugs  .  22,063 


Fortuna  AVhlskey  . 

$ 

11.040 

Glencoe  Whiskey  . 

24.027 

$ 

35.076 

llenmorc  Distilleries  Co..  Inc. 

Glenmore  Voilka  . 

.  $ 

35,280 

Glcnmore  Whiskey  . 

500.530 

Kentucky  Tavern  AVIdskey 
King's  Ransom  Scotch 

287,006 

AVhlsky  . 

78.379 

Old  Tliompson  AA'hlskey  . . 

156.806 

Yellowstone  Whiskey  . 

370.060 

$ 

1,518.079 

Grlescdlcck  Bros.  Brewery  Co. 

Beer  . 

Grocery  Store  Products  Co. 

Cream  of  Klcc  . 

Zing  Wheat  Germ  . . . . 


Crow  I 
gtliDI 

enrol 

Puo 

Pfunil 


GuerUii 
Tulle 
Guest  , 
Guillen 
Must 
Gulf  L 
Gulf  II 
Gasu 
iiolai 
Tire! 
Prixl 
Instl 


Grolier  Society.  Inc.,  Tlie 

Book  of  Knowledge  _ 

Grosset  &  Dunlay,  Inc. 
Culinary  Arts  institute 

Cook  Books  . . 

Grosset  &  Dunlay  Books 


$ 

63.811 

$ 

88,985 

? 

62.723 

$ 

25.0<i5 

$ 

22.90; 

68.725 

$ 

91.632 

$ 

66,571 

$ 

643.8M  ‘ 
96,8H 
3.034  ! 

$ 

743,741 

$  2 

,151,2!); 

8,578 

46,202 

$  2 

, 206.0.72 

$ 

35,599 

47.132 

1.91:t 

$ 

49.045 

$ 

$ 

35.1W 

$ 

28,921 

$ 

42.324 

$ 

65  144 

$ 

2S.8.A,'> 

$ 

98,579 

$ 

$ 

123,898 

270.691 

$ 

49,577 

$ 

55.585 

$ 

141.402 

62.553 

274.805 

$ 

478.760 

...  $ 

42,981 

..  $ 

55.815 

...  $ 

1,588,763 

..  $ 

21.808 

62,918 

2.678 

12.8))6 

97.422 

$ 

197,69'2 

...  $ 

213.511 

...  $ 

47.060 

1.620 

$ 

48.680 

$ 

50.160 

$ 

26.617 

28.019 

$ 

$ 

54,636 

25.029 

Grossman  Clothing  Co. 
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Guntiu 

Beei 


Utlilti 

Hal 

Bafan 

Cal 

Mil 


Haiti 

Bu 

Hall 

Ha 

Haal 


Hioi 

ill 

i) 


76 


Ji,:46 

18.32« 

S.Oil 

S9.92: 

17.490 

13.928 

18,«22 

41.263 

106.675 


134.048 


112.427 

35,426 


58.599 

2.469 

2,743 


63.811 

88,985 

62.723 

25,095 


22.907 

68,725 


91,632 


66.571 


43.993 

96.914 

3.034 


43,741 


51.292 

8,578 

46.202 


13.898 

0.691 


9,577 

5.583 


1.402 

;2.553 

4,805 


8.760 


2.981 

5.815 

8,763 


1,808 

2.918 

2.678 

2.866 


7.422 

7,692 


3.511 


7.060 

1.620 


i.680 

1.160 


I.6I7 

1,019 


96,072 

35,599 


17,132 

1.913 


15.100 

18.207 


!8,921 

12.324 

15144 

!8.8.3.5 

18,579 


957 


Crwe  Uboratorles,  Inc.,  Ttie 

Biooo  Quinine  . 

Cltrold  . 

Puo  - . 

Pfunder’s  Tablets  . 


$  24n.728 

)iO!).ti2;4 
;44I.5!t2 
12,51.'i 


$  1,213,458 


Guerlain,  Inc. 

Tullet  Preparalluns  .  $ 

Gaest  .Olrways  .Mexico  .  8 

Gulden  Inc.,  Claries 

Mustard  . $ 

Gull  Life  Insurance  Cu .  8 

Gulf  Oil  Curp. 

Gasoline  it  Uils  .  $ 

Solar  Heat  . 

nres  . 

Products  . 

Institutional  . . . 


994 

,933 


«8 

1.11 

1 

40 

3 


083 

532 


.233 

.018 

118 

.373 

,738 


$  2,218.484 
$  100.710 


Gunther  Brewing  Co.,  Inc. 

Beer  . 

H 

Uahltant  8uup  Cu. 

Habitant  Soups  .  $  33,930 

Hatan  Curp. 

l'al(un  .  $  122,079 

Micromet  .  21,813 


$ 

143.8D4 

Hilli  Government  Tourist 

Bureau  . . 

.  8 

44.704 

Hall  Brus.,  Inc. 

Hailmark  Greeting  Cards  ... 

.  8 

84.099 

Hambro  AutomuhUe  Curp. 

.tustbi  Cars  . 

.  8 

7.0UB 

.tustin-Healy  Cars  . 

16.192 

M.  G.  Cars  . 

14.251 

Kiills-Buyce  Cars  . 

8 

:4.459 

40.992 

HamUlon  Manufacturing  Corp. 

Dryer  . 

.  « 

29,845 

Dryer  Jc  Waslwr  . 

29.974 

H’asber  . 

8 

3.176 

62,DD5 

Uuniltun  Watch  ('u. 

Watebes  . 

..  8 

2-25.747 

Hanin  Brewing  Co.,  Tlieu. 

Beer  . 

..  8 

66.397 

HamiHlen  Brewing  Cu. 

Bwr  . 

-  8 

76.941 

Hancock  Mutual  Life 

Insurance  To.,  John  . 

..  $ 

31.565 

Hancock  Oil  Co . 

..  8 

46.740 

Hand  Brewery  Co.,  Peter 

Mdsler  Brau  Beer  . 

..  S 

58.379 

Peter  Hauil  Beer  . 

73.294 

s 

131.67:4 

Henseii’s  Laboratory  Inc., 

Chrisiian 

Junket  Quick  fudge  & 

frosting  .Mix  . 

..  8 

21.437 

Junket  Rennet  Powder  .... 

49.326 

$ 

70,783 

HappUiess  Tours  . 

Harcuutt,  Brace  Jc  Co.,  Inc. 

..  $ 

97,959 

Books  . 

71.068 

Hirian  Puljllsliin^  Co. 

Books  . 

26,438 

Hirleysvllle  .Muiuai 

I'asualty  Co . 

Harper  it  Brothers 

-  8 

79,465 

Ktioks  . 

Hariier’s  Magazine  . 

Harrison  Co.,  A  S 

$ 

317,250 

iVetn  . 

...  S 

33.792 

Conmlssion  .  j 

Hartford  Ui'ctric  Light  Co . $ 

n»r?f4»ri|  (its  (’i» .  ^ 

Hawaiian  Pineapple  Cunipany,  Ltd. 

Hole  frozen  Juices  .  $ 

pole  frozen  Pineapple  . 

lode  fruit  . 

lOije  fruit  Cocktaii ""!!!!!!!!!!! 
Hole  Products  . 


Chicaito  American  .  17. .522 

Comic  Weekly  .  27,672 

Detroit  Times  .  23.048 

Hearst  Newspapers  .  20.752 

lais  .Angeles  Kxaminer  .  31.087 

New  A'ork  Journal- American  ..  1.53.513 

.New  Aork  .Mirror  .  39.239 

Pitt.siMirgli  Siin-Telegrapli  .  307 

Sun  Antuniu  Light  .  13.008 

$  345.007 

Hearst  Magazines 

CosmuiHditan  .  $  25.43.5 

(liMid  Housekeeping  .  394,513 

(liHul  Hoasekeeping  Buok 

Division  .  4)3.923 

Gocid  Housekeeping  Cook 

Book  .  4.128 

Huu.se  Beautiful  .  18.200 

.Motor  Book  Department  .  1.5f>,131 

$  002,353 

Heaven  Hill  Distilleries  Inc. 

Heaven  Hill  Wiiiskey  .  $  39..384 

Heaven  Hill  it  Old 

Heaven  Hill  .  13.580 

(lid  Heaven  Hill  Whiskey .  8.394 

$  01.358 

Heidellierg  Brewing  Co. 

Alt  Heidelberg  Beer  .  $  98.180 

Heileman  Brewing  Cu.,  G. 

Old  Style  Liger  Beer  .  $  195,101 

Heinz  Co.,  H.  J. 

Baby  foods  .  $  5.55.500 

Beans  .  221.134 

foods  .  4.003 

frozen  .Sou|)s  .  30.084 

Hot  Dog  Kellsli  .  9,282 

Ketchup  .  105.340 

•Minute  .Meals  .  4.927 

Pickles  Jc  Uelishes  .  10.572 

Soups  .  113.002 

Spaghetti  .  05. .515 

.Stews  .  1.4 IS 

Tomato  Sauce  .  33.940 

Vinegar  .  30,115 

Prutiucts  .  00..5tl2 

$  1,204,070 

Hensler  Brewing  Co.,  Jos. 

Beer  .  $  3I.!I2.S 

Heuhlein  Sc  Bros.,  Inc..  G.f, 

A-1  Sauce  .  $  5.072 

Bell’s  Special  Keservc 

Scotch  Whisky  .  50.410 

Grey-Poiipon  .Mustard  .  83.481 

Heiihlein’s  Cocktails  .  270 

lleiihlein's  B.  W.  Whiskey  ..  .55. 539 

Maltex  Cereal  .  10.973 

Maypo  Oat  Cereal  .  51.823 

■Mltig  Teas  .  2.483 

Old  Jordan  Whiskey  .  1,397 

Uelska  Vmika  .  lS2.8’-'3 

T.  W.  Sjimuels  Whiskey  .  19.374 

Smirnoff  V'lMlka  .  1.278.978 

$  1,746,033 

HBex  Co. 

Illlex  .  $  33.421 

Hill  Packing  Co. 

Dog  ffoal  .  $  44.430 

Hills  Bros.  Coffee.  Inc. 

Coffee  .  $  .388.001 

Instant  Coffee  .  91.190 


Hawaiian  .Steamship  Co.,  Ltd.  ..  $ 

Hawaii  Visitors  Kiireuu  .  5 

Hawtliom-.Miii(Hly  farms  Dairy 
•oltlge  Clleese 


438. 

70, 


Dilute  Clleese  .  S 

fatg  .Nog  . . ;; ; 

Ice  Cream  . 

Milk  .  . 

Sherbet  . . 

uidpping  4  ream 

I'lgurt  . 

l^'Hlucts  . 


Hearst  Corp.,  The 

■Mlitny  'Times  fnlon  . 

•'aierlcan  Weekly  . 

Byston  Kerord-.Ameriean 
«  .Advertiser  . 


$  482.191 

lllnis-Park  fiMols  Inc. 

Duncan  Hines  Collage 

Cheese  .  $  1 .303 

Duncan  Hines  Ire  Cream  .  1.779 

Duncan  Hines  Proilucls  .  ltO.388 

$  OtLOO!! 

Holiart  Manuractiiriiig  Co..  Tlie 

KItrlien  Aiil  Dishwasher  .  $  09.132 

Kitchen  Aid  foiMl  Preparer  ..  1,998 


817 

092 

838 

8!H! 

348 


,044 

,148 

.403 

.327 

.903 

.336 


58.209 


7,942 

5.879 


S 

Hoffman  Radio  Corp. 

Television  .  $ 

Holland-.Ameriea  Line 

Steamship  Transport  .  $ 

Holt  k  Co..  Inc.,  Henry 

Rooks  .  $ 

Home  Rakers.  Inc. 

Kainho  Bread  .  $ 

Home  Lines  .Agency.  Inc. 

Steamship  'lAansiiort  .  $ 

Homemakers  Prcnliicts  Corp. 
Dliparene  Rahy 

Preparations  .  t 

Home  Style  food  Pioducts 
Co..  Inc. 

Greenwood’s  Vegetables  ....  8 
Horn!  k  Sons.  Inc.,  11.  P. 

Dairy  Products  .  $ 

Kgg  Nog  . 

Ice  Cream  . 

Milk  . 

Orange  Juice  . 


02.1:10 

121,232 

183,380 

87.223 

37.487 

210,890 


43,452 


42,981 


197.311 

10.994 

34.994 
10.291 
28. .587 


4.318 


198.210 
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Hood  Chemical  Co. 

33  Rleach  .  8  12.989 

Starch  .  8, '200 

Products  .  9,181 

$  30,370 

Hoover  Co.,  The 

Appliances  .  $  4.389 

Iron  .  2,388 

Vacuum  Cleaners  .  191.032 

$  198,009 

Hormel  &  Cu.,  Geurge  A. 

Hurmel  Chill  .  $  122.063 

Hurmel  Meat  Products  .  90,637 

Hurmel  Pie  Cru.st  .  540 

•Mary  Kitchen  Cunneil  fuutls  ..  1,379 

•Mary  Kitchen  Canned  .Meats  ..  4,274 

Mary  Kitchen  Boast 

Beef  Ha.sh  .  38,922 

Spam  .  14,800 

8  272.087 

Houghton  .Mifflin  Cu. 

Books  .  8  140,483 

House  of  Wesley  .  8  47,010 

Houston  Light  &  Power  Cu . 8  144,039 

Huhinger  Co.,  Tlie 

(luick  Klastic  Starch  .  *  63,214 

Hudepuhl  Krewiieg  Co. 

Beer  .  8  140.980 

Huilsun  Pulp  it  Paper  Corp. 

Hankies  .  8  11.054 

.Napkins  .  8.898 

Tissue  .  160,374 

Tovveis  .  17.030 

8  203,902 

Hudson  Kiver  Day  Line,  Inc.  ..  8  42,148 

Hudson's  Bay  Co. 

Scotch  &  Whisky  .  8  69,806 

Huffman  Manufacturing  Co.,  Tlie 

Huffy  Mowers  .  8  60.650 

Hughes  Aircraft  Cu .  8  56.909 

Hulnian  k  Co. 

Clabber  Girl  Baking  Powder  ..8  116,194 

KC  Baking  Powder  .  2,996 

8  119,190 

Humphrey’s  Mediriiie  Co.,  Inc. 

Humphrey's  Ointment  .  8  22.991 

Humphrey's  11  .  17,115 

Trokells  . .  4,206 

8  44.312 

Hunt  foods,  Inc. 

Beans  .  8  91.236 

Catsup  .  841.210 

fruit  .  1:40,200 

Tomato  Pa.ste  .  123,477 

*7001010  Sauce  .  513.630 

8  1,705.750 

Hiinler  Douglas  Corp. 

Klexalum  Awnings  .  8  30,017 

flexalum  Blinds  ^ 

Draperies  .  3.193 

Klexalum  Venetian  Blinds  ....  14,198 

8  47,408 

Hygrade  food  Prorlucts  Corp. 

Hygradr'  Jr  Kingan’s  .Meat 

Products  .  8  6,975 

Hygrade  Meat  Products  .  39,088 

Kingan’s  .Meat  Products  .  32.4!»4 

8  79.157 

1 

Icelandic  .Airlines  Inc .  8  28,606 

idalKi  Advertising  Commission 

Idaho  Onions  k  Potatoes  ....  8  9.179 

Idaho  Potatoes  .  112.399 

Idalio  Prune  .  8,079 

8  130.257 

Ideal  Toy  Corp. 

Ideal  Toys  .  8  33.512 

Sweelhearl  Doll  .  3,5!ll 

8  37,103 

Illinois  Bell  Telephone  Co .  8  13.5.072 

Illinois  Central  Uailroad  Co .  $  249.040 

Illinois  Meat  Co. 

Broaderst  Beef  Stew  .  8  5.527 

Broailcast  Corned  Beef  Hash-  12.477 

Broitilcast  food  I’ruiiucts  ....  10,473 

8  28.477 

Imperial  Sugar  Co .  8  37.833 

Indian  Head  Mills.  Inc. 

All-Purpose  Colton  .  $  32.59.5 

Indiana  Bell  Telephone  Co .  8  112.850 

Indiana  k  .Mirliigan 

Kl.'CltIc  Co .  8  74,3.38 

IndianaiHdis  Power  k 

Light  Co .  $  84,091 

Indianapolis  Water  Co . —  $  30,241 

Inihtstrial  Plants  Corp .  8  37,899 

Institute  of  Commercial  .Art 

famous  .Artists  School  .  $  03.650 

Institute  of  Life  Insurance .  $  1,173.38,3 

Institute  of  .Mentalphysics  .  8  64,039 

International  Business 
Machines  Corp .  8  279.564 


International  Harvester  Cu. 
International  Harvester 
Industrial  Ktiuipment  . 

Internatlomil  Tractors  . 

Internatloiial  Trucks  . 

Institutional  . 


Inlernational  Milling  Co. 

Big  Joe  flour  . 

Itohin  Hood  flour  . 

Products  . 


International  Minerals  k 
Chemical  Corp. 

Accent  . 

internatiotuil  Molded 
Plastics,  Inc. ' 

Broukpark  Dinnerware  . 

International  Nickel  Co.,  Inc.  . 
International  Salt  Co.,  Inc. 

.Sterling  Salt  . . 

Internatiotial  SIme  Co . 

Interstate  Bakeries  Corp. 

Blue  Seal  Bread  . 

Butternut  Bread  . 

Log  Caldn  Bread  . 

Log  Cabin  Prodticts  . 

•Mrs.  Karl’s  Bread  . 

WetHT’s  Bread  . 

Weber’s  Products  . 


Inter-State  Nurseries,  Inc . 

Iowa  Power  k  Light  Co . 

Irish  Tourist 

Information  Bureau  . 

Iroipiois  Gas  Corp . 

Italian  Airlines  . - . 

Italian  Line  . 

Italian  State  Tourist  Office  .. 

J 

Jackson  k  Perkins  Cu . 

Jackson  Brewing  Cu. 

Jax  Beer  . 

Jacobsen  .Mfg.  Co. 

lawn  Mowers  . 

.Iar(|(iln  Inc.,  Cliarles  Kt  ( ie 

Cordials  . 

Bock  &  Rye  . 

Sloe  Gin  . 

Vodka  . . . 

Products  . ! . 


Jaeger  liaklng  Co. 

Bread  . 

Baking  Products 


Jagiuir  Cars,  Ltd. 

Cars  . 

Jamaica  Tourist  Board  .. 
Japan  Trade  Center.  Ttie 
Jazztore  S:)Ciety.  The  .... 
Jenney  Manufacturing  Co. 

Gigsoline  k  Oils  . 

Jergens  Co..  Andrew,  The 

Woodbury  Soap  . 

AVuodhury  Prepai  at  ions 


.lewel  House  . 

Jewell,  Inc.,  J.  D. 

Jesse  Jewell’s  frozen 

foods  . 

Jesse  Jewell’s  frozen  Pies 
Jesse  Jewell’s  Meat  Pies  .. 
Jesse  Jewell’s  frozen 

Chicken  Products  . 


Johasnn  &  Johnson 

Baby  Preparat  ions  . 

Baby  Room  freshener  . 

Baby  Sluimpuu  . 

Cocls  . 

Dental  floss  . 

first  Aid  Cream  . 

foot  Soap  . 

Jonny  Mop  . 

Kling  Bandage  . . 

Pages  Glue  . 

Modess  . 

Persoiuil  Produels  . 

Sterile  AI)Sorlient  Cotton  .. 

Tek  Tootli  Brush  . 

Pimlucts  . . 


Johnson  &  Son,  Inc.,  8.  C. 

Blem  . 

Car  Polishes  Jc  Waxes  ... 

Glade  . 

C.ln-Coat  . 

Jubilee  . . 

Pride  . 

Raid  . 

Stride  . 


$  6,626 
8.380 
456.820 
5,158 


8  476,984 

8  3,772 

179.091 
1.208 


8  184.671 


8  109.340 


$  53.791 

8  172.026 

$  166.087 

8  116.4'23 

8  53.809 

33.141 
14.077 
3.173 
6.470 
13.914 
1.208 


8  127.8.52 

8  41.316 

8  72.191 

$  32,098 

8  102.690 

8  81.210 
8  109.915 

8  52,968 


8  27.647 

8  138.256 

8  64.966 

8  9,182 

3,338 
294 
28,:t3» 
5.463 


8  46.616 

.  8  37.277 

1.540 

8  38.817 

.  $  177,1.55 

.  $  155,386 

.  8  30,206 

.  $  37.214 

.  8  84.060 

.  8  185.003 

180.420 


8  365,423 

,.  8  40,720 


..  8  9.087 

11,533 
..  2,537 

23.763 


8  46.522 

8  69.829 

1.460 
7.141 
36.142 
2.061 
3.987 
41.655 
80,046 
16,592 
4.288 
369.011 
1.286 
28.48:4 
28.787 
2.782 


8  693.550 

8  43.775 

97.086 
.32.827 
.5.3.041 
72.55.5 
119.917 
220,09.3 
490.179 


8  1.129.473 
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.Xo-Boach  . 

8 

30.327 

Polisliani|ioo  . 

1.109 

8 

31,490 

Jidiiistiiii  Corp.,  IbilKTt  A. 

Footl  Pnnluets  . 

$ 

.53.105 

Joiiatliun  iyogun  . 

H5.1»00 

Jones  A:  lainghlin  Steel  Corii.  ... 

•8 

49,208 

Jones  Kairy  Farm 

.Aleal  Prodiiels  . 

$ 

00.940 

Judy  Bund,  Ine . 

8 

47,000 

K 

Ki.M  lioyal  Knich  Airlines  .... 

8 

378.023 

Kalin  ine.,  Kavbl 

AVearever  Pencils  Ac  Pens  . 

8 

52,117 

Kalin's  .Sons  Co.,  E.,  Tlie 

Meat  Prodiiets  . 

$ 

75.5:20 

Kaiser  AInminum  Ac 

Cliemieal  Corp. 

Aluminum  Ac  Ciiemical 

Sales  Inc . 

$ 

112.489 

.Aluminum  Sliade 

Screenini;  . 

13.095 

Foil  . 

341,158 

$ 

407,337 

Kaiser  Motors  Corii. 

AVilly's  Cars  . 

$ 

848.152 

AVilly's  Trucks  . 

190,188 

liistitnllonal  . 

2.7:22 

8 

547,002 

Kaiser  Steel  Cnrp . 

,  8 

108.21  S 

Kansas  City  Power  Ac  Liglit  Cn... 

.  $ 

50.502 

Kansas  City  Suutlieiii  Lines  .... 

.  $ 

48,0.52 

Kapro  Corp. 

.Alotnr  Cure  . 

.  8 

31.191 

Motor  Cure  A:  Titilis-Cure  ... 

S.lll 

$ 

42.302 

Kaiagheusian  Ine..  A.  A;  M. 

Gulistan  Carpets  . 

.  S 

107.015 

Ka,seo  Mills 

Kasco  Kog  Food  . 

.  s 

50.475 

Kasstr  nistillers  Products  ('orn. 

Four  Queens  AVhiskey  . 

$ 

2.027 

House  of  Kasser  Kititnlv  .... 

30S 

House  of  Kasser  Egg  Xog  .. 

154 

House  of  Kasser  Itoek  Ac  Uve 

154 

Kasser’s  51  AVhiskey  . 

32.S3S 

Kasser's  Vodka  . 

37.791 

Kings  AVine  . 

41,701 

8 

115.033 

Kayser,  Julius  A:  Co. 

Fruit  of  tlic  Loom  Hosiery  . 

..  s 

3.315 

Holeproof  Socks  . . 

21,721 

Kayser  Products  . 

39.711 

Kolliipi;  Co. 

Fizz-.\(lc  . 

Crn-I'iip  Il'iE  liiscmt  . 

(Irn-Pup  Dog  Fcioil  . 

Cm- Pup  Dor  Meal  . 

KoIIiirr's  All-Rraii  . 

KoIIorr's  Bran  Flakrs  . 

KflliiRR's  Ccroal'!  . 

KpIIiirr's  Corn  Hakes  ... 
KelliiRR's  Pep  &  Sugar 

Frosted  Flakes  . 

KelloRR's  Itice  Krispies  . 

Kellogg's  Special  K  . 

Kellogg's  Sugar  Frosted 

Flakes  . 

Kellogg's  Sugar  Pops  & 

Sugar  Smacks  . 

Kellogg's  Sugar  Smacks 


Cameras  &  Projectors 


4!).n9!> 


Keystone  Macaroni  Mfg.  Co. 
San  Giorgio  .Macaroni 

Prmiucts  . 

San  Giorgio  Macaroni 
Prmiucis  a;  Spaghetti 

Sauce  . 

San  Giorgio  Siiaglietti 
Sauce  . 


04,747 


Kellogg  Co.,  U.  M. 

Kellogg's  Bird  Foods  .... 
Kemper  Approved 

Insurance  .\dvisors  . 

Kendall  Co.,  The 

Bauer  &  Black  Klastic 

Stockings  . 

Blue-Jay  Corn  Plaster  ..., 

Curad  . 

Fling  . 


$ 


Kiekliaefer  Corp. 

.Mercury  (hitlroard  .Motois 
Kimliall  Co..  C.  M. 

Bed  Cap  Glass  Cleaner  ., 
Bed  Cap  Befresh-B  . . 


KiiidH'rly-Clark  Coip. 

Kelsey  Tissue  &  Kleenex 

Table  .Napkins  . 

Kelsey  Tissues  . 

KimiH'rly-Claik  Corp.  ... 
Kotex  . 


King  .Midas  Flour  Mills 

Flour  . 

King  Beseaieh.  Inc. 

Itandrieide  . 

Kirsch's  lieverages.  Inc. 

Kitsch  Beverages  . 

Kirseh  Cluh  .Sod.t  a: 

Ginger  Aie  . 

Kitsch  Ginger  .Vie  sN  .No-Cal 

Xo-Cal  Beverages  . 

Xo-Cal  Gittger  .Ale  . 


Kitchen  .Art  Foods.  Inc. 

P.v-lt-My  Mixes  . 

Kiwi  I'olish  Co..  Ply.  Ltd.,  Thi 

Kiwi  Shoe  Polish  . 

Ktiighls  of  Colttmhus  . 

Kttomark  .Mantifacluring  C 
K'sqnire  Boi>t  Polish 
Ksipiire  Sciiff-Kotc  ... 


Ittc. 


Kttopf  Inc.,  Alfred  A. 

Batzor  Books  . 

Knopf,  .Mfreil  Ittc. 


Knotise  Fooils  Cooper.tlive,  Ittc 
Ktiotl.sc  Foods  Cooperative 
I.iicky  Leaf  Apple  Juice  .... 

Lucky  l,eaf  .\pple  .Sanet  . 

Lucky  laaif  Instjitit 

Pie  Filiitig  . 


57..'')50 

G47.SI.'. 

l.-IIl 

94.58.'j 

:J5,574 


Ktiox  Compatiy,  Tlie 

C.vstex  . 

.Aleiiilaco  . 


fi.7d2 
;{n.4 1 1 
1184. tiOS 


l,.a2S 


11, 1.')! 


S  l.ti35..'(ir, 
$  Ofi.lOJ 
$  .882.194 


Kti'ix  Gelatin  Co.,  ittc. 

Geliilitie  . 

Knudseti  Creamery  Co.  of 
Californi.1 

Btittermilk  . 

Cidlage  Cheese  . 

Cotltige  CiM’ese  A: 

llamitshire  Sotir  Creattt 

Cream  Cheese  . 

Kairy  Proditcts  . 

Hampsliire  Sour  (  ream  ... 

Ire  Cream  . 

Jlilk  . . 


59.847 

ti,179 

72.581 

18,7111 


$ 


137.278 

4,490 


Ketitiecott  Copper  Corp. 

Chase  Brass  &  Copper  Co.  .. 

Kennecolt  Copper  Corp.- 
Institutional  . 

S  804.48 

Kenlile.  Inc. 

Flooring  .  $  107,87 

Ketttucky  Kivisioti 

of  Publicity  .  $ 

Kern  FoikI  Products  Co.,  Inc. 

•Meat  Products  .  $ 

Kessler.  Inc..  Wm.  B .  $ 

Keystone  Camera  Co..  Inc. 

Cameias  .  $ 


Koppers  Co..  Inc. 

Koppers  Coke  ... 
Kress  k  Owett  Co. 

Glyro-Thymoline  . 
Kretschmer  Corp. 

Wlieat  Germ  . 

Krey  I’aeking  Co. 
Catitied  Aleats  ... 
.Meat  Proihicls  ... 
■SalislHiiy  Steak  , 


299.942  Krtieger  ISrenitig  Co..  G. 

- Ale  &  Beer  . 

Beer  . 


,828 


Kuner-Kntpson  Co. 
Kutter's  V'egelahies 


25.719 

•25,981 


laiclede  Gas  Co . 

laidy  Marletie  Brassiere  Corp. 
L'.Aiglon  Apparel.  Inc . 


$ 

151.0IS 

8 

12.213 

81.239 

19.970 

8 

113.1-22 

$ 

210,551 

$ 

14.921 

15.320 

$ 

30,247 

$ 

13.887 

150.275 

972 

901,110 

S  1 

,000,2.50 

8 

34.011 

.  $ 

4 1 ,700 

.  $ 

2.031 

2.570 

750 

49,972 

4.848 

.$ 

00,783 

.  8 

17il,39!l 

.  8 
.  8 

122,7.59 

327,341 

.  8 

57.528 

49.018 

8 

107,140 

..  8 

2.015 

177,301 

8 

179,319 

$ 

1.9.50 

11,983 

0.982 

85,090 

8 

100,011 

..  8 

290.020 

102.193 

8 

392,213 

8 

385,347 

...  .8 

578 

30.010 

1.108 

1 0.000 
90,754 
15,128 

1 .037 
9,227 

8 

170..502 

...  $ 

30,052 

...  8 

30.181 

...  .$ 

74.007 

...  $ 

11. .507 
108.044 
510 

$ 

120,121 

..  $ 

000 

111.001 

8 

112.270 

....  $ 

28.082 

....  $ 
..  $ 

....  8 

121.102 

47,790 

124,071 

laikelanil  Xurseries  Sales  .  8  115,283 

I.ance.  Inc. 

Crackers  .  $  (19,499 

I.and  O'laikes  Creameries.  Inc. 

Butter  .  $  39fi.7fi.8 

Turkeys  .  1.480 


Ijtnders.  Frary  &  Clark 

I'niversal  Aiipliances  . 

I'ttlversal  Bl.anket  . 

I'niversal  Coffeemat  ic  . 

I'niversal  Vacuum  Cleaner  .... 


598.243 


52.890 

28.803 

150.151 

18.705 


laitnlorf  Co..  Inc.,  Sam  .  8 

latngenilorf  rttiteil  Bakeries,  Inc. 

Barlnra  Anti  Breail  .  ? 

Bttrhara  .Ann  Products  . 

Kr.  Penlanils  Breail  . 

Figuretic  Bread  . 

Ilidlywood  Breail  . 

Ilolsnm  Bre.ail  . 

Holsnm  Cake  . 

laingenilorf  Breail  . 


250.015 

29.090 


37.101 
1  r.08S 
3.057 
33.200 
370.441 
279,400 
2.300 
47.980 


laiiiolin  Pins.  Tnc. 

Iztnolin  Pins  Preparationos  ..  8 
Lan-O-Sheen.  Inc. 

Lan-O-ATipe  .  8 

La  Province  Ke  (Inehec  .  8 

lai  Bosa  &  Sons  Inc..  A'. 

Macaroni  Products  .  8 

Pizza  Pie  Mix  . 

Soups  . 

Spaghetti  with  Meat  Balls  .. 


791.249 

337.702 


42.587 

41.130 


70  007 
0.019 
14.119 
30.395 


lairsen  Co..  Tlie 

Freshlike  Vegetables 
Veg-All  . 


Latrolie  Brewing  Co. 


laivoplik  Co..  Inc. 

L.ivoptik  . 

Lawry's  Proiluels.  Inc. 


Spaghetti  Sauce  Alix 


Lea  &  Perrins.  Inc. 

II.  P.  Sauce  . 

Lea  &  Perrins  .Sauce 


121.1  10 

50.209 

993 

S 

51,202 

ft 

40.350 

ft 

40  5.50 

s 

10  510 
8,517 

s 

25.0.57 

$ 

I  3S0 
59.709 

lae  Co.,  Inc..  II.  K. 

la'c  Chetopa  Twills  .  8 


Tire 


Leeming  &  Co.,  Inc.,  Thomas 

Ben-Gay  .  8 

Lees  &  Sons  Co.,  James 

Carpels  &  Bugs  .  8 

I<eEgelt  &  Co.,  Francis  li. 

Premier  Foods  .  8 

Premier  Frozen  Vegetables  .. 

Premier  Fniils  . 

Premier  Olives  . 

Premier  Bice  Pudding  . 

Premier  Sauce  Arturo  . 

Premier  Tuna  . 


I.Oli 


Kovc  Soa|) 

Gayl.1  . 

Good  laick  .Maigarine  . 

Hum  Snap 


01.155 

90.008 

00.058 

492.237 

41.089 


$  59,507 

Lehn  Kink  Products  Coip. 

Kliiiuet  .  $  .50.194 

Tiissy  Preparations  .  5.310 


42.885 

25.431 


Llfelutoy  Snap 

Liptnn  Soups  . 

Lipton  Tea  . 

Lux  Liquid  Ketergent  . 

latx  Toilet  Soap  . 

Pcpsndent  Tooth  Paste  . 

Binso  . 

Silver  Kiisl  . 

S|iry  . 

Strlile  Toolli  Paste  . 

Surf  . 

AVish  Bone  Salad  Kressing.... 

AVisk  . 

Products  . 


11. . 587 
11.015 

4:n2 

0.093 

14. . 320 
0.223 


$  55,540 

Leisy  Brewing  Co.,  Tlie 

Beer  .  8 

Leonard  Refineries.  Inc .  S 

Lever  Bros.,  Co. 

Breeze  .  $  405.01  4 


Turns  .  8  609.201 

I.ewyt  Cnrp. 

A'aemim  Cleaner  .  8  HI  953 

Lildiy.  McXeill  A:  Lihliy 

Baby  Fonils  .  $  288.914 

Beef  Slew  .  115.821 

Canned  Meats  .  l.lit; 

Frozen  Fish  Proilucts  .  7,605  : 

Frozen  Foods  .  338.111  t 

Frozen  Fruits  .  2.751  I 

Frozen  Pies  . 

18,214 

Frozen  Vogctaliles  . 

6.748 

Fruits  . 

85.178 

Tom.itn  Juice  . 

38.590 

Tumi  . 

5.(M0 

Vegetables  . 

117.691 

Vim  . 

47,112 

Products  . 

722.260 

$ 

1.835,290 

Lilierty  Mutual  Insuranri  Co. 

$ 

812 

I.ieltniann  Breweries  Inc. 

I.ielimaiiii  Biewi'ries  Inc.  .. 

2,015.227 

Blieiiigolil  Brewing  Co . 

70,01} 

$ 

2.085,2111 

Liggett  A:  Myers  Tobacco  Co. 

t  hesteifiehl  Cigarettes  . 

..  s 

L  Ac  M  Cigarettes  . 

•• 

1.189,1511 

$  1.755,772 

Lilv  of  Franeo,  Ittc. 

Foundalioiis  &  Bras  . 

..  $ 

83,622 

Linen  Products  Kistrihiiting  ft 

.Ammonia  . 

..  $ 

8.586 

Bleach  . 

42.261 

Ketergent  . 

17,993 

S 

68.841 

Lion  Ine.,  Tlie 
(Gililmns  Brewery) 

GihiHins  Ale  A:  Beer  .... 

12.606 

Gihlmns  Beer  . 

37,203 

$ 

49,811 

Liiipincott  Co.,  J.  B. 

Books  . 

...  $ 

69.415 

Little.  Brown  &  Co. 

...  8 

175.695 

I.ai-Bel  Co..  Tlic  . 

...  $ 

27,966 

l.ocklieeil  .Aircraft  Coip . 

...  8 

81.593 

I.oew's  Theatres,  Inc. 

Motion  Pictures  . 

...  S 

Lone  Star  Brewing  Co- 

Beer  . 

...  $ 

6(j.756 

Lone  Star  Gas  . . 

...  8 

142.332 

Vifliin 

Kxlio 

Tflfvi 

Instil 


mine 

Hingel 

King 

King 

Kint 

King 


Minin' 

Manist 

frat 

Gefi 

Stall 

Ptet 


Manal 


ton 


Mirim 

Marta 

Kit 

Ma 

Ma 

Ma 


Mart 

Mart 

.Ml 

Al 

Jo 

M 


Mas! 

Cl 

Ma.s 

A 


Longines-AVittnatter  AVatch 
Co..  Inc. 

AA'al  cites  . 

lanig  Islanil  Ligliting  Co . 

Lorillard  Co..  P. 

Kent  Cigarettes  . 

Obi  Gobi  Cigarettes  . 

Inst  it  iitional 


Los  .Alamos  Scientific 

laihorafnry  .  8 

Los  .Angides  Ke|iartment  of 

AVater  and  I’owcr  .  8 

Louisiana  State  Bice 
Milling  Co..  Inc. 

AVater  Mabl  A;  Malta!  ma 

Bice  .  8 

Louisville  &  Xaslivilic 

Railroail  Co .  8 

laiwe  Corp.,  Joe 

Pnpsicle  .  8 

Lnweastein  k  Sons,  Inc.,  M. 

Fabrics  .  8 

Pacific  Slwets  &  Towels  .... 
AA'amsutIa  Cases.  Slieets  Ac 
Towels  . 


343,814 
20.220 
201 .082 
5.071 


Imperial  Margarine  .  1.014,010 


709.92!l 
1.110.007 
087,5  40 
50.385 
58,147 
475.294 
382.218 
898,445 
1.014.105 
49,71 4 
977.753 
875,800 
2.070.281 
109.197 


Lucky  laiger  Brewing  Co. 

Lucky  laiger  Beer  .  8 

Lufkin  Rule  Co..  Tlie 

Tools  &  Rules  .  8 

Liift  Co..  Inc.,  Geiirge  AA'.,  TliC 

Tangee  Preparations  .  8 

Lufthansa  .  8 

Lydia  O'Leary  Inc. 

Toilet  Preiiarations  .  8 

Lynn  Gas  Ac  Klectiic  Co .  8 


41.085 

28.358 


M 


M.  J.  B.  Co. 

Coffee  . 

Instant  Coffee 


810,200,701 
8  05.018 


U'vy  &  Son  Inc.,  Henry  S. 

Breail  .  8 

Lewis  Food  Co. 

Kr.  Ross  Hog  Fotnl  .  8  88.054 

Skipiiy  Cat  &  Kog  Fmid  ....  58,315 


8  141,909 


Maemillan  Co.,  TIic 

Bmiks  .  8 

Alagec  Carpet  Co.,  Tlie 

Carpets  Ac  Rugs  .  8 

Mtigic  Chef,  Inc. 

Ranges  .  8 

Magic-Mold.  Inc .  8 

Magna  Power  Tool  Corp. 

Shopsmith  "Tools  .  8 
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4.874 

31.583 

4.5:<4 


$ 

40.993 

$ 

4.5.5.791 

1 

30.810 

$ 

27.302 

4.697 

3]505 

$ 

36.831 

$ 

99,860 

$ 

19.0.36 

15.765 

8.14.3 

3.356 

•$ 

46.300 

.  $ 

37.615 

$ 

32.389 

jluniiui  Co..  Tlie 

1^0  &  TflfvUion  .  $ 

Mnisliin  . 

Institutional  . 


5bld«i  Form  Brassii-re  Co. 

j(,ine  Saniini'  Itnliistry  .  $ 

jUntfis.  Hcrolil  Co. 

King  Fiiiff  . 

Kin*  Finff  ic  Km*  Starcii 

King  Starcii  . 

King  Syruii  . 


MinlBltin  Sliirt  Co..  Tiic 
Miniichcwit/.  Co..  I!.,  llie 

Crifkcrs  . 

Ccfilte  Fiili  . 

SllU|K  . 

Priiikifts  . 


JUnufactiirers  l.iglil  &  Heat 

Company  . 

Marburu  Kooks  .  $ 

Harcalus  llfg.  Co..  Inc. 

Kitchen  Ciiarm  Waycti  l*.i|ier  $  23.730 

.Marcai  .Napkins  .  6.793 

.Marral  Tissue  .  38.173 

llarcai  Tissue  is  Toweis  .  20.223 


Martin  Traw  l  Bureau  .  $ 

Martinson  it  Co.,  Inc..  Joseph 

.thorn's  Coffee  .  $ 

Ahorn's  Instant  Coffee 
Jomar  Instant  Coffee  .. 
Martinson's  Coffee  .... 


Maslanil  &  Sons.  C.  If. 

Carpets  i:  Bugs  .  $  70.238 

Mastic  Tile  Corp.  of 
America 

Matico  Tile  Flooring  .  $  102.790 

Matson  Navigation  Co. 

Steamship  Trans|iort  .  .$  76.998 

Mavhelline  Co.,  Tlie 

Products  .  $  78.817 

Mayer  k  Co..  Oscar 

Meat  Prodnets  .  $  634.833 

Maytag  Co..  Tlie 

Dryers  . .  $  73.093 

Dryers  &  Washers  .  29.463 

Ranges  .  13.873 

Refrigerators  .  45.669 

Washers  . 456.942 

Prmlncls  _ 22.496 


$ 

88,927 

$ 

38,435 

$ 

12.729 

14.556 

53.387 

18.400 

Meclianical  Prorhicts.  Inc. 

Minl-.Siiiiercharger  .  $ 

Meriley  DLstiliin*  Co.,  Inc. 

p'lve  Brothers  Whiskey  .  $ 

Hannah  &  Hog*  Vialka  . 

Hannah  &  Hokr  Whiskey  . 

Medley  Brothers  Whiskey  . 

Mellow  Bond  Whiskey  . 

Wathen’s  Whiskey  . 


Megowan  Educator  Food  Co. 
Slegowen-Kiiucator  Crackers 
Saierno-Megowen  Crackers  , 


Megs  Macaroni  Co. 
Pennsylvania  Dutch 
Maraconi  Products 
Mennen  Co.,  Tiie 

Baliy  Preiiarations  .. 

Quinsana  . 

Toilet  Preparations  ,. 
Prodnets  . 


Mentliolatnm  Co.,  Tlie  . 

Merchants  Green  Stamiis  ,„. 
Meredith  Puhlisiiing  Co. 

Better  Humes  Ac  Gardens 

Merit  Clothing  Co..  Inc . 

Merit  Greeting  Card  Co . 

Aierkel.  Inc. 

Meat  Products  . 

Messner  Inc..  Julian  . 

Metal  Textile  Corp. 

Chore  Girl  . . 

(Jolden  Fleece  . 


39.879 

3.194 

966 

23.636 

10.877 

1.933 

4.940 


Metropolitan  Edison  Co . 

Metiopolitan  Life  Insurance  Co.  , 
Metgger  Dairy  Co. 

Milk  . . 

Mexican  Government  Tourist 

Bureau  . 

Miami  Information  Center  . 

Michigan  Bell  Telephone  Co.  ... 

.Micliigan  Buib  Co . 

Michigan  Consolidated  Gas  Co. 
Michigan  Milk  Producers  Assn. 
Michigan  Mutuai  Liability  Co. 
Miehigan-Ohio  Naragation  Co..., 
Miehigan  Peat.  Inc. 

Baceto  Potting  Soli  . 

Michigan  Peat  . 


McAlwr  &  Co..  Inc..  E.  J. 

Mrs.  Paul's  Frozen  Dinners  .. 
Mrs.  Paul's  Frozen  Foods  .... 
Mrs,  Paul's  Frozen  Vegetaliles 
Mrs,  Paul's  Frozen  Fish 
Products  . 


.Michigan  Wisconsin 

Pipe  Line  Co . 

?  613.538  Midland  IMiarmacal  Corp. 

Snug  Denture  Cushions  . 
Milaily  Food  Products.  Inc. 

Frozen  Blintzes  . 

Frozen  Blintzes  &• 

Frozen  Potato  PancakiSi  . 


3.797 

11.466 

31,471 


$ 

179.286 

Milan!  F<»niis  Inc.. 

MrTall  Corp. 

Chareid-It  . 

MK’all’s  . 

.  S 

.5'»5..521 

De  Cisco  Garlic  Dressing 

McTall’s  Paifeins  . 

19.040 

1890  French  Dressing  ... 

09  277 

_ 

Miiani’s  Italian  Dressing 

$ 

613.811 

Mcfullofli  Mi'tof';  Corp. 

Motors  . . 

. $ 

897 

Miles  laihoratories,  Inc. 

Mowers  . 

25.961 

Saw  . 

35.087 

Miles  Nervine  . 

McDonald  Mfg.  Co..  A.  Y . 

McCraw  IIiM  Pulilishing  Co..  Inc. 
.Mc-firaw-llill  Book  Co.. 

Inc  — lusiiiiitionai  . 

Whitlh'sey  House  . 


.MrOregor-Doniger  Inc. 

Sfiorlswear  . 

Mcllhenney  Co. 

Tabasco  Sauce  . 

MfKay  Co..  Inc..  David 
•McKesson  Ac  Kohhins.  Inc. 

Reici  . 

Chapin  Ac  fh.re  Whiskev'"!]!!!!! 
•Martin's  V.V.tl.  Scotch 

Whisky  . 

N«i-A(|ua-Drin  . . . 

lira . 

R'si  Carioca  Bum  . 

Ron  Rico  Bum  . 

-Siirin  hint  merit  . 

'»ftan  laition  . 


$ 

61.945 

$ 

30.697 

$ 

221 .219 

'io;717 

$ 

231.936 

.  iC 

87.700 

104.621 

$ 

30.9.38 

Milk  Founifcition  Die 
Miller  Brewing  Co. 

High  Life  Beer  . 

Milner  Products  Co. 

Perma-Stareh  . 

Pine-Sol  . 


Mcljuglilin  Ac  Co..  W.  F. 

Mantir  House  Coffee  . . 

Manor  House  Instant  Coffee 

Mijd  Johnson  Ac  Co. 

Pablum  Bahy  FimhIs  . 


18.271 

285.162 

168.512 

18.224 

24.079 

2.875 

35.4.50 

2.597 

19.0.58 

574.228 

.38.947 

25.604 

64.551 

135.696 


Milnot  Co. 

Milnot  Milk  . 

Milwaukee  Gas  Ai  Light  Co.  ... 

Minneapolis  Gas  Co . 

Minnesota  Mining  Ac  Mfg.  Co. 

Seotcli  Cellopliane  Ta|ie  . 

I'nderseal  . 

Institutional  . 


Minnesota  Power  Ac  Light  Co. 

.Minute  Maid  Corp. 

Hi-C  Beveragi-s  . 

Hi-C  Grape  Drink  . 

HI-C  Orange  Drink  . . 

Hl-C  Orange  Ac  flratie  Juice 

Hl-C  Parly  Punch  . 

Minute  Maid  Frozen  FihuLs 
Minute  Maid  Frozen 

la'mon  Juice  . . 

Minute  Maid  Frozen 

Malted  Mix  . 

Minute  Maid  Frozen 
Orange  Juice  . 


$ 

45.548 

$ 

26.849 

6.825 

$ 

3.3,674 

$ 

.30,871 

$ 

195.675 

80.689 

12, 6-23 

3.356 

S 

292.343 

? 

263.103 

$ 

25.1.30 

t 

420.195 

$ 

34,697 

$ 

83,118 

$ 

26.187 

34.370 

$ 

7.831 

.38.463 

$ 

46.294 

S 

26.597 

$ 

254.859 

$ 

142.815 

$ 

25.006 

$ 

70.803 

<( 

188.997 

$ 

235.649 

s. 

148.016 

$ 

25.597 

s 

76.511 

$ 

49,143 

$ 

2.872 

56.378 

$ 

59.2.50 

.  $ 

30,355 

.  $ 

86.097 

.  $ 

25.071 

1,688 

$ 

27.659 

..  $ 

.346 

4.422 

89.196 

4. .304 

11.108 

$ 

109,376 

..  $ 

312.159 

13.551 

? 

.325.710 

-  $ 

161.75.3 

-  -s 

793.196 

..  * 

17.720 

19.713 

$ 

37.4.33 

..  j 

132.012 

..  ? 

111.737 

..  * 

49,162 

-  $ 

249,765 

2.606 

1.503 

s 

253.874 

-  $ 

30.980 

...  $ 

125.881 

17.291 

101.049 

3.055 

4.941 

..  s 

29,846 

19.858 

2.489 

.34.651 

Minute  Maid  Frozen 

Pineapple  Juice  . 

Minute  .Maid  la'monade  . 

.Minute  Maid  Frozen 

Meat  Proiliicts  . 

Snow  Crop  Frozen  Foods  . 

Snow  Crop  Frozen 

Orange  Juice  . 

Snow  Crop  Frozen  Vegetaliles 


Misliawaka  Ruhlier  & 

Woolen  Mfg.  Co . 

Mississippi  Power  &  Light  Co.  . 
Mississippi  Shipping  Co..  Inc. 

Della  Line  . . 

Missouri  Pacific  Lines  . . 

Modern  Oil  Heat  Specialists  ,., 
Monarch  Wine  Co. 

Manischewitz  Wine  . . 

■Monarch  Wine  . 


Mondo  Grass  Co . 

Monongahela  Power  Co . 

Monroe  Calculating  Machine 

Co..  Inc . 

Monsanto  Chemical  Co. 

AH  Detergent  . 

.Ml  Starch  . 

Lion  Oil  Co . 

Monsanto  Plastic 

lloiLsewarvs  . 

Monsanto  Wall  Tile  . 

Monsanto  Plastic  PrcHliicIs  ... 
Institutional  . 


Montamower  Distrilmting  Co. 

Blitz  Burner  &  -Montamower 
Moore  Ac  Co..  Benjamin 


41.141 

I.6I6 


21.401 

22.720 


26.646 

14.1.50 


Moore-Met'ormack  Lines.  Inc. 
Morrell  Ac  Co..  John 

•Morrell  Meat  Products  . 

Bed  Heart  Dog  Food  . 

Bed  Heart  Ihig  Ac  Cat  Food  .. 


J 

467.635 

$ 

13fi.2Sf; 

5 

20.023 

% 

42.126 

% 

51.805 

$ 

63.207 

$ 

44..5O8 

742 

$ 

45,2.50 

$ 

55.947 

$ 

4S,7S2 

•S 

26.556 

$ 

2.162.265 

OS, 202 
151.04S 

98,545 

2.930 

13.876 

21.874 

$ 

2.519.640 

$ 

74.745 

8 

39.423 

$ 

52.22S 

$ 

204,764 

846.264 

1,356 

$  1.052.384 


Morris.  Philip.  Inc. 

MarllHiro  Cigarettes  .  $  2.403  139 

Parliament  Cigaretles  .  734.181 

Philip  Morris  Cigaretli-s  .  2,172.823 

Spud  Cigaretles  .  664.912 

S  5,975.055 

Morris  Corp.,  Norman  H. 

Omega  Watches  .  $  89,870 

Morrow  &  Co..  William 

Kooks  .  $  32.774 

Morton  Sail  Co .  $  28.333 

.Motomatic  Co. 

Hi-Speed  Car  Ac  Home  Washer  $  51.394 

Moto-Malic  Brush  .  25.637 


Mutiirida,  Inc. 

$ 

777.031 

Badiu  . 

.  $ 

241.949 

Radio  &  Television  . 

8.907 

Tape  Beeorder  . 

1,287 

Television  . 

306,118 

Institutional  . 

4.961) 

Products  . 

21.390 

$  584.611 


Mountain  States  Telephoni- 

Ac  Telegrapli  Co . 

Mountain  Valley  Water  Co. 

.Mineral  Water  . 

Mr.  Boston  Distiller,  Die. 

old  Mr.  Boston  Brandy  . 

Old  Mr.  Boston  Bronze  lailH-l 

Old  .Mr.  Boston  Egg  Nog  . 

Old  .Mr.  Boston  Viulka  . 

Old  Mr.  Boston  Whiskey  . 

Products  . 


Mrs.  Baird's  Bakeries.  Die. 

Bread  . 

Mrs.  Lavelle  Christmas 

Decorations  . 

Mueller  Co.,  C.  F, 

.Mueller's  Macaroni  Priulucts 
Murray  Corp.  of  .America.  Tie 

laisy  Washer  . 

laesy  Washer- Dryer  . 


Mutual  Benefit  Health  S 

Accident  .Assn .  8 

Mutual  Benefit  Life 

Insurance  Co .  8 

Mutual  Slioe  Co .  8 

.Mystic  Adhesive  Products 

Taiie  .  $ 

Products  . 


-  $ 


172.284 

858 

2.217 

413 

37.116 

12.754 

10,449 


$ 

63.807 

.w 

97.158 

$ 

32,708 

% 

151.032 

% 

192.!)84 

234.219 

Miisselman  Co., 

Appipie  . 

.Apple  Sauee 
Cherrlide  . 

Pie  Fillings  .. 
Products  . 


Miisterole  Co..  Tie 

.Alusterole  . 

Zemo  . 


427,2.33 

3  292 
53!9li 
3,157 
6.961 
2.074 


$  237.407 

208.4.35 


8  465.8  42 


963.667 


29.485 

32.796 


64,855 

7.663 


* 

72.5-20 

16,425 

2.804 

5.928 

4.740 

7.466 

5.681 

42.234 

1.670 

16.421 

4.073 

10.179 

N 

Nalley's  Inc. 

Lumlierjack  Syrup  . 

Nalley's  Beef  Slew  . 

Nalley's  Chili  Con  Came  . 
Nalley's  Corned  Beef  Hash 

Nalley's  Mayonnaise  . 

Nalley's  Potatp  Chips  . 

Nalley's  Products  . 

Nalley's  Salad  Drissing  ... 

Nalley's  . . 

Praise  Salad  Dressing  . 

Tang  Salad  Dressing  . 


$  117.621 

Narragansett  Brewing  Co. 

Beer  .  $  114.573 

Narraganselt  Electric  Co .  $  71.326 

Nash  Finch  Co. 

Nash's  Coffee  .  $  25,726 

Nassau.  Kaliamas. 

Development  Board  .  $  236.966 

National  Airlines,  Inc .  $  1.-384,476 

National  Biscuit  Co. 

Donald  Duck  Bread  .  $  _  298 

Dromedary  Mixes  .  805.458 

Alilk-Bone  Dog  Biscuits  .  283.940 

Milk-Bone  Dog  Biscuits  & 

Pal  Tny  Kits  .  106.673 

Alillbrook  Baking  Products  ....  42.-582 

N.B.C.  Bread  .  S.'Do 

Nabisco  Cereals  .  71.009 

Nabisco  Products  .  25.770 

Nabisco  Rice  Honeys  At 

AVheat  Honeys  .  172.168 

Nabisco  Shrerlded  AVheat  .  2.38.459 

National  Biscuit  Crackers  .  2.326.382 

Pal  Dog  Food  .  2.454 

Pal  Tiny  Bits  .  198.861 

$  4,281.819 

National  Board  of  Fire 

I'nderwriters.  Tie  .  $  91,779 

National  Brewing  Co. 

Bohemian  Beer  .  $  293.68 1 

National  Cranberry  Assn. 

Ocean  Siiray  Cranirerry 

Juice  Cocktail  .  $  34.994 

Ocean  Spray  Cranlrerry  Sauce  348.522 

$  383.516 

National  Dairy  Products  Corp. 

Breakstone's  Cottage  Cheese  ..  312,025 

Breakstone's  Cream  Clieese  ..  3.093 

Breyer's  lee  Cream  .  $  110, ->89 

Brown's  A'elvet  Cream  Cheese  _  486 

Brown's  Velvet  lee  Cream  ....  27.300 

Brown's  A’elvet  Milk  .  2,646 

Chapman's  lee  Cream  .  ^ 

Clover  Dairy  Products  .  5.35i 

Cloverleaf  Dry  Milk  5.953 

(  loverleaf  Milk  ...  13.101 

Cloverleaf  Dairy  Products  ....  11,(MI8 

Cracker  Barrel  Cheese  .  334. ,391 

Detroit  Creamery  .  1.275 

Franklin  Creamery  .  4.440 

Fro-Joy  Ire  Cream  .  1,108 

General  Ice  Cream  Corp .  3.007 

Hi-laind  Butter  .  1.198 

lli-laind  Cottage  Cheese  .  1.849 

Ili-Uind  Dairy  Products  .  I,4!t5 

Hl-laind  Milk  .  4.259 

Kraft  Caramels  .  642.230 

Kraft  Clieeses  .  280.409 

Kraft  Cheese  Spread  .  .53.002 

Kraft  Ih-  laixe  Margarine  ....  118.1  II 

Kraft  Dessert  Tu|i|dng  .  46.778 

Kraft  Dinner  .  85.980 

Kraft  Fruit  Salad  .  .58,546 

Kraft  Haiidi-Snaeks  .  35.531 

Kraft  Jelly  .  69.247 

Kraft  Jellies  Ac  Pn-irviv  249,243 

Kraft  -Alarshmallows  .  225.764 

Kraft  Mayonnaise  .  391,883 

Kraft  Oil  .  604.279 

Kraft  old  English  Cheese  .  ..  7.540 

Kraft  Orange  Ade  .  122.196 

Kraft  Orange  Juice  .  3.33.207 

Kraft  Orange  Juice  Ac  .Ade  ..  27.291 

Kraft  Parly  Snacks  .  118.920 

Kraft  PriMiucIs  .  72.141 

Kraft  Swiss  Cheese  .  .334.899 

Miracle  AVhip  Salad  Drc'-ing  9.110 

Muller's  Dairy  Products  .  2.028 

Parkay  Margarine  .  4.32.798 

IMdIadelphia  Cream  Cheese  ....  170.966 

Bieck  Dairy  Co .  4.388 

Scaliest  Buttermilk  .  61.174 

Sealtest  ClM'cse  Ac  Milk  .  1.327 

Scaliest  Chocolate  Drink  .  69,017 

.Sealtest  Cottage  Cheese  .  341.9.35 

Sealtest  Cream  .  61.2.31 

.Sealtest  Ivairy  Products  .  92.769 

Sealtest  Egg  N*ig  .  64,146 
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National  Advertising  Expenditures  1956 


Sealtest  Ice  Cream  . 

395.356 

Sealtest  Lime  Freeze  . 

1.269 

Sealtest  Milk  . 

242.073 

Sealtest  Skimmed  Milk  . 

19.937 

Sealtest  Sour  Cream  . 

16,331 

Sealtest  Whipping  Cream  . 

141 

Slieffleld  Farms  . 

4,670 

Soutliern  Dairies  Products  .... 

37,121 

Supplee  Cottage  Cheese  . 

1,214 

Supplee-Wills-Jones  Products 

5,391 

Telling  Ice  Cream  . 

1,206 

Velveeta  . 

348.064 

$ 

National  Distillers  Products  Corp. 
Bellows  Club  Bourbon 

7.107,153 

AVhiskey  .  $ 

Bellows  Club  Bourbon  A 

159,689 

Partners  Choice  Whiskey  . 

Bellows  Partners  Choice 

302,316 

Whiskey  . 

406,029 

Bond  A  Lillard  Whiskey  . 

230.646 

Bourbon  De  Luxe  Whiskey  .... 

413,891 

Catto’s  Scotch  Whisky  . 

14,832 

Century  Club  Whiskey  . 

151.231 

Crab  Orchard  Whiskey  . 

25.739 

Gilliey’s  Gin  . 

548,797 

Gilbey’s  Gin  A  Vodka  . 

18,870 

Gilliey’s  Vodka  . 

734,565 

Hill  A  Hill  Whiskey  . 

641,024 

Mount  Vernon  Whiskey  . 

24,780 

National  Distillers  Products 

11,264 

Old  Crow  Whiskey  . 

1,457.039 

Old  Dover  Whiskey  . 

93.611 

Old  Grand  Dad  Whiskey  . 

581.571 

Nestle’s  Chocolate  . 

Nestle’s  Chocolate  Bars  .... 

Nestle's  Cookie  Mix  . 

Ncstle’s  Everreaily  Cocoa 
Nestle’s  Instant  Coffee  ... 

Nestle’s  Products  . 

Nestle's  Quik  . 

Nestle’s  Seml-S»eet 

Chocolate  . 

Swiss  KnUht  Cheese  . 

Wlsprlde  Cheese  Spread  ... 


4.268 

T9.688 

96.344 

103.311 

525.361 

25.201 

100.034 


Norwegian  Canning  Indastry 

Norway  Sardines  .  $ 

Norwich  Pliarmacal  Co.,  Tlie 

NP-27  .  $ 

Norforms  . . . 

Norwich  Aspirin  . 

Pepto-Blsmol  . 

SuiRT-Gel  . 

I’nguentine  . 

Unguentine  Hemurrhoidal 
Suppositories  . 


36,530 


118.948 

94.957 

67.134 

16.942 

3.463 


Hoffman  Beverages  ......... 

Old  Tap  Beer  . 

Pahst  Beverages  . 

Pabst  Blue  Kihhon  Beer 


314.678 

17.881 

121.047 

068.216 


*  1.392,270 


743 


66,954 

22.396 

5.456 


Noxzem.x  Cliemical  Co. 


.Neulioff  Packing  Co. 

old  Hickory  Meat  Produts 
Xeuhoff's  Meat  Products  . 


$  3.319,632 


Tlie 


5,198 

29.643 


Old  Hermitage  Whiskey  . 

Old  Log  Caliin  Whiskey . 

Old  Overholt  Whiskey  . 

Old  Sunnybrook  Whiskey  . 

Old  Taylor  Whiskey  . 

PM  Whiskey  . 

Ron  Merit  0  Bum  . 

Sp.itola  . 

Vat  69  Scotch  Whiskey  . 


134,482 

142,544 

143.724 

972.263 

654,106 

651.904 

303 

3.631 

109,909 


$  34.843 

New  Brunswick  Government 

Travel  Bureau  (Canada)  .  $  47,147 

New  England  Confectionery  Co. 

Candy  Cupboaril  Chocolates  ....  $  100.051 

New  Englantl  Electric  System  ..  $  26,627 

New  England  Telephone  & 

Telegraph  Co .  $  122.047 

New  Jersey  Bell  Telephone  Co.  $  198.704 

New  Mexico  State  Tourist 

Bureau  .  $  43,544 

New  Moon  Homes,  Inc. 

Mobile  Homes  .  $  34,620 

New  Orleans  Public  Service 

Inc .  S  61,328 

New  York  Central  System  .  $  1.284.260 

New  York  Life  Insurance  Co .  S  169.154 

New  York.  New  Haven  &  Hartford 
Railroad  Co..  Tlie 
•New  England  Transportation 

Co .  $  1.346 

New  Haven  Railroad  .  66.205 


Oakford  Co.. 

Blue  Riblion  Cake  . 

Blue  Riblion  Pies  . 

Blue  Ribbon  Hairy  Products 


$ 

371,663 

$ 

486.313 

$ 

15.247 

6.079 

3,766 

Pacific  Hawaiian  Products  Co. 

Hawaiian  Punch  . 

Pacific  Coast  Paper  Mills 
Of  Washington,  Inc. 

.M  H  Tissues  .  $ 

Powder  Room  Tissue  . . 


$  216.871 


99.746 

66.432 


$  166.178 


25.092 


Oakite  Products,  Inc. 

Oaklle  .  $ 


Ocean  Highway  Association 
Ucoma  Foods  Co. 

Frozen  Pies  . 

Frozen  Fruit  Pies  . 

Frozen  Meat  Pies  . 

Frozen  Meat  Products  ... 
Frozen  Poultry  Products 


143,320 

31.121 


1.710 

4,379 

1.270 

7.276 

28,424 


$  8,628, 

National  Fruit  Product  Company.  Inc. 


00 


White  House  Apple  Sauce  .... 

$ 

68,188 

National  Homes  Corp . 

S 

68,416 

National  Oats  Co. 

3  Minute  Grits . 

$ 

813 

3  Minute  Oats  . 

15.507 

3  Minute  Oats  A 

3  Minute  Popcorn  . 

8.894 

3  Minute  Popc4»rn  . 

23.069 

3  Minute  (luick  Oats  . 

13.219 

3  Minute  Quick  Oats  A 

Raisin  0.ats  . 

14.601 

3  Minute  Raisin  Oats  . 

5.fi24 

Products  . 

8.9.33 

$ 

90.660 

National  Selected  Profhict'?.  Inc. 

7-Minlt  Frosting  . 

S 

no.oTs 

National  Steel  (’nrp. 

National  Steel  Corp . 

$ 

3R.927 

Stran  Steel  Corp . 

13.545 

$ 

52.472 

Natlon.il  Sugar  Ri'fining  Co.,  Tie 

Arhuckle’s  Sugar  . 

15,4.30 

Jack  Frost  Sugar  . 

59.058 

Quaker  Sugar  . 

32.660 

$ 

107.143 

National  Trailwavs  Bus 

System  . 

.  s 

254.154 

Nationwide  Mutual  In«urance 

Cos . . 

s 

778.174 

Natural  nas  &  (Ml  Resources 

Committee  . 

.  s 

34.847 

NjtcIiI  Sewing  Machines  Sales 

Elna  A  Necchl  Sr-wing 

Machines  . 

.  $ 

71,819 

Nocciii  Sewing  Machirns  . 

44.345 

8 

116.161 

.NeM  Corp. 

Nehl  Beverages  . . 

.  ? 

162.305 

Nehi  Chocolate  Brink  . 

3..505 

.NeM  Ginger  Ah 

4.511 

Nelli  Orange  Drink  . 

6.184 

Par-T-Pak  Beverages  . 

n.4ttr, 

Royal  Crown  ( ola  . 

14.0.'.  ft 

I’liper  in  Beverages  . 

11.402 

$ 

New  York  Daily  News  .  $ 

New  York  Shiiibuilding  Corp. 

Devoe  Paints  .  $ 

New  York  Shipbuilding 
Corp . 

S 

.New  York  State  Department  of 

Commerce  .  S 

New  York  Telephone  Co .  $ 

New  York  Times.  Tlie  .  $ 

Newman  &  Sons.  Inc.,  I. 

Sarong  Foundations  .  $ 

Niagara  Frontier  Transit 

System.  Ine .  $ 

Niagara  Mfg.  &  Distributing 
Co. 

Niagara  Massage  .  $ 

Tlternio-Cyclopad  . 


41,372 


112,073 

692,960 

.3'_>2.070 


Oertel  Brewing  Co..  Inc. 

Beer  .  $ 

Ohio  Bell  Telephone  Co .  5 

Ohio  Edison  Co .  $ 

Ohio  Electric  Cos .  $ 

Ohio  Fuel  Gas  Co .  $ 

Oil  Heat  Institute  of 

America  .  $ 

0-Jih-Wa  Medicine  Co. 

0-Jib-Wa  Bitters  .  $ 

O’Keefe  &  Merritt  Co. 

O’Keefe  &  Merritt  Ranges  $ 

Oklahoma  Natural  Gas  Co .  $ 

Old  American  Insurance  Co .  $ 

Old  Dutch  Coffee  Co.,  Inc. 

Coffee  .  $ 

Old  Reading  Brewery,  Inc., 

nte 

Beer  .  $ 

Olin  Mathieson  Chemical  Corp. 
Olin  Mathieson  Chemical 
Corp .  $ 


43,059 


143.098 

213,244 

105,530 

37.714 

35,655 


Pacific  Employers  Insurance 

Co .  $ 

Pacific  Gas  &  Electric  Co . $ 

Pacific  Mercury  Electronics 

Tliomas  Organ  .  $ 

Pacific  Mutual  Life 

Insurance  Co .  $ 

Pacific  Northern  Airlines.  Inc.  $ 
Pacific  Northwest  Brewing 

Industry  .  $ 

Pacific  Power  &  Light  Co .  $ 

Pacific  Telephone  & 

Telegraph  Co .  $ 

Packarcl-Bell  Co. 

Packard-Bell  Television  .  $ 

Pacqiiin.  Inc. 

Pacquins  Preparations  .  $ 

Page  Dairy  Co.,  The 

Cottage  Cheese  .  $ 

Egg  Nog  . 

Ice  Cream  . 

Milk  . 

Products  . 


29.091 

218,700 


29.543 


107.285 

46.755 


26.847 

66.649 


625.311 


630.461 


3.924 

.363 

3.120 

18.057 

30.330 


.55.794 


25.897 


Palazzolo  Co..  Antonio 

Delmonlco  Dumplings  .  $ 

Delmonlco  Foods  . 

Delmonieo  Macaroni 
Products  . 


61 

11.748 


38,975 

38.734 

91,032 


29,939 


8.358 

38.655 


.Niagara  Moliawk  Power  Corp.  ..  $ 
Nicolay-Dancey.  Inc. 

New  Era  Potato  Chl|is  .  $ 

Noble  Raking  Co. 

Bread  .  $ 

Cake  . 

PriMliicIs  . 


47.013 

133,911 


53.301 


36.979 

3.699 

1.956 


$  42,634 


Norfolk  &  Western  Railway  Co. 
Norfolk  &  .Noutbern  Railway  $ 
Norfolk  &  Western  Railway  .. 


17.275 

139,081 


$ 


Inc. 


.North  American  Aviation. 

North  .4mericau  Cos. 

Insurance  Company  of  North 

America  .  $ 

North  American  Companies  .. 


1.56.356 

323.238 


101.342 

162.495 


512.332 


Nelson  &  Sons,  Tliomas 

Books  .  $  50.315 

Neiwra  riiemieal  Co..  Inc. 

Anahlst  .  8  27.951 

Super  Anahlst  .  369,914 

$  397.865 

Nestle  Co..  Inc.,  The 

Decaf  .  $  604.993 

Nescafe  .  1.645.219 

Nestea  .  22.563 

Nestle’s  Brown  Gravy  Mix  ....  17,844 


$ 

North  American  Accident 

Insurance  Co.  of  Chicago  ....  $ 
North  .American  Philips  Co.. 

Inc. 

.Norelco  Electric  Sliaver  ....  S 

North  Central  Airlines  .  $ 

.Nortliam-Warren  Corp. 

Cut  ex  Preparations  .  $ 

(blo-Ro-Xo  . 

$ 

Northeast  Airline'.  Inc .  $ 

Nortiiern  Illinois  Gas  Co .  $ 

Northern  Indiana  Pulilic 

Service  Co .  S 

Northern  Natural  Gas  Co .  $ 

.Nortiiern  Pacific  liailway  Co.  ..  $ 

Nortiiern  States  Power  Co .  $ 

Northrop.  King  &  Co .  $ 

.Northwest  .Airlines.  Inc .  $ 

Noilliwestern  Beil  Tele|ilinne 

to .  $ 

Norton  Co..  Inc..  W.  W .  $ 

Norwi-gian  America  Line  Agency, 

liic. 

Norwegian  America  Line  ....  $ 


38.287 


77.997 

36,273 


Squibb  A  Co.,  E.  R . 

12.816 

Squihli  Milk  of  Magnesia  .... 

1.924 

Sim  ’N”  Surf  . 

62.593 

Sweet  a  . 

8,116 

$ 

248.9.53 

Oliver  Tablet  Co..  Tie 

Dr.  Edward's  (Hive  Tablets  .. 

$ 

85,448 

nlymida  Brewing  Co. 

Beer  . 

$ 

256.702 

Oneida  Ltd. 

Comniimiiy  Silver  . 

$ 

80,078 

(Ineida  Silverware  . 

56.406 

% 

136,484 

Ontario  Travel  Bureau  (Canada) 

$ 

30,090 

Oral  It  Co. 

Oral  B  Tooth  Brush  . 

% 

27.933 

Orange-Crnsh  Co. 

Old  Colony  Ginger  Ale  . 

$ 

4.615 

(Md  Colony  Root  Beer  . 

1.704 

Orange  Crush  . 

25.137 

$ 

31.4.50 

Oregon  Travel  Information 

Bureau  . 

$ 

74.620 

Oregon- Washingtoii-California 

Pear  Bureau  . 

.  $ 

47.391 

Orient  Line 

Steamsliii)  Taiistiort  . 

.  $ 

71,379 

Orilieh  Brewing  Co..  Henry  F. 

Beer  . 

,  Jt 

fi4.0R2 

Osfrex  Co . . 

.  $ 

61.283 

Otarion.  Inc . . 

V  * 

25.725 

Otis  Igihoratorles,  Inc. 

E.E.D.R . 

.  $ 

241,344 

P.alm  Beach  Co .  $ 

Pan-American  Coffee  Bureau  ....  $ 
Pan  American  World  Airways 

Avianca  .  $ 

Pan  .Amerlcan-Graee 

Airways  . 

Pan  American-Grace  &  Pan 
Amerlc.an  World  Airways  .. 
Pan  American  World 
Airways 


27.219 

179.661 

92.425 


57,776 


1 ,027.887 


Pantheon  Bonks.  Inc. 

Paramount  Distillers,  Inc. 

Brandies  &  Liqueurs  .  $ 

Gin  . 

Rock  &  Rye  . 

ViKika  . 

Products  . 


6.102 

3.115 

1.106 

29.321 

807 


40.451 


Paramount  Pictures  Corp. 

Motion  Pictures  .  $ 

Parisian  Bazaar 

Liquid  Nall  .  $ 

Park  Jt  Tilford  Distillers  Corp. 

Harvey’s  Wini*s  .  $ 

Kentuekv  Bred  Whiskey  . 

Mr,  Park  &  Mr.  Tilford 

Wld'key  . 

Mr.  Tilford  Whiskey  . 

Park  &  Tilford  Boltle  In 

Bond  Whiskey  . 

Paik  A-  Tilford  Old  Bond 

Wldskey  . 

Park  &  Tilford  Private  Stock 

Whiskey  . 

Park  A  Tilford  Reserve 

Whiskey  . 

Park  &  Tilford  Wlilskles  .... 


7.312 


19,750 

104.412 


2.911 

14,.505 


1.711 


2  0«8 


36.814 


307.315 

11.989 


400,186 

226,655 


626.841 

56.485 

27.288 


Oiithnard  Marine  A  Mfg.  Co. 
Buccaneer  Dutboard  Medor  . 
IMnriide  tbitlaiard  Motors  ... 

laiwn  Roy  Mower  . 

Sea  Horse  OutiKiard  Motor 


370 

.50.289 

91.088 

199.844 


56.507 

41,757 

111.782 

175,036 

63,750 

776.430 


Outdoor  .\dvei  I  Isiiig  Inc. 

Owens-Illinois  Glass  Co . 

Oxford  I’nlverslty  Press.  Inc. 
Ozark  Air  Lines  . 


311.591 
64  027 
376.349 
62.832 
28.249 


187.834 

30.249 


Palico  Produet' 

Linoleum  . 

Tile  . 

Product  s  . 


125.429 

16.198 

18.940 


Parker  Pen  Co..  Tlie 

Pencils  A  Pens  .  $ 

Parmet  Co.,  Jnsepli.  The 

One  AVlpe  Dust  Cloth  .  $ 

Pascal  Company.  Inc. 

Rreatheasy  .  $ 

Patnn  Co.,  Inc..  Jolin  G..  Tlie 

Golden  Blossom  Honey  .  $ 

Patrbd  Life  Insurance  Co .  ? 

Patterson-Sargent  Co..  Tie 

Paints  .  * 

P.atti-Ann  Frocks.  Inc .  $ 

Paxton  A  Gallagher  Co. 

Butter-Nut  Coffee  .  $ 

Pearl  Brewing  Co. 

Beer  .  * 

Pearl  AVlek  Corp. 

Pearl  Wick  Products  .  $ 

Pearson  Pliarmacal  Co..  Inc. 

Eye-Gene  .  $ 

Pearson  Sakrin  . . . 


34.492 


86.346 


Pali't  Brewing  Co. 
East  side  Beer  .... 


Pease  Woodwork  Co.. 
Pease  Homes  . 
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$  501.495  I 


44,869 


41.906 


54.215 


80 


Pnvqr  Company.  F.  H. 

V-lO  Bread  . 

$ 

58.905 

•niitt  it  Ford,  Ltd.,  Inc. 

Brer  lUhl'it  .Molasses  . 

$ 

72.484 

Brrr  Rabbit  Syrup  . 

Ditis  Baking  Powder  . 

13.205 

Uv-T-Fbie  Pudding  &  Pie 

ruling  . 

04.352 

jhrel  Frosting  Mix  . 

43,002 

Vmaont  Maid  Syrup  . . 

57,073 

$ 

280.208 

fmlnsular  4  Occidental 

Steamship  C«..  Tlic  . 

$ 

48,034 

NneyhanU  Eli'clrlc  Co . 

$ 

25.623 

IVnuylianu  Industrial 

Development  Authority  . 

$ 

25.560 

remsylvanla  Mutual  Life 

Insurance  Co..  The  . 

$ 

30.245 

PmiHylvinia  Power  &  Light 

% 

136.520 

pffBsyh'inU  Ranilniad  . 

$ 

101.442 

Pennsyltania  Tlireshermen  & 

Farmers  Mutual  Casualty 

Insurance  Co . 

$ 

56.283 

Peoples  Cias  Light  &  Coke  Co. 

$ 

350.010 

Pisipies  Natural  Gas  Co . 

% 

38.005 

PrpiNYU^e  Farm  Inr. 

Bread  . 

$ 

4.001 

Crackers  . 

*^0  3‘i*i 

Bakery  Prialucts  . 

i.biiti 

% 

38.202 

Pepsi-Cola  Co. 

Pepsi-t'ola  . 

...  $ 

2.502,208 

Schweppes  Bi’verages  . 

24.008 

Schweppes  Quinine  Water  ., 

$ 

Perk  Dog  FothI  Co. 

Perk  Dog  FimkI  . 

...  $ 

34.070 

Vets  Dog  Food  . 

$ 

4.685 

3.8,755 

Prt  .Milk  Co. 

liolden  Key  Evaporated 

Milk  . 

..  $ 

‘22.240 

Pet  Dairy  Products  . 

20.761 

Pet  Ice  Cream  . 

12.8.56 

Pet  Milk  . 

1.444 

Pet-Ritz  Frozen  Pies 

45.541 

Pet  SlartHTt  . 

4.161 

Sego  LVaiioiateil  Milk  . 

Sego  lee  Cream  . 

1 .905 

Sego  Milk  k  Ice  Cream  ... 

$ 

10.702 

165.400 

Peterson  Ointment  Co. 

Petersoa's  oiiilmeiit  . . 

....  $ 

.50.070 

Pdri  Wine  I’o. 

Italian  Swiss  Cidony  . 

....  $ 

2.01 1 

leym  Vernioulli  . 

41.620 

Petri  Wines  . 

.... 

70,958 

Ui'(rl([pr»loi<  .  IS.HSl 

K«‘frlRfi»tnr<!  Ai  Tpipvisinn  ..  3,rjO 

Tolirislnn  .  370.300 

Waslipr-i  .  TS.WMt 

WasOpt-i  &■  Pryprs  .  0.241 

I’riMliipls  .  70,0  40 

»  714.303 

PliilliP'j  Pptrolpiim  Co. 

(lasollnp  k  Oils  .  %  1.14fl.or,s 

Pinlmiint  Aviatinn.  Inc. 

•Xlrllops  .  S  120.000 

Pipilmimt  X.iliiral  flas  Tn.  ..  $  02.121 

PIpI  Bros. 

Bppf  .  $  170.010 

PIpppp's  Brnpriplarlps.  Iiip. 

Pr.  Piprpp's  Kamiilp 

Prpspripllmi  .  ?  32.241 

Pr.  Piprpp's  (lolflpfi 

Mpiilpal  Pispnvpry  .  23.7.’>3 

Pr.  Piprpp's 

Ppppriptarlps  .  1,300 


$  .37.400 

Pillslairy  Mills.  Inp. 

Ballaril  Bispiilts  .  3  32.001 

Kallaril  Ploiir  .  1.3,033 

Ballard  &  Pillslaiir 

BIspulls  .  1.230 

Blnhi'  .A-1  KIniir  .  13.112 

*:iotip  .\-l  Mararnni 

Prndiipis  .  1.331 

•  :|nta>  .\.1  PanraVn  &  WafflP 

Mix  .  3.300 

Kit  Pakp  .  234. 7S3 

Pillslairy  s  BIspiiits  .  20.010 

Pillslairy's  Bispiiits  & 

Rails  Mix  .  4.001 

Pillslairy's  Rrnwnip  Mix  .  2.807 

Pillslairy's  Cakp  Mix  .  1,077.402 

Pillslaity's  Cakp  Mix  & 

Krnsllni!  Mix  .  1.731 

Pillslairy's  Cnciklp  Mix  .  00.330 

Pillslairy's  KppiIs  .  2.023 

Pillslairy's  Pliuir  .  10.103 

Pillslairy's  Kliair  tc  Taka 

Mixps  .  1 .000 

Pillslairy's  Frrsh  Pnimh  .  3.027 

Pillslairv's  Frost  Inc  .  200.100 

Pillslairy's  Ipphox  rnokips  ..  10,831 

Pillslairy's  Mills  .  7.230 

PlllsNiry's  MixpS  .  2.180 

Pillslairy's  P.ynpakp  Mix  .  00.227 

Pillslairy's  Pip  Cnisl  3lix  ..  30.201 

Pillslairv's  Prialiipis  .  080  030 

Pillslairy's  Roll  Mix  .  37,303 

?  2  000.331 

Pilsrtipr  RrpvinK  fonipanv 

P.  0.  C.  Rppr  .  $  33,388 

PInpx  To..  Inp..  TtiP 

P.ihasorip  .  $  10  810 

Pliipx  .  32.730 


$ 

Pfaff  .American  Sales  Corp. 

MarhiiM-s  .  $ 

Pfeiffer  Brewing  Co. 

r23.580 

34.361 

65,290 

PfvifTtt’s  KmMi  PriMhicts.  Inc. 

I’hef  SaUfI  hressing  .  $ 

Pfber  k  (*».,  Inc.,  riias. 

42,827 

Bonadeltes  .  ^ 

43  404 

•  aadellis  . 

Inelituliiitial  . 

$  40.310 

Pinkliam  Mpdlplno  Co,. 

l,ydla  K .  8  101,221 

Pioms’r  ririii!  f'n. 

Prndiipts  .  $  101,303 

Pilnpy  Rowps,  Inp 

Postacp  MpIpp  .  8  33  0|  I 

Pitlslairi:li  Browing  Co. 

Iron  rity  Rpor  .  *  70  S-’  ’ 

OIdp  Frotldncslosh  .Mp  .  0.007 

Ti'Ph  Boor  .  13.087 


Ptarmariiitipals.  Iiip. 

firrilol  . 

lirritid  k;  StTulaii  . 

'^*,'"1  Osimiiipx  k;  Zariindii  .. 

•■rrilol  4(  Zaniniiii  . 

Ninm  . 

Niriin  k  .Siriitan  . 

R.  II.  X . 

If-  X  k  Zariimiii  . 

laruuii  . 

■'saalmx  . 

^anlinx  4:  Zaniniiii  . 

taruatln  . 


Rlariiiaco.  |ne 

rh»ni2  . 

Pron  A-Mini" 

'I'slililllll  .... 

Rmiioi  . 

I’rodiicis  .... 


$ 

$ 


$ 

$ 


71, .300 

30,302 

2,0.S3 

33.030 

230 

4.703 

00.1103 

1.113 

82.400 

8.073 

1.813 

01.100 

143.701 


2.**. 0411 
5  k:5 

Ji7.no7 


$  240.700 

oil!*!!'!''''’"  ■•'Illotln  .  $  3>1.003 

Bull  •'•'‘■rlrlp  Co .  $  I8S.301 

^ladr'iitiia  Bas  Works  .  8  103,024 

™i»<l<lnlii.i  TransporUlion  Co,  $  37.103 

lliilni  Corp. 

^  Coiiditiiaa-rs  .  S  18.330 

Oryprs  it  Washors  .  8.334 

f  rtTziTs  .  2  7f*0 

Kiiciaais  . !..!!!!"!!”"!!!"!!!  470 

PiBinograiili  . 3.410 

I!"'!!'’ . 1  3!o83 

Millo  &  Tplcvlsinn  .  70  !*1I 

.  4.037 

Rangis  Sc  Rifrlgprators  .  3.701 


8  101.870 


Pillsliiireh  Plato  filass  Co. 

r.lasfloss  Air  Filtor  .  $  25,438 

Piltslaircli  Paints  .  208.031 

Walllddp  .  33,078 

8  337,707 

Planlors  Niil  A-  Clinpolatp  Co 

Plantor's  Oil  . .?...  8  11.310 

Planlors  Poaniil  Biillor  .  12.181 

Planlors  Poaniits  .  1,200 

Planlors  Produots  .  30.288 

8  .33.318 

Plaslono  Co..  Ino, 

Plaston*'  Auto  Pidlsli  .  8  13  O'.IO 

Tiirtlp  Wax  Polish  .  70.000 

$  02.020 

Pl'iiicli.  Inr 

Bl.irk  k  WliltP  ProdiiPis  .  8  II..320 

r-2223  .  2.807 

Alajor's  Cpmonf  .  3.032 

Mpxsan.3  .  103,078 

Misled  Mist  . 113  St7 

Morollno  .  13  007 

Mufti  Spot  Romoror  .  8  121 

Nix  .  10,101 

Ntljnl  .  30  II  I 

Ponolro  .  33.070 

Plough  Prudiipfs  .  20. 1  IS 

Riai'lalhai  Tooth  Pnwdor  .  3.271 

St  Jospph  Aspirin  .  307  333 

St.  Jospph  Nosp  Props  .  20.383 

SI.  Josoph  Profliirls  .  8.870 


8  013,000 


Plymouth  Bulldors  Corp .  $  57,201 

Popiinn  Mountains  Vapation 

Bureau  .  $  20,800 

Polrettp  Corsets,  Inp .  $  60.783 

Polk  Millpr  Prorliipts  Corp. 

Sergeant's  Cat  Flea 

Powder  .  $  10,433 

Sergeant’s  E-Z  Groom  & 

Skip-Bath  .  24.303 

Sorgoanl's  Scratch  Powder  ..  63,163 

Sergeant's  Kkip-Flea 

Shampoo  k  Soap  .  52^226 

Sergeant's  Sure  Shot  Worm 

Capsules  .  27.322 

Sergeant’s  Prndiipts  .  8.660 

*  105,401 

Portland  Cement  Assn .  $  173.632 

Portland  Gas  &  Coke  Co .  $  79.753 

Portland  General  Electric  Co.  $  4?7.238 

Potter  Priig  &  Chemical  Corp. 

Ciitlciira  Prodiicls  .  S  206  644 

Pratt-Low  Preserving  Co .  $  25.040 

Prentlee-ITall.  Inc. 

Books  .  $  30.411 

Falailniis  Foods  Cook  Books  ..  28.201 

8  87.702 

Princeton  Knitting  Mills. 

Inc . $  84,970 

Procter  &  Gamble  Co..  The 
Ameriean  Family  Petergent  $  21.741 

American  Family  Flakes  ..  30.487 

Ameriean  Family  Prndiiels  ..  40.264 

Big  Top  Peanut  Butter  ....  306.471 

Blx  Liquid  Petergent  .  18,843 

Camay  Soap  .  633.602 

Caseadc  Petergent  .  91,632 

Cheer  .  438.801 

Comet  Cleanser  .  10.021 

Crest  Tooth  P.asle  .  006.133 

CrKeo  .  30.433 

Hash  .  1.311.243 

Preft  .  2.216 

Piinean  Illnes  Brownie  Mix  ..  8.442 

Punean  Illnes  Cake  Mix  ..  000  433 

Ptineau  Illnes  Co<ikie  Mix  .  30  OSq 

Punean  Hliies  Mixes  .  78.236 

Punean  Illnes  Muffin  Mix  ..  33.340 

Pimean  Illnes  Paneake  Mix  ..  78.607 

Punean  Ilin.s  Rcdl  Mix  ....  30.361 

Pux  .  16.066 

Fliiffn  .  118.008 

Gleem  Tooth  Paste  .  180,606 

Ivory  Soap  .  4.21  S 

■Ilf  Peanut  Butter  .  41.114 

.loy  .  623  318 

laiva  Soap  .  30  760 

Mother’s  Best  Corn  Meal  ....  1.763 

Mother’s  Best  Flour  .  12.820 

Oxvdol  .  4,228 

Secret  Home  Permanent  .  11.214 

Sole  k  Span  .  233 

Tide  302.843 

Velvet  Blend  .  30.680 

Whirl  37.680 

Zest  .  20.408 

Tnstitnfinnal  .  0.201 

Prndiiets  .  23.516 

8  7,141.883 

Prodiieer’s  Palry  Co. 

Palry  Products  .  8  34.081 

Product  Pictures.  Tne .  8  34.641 

Progressive  Farmer.  The  .  8  29.284 

ProvMenee  Gas  Co .  S  100,234 

Provlneial  Piihlleltv  Bureau. 

Ouehee  City.  Canada  .  8  46,812 

Prudential  Insiiranee  Co.  of 

America.  The  .  8  2.203.603 

Puhlle  Service  Co.  of 

Colorado  .  8  86.387 

Puhlle  Service  of  New  .lersey 

Gas  k  Eleelrie  Service  ....  8  234.716 

Bus  Transport  .  43.424 

8  298.140 

Puhlle  Servici-  Co.  of 

Northern  Pllmds  .  J  203.740 

Puhlleker  Industries  Inc. 

C.iratlcr  Vodka  .  8  262  060 

Cliartcr  Oak  Wldstrov  .  320  341 

County  Fair  Whiskey  .  3.313 

Emtiassy  Cliih  Wld^key  .  1.30.362 

llaPcr's  County  Fair 

Whiskey  .  94.703 

Haller’s  Srs.  Whiskey  .  7  033 

K'Inscy  G'dil  Whiskey  .  1 1  463 

Kinsey  Silver  WhLkev  .  33  178 

Kiilov  Vodka  .  1.078 

Old  Classic  Whiskey  .  17.001 

Old  Hickory  Whiskey  .  610  333 

Petnishka  Vodka  .  2.777 

Phlladeinhia  Whiskey  .  300.300 

Continental  Plsfllllng 

Com.-Proihirts  .  32.324 

Kinsey  Products  .  2  318 

Piihlleiie,-  Products  .  12.867 

$  2.00'  438 

Pure  Oil  Co..  The 

Anil  Free/e  .  8  20.343 

Fuel  Oil  .  13.708 

Gasoline  *  Oils  .  8.30.208 


Tires  .  7,175 

Instltutioml  .  11. 308 

$  922.922 

Purex  Corp..  Ltd. 

Blue  Barrel  Soap  .  I  1,126 

Blu-Whlfe  .  180,6.31 

Old  Dutch  Cleanser  .  1.562 

Purex  Products  . .  12.096 

Sweetheart  Soap  .  484.493 

$  679,928 

Puritan  Sportswear  Corp. 

Tow-Hue  Sweaters  .  $  53,891 

Putnam  Inc.,  I. 

Klulcli  .  $  31.730 

Putnam’s  Sons,  G.  P, 

B(K)ks  .  $  47, 13-3 

Pyramid  Ruhl)er  to.,  Tlie 

KAenflo  Nipples  .  $  5.556 

Evenflo  Xur.ser  . .  32.417 


$  37.973 

Q 

Quaker  Oats  Co.,  Tlie 

Aunt  Jemima  Bread  51ix  ....  $  53,036 


.\iint  Jemima  Corn  Bread 

Mix  .  5.771 

.Aunt  Jemima  Flour  .  17,216 

Aunt  Jemima  Frozen  Pancakes 

k  Waffles  .  22.112 

.tiint  Jemima  Grits  .  3.241 

Aunt  Jemima  Pancake  Mix  ..  43.058 

Aunt  Jemima  k  Quaker  Corn 

Meal  .  58.405 

Aunt  Jemima  Products  .  10.613 

Flako  .  121.310 

Flako  Cake  Mix  .  25.530 

Flako  Cuplets  .  17.368 

Flako  Products  .  26.978 

Flako  Spoonhread  .Mix  .  1.037 

Flakorn  .  112.764 

Ful-O-Pep  Fee<ls  .  116.308 

K»n-L-Bi.skit  .  134.305 

Ken-L-Meal  .  1,042 

Ken- L- Ration  .  741,805 

Ken-L-Treals  .  220.076 

Mother's  Oats  k  Quick 

•Mother’s  Oats  .  93.543 

Puss’ll  Boots  Cat  Food  .  208.702 

Quaker  Cereals  .  341.608 

Quaker  Oats  .  31.502 

Quaker  Oats  Cookie  Mix  .  4.436 

Quaker  Oats  k  Quirk 

Quaker  Oats  .  120..336 

Quaker  Rice  Flakes  .  22.157 

Quaker  Sugar  Puffs  .  15.730 

Quick  Ken-L-Meal  .  8.606 

Quick  Mother’s  Oats  .  4.313 

Quirk  Quaker  Cereals  .  2.705 

Quirk  Quaker  Grits  .  1.018 

Quirk  Quaker  Oats  .  84,874 

$  2,681.805 

Quality  Dairy  Co. 

Quality  Palry  Products  ....  $  100.271 

Qiuilily  Importers.  Ine. 

.\mbassador  Seoteh  Whiskey  ..  $  43.030 

Old  Bushmills  Whiskey  ....  7.4T6 

Welch’s  Wine  .  61.013 

White  Heather  Seoteh 

Whiskey  .  52.041 

*  166.289 

R 

Radio  Corp.  of  .\merlea 

.National  Broadcast ing  Co.  $  31.510 

RCA  Victor  Phonogr.yph  ....  00.448 

RCA  Victor  Plionograplt 

Radio  .  14.588 

RCA  Victor  Phonographs  & 

Records  .  36.451 

RC.\  Victor  Products  .  145.823 

RCA  Victor  Radio  .  85.820 

RCA  Victor  Radio  & 

Television  .  31.703 

RCA  Victor  Records  .  284.218 

R('.\  Victor  Television  .  1,653.418 

RCA  victor  Tulles  .  17.147 

Radio  Alarine  Corp.  of 

America  .  1.511 

RC.k  Television  &  .Mr 

Conditioning  .  13.317 

lastltiillonal  .  32.878 

$  2.441.8.53 

Rainier  Brewing  Co. 

Beer  .  $  I04.3."3 

Ralston  Purina  Co. 

Purina  8'eeds  .  $  .527.060 

Ralston  Cereals  .  4.306 

S  532.2t'.6 

Ranio-Wonidridge  Corp .  $  27.083 

Random  House.  Ine. 

Moilern  Library  .  *  11.126 

Random  House,  Inc .  175.218 

$  186.344 

Rath  P.acklng  Co.,  Tlie 

Meat  Pnoliirls  .  $  856.326 

Rea6er«  Digest  .Assn.,  Inc.,  Hie 

Condensed  Book  Club  .  $  380,168 
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MaKaziiif  .  >iS'.t,25l 

?:  1.2(i!t.422 

Iti  ady-To-Bakf  Fipods.  I  nr. 

I’uffin  ISisniits  .  ¥  KU.SfT 

Puffin  Pie  I'lust  Mix  .  5.448 

.«  170.045 

Keardun  Co..  Tlie 

Koniiex  .  $  44.270 

Bomlex  &  IMamex  .  ;44.!‘0(i 

liramex  .  54.442 

s  1:4:1.711 

Kceiiie  Foods.  Inc. 

Bennetl  s  Chiii  Sauce  ....  $  10.004 

Bennctfs  Prune  Juice  .  4.212 

l'ix-.\-l>iink  .  45.517 

S  08,7:4:4 

I!ed  Scissors  ('ouiupii'  .  S  80.801 

lied  Top  Krewiiii;  t  o. 

Barbarossa  Beer  .  ¥  1.1 0:t 

lied  Top  .41e  .  1.850 

lied  Top  Beer  .  101.828 


¥  104,877 

lieddl  Wip.  Inc. 

lieddi-Wip  .  ¥  0O.GG2 

Beeves  Bros.,  Inc. 

Fabrics  .  S  25.200 

Besil  Pale  Bievvint;  I'o. 

lieiral  Pale  Beer  .  .8  .'41.700 

Retina  I'orp..  The 

lietiina  I’olislier  Jc  SciuIiIkt  ..  8  37,080 

Reily  4:  Co..  Inc.,  Wni.  B. 

I.uziaiine  Coffee  .  .s  08.020 

Liizianne  Ci'ffee  4; 

Instant  Coffee  .  25.801 

Luzianne  Instant  Coffir  .  50.7:42 

¥  154,522 

Relax-.\-Cizor.  Inc .  8  00,522 

Reliance  Mfit.  Co. 

Wearing  .\pp.iiil  .  ¥  33.524 

Renault  Selling  Branch.  Inc. 

Renault  Cars  .  ¥  57,030 

Renfield  Importers,  Ltd. 

Burke  4;  Barry  7  Years 

Old  Whiskey  .  ¥  003 

Cordon's  Cin  .  004.029 

Haig  4:  Haig  Five  Stai 

Scotch  Whisky  .  405,124 

King  William  IV 

Scotch  Whisky  .  81.403 

Martini  k  Ilossi  Wines  .  48.158 

■Martini  k  Rossi  Veinioiith  ....  104.880 

Mclini  Wines  .  13.8.53 

Old  Hiscoveiy  Whiskey  .  3.000 

Products  .  172.5:47 

¥  1,495,075 

Renncl  Corp. 

Concentrate  .  ¥  05.007 

Republic  -Yviation  Corp .  ¥  102.854 

Republic  Hardware  k  Supply  Corp. 

Carden  Su|iplies  .  ¥  35,820 

Repulilic  Steel  Corp. 

Kitebens  .  ¥  5.9.S1 

Institutional  .  1:45.357 

¥  141.:4:4.8 

Resiiad  Chemical  ( o. 

Proilucts  .  ¥  138.405 

Revco,  Incnriioratcd 

Freezers  4:  Refrigerators  .  ¥  30, 921 

Revere  Camera  Co .  ¥  33.155 

Revlon  Inc. 

Piepaiations  .  ¥  712,01s 

Silicare  .  407.01  1 

¥  1,120.259 

Rexall  Ilriig  I  o. 

Intracel  .  ¥  140.040 

Rybutol  .  112.749 

Products  .  .508.711: 

¥  708.111 

Reyi]i:l(ls  Metals  t  o. 

Kskimo  Pie  .  ¥  7..5:4(i 

Reynolds  Do-it 

Y’ ourself  Aluminum  .  03,274 

Rc.vncdds  Wrap  .  101,812 

¥  202.052 

Re.vaiolds  Tobacco  Co..  R.  .1. 

Camci  Cigarettes  .  ¥  2.130,208 

Cavalier  I  igarettes  .  729.374 

Salem  Cigarettes  .  1,500.277 

Winston  Cigarettes  .  2.145.074 

¥  0.517,893 

Rheem  Manufacturing  Co. 

Rlwemaire  .  ¥  10.0.5s 

Rheem  Water  Heater  .  22.480 

Rheem  Wedgewood  Ranges  ....  28.047 

¥  08,085 

Rhoila  Lee,  Inc. 

Blouses  .  ¥  20.582 


Rice  Inc..  William  S .  ¥  25,001 

Richfield  Oil  Corp.  of 
California 


(lasoline  and  Oils  . 

351.477 

Kiehfield  Oil  Coip.  of  N.  Y. 

(lasoline  anil  Oils  . 

192,440 

Biehmoiid-Cbase  Co. 

lUd-lH'IHiht  Foods  . 

100.351 

Heart's  Delight  Fruit 

•Nectars  . 

180.209 

Biggio  Toliacco  Corp. 

liegent  Cigarettes  . 

$ 

144,509 

Binebait  4  Co.,  Inc. 

? 

Bitter  Co.,  P.  J. 

Beans  . 

s 

Ki.i  t)t> 

Catsup  . 

4.849 

Chili  Sauce  lb  lisli  . 

10.097 

Tomato  Jiiiee  . 

1.339 

Products  . 

4,493 

¥ 

44.144 

Bival  Packing  Co. 

Cat  Food  . 

$ 

16,049 

Dog  Food  . 

226,811 

$ 

242.800 

Boherts  Dairy  Co. 

Dairy  Products  . 

s 

28.000 

Boebester  (las  4-  Klectric  Co.  ... 

..¥ 

129,050 

Bocknoll  Nursery  . 

$ 

31,900 

Bockwell  Spring  4  Axle  Co. 

Timken  Healers  . 

$ 

11,032 

Timken  Silent  .\uloniatic 

Heating  Kipiipment  . 

14,844 

¥ 

Kockwood  &  r»j. 

Chocedate  Bits  . 

$ 

0,408 

Chocolale  Wafers  . 

37.403 

Bokeaeli  4  nous  Inc..  1. 

Borscht  . 

¥ 

3,190 

(lefilte  Fi  b 

0,304 

.Soiiiis  . 

23.721 

Products  . 

1,597 

$ 

34.812 

Boman  Cleanser  Co. 

Bleach  . 

$ 

79.025 

Cleanser  . 

1  fio.CS'i 

5: 

245,2(10 

Boman  Meal  Co. 

Ifakiiig  PrfHluets  . 

-  $ 

1,710 

Bread  . 

110.881 

Cereal  . 

4.145 

$ 

110,742 

Roman  Products  Corp. 

Frozen  Pizza  . 

.  S 

13.412 

Frozen  Ravioli  . 

14.772 

$ 

28.184 

Ronson  Corp. 

Kli’Otric  Sliiiver  . 

.  $ 

13.211 

Fire-Starter  Fuel  . 

10.001 

Lighters  . 

109,874 

Lighter  Accessories  . 

21.379 

$ 

220,405 

Riodi'S  Motors,  Inc. 

Hillman  Cars  . 

.  $ 

70.610 

Sunheam  Cars  . 

0.70S 

s 

80.381 

Rivsita  Products  Comiiany,  Inc. 

Frozen  F mois  . 

.  ¥ 

2fl.n07 

Mexican  Fcuids  . 

0.7(M» 

Products  . 

1.903 

$ 

41.579 

IftlX  Prfidiicts  Co. 

.  s 

29,413 

Roval-McBi’C  Co. 

Koval  Typewriter  . 

111,757 

Ruhinsfein  Inc.,  Helena 

Reduee  .Aid  . 

s 

177  7mt 

Toilet  Preparations  . 

1.004.053 

1.241,852 

Riippert.  Jaeoh 

KniekerlMieker  Beer  . 

..  » 

171.340 

liustain  Proihiets 

Itnstaln  Products  . 

..  s 

11.301 

Ziid  Cleaning  Compoiiiul  .... 

33.353 

s 

44.71  4 

Ibisl -Oleum  Corp . 

$ 

89,408 

Uiitherford  Foo<l  Corp. 

Ily-Power  Chili  Con  Came 

..  s 

27.1  18 

Hv-Power  Frozen  Tamale  Pii' 

455 

Hy-Power  Proilucts  . 

1.184 

¥  28,787 


S 

S-M  .New.>  Co .  ¥  29,810 

S.  S.  S.  Co. 

.Mothers  Frieiul  .  ¥  11.398 

Neurabalm  .  20,589 

S.S.S .  50,170 


¥  94.103 

S  &  W  Fine  Foods.  Inc. 

Fruits  .  ¥  21,907 

Juices  .  18.202 

Tomato  Juice  .  5,491 

Vegetables  .  21,942 

Products  .  127,802 

¥  195,494 

SalK'iia  Bi  lgian  Wot  Id 

Airlines  .  ¥  125,491 

Sacramento  .Miinieipal  Ctility 

District  .  ¥  31,017 

Safeco  Itisutance  Ci:mpauy 

of  .Ymeriea  .  ¥  47.230 

•Sagner's  .Sous,  Inc..  A .  ¥  55.5ti9 

San  Francisco  Brewing  Corp. 

Burgermeister  Beet  .  $  91,505 

Sandiira  Co.,  Inc. 

Sandran  .  $  07,720 

Sauer  Co.,  C.  F. 

Duke's  .Mayonnaise  .  ¥  131,104 

Dukes  Products  .  8,089 

Duke's  Salad  Dressing  .  9,833 

Sauer's  Products  .  20,042 


$ 

169,668 

Savauiiah  Sugar  Refining  Cuiii. 

Dixie  Crystal  Sugar  .  ¥ 

75,(ttt(i 

Sawyer's,  Inc. 

Y'iew  . Master  .  ¥ 

148,031 

Scaiiilinaviau  Ah  lines 

Systems.  Ine .  ¥ 

377,178 

Schaefer  ISiewing  Cu..  F  9c  .M.  The 

678,040 

Scheldt  Itrewing  Co..  Ailam 

Priur  Beer  .  ¥ 

11.941 

Rams  Head  Ale  . 

14,280 

Rams  Head  Ale  A:  Y'alley 

Forge  Htrr  . 

8.261 

Y'alley  Furge  Beer  . 

73,5ti0 

$ 

108.042 

Schenley  Inilnslries,  Inc. 

Aniitone  .  $ 

115,393 

Ancient  Age  Whiskev  . 

970,611 

Relmunt  Whiskey  . 

99,442 

Hlalz  Beer  . 

273,314 

Cariuca  Rum  . 

86.996 

Cascade  Whiskey  . 

152,157 

Cherry  Herring  . 

G.55G 

Cherry  Karise  Liipieiir  . 

4,303 

('oniiiet  Knindy  . 

42,556 

Cream  iif  Kentucky  Whiskev  .. 

265.679 

Cresla  Rlanea  Wine  . 

5,778 

Daiiski  V'liilka  . 

l.'JOII 

Dewar's  Anceslur  A:  While 

Label  Scutch  Whisky  . 

24,687 

Dewar's  Y’icluria  Y'at  A: 

While  LalK'l  Scutch  Whisky.. 

4.800 

Dewar's  While  Laln'l 

.Scutch  Whisky  . 

14.400 

Duluinnet  Wine  . 

31.271 

Du  Ruuchelt  Brandy  . 

().<»()?< 

Du  Buuchett  Cordials  . 

10.045 

Du  Buuchett 

Creme  De  Mentlie  . 

7,712 

Du  Buucliett 

Peiipermint  Sclinapps  . 

2.2(t:) 

Eclio  Siirings  Whiskey  . 

357,314 

Cilisun's  Diamund  8 

Whiskiy  . 

20,025 

(lidilen  Wedding  Whisky  . 

232.917 

(ireetihrier  Whiskev  . 

36,470 

J.  W.  Dant  Ac  Okie 

BuurlHiii  Whiskiy  . 

113.899 

J.  W.  Dant  Whiskey  . 

229.867 

J.  W.  Dan  Whiskies  . 

35,384 

Jim  Dant  Whiskey  . 

18.471 

I.  W.  Harper  Whiskey  . 

389.309 

James  E.  Peiiper  Whiski  y  . 

138.575 

•Mac  Xaughtun's  Whiskv  . 

126.513 

Marie  Brizaril  Linueur  . 

941 

Meirnse  De  Luxe  Whiskev  .... 

4,314 

.Melruse  Cin  Ac  Rare 

Whiskey  . 

10,523 

Melrose  Rare  Whiskey  . 

169.160 

Mclnfse  Wiiiskey  . 

49.214 

Mimlicello  Whiskey  . 

2.508 

Old  Charter  Whiskey  . 

276.377 

Old  Qimker  Whiskey  . 

283.786 

Did  Sclu‘nK*y  Whiskey  . 

50,700 

Old  Stagg  Whiskey  . 

439.480 

Pehhleford  Wlilskey  . 

10.785 

Roma  Wine  . 

16.549 

Samovar  Vodka  . 

165,283 

Sam  Thompson  Whiskey  . 

32.913 

Schenley  Canadian  Whiskev  .. 

1.833 

Selienley  Champion  Whiskev  .. 

144.487 

Schenley  Elegance  YVhlskey  .. 

15.785 

Schenley  Colden  Age  (lin  .... 

72,037 

Sclwnley  Ciolden  .Yge  Din  Ac 

Reserve  Whiskey  . 

2.206 

Schenley  O.F.C.  Ac 

Reserve  Whiskey  . 

134,806 

Schenley  O.F.C.  Whiskey  . 

152.064 

Schenley  Products  . 

161.162 

Sclieuley  Reserve  Whiskey  .. 

.sichenley  Whiskies  . 

Sir  John  Schenley  Whiskey  .. 

Tem|)o  Beer  . 

Three  Feathers  Whiskey  . 

Wilken  s  Family  Whiskey  . 


Schering  Corp. 

Imra  . 

Saraka  . 


Schick  Inc. 

Mectric  Shaver  . 

Schieffelin  4:  Co. 

Cliartreuse  Li(/.ieur  . 

Corn  Vermouth  . 

Dagger  Rum  ... 

Don  q  Rum  .... 

Hennessy  Cognac  Brandv  . 

.Moet  Chamiiagnc  . 

Teacher's  Highland  ( ri'am 
Scotch  Whisky  . 


Schlitz  Brewing  Co..  Jos. 

Beer  . . . 

•SchluderlH'rg.  The  Wm.-T.  .1. 
Kurdic  Co. 

Ksskay  Yleat  4; 

Poultry  I’rrolnets  . 

Schmidt  Baking  Co. 

Bread  . 

Products  . 


Schmidt  4:  Sons.  Inc.,  C. 

Ale  . 

Ale  4:  Bei  r  . 

Beer  . 


Schnailig  Corp. 

International  Furniture  . 

Karpen  Furniture  . 


Scholl  Mfg.  Co.,  Inc..  Tlie 
Dr.  Scholl's  Air-Pillo 

Insoles  . 

Dr.  Scholl's  Ball-O-Foot 

Cushions  . 

Dr.  Scholl's  Bromidrosis 

Powder  . 

Dr.  Scholl's  Font  Powder  . 

Dr.  Scholl's  Kiirotex  . 

Dr.  School's  Products  . 

Dr.  Scholl's  Zino-Pads  . 


Schonbrunn  4-  Co.,  Inc..  S.A. 

Medaglia  D'dro  Coffee  . 

Savarin  Coffee  . 


S  7.365,71)1) 


45.21« 

8.25.7 


53.471 


677 

13,863 

l.llK 

13.122 

28.42:) 

18.248 


2fl.87!i 

liS.Wl 


412.2311  i 


59,7116 


13.246 

34,521 


S  49.764 


S.736 

25.2.72 

243,928 


16.3.1(1.1 

56.22) 


¥  221.328 


10.451 

61.441 


6,921 

23.521 

24.418 

8.611 

197.691 


333.912 

37.891 

35.991 


Sert 

M 


8liat 

II 

I’ 


$ 

92,9:2 

Schumacher  A;  Co.,  F. 

Fabrics  . 

.  $ 

Tti.iftl 

Scott-Atvvaler  Mfg.  Co..  Inc. 

OiitlKiaril  Motors  . 

.  S 

30.652 

Scott  Pa|)er  Co. 

Scidth’S  . 

.  $ 

27,361 

Sc(»tt  Tissue  . 

.531.775 

Scott  Towels  . 

460.524 

.Soft- Wove  Tissue  . 

54.03.1 

Products  . 

39.122 

$ 

1.112.815 

Scoll  PetcrsMii  A:  i  n. 

Siiusages  . 

¥ 

42,458 

Scott  Ac  Sons  Co.,  0.  M. 

Nursery  . 

135.496 

Scribner's  Sons.  Clas. 

Books  . 

J5 

63.o:: 

Scrlpto.  Inc. 

Pencils  Ac  Pens  . 

350.83: 

Scudder  Food  Profiiicts 

Laura  Scudder's  Mayonnaise  . 

1 8.0:1 

Laura  Scudilei  's 

Potato  Chilis  . 

55.168 

Laura  Scudder's  Proilucts  . 

9.548 

$ 

82,:8: 

Seaboard  Air  Idnc  Itailroad  .. 

S 

179.596 

Si'aboard  Ac  Western  Airlines 

$ 

29.658 

Sea  Breeze  l.alHiratorics.  Inc. 

¥ 

26.074 

Seahrook  Farms  Co. 

Frozen  Food*?  . 

$ 

207.190 

Frozen  Vcgelalilcs  . 

13.635 

$ 

220.925 

Scaly  Inc. 

.Seapak  Cor|i. 

Sea  Pak  Finzen  Fisli 

. 

Products  . 

Sceman  Brotliors.  Inc. 

. 

Alr-WIck  . 

..  s 

Air-Wick  &  Air-Wick  Mist  .. 

.. 

< 

37.54i 

White  Rose  Tea  . 

.. 

125.054 

$ 

4.53.761 
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SeUers.  Inc. 

Chktni  Croquet  tcs 

Frown  Clams  . 

Froien  Soups  . . 

Lobster  i  Slirlmp 

Croquet  tis  . 

Jleat  Frwiucis  . 


SerU  Associates.  Inc. 

Mattress  . 

Serrel.  Inc. 

Jefrlgerators  . 

Seven  I'p  Co.,  Tlie 

i-Vp  . 

Slaw  Co..  Inc..  Munson  G. 

Duff  Gordon  Slierry  . 

Pbmoutli  Gill  . 


Sheaffer  Pen  Co..  \V.  .\. 

Pencils  Je  Pens  . 

Skrip  . 


Slieiid-ltartush  p'oods,  Inc. 

Keyko  Murttarine  . 

Shtshl's  .Salad  Itressint;  ... 
Provluels . 


Slieinker  4:  Son.  Inc..  \V. 

Hollanil  House  .Mixes  .... 
Slrll  nil  Co. 

Cliemirals  . 

Fuel  nil  . 

Gasoline  4:  nils  . 

Institutional  . 


SlK'nvin-Willianis  Co.,  Tlie 

.keme  Paints  . 

Kim-Tone  . 

.Martin-Senonr  Paints  ... 
SlH'rnin-Willianis  Paints 
Weisl-.No-.More  . 


Shields.  Inc. 

Jenelry  . 

Shiloh  Metal  Prialucts  Co.  .. 
Slsilton,  Inc. 

nhl  Spice  Deodorant  . 

nid  Spice  Sliavint;  Cream 

(lid  Spice  Sliampoo  . 

nid  Spice  Preparations  .. 

nld  Spice  Products  . 

Shulton  Preparat  ions  . 

.shulton  Products  . 

Thylo\  . 


SImayder  Bros.,  Inc. 

Samsonite  Cant  Tables  4: 

Chairs  . 

.Samsonite  Lukkimic  . 


.Siegler  Corp.,  The 

Heaters  . 

Silver  SpriiiK  Gardens.  Inc. 

Hotseiadisli  . . 

.Simmons  Co. 

Beautyrest  Mattress  . 

Hiile-A-lied  . 


Simmons  Tours,  Inc . 

Simon  4c  Schuster.  Inc. 

Books  . 

SimonU  Co. 

BiHly.shven  . 

Ivalon  .Sponiie  . 

slmoniz  Fhoir  Wax  . 

Simoniz  l.iqiiid  Klecner  Jfc” 

Paste  Wax  . 

PriMtiicts  .... 


Sinclair  Itefinini;  Co 

Puel  OH  . 

Gasoline  k  Oils  ""!!! 

nil  Burners  . 

Insliiutional 


sirnil  Lalmratories.  Inc 
Skelly  OH  (■„. 

Pumace  oil  . 

Gasoline  4c  Oii.s 


Smith.  Kline  &  French 
1,419  Laboratories 

l.O.'O  Laboratories  .  $  22.n.'>7 

2.440  QHip  .  IG.SSn 


Snn-Bol  Co. 

Sno-Bol  .  S 

SiKiw  Canning  Co..  Inc.,  F.  II. 
Snow's  ClHiwder  Jt  .Minced 

Clams  .  $ 

Snow's  Chowders  . 

Prinhicts  . 


Socony-Mohil  Oil  Co..  Inc. 

Gasolines  &  Oils  .  $ 

General  Pclndeiim  CoriMiralion 

Magnolia  Petroleum  Cor|i . 

.Mobilheat  . 

Institutional  . 


.Soil  Builders  International  Corit. 

Glorion  .  $ 

Sedarinc  Company.  Inc. 

Floor  Wax  .  $ 

.Soidile  Mac  Candy  Corp. 

Candy  .  $ 

.SorlNil  Co. 

Itch-Me-.\ot  .  $ 

Sorlnd  . 

T  I-L  . 


18.00.-) 

.-)..s:tn 

3..T()9,270 

822.30.") 


ik  33.3!I2 

$  2G.5S2 


$  233.3.'.0 

188.230 


*  421. .ISO 
«  58.003 


hkinner  Manufarturing  Co. 

Macaroni  Pr<Hhicts  . 

Ihiisin  Bran  . 


South  Carolina  Klectric  & 

Gas  Co . 

South  Dakota  Department  of 

Highways  . 

Southern  .kirways  . 

Southern  Kell  Telephone  4: 

Telegraph  Co..  Inc . 

Southern  California  Kdison  Co... 

.Southern  Califorida  Gas  Co . 

Southern  Comfort  Corp. 

Southern  Comfort  kVhiskey  .... 
Southern  Co. 

.Mabama  Power  Co . 

Georgia  Power  Co . 

Southern  Co . 


$  70.2.-)tl 

l.(!44,81S 
5,3.')() 
13.21.') 

$  1.733.G12 
$  94.48!) 


Southern  Cross  Spring  lied  Co. 

Furniture  . 

Southern  Homes  . 

Southern  Indiana  Gas  4; 

Klectric  Co . 

Southern  New  England 

Tele|)hone  Co . 

.Southern  Pacific  Co. 

Kail  Transport  . 

Southern  Pine  .Vssn . 

Southern  Uailway  System  . 

Southern  I'nion  Gas  Co . 

Southland  Life  Insurance 

Company  . 

Southwist  .Airways  Co . 

Soidhwestern  Bell  Teleidnine  Co. 
Southwestern  Life  Insurance  Co. 
Spartan  Aircraft  Co. 

.Spartan  Mobile  Homes  . 

Spears  Cbiropraclic  Sa.iitarium 

4c  Hosiiital  . 

Spea.s  Co. 

Vinegar  . 

Speedway  Petroleum  Co. 

Gasoline  &  Dlls  . 

S|«'rry  4:  Hutchinson  Co. 

S  &  H  Green  Stamps  . 

Sperry  Band  Corp. 

liemington  Band  Inc. — 

Products  . 

liemington  Band  I'nivac  . 

liemington  Shavers  . 

liemington  Typewriters  . 

liemington  Band,  Inc. — 

Institutional  . 

SiM'rry  Gyroscope  Co . 

S|H‘rry  Band  Corp. — 

Institutional  . 


Sperti-Faraday.  Inc. 

.SiM'rtI  .Sun  Ijm|i  . 

.Spokane  Natural  Gas  Co . 

Spreckles  Sugar  Co. 

Sugar  . 

Siiring  Ccdtoii  .Mills.  Tlo- 

Falirics  . 

Spring  Maid  Sheets  . 


$  28S,S.'.3 

$  29.970 

•S  17.-).224 
$  31.3.'i7 


S  .-)9.fiGn 

S  357. GoS 
$  33.9(13 


Slwne  As.sociates,  Inc. 

nilliam  . 

Smith  Corp..  .\.  q. 

Burkay  kVater  Heater  . 

Permaglas  kVater  Healer 
Smith  Corp..  .\.  I) . 


Svpilrt  Co.,  Tlie  .  $ 

Stadler  PriMiucts  Co..  The 

Gard-.N-Gro  .  $ 

Stadler  Fertilizer  . 

Triple-XXX  Products  . 


Staley  Mfg.  Co.,  A.  E. 

Sta-FIo  Starcli  . 

Sta-Flo  Starch  4k 

.Sta-Puf  Blnse  . 

Staley  Sweetose  Syrup 
Sta-Puf  Binse  . 


Staley  Milling  Co. 

Staley  Fe^s  . 

St,anliack  Co.,  Ltd . 

Standard  Brands.  Inc. 

Black  4c  White  Scotch 

Whisky  . 

Blue  Bonnet  Margarine  . 

Chase  4c  Sanborn  Coffee  . 

Chase  4c  Sanimrn  Instant 

Coffee  . 

Churchill  “8S"  kVhiskey  . 

Flelschmann's  kVhiskey  . 

Fleiscbmann's  Bond  kVhiskey  .. 
Flelschmann's  De  Luxe 

kVhiskey  . 

Flelschmann's  De  Luxe  Jk 

Preferred  kVhiskey  . 

Flelschmann's  Gin  . 

Fleischmann's  Gin  4k 

Preferreil  kVhiskey  . 

Fleischmann's  Gin  4k  kk'ldte 

Tavern  Vodka  . 

Fleischmann's  Preferred 

kVhiskey  . 

Fleischmann  Products  . 

Fleischmann's  kk'hite  Travern 

Vmlka  . 

Fleischmann's  Yeast  . 

Hunt  Cliih  Dog  Foods  . 

Old  Medley  kVhiskey 

Pilgrim  Bum  . 

Beyal  Baking  Powder  . 

Teniler  Leaf  Tea 

Tender  Leaf  Instant  Tea  . 

Products  . 


Standard  International  Library 
Opiiortunity  Puzzle  Contest  .. 
Standard  Educational  Service.. 
Standard  International 

Ehcyclopedla  . 

St.andard  International  Library 


Standard  Milling  Co. 

Artistos  Flour  .  $ 

Ceresola  F'lonr  . 

Hecker's  Flour  . 


Standanl  OH  Co.  of  <  alifornia 

California  Oil  Co..  Tbe  . 

California  .Spray  . 

Gasoline  &  oils  . 

Ortho  Products  . 

Isotox  4c  Voick  Priolucts  . 

Standard  Garden  Products  .... 
Standard  Oil  Co.  of  Texas  .... 


Stanilard  Oil  Co.  (Indiana) 

American  Oil  Co . 

G.asoHne  4k  Oils  . 

Pan- Am  Southern  Corp . 

St.andard  Fuel  Oil  . 

Standard  ttil  Co.  (Indiana)  — 

Institutional  . 

Standard  Spray  . 

Utah  Oil  Bcfining  Co . 


$  20.951 

1.472 
18.280 
49.802 


Stanilard  Oil  Co.,  Inc.  In 
Kentucky 

Gasoline  &  Oils  . 

Standard  Oil  Co.  (New  Jersey) 

Carter  OH  Co . 

Esso  Flit  . 

Esso  Heating  Oil  . 

Esso  St.andard  Oil  Co. — 

Institutional  . 

Flit  . 

(LasoHne  &  Oils  . 

Humble  OH  Jk  Befining  Co.  .. 
Pate  Oil  Co . 


Standard  Oil  Co.  (Ohio) 

Gasoline  Jk  Oils  . 

Heating  Oil  . 

Insect  .Spray  . 


Standard  Tocli  Chemical.  Inc. 

Carousel  Paints  . 

St.anley  Warner  Corp. 

International  laitex  Corp.  . 
Ismllne  . 


Star-Kl't  Tuna  . 

323 

4 

.415 

— 

— 

— 

s 

522 

726 

X7 

.  1113 

Stark  kVctzcl  Jk  Co. 

12 

.631 

l*nNhicts  . . 

....  $ 

09 

829 

3 

.!»7H 

state  Farm  .klutuul 

_ 

Aiiti.mi.ldle  InstraiH-e  Co.  ... 

91. 

079 

60, 

,427 

State  Pharmacal  Co. 

All-In-One  . 

....  s 

1.59 

605 

40 

,100 

Staze.  Inc . 

.... 

71 

031 

95 

.371 

Steel  Comtiauies  of  .kmeiiea  ... 

....  .'S 

4  OS, 

245 

Stegmaler  Brewing  Co. 

Beer  . 

105 

505 

157 

,468 

Stein  Jk  Co.,  A . . 

....  s 

40 

759 

347 

,367 

Sterling  Brewers.  Inc. 

151 

.281 

Beer  . 

....  $ 

337 

107 

Sterling  Drug.  Inc. 

1,195 

.270 

Bayer  Aspirin  .... 

5 

457 

020 

14 

.802 

Campho-Plieniqiie  . 

194 

000 

40 

..582 

Castoria  ....( . 

202 

035 

18 

.928 

Dr.  Caldwell's  Senna 

Laxative  . 

1 

813 

o 

.539 

Double  Danderitie  . 

11 

4,83 

Fizrin  . 

282 

114 

11 

.050 

Fleecy  kk'hite  . 

142 

405 

205 

.40S 

Instantine  . 

53 

089 

Ironizeil  Yeast  . 

150 

525 

10. 

507 

.layne's  P-kk  . 

102 

3!»2 

LIttIo  Bo  P»M*|)  Ammonia  ... 

91 

247 

4 

.007 

Miihd  . 

.... 

148, 

105 

Pbilliiis-  Milk  of  Mugii,  'ia  . 

393 

2!)4 

412 

,914 

Z.B.T.  Baby  Powder  . 

.... 

287, 

019 

20 

..521 

— 

— 

— 

•?  ; 

2,518, 

287 

39 

.300 

Sterone  Corp. 

•>5 

,077 

Vltasafe  Vitamins  . 

....  $ 

579, 

481 

72 

.333 

Stevens,  Inc..  Eugene 

180 

0, 

.410 

Power-Flash  Spark  Plugs  ... 

....  $ 

27, 

71!l 

Stevens  Jk  Ctt..  Inc..  .1.  1’. 

0 

,010 

riica-Mohawk  SImtts  . 

....  ? 

324 

005 

105, 

TkOfl 

Proiliirts  . 

.... 

s, 

084 

"7 

,814 

— 

— 

— 

3 

,012 

.5 

332, 

149 

— 

— 

Stewart's  Pi  irate  Blend 

1,903, 

,542 

Coffee  Co. 

Stewart's  Coffee  . 

...  $ 

31 

720 

2ns. 

520 

Stewart-kVarner  Corp. 

220 

49. 

335 

.klemite  Proilucts  . 

...  $ 

20, 

Saf-Aire  . 

.... 

4 

296 

7. 

255 

kVinkler  Heating  Eiiuipnient 

.. 

10 

538 

21. 

005 

— 

— 

.  — 

— 

— 

S 

44, 

,054 

.370. 

,805 

Stitzel-kVeller  Distillery,  Inc. 

1 .232 
1.051.319 
222.298 
32.039 
7.892 
0.370 


S  398.300 
1.155.837 
13.915 
101.079 


Cabin  Still  4c  old 

Fitzgerald  kVhiskey  . 

Cabin  Still  Whiskey  . 

Old  Fitzgerald  Whiskey  . 

Old  kV.  L.  kk'eller  kVId-kcy  .. 
kVeller's  Original  kVhi'key  .... 


Stokley-Vaii  Camii.  Inc. 

Apple  Sauce  . 

Catsup  .... 

Catsup  4:  Tomato  .luice  . 

Foods  . 

Fruits  .... 

Frozen  FoihIs  . 

Frozen  Fruits  . 

Frozen  Orange  Juice  . 

Frozen  Vigctaldes  . 

Slokely's  PrcHlilcts  . 

Tomato  Jiitce  . 

Vegetatdes  . 

V.iti  Camp's  Beans  . 

Van  Camii's  .Macaroni 

Products  . 


513.270 

1.50.585 

2.224.301 

308.491 

18.300 


$  425.080 

2.447 
4.082 


*  1.172.252 
258.901 


Storz  Brewing  Co. 

Storz.  Beer  . 

Stontfer  Cnriioration.  The 
Frozen  Kscallo|H-d  Chicken 

4c  Noodles  . 

Frozen  FoimIs  . 

Frozen  Macaroni  4c  Cbei-e 


Stowe-kVoialward.  lncot|iorated 

Elmnite  Bowling  Ball  . 

Strauss  4k  Co.,  la-vi  . 

Stroehmann-SunlKsim  Bakeiy 

Stroehmann's  Bread  . 

Struehmann's  Baking  Piodncts 


Stroh  Brewery  Co..  Tlie 

Beer  . 

Studehaker-Packaid  Cori>. 

CliiMH-r  Cars  . 

Cliiqier  Jz  Packard  Cars  .... 

Hawk  Cars  . 

Hawk  4i  Stuilciraker  Cat'  .. 

Packard  Cars  . 

Packard  4k  Stwlelxiker  Curs 

Stuileliaker  Cars  . . . 

Studebaker  Trucks  . 


$ 

37,078 

Stahl-Mcycr,  Inc. 

Stanley  kVorks.  Tin’ 

Institutinnal  ... 

F’erris  Ham  . 

.  $ 

18.640 

Stanley  Knie  . 

.  J! 

30.151 

$ 

1,029 

Ferris  Meat  Pmilucts  . 

22.340 

Stanley  Tnids  . 

14.275 

75.029 

Stahl-Mcycr  Siircads  . 

1.941 

-- 

-  - - 

Sugar  Intiirmatlnn. 

3.934 

Stahl-.kleycr  Meat  Pnahicls  . 

9.608 

? 

74.120 

Sugarlne  Co . 

Slar-Kisf  Fnods,  Inc. 

SiiHivan,  Inc..  It. 

$ 

80.592 

$ 

52,589 

Nine  Lives  Cat  FihkI  . 

. $ 

34.10.3 

Dexter  Jk  7-20-! 

8  1.1 81. .359 
7!)..385 
130.303 
51. .5.31 
012.0.33 
104.041 
2.0'29.90fl 
80.078 
1.50.820 

S  4.495,716 
$  230.434 

.8  72.595 
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Xational  Advertising  Expenditures  1956 

7-:!0-4  .  22.591  Swiss  .41r  Transport  Co .  $  112,373 


$  2S.210 


Sun  Harlwr  Packing  Company 

Purr  Cat  Food  .  $  28.642 

Sun  Life  .\ssurance  Company 

of  Canada  .  $  69,424 

Sun  ttil  Company 

(iascdine  A:  Oils  .  .$  2.316.9.31 

Sunlieat  Furnace  Oil  .  20.S51 

Sun  Oil-institutional  .  6.339 

$  2,344.121 

SuniH'ani  llaking  Co. 

Bread  .  .$  2i7.9.59 

Cakt  1,699 

Products  .  16,421 

$  296.079 

Sunla'am  I'orp. 

.\pplianccs  .  $  682,945 

laidy  Sutilieam  Hair  Dryer  658 

Lady  Sutibeam  i  Sliaveniaster  25,590 

Mixma.ster  Ac  Sunheant  Iron  ..  60.274 

Mower  .  1,837 

Sliavemaster  .  62,196 

Products  .  307.803 

$  1,141,303 

Sunkist  Growers,  Inc. 

Frozen  liCnujuade  .  8  136.659 

Frozen  Lemon  Jutce  .  23.818 

Frozen  Oratige  .luiee  .  39.043 

Lemons  .  228.671 

Oraitges  .  35.845 

Products  .  3.030 

8  467.066 

Sunlite  Bakery  Co. 

Bread  .  $  20.962 

Products  .  20.290 

8  41.252 

Sini-.Maiii  Basin  Gn  wers  of 
California 

Sun- .Maid  Baisins  .  $  92,552 

Siintiyvale  Packitig  Co. 

-Vunt  I'ettny's  White  Sauce  ..  $  25.582 

Sunray  Mid-Continent  Oil  Co. 

Gasoline  Ac  Oils  .  8  372.540 

Suniise  Publishing  Co. 

.Magazine  .  8  29.144 

Sunset  House  .  $  50,395 

Sutiset  Oil  Company 

Ga.soline  Ac  Oils  .  8  44,679 

Sutiset  Publishing  Co. 

Sunset  .  8  37,460 

Sunshine  Biscuits.  Itic. 

Crackers  .  8  1.135.499 

Suie-Fit  Products  Co. 

.Sure-Fit  Slip  Covers  .  8  129.884 

Susquehanna  Waist  Co .  $  91.346 

Sutton  Corp..  0.  A. 

Vornado  Air  Conditioner  .  8  43.856 

Vornado  Fan  .  4,936 

$  48,792 

Sutton  Cosmetics,  Inc. 

Deodorant  .  8  63.654 

Preparations  .  3.319 

8  66,973 

Sunnee  I'aiier  Ptoducis  Co. 

Swatiec  Tissue  .  8  26.293 

Swanson  Cookie  Co. 

Archway  Cookies  .  8  5,456 

Swanson  Archway  Crackers  ....  19,789 

isw.itisoti  Cookies  .  1.280 

$  26,525 

Swank.  Inc. 

Swank  .lewclry  .  8  152,682 

Swedish  American  Line  .  8  48.316 

Swift  &  Co. 

Allswect  Margaiine  .  8  301,S8!t 

Brookfield  Cheese  .  1 .273 

Corkhill  Meat  Proditets  .  31.04!l 

Knd-tl-Wecd  .  10,256 

.lew el  Oil  .  17.054 

.Ii'wel  Shortening  .  77,253 

Mayrosc  .Meats  .  28.127 

Panl  .  169.921 

I'lankinton's  Meat  Products  ..  56.580 

Squire  .Meat  Products  .  35.899 

Swift's  Hatchery  .  1.961 

Swift's  Bahy  Foods  .  387.127 

Swift's  Cheese  .  19.920 

Swift’s  Chicken  Products  .  128.0(i9 

Swift’s  Frozen  .Meat  Pies  .  62.406 

Swift’s  Frozen  Meat 

Prorlucts  .  200.866 

Swift’s  Oil  .  3.250 

Swift’s  Poidtry  Products  .  94. .559 

Swift’s  Turkey  Products  .  26,932 

Swift's  Ice  Cream  .  65.663 

Swift’s  .Meat  Products  .  896.611 

Vigoro  .  407.017 

8  3.223.682 

Swisher  A;  Sons.  Inc..  .Ino.,  H. 

King  Kdward  Cigars  .  8  145.785 


Swiss  National  Travel  Office  ....  $  27,466 

Switzerland  Cheese  Assn.,  Inc.  ..  $  43.822 

Sylvania  Electric  Products,  Inc. 

Bulbs  .  5  152.106 

F'lashbulbs  .  1,939 

Phone-Radio  .  31,684 

Picture  Tube  .  132.r89 

RiicUo  . 13.534 

Radio  &  Television  .  9. ,539 

Television  .  294,873 

’Tubes  .  4,620 

Institutional  .  6.413 

Products  .  18.672 

8  665.569 

T 

Tampa  Electric  Company  .  8  27.012 

Tampax  Inc. 

Tampax  .  8  326,078 

Tasty  Baking  Co. 

Tastykake  .  8  66.187 

Tasty-Pie  .  22.069 

8  88,256 

Taylor  &  Sleild.  Inc. 

Pocahantas  Foods  .  8  21.268 

Porahant,as  Vegetaliles  .  2,610 

Tidewater  Foods  .  7.8!t5 

$  31,773 

Taylor  Wine  Co. 

Taylor  Champagne  .  8  5.136 

Taylor  Wines  .  33.729 

8  38,865 

Technical  Cidor  Ai  Chemical 
Works.  Inc. 

Red  Devil  Auto  Pidish  .  8  361 

Red  Devil  Paint  .  31.514 

8  31,875 

Terminiil  Liipiors  Ltd. 

Cyrus  .Noble  Whiskey  .  .8  45.686 

Royal  Gate  Vodka  .  4.729 

8  50.415 

Terre  Haute  Brewing  Co..  Inc. 

Champagne  V’elvet  Beer  .  $  52.835 

Tetley  Tea  Co..  Inc .  8  32.787 

Texas  Co.,  Tile 

Gasoline  A:  oils  .  8  1.210,317 

Texas  Eastern  Transmission  Corp.  8  44.385 

Texas  Electric  Service  Co .  8  69.621 

Texas  A:  Pacific  Railway  .  8  27.529 

Texas  Bice  I’roimdion  .\ssn .  8  37.895 

Texize  Chemicals,  Inc. 

Bleach  .  $  6.013 

Pine  oil  .  5.416 

Starch  .  37.872 

■8  49.301 

Textured  5arn  Co. 

’Tycora  .  8  54.67(1 

Thom.is  Inc..  S.  B. 

Bread  .  8  41.914 

English  Muffins  .  75.432 

8  120,316 

Thorcsen  Direct  Sales  .  8  315.035 

Tidewater  Oil  C(p. 

Gasoline  Ac  Oils  .  $  326.172 

Tidy  House  Produets  Co. 

Dexol  Bleach  .  8  7.280 

Gloss  Tex  starch  .  6,031 

Perfex  .  64,143 

Shina  Dish  10,990 

Sweet  10  ..  21.069 

Products  .  1.774 

$  111.‘287 

Tillamook  County  Creamery  Assn. 

’Tillamook  Cheese  .  8  60.771 

Time.  Inc. 

Fortune  .  8  47.400 

Life  .  837.631 

Sports  Illustrated  .  139,831 

Time  .  319.651 

8  1.344.516 

Timken  Bidli-r  Bearing  Co..  The 

Timken  Ridler  Bearings  .  8  59.374 

Institutional  .  111,386 

8  170,760 

Tints  Co. 

Tintz  .  8  .38. 4 '25 

Title  Insurance  Ac  Trust  Co .  $  32.961 

Tobin  Packing  Co,.  Inc. 

.\rpcako  Meat  Products  .  8  40.566 

First  Prize  .Meat  Products  ....  20.796 

Tobin  Mi'at  Products  .  169,899 

i  23 1. ’261 

Toledo  Edison  Co .  8  71.521 

Tonslline  Co.,  ’Tlie  .  8  26.554 

Top  Value  Enterprises.  Inc. 

Top  V.ilue  Stamps  .  8  229.110 

Torn.  Incorporated 

Toro  Power  Tools  .  i  3.765 


Trans  American  Airlines 

(.Agency)  .  8 

Trans-.Mlantic  Steamship  Lines 
Trans-Atlantic  Passenger 


Trans-Canada  Airlines  . 

$ 

121 !  144 

Trans-Caribbean  Airways  . 

8 

34.205 

Trans  Conlinental  Bus  System.  Inc. 

Continental  Trailways  . 

.8 

141,0.53 

Trans-Texas  Airways  . 

$ 

ST.tiriu 

Trans  World  Airlines,  Inc . 

$  2 

:,1S2,757 

Trappey's  Sons.  Inc..  B.  F. 

.Alexl-Pep  . 

$ 

5.952 

Trappey’s  Peppers  . 

2,145 

Trappey's  Red  Devil 

Hot  Sauce  . 

7.254 

Trappey's  Vegetables  . 

•20.1 7S 

Products  . 

9.623 

$ 

45.152 

Tree  Sweet  Products  Co. 

Grapefruit  Juice  . 

S 

10.183 

Juices  . 

5,594 

Orange  Juice  . 

23.167 

Produets  . 

3,7(55 

$ 

42,709 

Triangle  Pulilieations.  Inc. 

Triangle  Publications,  Inc . 

$ 

1.139 

37,248 

TV  Guide  . 

79.182 

$ 

117,569 

Trii-.Ade  Co. 

Beverages  . 

$ 

38,'281 

Turner-Smith  Drug  Co..  Inc, 

Goldoxin  . 

s 

25.035 

Twentieth  Century  Fox 

Film  Corp. 

.Alotioii  Pictures  . 

$ 

luT.Sui 

Twenty-One  Braiuls.  Inc. 

Ballantinc's  Scutch  Whisky  .. 

8 

44,755 

Clnh  Special  Whiskey . 

lOM.TCiH 

Trihiiiiu  Veriiiontli  . 

21.926 

8 

176,149 

U 

Uddo  As  Taoiiuhia  Co 

Progresso  Tomato  Paste  . 

8 

S.4M 

Pn»tjrt*''So  I'riMliicts  . 

13.347 

Soiifis  . 

5.715 

$ 

27.476 

Udga.  Iiic 

Bu-F,'x  . 

In  HU') 

rdga  . 

41,880 

$ 

52.879 

riulerwitoi).  Williutii,  ('u. 

.MoosoIr’C  Sardines  . 

8 

18.107 

Underwood  Clam  Cliowder 

1.764 

I'litlcruiMMi  lliuii 

116.715 

1 36,586 

I'liion  Curliittp  Carlxiii  ('uip. 

Bakelite  Co . 

.  S 

2.283 

Electric  Metallurgical  Co . 

Everreailv  Flashlight  Batteiies 

1,510 

Indiistiial  Products  . 

31,484 

Limit*  Air  Products  Co . 

1.518 

National  Carlam  Co . 

2.0S(5 

Prestone  . 

497.313 

6-12  Insect  Repellent  . 

Union  Carhide  Fabrics  . 

116.595 

Institutional  . 

8,270 

A'isking  Products  . 

1.510 

s 

t;!t4,5ni 

Vnion  Kl'Tiric  Co . 

. 

1611  S53 

I'uluii  Oil  Co.  of  Caliloriila 

Gasedine  .k-  OiN  . 

.  s 

nr;  is-j 

Union  Pacific  Bailroail  . 

.  s 

SOI  05S 

Fni  iii  I'nderwear  Co..  Ine. 

Fruit  Of  The  I . .  I'nderwear  8 

I’ldled  Airioaft  Cor|). 

Chance  Vought  AirciafI  .  8 

Haiiiilton  Standard  . 

I’ratl  A;  Whitney  Aiicraft 

Corp . 

Sikorskv  AiretafI  . 


I'nili'il  .Air  l.iio's.  Inc  . 

I'niteil  Artists  Colli. 

Motion  I’lct tires  . 

I’idted  .Automobile  Workers 

A.F.L..  C.I.O . 

rnlted  Biscuit  Co.  of  .Ainerica 

Bowman  Biscuit  Co . 

Heckman  Biscuit  Co . 

Keehler  Biscuits  Co . 

Manchester  Baking  Co  . 

Sawyer  Itisciilt  Co . 

Strietmann  Biscull  Co.  . 
Supreme  Baking  Co . 


I'nited  Fuel  Gas  Co .  8 

United  Gas  Corp .  $ 

United  Jewish  Appeal  .  8 

United  .Alercliants  Ak 
.Alaniifactiirers,  Inc. 

Con-Tact  Decorating 

Plastic  .  8 

United  Mills  Corporation  .  f 

United  .Newspapers  Magazine  Corp. 

This  Week  .  $ 

United  States  Brewers 

Foundation.  Inc .  $ 

United  States  Lilli’S  Co. 

Steamship  Transport  .  8 

United  States 

Olympic  Committee  .  8 

United  States  News  A: 

AVorld  Report  .  8 

United  Slates  Rubber  Co. 

Fisk  Tires  .  $ 

Footwear  . 

Garden  Hose  . 

Koylon  Cushioning  . 

Koylon  Mattress  . 

U.  S.  Tires  . 

Institutional  . 

Products  . 


I’nited  Fruit  Co. 

Bananas  . 

Steam-Idp  Traieporl 


United  .States  Shoe  Corp . 

Unitisl  States  Steel  Cor|). 

Cyclone  Fence  . 

•Steel  Homes  . 

Steel  Kitchens  . 

Institutional  . 

Universal  Atlas  Cement  . 


United  Stales  Tobacco  Co. 

Encore  Cigarettes  . 

Sauo  Cigarettes  . 


8  281.:4!l 

8  110,521 


United  Steel  AVorkers 

of  America  . 

United  Travel  Agency  . 

Universal  Pictures  Co..  Inc. 

.Alidion  Pictures  . 

Utah- Idaho  .Sugiir  Co. 

U  At  I  Sugar  . 

Utah  Power  A:  Light  Co . 

Utica  .Alutiial  Insurance  Co. 


V-M  Corp. 

Phonographs  . 

A’acheron  At  Conslantin- 
la’cmillrc  AVatclies..  Inc. 

Clocks  Ai  Watches  . 

A’alley  Bell  Dairy  Products  . 
Van  Camp  Seafood  Co..  Inc. 
Chicken  of  Hie  Sea 

Hyster  Slew  . 

Chicken  of  the  Sea  Tuna  . 
AVIiite  Star  Tuna  . 


8  102.4';: 
8  32.4W 


8  13.5.5Til 
8  27.6.'i' 


8  12.1« 
438.001 
88.0(« 


A'an  Wageneii  Co. 

Sclilckhaiis  Meat  Produels  ....  8 
A’angilard  Press,  Tlie 

Bonks  .  8 

A'anlty  Fair  Paper  Mills 

Blue  BIhhon  .Napkins  . 

Blue  Rihlion  Tissue  .  8 

Prolex  . 


A'ick  Chemical  Co. 

I'rince  Malchala'Ili 

Preparations  . 

Seafortli  Preparations  .. 

Seafortli  Products  . 

Sofskin  . 

A'ick’s  Cough  Drops  .... 
A’ick's  Cough  Syrup  .... 
A'ick’s  Impact  Tablets 

Vick's  In'ialer  . 

A'ick's  Inhaler  A: 

Tliroat  l.ozeiiges  . 

Vick’s  Medi-Mist  . 

Vick's  Tliroat  Lo’/.enges 

Vick’s  Travel  Pak  . 

A'ick's  A'apo  Rub  . 

Vick’s  Va  Tro  Nol  . 

A’ick’s  Products  . 


A’ictory  Packing  Co. 
Kal-Kan  Cal  Food  .. 
Kal  Kan  Dog  Food  .. 
Tiiorn-Fcd  Dog  Food 


A’ienna  Sausage  Mfg.  Co .  8 

Viking  Press.  Inc.,  Tlie 

Books  .  8 

A’iklng  Sloane  Corp. 

A'iking  Miracle  Chdhs  .  8 

A’lrginla-Candlna  Chemical  Corp. 

Black  Iwaf  Insecticides  .  8 

V-C  13  . 


Virginia  Electric  &  Power  Co.  ..  8 
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16.059 

>1.060 

•1.769 


I0.8H 

!3.56'! 

!5.io; 

12.412 

17.021 

77.101 

11,455 

2,724 
49.903 
11.927 
23.774 
40,203 
81.192 
22. lO' 
9.181 

Sl,749 

10.521 

77.23'* 

fl5..5.33 

21,151 

84.470 

2.e3 

»1.0:H 

23.199 
ill  ,4i8 


02.467 

32.499 


37.893 

31.213 

42.712 


3.5.570 

27.65' 


12.190 

138.601 

88.000 

538.903 

44.201 

42.602 

32.107' 

4.510 

1.53.370 


t  001 
5.527 
6.697 
9  0«; 

111.220 

46.920 

29.302 

8.100 

10.54! 

159.691 

5.040 

4.M9 

73.651 

72.411 

65,420 

613.100 


Vita  Food  PriMlucIs  Inc. 

Vila  Herrini;  Hllct;.  .  ?  1.41,4114 

Vcprill  Products  Co. 

Hcmmcii  .  « 

$  314,8011 

Volt  Kubbcr  Corp..  W.  J. 

Sports  Etiuipniciit  .  8  34.3-4 

Volvo  Import  Corp.  . 

Volvo  .  > 

W 

Wabash  Kailroud  .  ■'9  84,780 

Wagnir  Mis.  Co..  K.  K. 

tarpct  sweeper  .  ' 

Cookware  .  V'ir'l 

SklUet  . 

8  00.133 

....  8  31.04'J 


Waldes  Koldnour.  Inc .  8 

Walker  (loodei  liani  0: 

WorU  Ltd.,  Ilham 

Barclay's  tlin  .  5 

Barclay's  Hold  Label 

Wliiskey  . 

Booth's  Hisli  0;  14ry  l.in  .. 
Booth's  House  of  Lortls  tlin 

Canadian  Club  \Vld.skey  . 

Corby's  Keseive  Whiskey  .... 
Corliy's  Special  Selected 

Whiskey  . 

Courvoisier  Connae  . 

David  Nicholson  11443 

Whiskey  . .... 

Orand  Maenish  Scutch  Whisky 
li  ti  W  Five  Star  Whiskey.. 

0  ii  W  Private  Stuck 

Wldskey  . 

(J  ii  W  Seven  Star  Whiskey 

G  ii  W  Wliiskles  . 

Uiram  Walker's  Gin  . 

Hiram  Walker's  Products  .. 

Hirani  Walker's  Vorlka  . 

Uiram  Walker's  Whiskies  .. 


1.UI14 

3.5.38S 

10,807 

S.03O 

503,7140 

451.104 

3,8143 

013 

771 

34,187 

8.487 

3,301 

30,003 

1,051 

00,088 

38,017 

148,803 

5,310 


W'ushinittoii  State  .Vpple 
.idverthsiiiK  Commission 
Washington  State  Apples 
WushinKtuii  State  Dairy 

Products  Commission  . 

Washiiiitton  State 
Fruit  Commission 

Bartlett  Pears  . 

Wa.sldiiBton  Water  Power  Co. 

W'ate-tln  Co . 

Water  Master  Co. 

MHItite  Cement  . 

Water  .Master  Toilet 

Tank  Ball  . 


Waterfill  &  Frazier  IiistilU  ry  Co. 

W'aterfUl  &  Frazier  Whiskey. 
Waterman  Pen  Company.  Ine. 

Pencils  4:  Pens  . 

Weatherman.  Ine. 

Nlresk  Industries  . 

W'elister-Chieago  Corp. 

Webcor  Fonograf  . 

W'cbcor  Tape  Recorder  . 


Imporial  Whiski'y  . 

545,262 

.Maraca  Bum  . 

132 

.MeaUuw  Bruuk  Whiskey  . 

1,763 

.Mountain  Khlgc  Whiski'y  .... 

3,135 

Old  SniuggliT 

Scutch  Whisky  . 

22,620 

8andemaii  Wines  . 

6,783 

.Senator  I'orliy  Whiskey  . 

5.548 

Ten  Uigli  Wliiskey  . 

233,087 

Walkers  Dc  Luxe  Whiskey 

500,754 

Walker's  Twin  Seal  Whiskey 

17,681 

Wight  s  Old  Reseive  Whiskey 

4,264 

Wight  's  Sherhrook  Whiskey 

14,703 

William  I’enn  Whiskey  . 

0,110 

2,758,014 

Walker's  Austex  Chill  Co. 

.kustex  Beef  Slew  . 

•8 

9,661 

.kuslex  Canned  Fuuds  . 

5,328 

Austex  Cliili  . 

18,537 

.kustex  Corned  Beef  Hash  . 

2,003 

Austex  Spaglietti  4c  Meat  Ralls 

6,304 

Products  . 

19,063 

$ 

60,074 

Wallace  4c  Sons  .Mfg.  Co..  It. 

Silverware  . 

8 

96,777 

Wad  Stieet  Journal.  The  . 

8 

416,750 

WawkT  Cu. 

Ovalmix  . 

8 

46.550 

Ovaltiiie  . 

153,307 

100,047 

'VanztT  ^  .'NJMis,  Sidney 

i  ulU^je  Cheese  . 

8 

2,204 

igg  Nog  . 

7,341 

Mik  . 

18,117 

8 

37,653 

Waul  Hdrvine  Co. 

Paraflbe  Fruit  Cake  . 

5,781 

Tip  Top  Cookies  . 

4,130 

Tip  Top  Com  Meal  . 

1,507 

Tim  Top  Corn  .Miiffin 

Toa.st  ems  . 

3,855 

Tip  Top  Flour  . 

841 

Ward's  KakiiiK  Products  . 

33,386 

Ward's  Bread  . 

305,353 

Ward’s  Crackers  . 

83,063 

s 

41,600 

41.803 

48,533 

.S 

3!t.304 

8 

113.5.SO 

8 

1,031 

84,738 

$ 

85,750 

'  8 

100.150 

.  S 

30,001 

.  Sk 

2S.727 

.  8 

181.045 

18,001 

S 

.  $ 


Weekly  Publications.  Ine. 

Newsweek  . 

Weil-McLaln  Co.  Mfg.  Hlvision 

Baseboard  Panels  . 

Boiler  . 

Heuthig  Kipiipmeiit  . 


Welch  Grape  Juice  Co. 

Grape  Juice  . 

Jellies  &  Preserves  .. 


Welsh  Co. 

Baliy  Carriages  ii  Products 
Wesson  till  i:  Snowdrift 
Sales  Co. 

Blue  Plate  Foods  . 

Gulf  Klst  Shrimp  . 

Snowdrift  . 

Snowdrift  &  Wesson  till  ... 
Wesson  IHl  . 


West  Bend  Aluminum  Co. 

Appliances  . 

West  Coast  Air  Lines  . 

West  Penn  fclectrle  Co.,  Ine. 
West  Point  Mfg.  Co. 

Mart  ex  Towels  . . 

Wellington  Sears  Kahries 


Western  Airlhles.  Ine . 

Western  Pacific  Kailroad  . 

Western  Tmd  i:  Stamping  Co. 

Blair  Lawn  .Mower  . 

Homku  .Mower  i:  Sweeper  ... 


Westgatc-California  Tuiu 
Cunning  Co. 

Breast-O-Cldcken  Tmva  ... 
Westingliouse  Llectrie  Imp. 

.Mr  Conditioner  . 

Appliances  . 

Blankets  .. 

Dishwasher  . 

Dryer  . 

Fan  . 

Flash  Bulbs  . 

Heating  Ktiuipnu  nt  . 

Lamps  . 

Laundromat  . 

Laundromat  i:  Wi  stinghmisf 

Dryer  . 

Radio  ii  Televisi'.ii  . 

Uanges  . 

Refrigerator  . 

Television  . 

Water  Heater  . 

Westinghouse  .Atomic 

Power  Division  . 

Westinghouse  Broadcasting 
Institutional  . 


8 

lihi.iMd 

8 

183,440 

8 

13.108 

10.230 

12.048 

8 

41,080 

8 

1.073 

38,103 

8 

40,104 

8 

110,795 

3.440 

2.313 

23.80!t 

16,885 

1.018.471 

8 

1,065,013 

8 

40,773 

.  :< 

30,430 

.  8 

50,733 

.  8 

14.817 

67.804 

8 

83,711 

.  8 

313,0.53 

.  8 

65»442 

.  8 

2,130 

40,450 

8 

43,.588 

ItC.V  WhiiliHHd  PriKluets 


White  Frost  Chemicals  Inc. 

Fur  Frost  Mothproofing 
White  House  Co. 

Records  . . 

Wlilte  King  Soap  Co. 

Detergent  D  . 

Liipiid  Detergent  .. 

Soap  . 

Products  . 


White  Packing  Co.,  Ine. 

Meat  Products  . 

White  Koek  Corp. 

Bevel  ages  . 

Whitman.  Ine..  Clariiici- 
Prince  4:  Princess  Gardner 

BillfohLs  . 

Wliitman  4,  Sun,  Inc..  Stephen  I 

Clinciilatus  . 

Wiedemann  Brewing  Co.,  Inc.. 
George.  Tlie 

Beer  . 

Wile  Sons  4:  Co.,  Ine.,  .lulius 

Kscoffler  Sauce  . 

I’eter  Dawson  Scotcii  Whi'ky 

Komunoff  Vodka  . 

Sunny  Sol  . 


21.14(48 


$  331,t;5'J 


8  437,834 

Warner  Bios.  Pictures.  Inc .  .$  46,017 

Warner  Brothers  Co..  Tlie 

Foundation  Garmets  .  $  35.753 

Warner-Lambert  Pharmaceutical  Co. 

t  iro  Perfumes  .  8  25.310 

Du  Barry  Home  Permanent  ..  147,003 

Du  Barry  Pi eparatlons  .  7,148 

Listerine  Antiseptir  .  220,007 

Usterine  Tixith  Paste  .  52.655 

•New  Quirk  Home  Permanent  ..  54.330 

Klehard  Hudnut  Preparations..  3.689 

Sportsman  After  Shave  Lotion  285 


Weston.  Ltd.,  George 

Famous  Foods  of  Virginia 

Cookies  . 

Southern  Biscuit  Crackers  . 


511,417 

70,885 

42.759 

30,233 


i.  195- 


Washington  Gas  Light  Co .  $ 

Washington  Natural  Gas  Corp.  ..  $ 

Washington  Star  .  8 
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Wetmure  &  Sugikn,  Inc. 

Greeting  Cards  . 

Weyerhaeuser  Timber  Co . 

Wbeatena  Corp.,  Tlie  . 

Wheeling  Steel  Corp . - 

Whlrlpool-Seeger  Corp. 

RC.A  Whirlpool  Dryers  . 

RCA  Whirlpool  Dryers  4e 

Washers  . 

KC.\  Whirlpool  Freezers  .. 

RCA  Whirlpool  Ranges  . 

RCA  Whirlpool  Refrigerators 
RCA  Whirlpool  Washers  ... 


Wilkins-Rugeis  .Milling  Co. 

Washington  Baking  Products  8 
Williams  Co.,  J.  B..  The 

Beau  KremI  Hair  Tonic  .  8 

Conti  Shampoo  . 

Skolex  . 


713.570 

30.521 

48,4(411 

133.100 

8.8.735 

110.501 

8.313 

339.540 

35,333 

135,411 

04.475 


3.0!I3 
111. 014(1 
311.000 
3.130 

53,441 

35.025 

10.500 

33.103 


Yardley  of  London.  Inc. 


i'reparat  lulls  . 

.  8 

110.153 

Voung.  Inc.,  W.  F. 

Alisorliiiii'  Jr . 

.  8 

143.130 

5'oullieiaft  Creations,  Ine.  ... 

.  8 

71.500 

Z 

Zenith  Kailio  Com. 

Hearing  .kid  . 

.  8 

751.401 

Kuilio  . 

31,004 

Radio  &  Television  . 

32,110 

Television  . 

111.703 

I’riMiucts  . 

$ 

5.070 

021,717 

Zoiiulite  Co. 

Insulation  . 

.  8 

3L!I00 

Zoysia  Grass  Co . 

.  8 

77,110 

Zuinnnieli  I'o.,  kVm.  F. 

Paints  . •. . 

.  8 

37.148 

Wilson  Brothers 

.Men's  Wearing  .Vppaiel  . 

Wilson  &  I'o.,  ine. 

B-V  . 

Bif  . 

Bif  4c  Mot 

Canned  .Meats  . 

Chill  Cull  Came  . 

Ham  . 

Hash  . 

Ideal  Dog  Food  . 

Jane  Wilson  Scalloped 
Potatoes  with  ( iieese  .... 
Jane  Wilson  .Meat  Products 

.Meat  Pioduets  . 

.Mor  . 

Spurting  Kiiuipnieiit  . 


.$  50,00 1 

8  30.107 

8  00.070 

13.535 
30.510 
14,413 
7,750 
4,571 
5.005 
300,057 

4.370 

54.830 

408.033 

4,303 

135.310 

8  1.008.081 


Wilson  Lille.  Ine. 

Steamship  Transport  . 


100,750 
531,074 
3,100 
0.000 
30,053 
455 
731 
2.451 
300 
334,757 

303,485 

43,304 

108,478 

513,730 

83.377 

1,315 

10,018 

31.008 

1.007.331 

8  3,137,038 


0,040 

18,947 


35,500 

30,771 

38,344 

101,010 

57,053 


8  37,819 

213,270 

22,152 

30.523 

3,843 

384,295 


Wine  Advisory  Buaid  . 

8 

187,114 

kVine  Growers  Guild 

Ceremony  Brandy  . 

8 

5,705 

Guild  Brandy  . 

11,131 

Guild  Wine  . 

65.071 

8 

83.803 

kVlnelireiuier  Cu.  Inc.,  D.  E. 

51.942 

kVisconsin  Cunsenatiuu  Dept.  .. 

8 

64,607 

kVisconsln  Electric  Power  lo . 

8 

137,048 

kVisconsin  Telephone  Co . 

8 

104,637 

Wise  Potato  Chip  Co. 

kVise  Potato  Chips  . 

8 

46,033 

Wise  Potato  Chips,  Ridgies. 

104,873 

Wise  Potato  Sticks  . 

1,185 

153,081 

Wolverine  Shoe  ii  Taiming  Coip. 

< 

38,851 

Woodmen  of  tlie  World  Life 

Insurance  Sucicty  . 

38,471 

Wuulmark  Corp. 

Woolens  . 

33,331 

Wooster  Rubber  Company 

Rubbermaid  Products  . 

■5 

40,600 

Stylemaster  Kar-Rugs  . 

5,161 

46,151 

Worcester  Raking  Co. 

Town-Talk  Bread  . 

8 

32,7o2 

Worcester  County  Electrle  t  o.  .. 

30,815 

Worcester  Gas  Light  Co . 

$ 

33,013 

World  Publishing  Cu. 

Buoks  . 

07.004 

Wortliingtun  Cuip. 

Wurtbington  .kD 

Cundit  loner  . 

.  8 

50,230 

.Mueller  Climatrul  . 

22.698 

8 

72,937 

W'rigley  Co.,  W'm.  Jr. 

Gum  . 

.  $ 

1.878,405 

Wyler  it  Cu. 

Bouillon  Cubes  . 

.  8 

29.371 

Garlic  Powder  . 

6,234 

Iicmon  Drink  Mix  . 

3.460 

Dnlon  Powder  . 

1.587 

Parsley  Flakes 
Soups  . 


Getliii  Named  Ad  Chief 
Of  Philu.  Daily  News 

Philadelphia 

Natt  S.  Getlin,  newspaper  ad¬ 
vertising  executive,  has  been 
appointed  advertising  director 
of  the  Philadelphia  Daily  Ncivs. 

Mr.  Getlin,  who  has  been 
acting  as  a  consultant  to  the 
Daily  News  for  almost  a  year, 
brings  to  his  new  assignment 
more  than  25  years  experience. 

From  1934  to  1942  he  was 
ad  director  of  the  New  York 
Post,  which  for  part  of  that 
period  was  one  of  the  Stern 
family  newsjiapers. 

Mr.  Getlin  is  one  of  a  group 
of  executives  who  had  worked 
with  David  Stern  before,  and 
who  rejoined  him  soon  after  he 
became  publisher  of  the  Daily 
News  in  January  of  this  year. 

Previous  to  joining  the  New 
York  Post,  Mr.  Getlin  was  an 
advertising  executive  for  the 
St.  Louis  (Mo.)  Times,  since 
absorbed  by  the  Post- Dispatch. 
• 

Chi.  Trihuiie  Makes 
N.  Y.  Appointments 

The  Chicago  Tnbune  has  an¬ 
nounced  the  following  personnel 
appointments  in  its  New  York 
Advertising  Solicitors’  Office: 

C.  E.  Leeming  has  been  ap¬ 
pointed  New  York  manager  of 
financial  and  transportation  ad¬ 
vertising.  He  formerly  was  a 
sales  representative  for  the 
New  York  area. 

F.  L.  Workman  will  succeed 
Mr.  Leeming  as  financial  and 
transportation  ad  sales  rep¬ 
resentative  in  New  York. 


Collins  Elected 

Sumner  Collins,  promotion 
manager  of  the  New  York  Jour- 
nal-American  was  elected  a  di¬ 
rector  for  three  years  of  the 
National  Newspaper  Promotion 
Association  at  its  meeting  in 
New  Orleans,  May  13-15.  E&P 
regrets  the  inadvertent  omission 
4,658  of  his  name  from  the  list  of 
6.651  nexv  directors  (E&P,  May  18, 
51.961  page  9). 
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For  Sale:  2  Forty 
Packages^  by  NANA 


By  James  L.  Collinjis 

NANA  is  going  to  ride  herd 
on  small  dailies  and  weeklies 
with  two  “pony  packages.” 

Fred  Methot,  an  old  range 
rider,  was  telling  about  the  pro¬ 
gram  the  other  day.  As  recent¬ 
ly-appointed  promotion — sales 
manager  of  NANA  and  Wom¬ 
en’s  New.«  Service,  he  will  lead 
the  charge.  His  saddle  compan¬ 
ion  will  be  John  Ik  Hunt, 
NAN.A  editor. 

“As  you  know,”  Fred  said, 
“we  are  trying  to  stay  on  top 
of  the  news  with  good  writers. 
Under  the  new  regime  here  — 
and  Fve  never  had  so  much 
freedom — we  are  spending  more 
money  and  reaching  out  for 
talent. 

“As  part  of  our  expansion, 
we  ai’e  now  establishing  two 
weekly  services  which  we  call 
‘Pony  packages.’  They  will  be 
mailed  out  of  our  three  dis¬ 
tribution  points  —  New’  York, 
Chicago  and  San  Francisco  — 
within  the  next  two  weeks.” 

Actually,  he  said,  a  test  cam¬ 
paign  will  be  run  in  four  states 
within  the  fortnight.  The 
states — not  named  for  obvious 
reasons — are  well  spread  apart, 
for  equally  obvious  reasons. 
One  is  in  the  northeast,  one  in 
the  central  South,  one  in  the 
deep  South  and  the  fourth  in 
the  middlewest.  Seventy  dailies 
and  74.5  weeklies  will  be  in¬ 
volved. 


Fred  explained  that  the 
campaign  will  make  available 
for  the  first  time  a  select  por¬ 
tion  of  N ana’s  full  report  at 
reasonable  rates.  He  said  rea¬ 
sonable  means  no  package  will 
cost  less  than  five  bucks  nor 
more  than  twenty.  Circulation, 
of  course,  will  determine  price. 

He  said  he  wanted  to  make 
it  clear  that  these  packages  ap¬ 
ply  only  to  dailies  up  to  20,000 
circulation  and  all  weeklies 
regardless  of  circulation. 

For  the  small-daily  pony 
package,  it  will  be  up  to  John 
to  select  the  cream  of  NANA’s 
report  (about  30%  of  it),  in¬ 
cluding  specials,  exclusives  and 
features. 

“John  will  also  pick  the  top 
pieces  in  various  categories  for 
the  pony  package  to  weeklies,” 
Fred  said.  “These  cover  Wash¬ 
ington,  science,  humor,  sports 
and  the  top  women’s  storv  from 
WNS. 

When  asked  why  this  was 
being  done,  Fred  replied: 

“For  the  first  time  we’re  pay¬ 
ing  specific  attention  to  the  pro¬ 
blems  of  small  dailies  and 
w'eeklies  that  couldn’t  afford 
NANA’s  full  service  before. 

“And  although  this  is  a  test 
campaign  we’d  welcome  in¬ 
quiries  from  anyone  interested 
in  these  packages.  That  is,  those 


for  dinner  belles 

The  three-a-day  routine  of  meal  serving  and 
table  setting  is  pretty  important  — but  can  get  a 
homemaker  down . . .  unless  she  has  the  guidance 
good  cookery  columns  offer.  With  them,  every 
gal  can  be  a  dinner  belle  in  her  own  home! 
Millions  of  readers  ring  their  mental  gongs  with 

Cookery  Columns 

w 

by  Mary  Meade,  Alice  Petersen,  and  Ella  Elvin  . . .  whose 
kitchen-tested  recipes  are  practical  but  exciting  . . .  tell  new  ways 
to  toss  a  salad,  put  surprise  in  hamburger,  add  glamour  to  ham 
and  eggs.  The  CT-NYN  illustrated  cookery  columns  give  buying 
suggestions  on  seasonal  foods,  market  information,  daily  menus . . . 
step-up  Women’s  Page  traffic  — and  grocery  ad  revenue!  For 
proofs  and  prices,  phone,  wire,  or  write  Mollie  Slott,  Manager . . . 

Chieaga  Tribune^JVeu?  Yarh  JVeu?s 

tmmm*  ButlMnQ,  Nf-tm  York 

mnc^  Trlbmno  Tou>or,  CHIrugo 


persons  who  are  outside  the  test 
areas  in  open  territories.” 

“I  just  want  to  add  this,” 
John  said,  running  through  a 
pile  of  tearsheets.  “Look  at  the 
play  we’re  getting  around  the 
country  with  our  material. 
Things  have  certainly  picked 
up  in  the  last  year.” 

Bof 

What  NEA  Service  describes 
as  “an  exploitable  new  featui'e” 
will  be  released  to  clients  June 

3. 

It’s  Elmer  Wheeler’s  “The 
Bald  Boy,”  offered  in  18  illus¬ 
trated  instalments  before  book 
publication.  Mr.  Wheeler  will 
he  remembered  for  his  success¬ 
ful  “The  Fat  Boy,”  serialized  by 
newspapers. 

This  new'  effort  should  equal 
or  exceed  “The  Fat  Boy,”  the 
Service  believes,  “since  an  esti¬ 
mated  1.5,000,000  men  are  over¬ 
weight,  while  over  60,000,000 
men  and  their  wives  are  worried 
about  their  hair.” 

As  for  the  author,  he  says:  “I 
can’t  tell  a  bald  man  how  to 
grow  a  new  crop  of  hair,  hut  I 
can  make  him  proud  of  being 
bald.”  On  the  serious  side,  he 
discusses  the  effects  of  genes, 
vitamins  and  disease  on  hair 
and  the  curable  causes  of  bald- 


P^ypsy^ 

Also  concerned  with  a  per¬ 
sonality’s  literary  outpourings 
is  H.  R.  Wishengrad  of  Editors 
Syndicate,  New  York  City. 

He’s  got  Gypsy  Rose  Lee, 
who,  in  turn,  has  got  “Gypsy,” 
her  third  and  latest  book.  Wish 
has  acquired  serialization  rights 
and  will  present  it  in  18  instal¬ 
ments,  illustrated,  June  29. 

He  explains  Miss  Lee  “bares 
more  than  her  midriff”  in  her 
book.  Wish  wants  people  to 
know,  too,  that  she  is  the 
j  daughter  of  a  Seattle  newspa- 
I  perman.  This  latter  fact  may 
i  not  influence  sales  one  bit. 


sold  to  more  papers  if  I’d  spend 
a  little  time  selling  instead  of 
so  much  in  the  backwoods.” 


And  from  freelancers  Dick 
LaCoste  and  John  Overstreet, 
who  are  trying  to  put  over  a 
weekly  aviation  column  (claim 
they  have  33  customers  already 
after  several  months) : 

“Until  we  have  100  custom¬ 
ers,  we  are  selling  the  column 
at  a  loss.  After  we  have  that 
minimum,  the  standard  price 
based  on  circulation  will  obtain. 
We’ll  have  our  100  cu.«tomers 
by  June  30.” 

If  interested  in  helping  them 
reach  their  goal,  write  LaCoste 
— Overstreet  Associates,  460.) 
Lawn  Park  road,  Baltimore, 
Md.  The  copy  is  well  and 
tightly  written. 

JSCS  Outing 

Members  of  the  National  Car¬ 
toonists  Society  will  make  their 
annual  pleasure  jaunt  to  Fred 
W’aring’s  place  in  Shawnee, 
Pa.,  June  9-10. 

• 

Capitol  Internship 
Selections  Are  Made 

WaSHI.N'GTOX 
Capitol  Hill  “intei-nships” 
have  been  awarded  by  the 
American  Political  Science  As¬ 
sociation  to  15  journalists  and 
political  scientists  who  will  come 
here  next  November  and  serve 
nine  months  on  the  staffs  of 
Members  of  Congres.s,  or  com¬ 
mittees. 

Newsman  winners  are:  How¬ 
ard  Bray,  Louisville  (Ky.) 
Times;  Norman  I.  Gelman,  St. 
Petersburg  (Fla.)  Times;  Jack 
Howard,  San  Francisco  (Calif.) 
Chronicle;  Mary  E.  Wentworth, 
Ventura  Cotinty  (Calif.)  Star- 
Free  Press,  and  Ralph  R.  Wid- 
ner.  New  York  Times, 

Alternates  are:  Edward  Jen¬ 
sen,  Pittsburgh  (Pa.)  Post- 
Gazette;  Martin  S.  Bander, 
TFooM.socfcet  (R.  I.)  Call;  Mar¬ 
garet  Johnson,  Minneapolis 
(Minn.)  Tribune. 


Field  Reports 

A  word  from  Norman  Marsh 
(“Dan’l  Hale”): 

“  ‘Dan’l  Hale’  was  created  for  • 

two  purposes:  To  revive  an  in-  Duke  Slioop’s  Estate 

terest  in  the  type  of  reading  Valued  at  $434,112 
that  was  popular  when  I  was  a  ___ 


i  boy  and,  in  addition,  to  tell  the 
j  American  story  of  the  frontier 
!  as  near  to  the  way  it  actually 
I  happened  as  it  is  possible  to  do. 
!  “To  this  end  I  have  spent  the 
Summers  of  the  past  seven 


Washington 
Duke  Shoop,  Washington  Cor¬ 
respondent  of  the  Kansas  City 
Star,  who  died  April  26,  left  an 
estate  of  $434,112  according  to 
a  probate  petition  filed  in  court 


years  camping  in  the  Rockies,  here.  Of  this  amount  $368,286 
going  over  the  ground  that  the  was  represented  in  participat- 
frontiersmen  traveled  to  get  as  ing  shares  of  common  stock  of 
much  color  as  possible.  the  Kansas  City  Star.  The  re 

“The  other  purpose,  of  course,  porter’s  widow,  Ruth  Shoop,  is 
was  to  make  a  buck  or  two,  beneficiary  but  the  Star  has  the 
which  I’ve  been  pretty  well  able  option  to  purchase  the  stock  or 
to  do.  It  (the  strip)  could  be  designate  another  pui'chaser. 
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CHICAGO  SUN-TIMES  SYNDICATE 

announces  the  acquisition  of  the 
Newspaper  Features  Syndicate,  Inc., 

and  the  appointment  of 
Robert  A.  Cooper  as  General  Manager 
and  W.  M.  (Tommy)  Thompson  as  Editor 
of  the  expanded  operations. 

Associated  with  them  will  be: 

Elizabeth  Carr,  Dorothy  Portugais, 

Fred  Dingman  and  Irwin  Smith 

These  great  Chicago  Sun-Times  Syndicate  features — 


Ann  Landers' Advice  Columi 

n 

Grist  and  Grits 

By  Olln  Miller 

About  Our  Children 

by  Helen  Ross 

Hi  Nabor 

by  Olin  Miller 

Angel 

by  Mel  Casson 

Lance 

by  Warren  Tufts 

Animal  Antics 

by  Ed  Nofziger 

Look  Your  Best 

by  Collette 

Astro-Guide 

by  Ceean 

Mr.  Hollywood 

by  Mike  Connolly 

Burck's  Editorial  Cartoons 

Portraits 

by  James  J.  Metcalfe 

Close  to  Home 

by  Ed  Fitzhugh 

Rivets 

by  George  Sixta 

Coast  To  Coast  With  Kup 

Steve  Canyon 

by  Milton  Caniff 

Designs  For  Doing  by  James  Hawkins 

Streamliners 

by  Stella  White 

Designs  For  Living 

by  Effa  Brown 

Tasty  Tricks 

by  Inez  Cooke 

Fashions  and  Beauty 

by  Staff 

The  Beehive 

by  "Child  Life"  Editors 

From  Nine  To  Five 

by  Jo  Fischer 

The  Berrys 

by  Carl  Grubert 

F.Y.I. 

by  Tom  Barrett 

The  Toodles 

by  The  Baers 

Grin  And  Bear  It  by  George  Lichty 

Word-a-Day 

by  Mickey  Bach 

—will  now  be  augmented  by  these  features  from  the  Newspaper  Features  Syndicate,  Inc.: 


All  Channels  by  John  Lester 

A  Lovelier  You  by  Mary  Sue  Miller 

Good  Evening,  Ladles  by  Ken  Duvall 

Indoor  Gardening  by  Katherine  Walker 

It's  Your  Landscape  by  B.  Le  Roy  Gilbert 
Oh,  Teacher!  by  Wayne  Campbell 


Right  At  Home  by  Marion  Heuer 

The  Girls  by  Franklin  Folger 

To  Your  Good  Health 

by  Dr.  Joseph  G.  Molner 
Young  Hobby  Club  by  Cappy  Dick 

You're  The  Skipper  by  John  Bohannan 
Zooparade  by  Marlin  Perkins. 


CHICAGO  SUN-TIMES 

I  Newspaper  Features 
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Cooper’s  Syndicate 
Sells  to  Sun-Times 


Alpine  Hobby 
Leads  to  Scoop 
On  Wreckage 


Chicago  agement  of  our  syndicate  two 
The  newspaper  division  of  men  of  the  caliber  and  experi- 
Field  Enterprises,  Inc.,  has  ac-  ence  of  Mr.  Cooper  and  Mr. 
quired  100%  of  the  outstanding  Thompson,  and  we  are  happy  to 
stock  of  Newspaper  Features  welcome  NFS  contributors  into 
Syndicate,  Inc.,  for  an  undis-  the  Sun-Times  family.” 
closed  purchase  price,  merging  Combining  of  the  two  syndi- 
that  syndicate  with  the  Chicago  cates  bring  together  a  number 
Sun-Times  Syndicate.  of  features,  which  do  not  over¬ 

lap  each  other  in  reader  appeal, 
features  include  Milton 
1- CanifT’s  “Steve  Canyon,”  James 

lenders’  advice  column,  George 

^  Fischer’s  “From  Nine  to  Five,” 

■  George  Sixta’s  “Rivets”  and 


Vancouver,  B.  C. 

A  major  scoop  was  the  pay¬ 
off  last  week  for  a  young  re¬ 
porter’s  devotion  to  a  hobby- 
mountaineering. 

The  story  w'as  the  finding  of 
the  wreckage  on  8000  ft.  Mount 
Slesse  of  the  Trans  Canada 
Airlines  North  Star,  lost  with 
62  aboard  last  December,  k 
10:30  a.m.  extra  edition  of  the 
Vancouver  Province  broke  the 
new’s. 

When  Elfrida  Pigou,  pint- 
sized  (05  lbs.)  secretary,  mem¬ 
ber  of  B.  C.’s  Alpine  Club, 
came  upon  pieces  of  airplane 
wreckage  during  a  weekend 
climbing  expedition  with  two 
colleagues,  she  strapped  a  piece 
of  it  (a  jagged  2-ft.  fragment 
stamped  with  identification 
numbers)  on  her  back  and 
packed  it  down  the  mountain. 

First  i)erson  she  contacted  be¬ 
fore  setting  off  to  work  at  8 
a.m.  Monday  morning  was  a 
fellow’-alpinist  whom  she  knew 
had  been  searching  for  the  TC.l 
wreckage  almost  every  weekend 
for  five  months — Paddy  Sher¬ 
man,  29-year-old,  English  im¬ 
migrant  rej»orter  on  the  Pro¬ 
vince. 

Immediately,  the  “Operation 
TCA  Wreck”  plan  which  had 
been  set  up  when  the  original 
search  was  abandoned  sprang 
back  into  action,  master-minded 
by  Bruce  Larsen,  city  editor  of 
the  Province. 

The  three  wreckage-spotting 
climbers  were  “captured”  and 
hidden  fi’om  the  opposition  for 
seven  hours,  during  which  time 
several  exclusive  storie.s  were 
churned  out. 

Meantime  Paddy  Sherman,  in 
his  capacity  as  veteran  moun¬ 
tain  climber,  was  called  in  by 
TCA  to  lead  the  official  alpine 
party  climbing  to  the  shattered 
wreckage. 

A  Province  photographer. 
Villy  Svarre,  “thumbed  a  ride" 
in  a  helicopter  and  made  some 
superb  pictures  on  the  moun¬ 
tain. 


Paddy  Sherman 


COLLABORATING  on  a  scoop: 
City  Editor  Bruce  Larsen  and 
Managing  Editor  Bill  Forst  of  the 
Vancouver  Province. 


Awarti  to  Graduate 

Toronto 

William  H.  Neville,  21  yf*r 
old  staffer  of  the  Toronto 
bureau  of  British  United  Press, 
has  been  granted  the  Kenneth 
R.  Wilson  Memorial  Award  es¬ 
tablished  at  Carlton  University- 
Ottawa,  for  graduates  of  ib 


nate  that  it  brings  to  the  man-  service  to  local  residents. 


versity. 


journalism  course. 
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6  ‘Repeaters’ 
Attend  API 
Cost  Seminar 

Six  newspaper  executives  are 
now  attending  the  American 
Press  Institute  for  the  second 
or  third  time. 

The  27  members  of  the  se¬ 
minar  on  Management  and 
Costs  are: 

Francis  H.  Brinkley,  vice 
president,  Ottaway  Newsjia- 
pers-Radio,  Inc.,  Endicott,  N.Y., 
representing  Oneonta  (N.  Y.) 
Star. 

Robert  N.  Brown,  general 
manager,  Columbun  (Ind.)  Re- 
pubtkan. 

Don  P.  Campbell,  general 
manager,  Vancovrcr  (Wash.) 
Columbian. 

David  J.  Duncan,  publisher 
and  editor.  Culver  City  (Calif.) 
Star-NewH. 

Russel  C.  Fielding,  business 
manager,  Rome  (N.Y.)  Daily 
Sentinel. 

Jess  W.  Forrester  Jr.,  editor 
and  publisher,  Pcj?d/cton  (Ore.) 
East  Oreyonian. 

3.  M.  Fox,  business  manager, 
Yakima  (Wash.)  Ttaily  Re¬ 
public  and  Moniinp  Herald. 
Jack  S.  Gerhart,  assistant 


reading 
nhout  the' 

WACO,  TEXAS, 
FLOOD 

Sure — there  was  damage 
and  you  can  bet  your 
last  buck  that  we 
manned  the  pumps.  Re¬ 
tailing  and  farm  income 
will  hit  new  highs  with 
the  ample  supfdy  of 
water,  too! 

Estimaled  Retail  Sales 
1957— SI 53  Million  Plus 

Waco  News-Tribune 

times  herald 

S«nd  for  Sample  ROP 
Color  Tear  Sheetsi 

rtfpTtMnted  Sationedljf  by 

Burke,  Kuipers  &  Mahoney,  Inc. 


controller,  Lancaster  (Pa.) 
Newspapers,  Inc. 

Theodore  T.  Gore,  vice  presi¬ 
dent  and  assistant  general  man¬ 
ager,  Ft.  Lauderdale  (Fla.) 
Daily  and  Sunday  News. 

Eugene  G.  Greeno,  business 
manager.  Fort  Smith  (Ark.) 
Southwest  American  and  Times 
Record. 

Carey  D.  Guichard,  business 
manager,  Reddiny  (Calif.)  Rec- 
ord-Searchligh  t. 

Margaret  L.  Hamilton,  execu¬ 
tive  assistant  to  general  man¬ 
ager,  Thomson  Newspapers, 
Canada,  representing  Galt 
(Ont.)  Reporter. 

Roger  T.  Hildenbrand,  gen¬ 
eral  manager,  Endicott  (N.Y.) 
Daily  Bulletin. 

Lorenzo  A.  Hill,  comptroller, 
Pittsburgh  (Pa.)  Courier. 

Robert  E.  Kiah,  business 
manager,  Bangor  (Me.)  Daily 


News. 

Lucien  A.  Lalonde,  general 
manager,  Ottawa  Journal. 

Merrill  Lindsay,  vice  presi¬ 
dent  of  operations,  Lindsay- 
Schaub  Newspapers,  Decatur, 
Ill. 

Frank  R.  Myers,  editor  and 
general  manager,  Piqua  (O.) 
Daily  Call. 

John  H.  Notman,  co-publisher 
and  general  manager,  Clinton 
(la.)  Herald. 

Talbot  Patrick,  editor  and 
publisher.  Rock  Hill  (S.C.) 
Evening  Herald. 

J.  Fred  Rentz,  secretary,  Nexe 
Castle  (Pa.)  News. 

R.  W.  Rhoades,  vicepresident 
and  general  manager,  Venango 
Newspapers,  Inc.,  representing 
Oil  City  (Pa.)  Derrick. 

R.  N.  Rorick,  business  man¬ 
ager,  Mason  City  (la.)  Globe- 
Gazette. 


Hal  Tanner,  publisher,  Golds¬ 
boro  (N.C.)  News-Argus. 

David  A.  Tober,  business 
manager,  Portsmoxith  Herald. 

George  H.  Utter,  circulation 
manager.  Westerly  (R.I.)  Sun. 

William  R.  Van  Buren  Jr., 
secretary  and  assistant  trea¬ 
surer,  Newport  News  (Va.) 
Daily  Press. 

Messrs.  Greeno,  Myers,  Pa¬ 
trick  and  Rhoades  attended 
previous  Institute  seminars  for 
publishers,  editors  and  chief 
news  executives.  Messrs.  Lind¬ 
say  and  Notman  attended 
earlier  management  and  costs 
seminars. 

• 

Speaks  to  Solons 

Montgomery,  Ala. 

Eddy  Gilmore,  London  AP 
correspondent,  addressed  the 
Alabama  Legislature  by  special 
invitation. 


YOU  CAN  BUY  WITH  CONFIDENCE . . . 

FOR  CRAFTSMEN  RECONDITIONS  WITH  INTEGRITY 


(13)  Model  18  Linotypes,  Serial  Nos.  all 
over  21,000.  These  machines  are  far  su¬ 
perior  to  the  old  style  Model  .’i  Linotypes, 
as  they  have  more  modern  features.  They 
are  equipped  with  two  main  90  channel 
magazines,  two  pitch  or  fast  distributor 
screws,  new  style  channel  entrance  parti¬ 
tions,  Universal  knife  block.  Universal 
ejector,  inclined  galley,  new  style  push-pull 
assembler,  electnc  pot  equipped  with  me¬ 
chanical  thermostat,  with  AC  motor  to  fit 
your  electrical  specifications,  two  molds  in 
good  operating  condition,  price  SLO.yO  each. 

(1)  .Model  14  Blue  Streak  Linotype,  Serial 
No.  .'ilSOl  with  .Micro  Therm  electric  pot. 

(2)  Model  8  Blue  Streak  Linotypes,  Serial 
Nos.  .’>2li8.5  and  .'>2ft8(>  with  Micro  Therm 
electric  pots. 

(2)  Model  30  Blue  Streak  Mixer,  Serial  No. 
.*>2.369,  equippcNl  with  Quadder,  .Micro  Therm 
electric  pot. 

(1)  Model  27  Blue  Streak  display  Linotype 
with  3  extra  split  wide  72  channel  maga¬ 
zines,  6  pocket  mold  disk.  Micro  Therm 
electric  pot.  Serial  No.  .32694. 

(2)  Model  31  Blue  .Streak  IJnotypes 
equipped  with  ({uadders,  electric  pots.  Serial 
Nos.  .34772  and  .34773. 

(1)  Model  8  Linotypes,  .Serial  Nos.  IOt.3.3, 
40312,  40.31.3,  40.321,  equipped  with  electric 
pots,  fan  style. 

(1)  Model  14  Linotype,  Serial  No.  16163, 
w'.th  electric  pot,  fan  style. 


(.3)  MODEL  26  Linotypes  Nos.  38776, 
.39649,  .396.30,  .396.31,  41996  with  electric  pots, 
A.C.  motors,  price  $1,730  ea. 

(2)  Ludlow  Typecasters  with  electric  pots. 
Serial  Nos.  2678  and  68.39,  each  equipped 
with  6  pt.  molds  for  21  em.  2  cabinets  of 
mats  and  sticks,  excellent  bargain. 

(1)  Model  C3  Intertype,  Serial  No.  12270, 
equipped  with  electric  pot,  Mohr  saw. 

(1)  Model  H  Intertype,  Serial  No.  12269. 
equipped  with  quadder,  Mohr  Saw,  electric 
pot. 

(1)  Model  C3  Intertype,  .Serial  No.  5847, 
equipped  with  electric  pot  and  Monomelt. 

(1)  G2  Intertype  Mixer,  Serial  No.  13221, 
with  electric  pot,  Mohr  Saw. 

(1)  Model  It  Linotype,  Ser.al  No.  30667, 
equipped  with  three  90  channel  magazines 
and  one  28  channel  auxiliary,  two  U.A. 
molds,  two  recess  molds,  gas  pot,  Margach 
feeder,  blower,  and  ('line  D.C.  Motor,  price 
$2,2.30. 

(1)  Model  21  Linotype,  .Serial  No.  33607, 
equipped  with  three  72  channel  split  maga¬ 
zines,  one  recess  mold,  3  display  molds  con¬ 
sisting  of  18-24  pt.,  20-24  pt.  electric  p.>t, 
rack  for  holding  24-72  channel  magazines, 
Margach  feeder,  blower,  Cline  D.C.  motor, 
1.3  brass  72  channel  magazines,  18-24  pt. 
Metro  Black  Linotype  matrices,  price  $1,9.30. 
(1)  Thomson  Type  caster  with  mold  and 
liners  $8-30. 


Write,  Wire  or  Fhtrne  (Copley  7-5H90 

CRAFTSMEN  MACHINERY  CO. 

75  WEST  DEDHAM  ST.,  BOSTON  18,  MASS. 
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Colombia 

{Con  till  Hid  from  pane  11) 


Dispatches  sent  abroad  by 
foreign  correspondents  in  Bo¬ 
gota  were  subject  to  rigorous 
scrutiny  during  this  emergency. 
But  there  was  nothing  new  in 
this.  All  outgoing  news  had 
been  under  the  vigilance  of  the 
government’s  censors. 

However,  when  the  situation 
became  critical  the  week  prior 
to  Rojas  Pinilla’s  overthrow 
control  over  cable  and  telephone 
facilities  was  tightened  to  new 
extremes. 

But  these  controls,  like  other 
aspects  of  censorship,  have  now 
disappeared  by  orders  of  the 
military  junta. 

El  Siglo  Reappears 

Press  freedom  returned — un¬ 
officially  —  the  day  after  Rojas 
Pinilla  stepped  down  when  the 
Conservative  newspaper  El 
Sii/lo  suddenly  reappeared  after 
not  publishing  for  almost  four 
years. 

El  Siglo  is  owned  by  ex-presi¬ 
dent  Laureano  Gomez  who  was 
ousted  by  Rojas  Pinilla  in  June 
11)53.  The  paper  ceased  publica¬ 
tion  soon  afterward. 

El  Siglo  was  succeeded  by 


E.ipectator,  Bogota  afternooner, 
was  forced  to  close  in  the  face 
of  a  heavy  fine  levied  by  the 
government. 

The  most  direct  move  taken 
against  any  newspaper  by  the 
dictator’s  regime  was  against 
El  Tiempo,  in  August  1956.  The 
closing  of  the  paper  was  an¬ 
nounced  by  the  official  govern¬ 
ment  radio  by  the  then  minister 
of  Government,  Lucio  Pabon 
Nunez. 

Resumes  in  August 

Gabriel  Cano,  director  of  El 
Espectator,  has  announced  that 
the  newspaper  will  resume  pub¬ 
lication  Aug.  7,  1958  when  the 
term  of  government  which  the 
military  junta  has  set  for  itself 
expires.  Cano  made  it  clear 
that  El  Espectator’s  resumption 
depends  entirely  on  the  with¬ 
drawal  of  the  military  in  favor 
of  civilian  rule. 

El  Tiempo  is  expected  to  start 
jmblication  again  on  June  8. 

Eduardo  Santos,  who  has 
been  living  in  exile  in  Europe, 
has  been  asked  by  his  old  edi¬ 
tors  to  return  home  to  super¬ 
vise  the  newspaper’s  re-appear¬ 
ance. 

Meanwhile,  El  Independiente, 
which  succeeded  El  Espectator, 
and  Intermedio  are  continuing 


the  pro-government  newspapers 
are  falling  rapidly  into  decay. 

Government  Organ  Closed 

Diario  Oficial,  an  out-and-out 
government  organ,  is  now  in 
process  of  liquidation  by  the 
junta.  It  has  been  published  by 
the  “National  Publications  En¬ 
terprise”  which  also  competed 
with  private  printers.  This 
government  enterprise  has  also 
been  liquidated  by  the  junta, 
which  says  that  from  now  on 
it  will  be  used  only  to  print 
official  documents. 

Under  Rojas  Pinilla  the  “Na¬ 
tional  Publications  Enterprise” 
had  control  over  imports  of 
newsprint  which  were  paid  for 
with  dollars  at  the  official  rate 
of  exchange,  of  2.50  pesos  per 
dollar. 

All  newspapers  had  to  obtain 
permission  to  import  newsprint. 
If  they  were  refused  they  had 
to  buy  newsprint  locally  at  free 
exchange  rate  of  i)esos  per 
dollar. 

General  Juan  B.  Cordoha, 
secretary  of  the  junta,  has 
promised  that  henceforth  all 
measuies  by  the  junta  which 
may  affect  the  press  will  not  be 
taken  until  after  consultation 
with  the  news))apers. 

Into  Oblivion 


Newark  News 
Seeks  to  Stop 
Dealer  Strike 

Newark,  N.  J. 

The  Svwark  Evening  Eeici 
faced  with  an  interruption  ij 
home  deliveries  by  some  in. 
dependent  dealers,  has  assigned 
a  crew  of  60  men  to  service 
about  30,000  subscribers. 

Jere  C.  Healy,  circulation  di- 
rectoi*,  said  “there  has  beet 
very  little  interruption  of  serv¬ 
ice”  because  of  the  action  by 
members  of  the  Allied  Newspa¬ 
per  Carriers  of  New  Jersey, 
Inc.  Dealers  have  notified  cus¬ 
tomers  they  will  be  unable  to 
deliver  the  News  because  of  at 
antitrust  suit  brought  agains: 
them  in  federal  court  by  the 
News. 

The  New's  has  asked  for  a 
permanent  injunction  again.-’ 
threats  to  “strike”  or  “boycott’ 
home  deliveries. 

Mr.  Healy  said  stocks  of 
newspapers  were  increased  at 
stands  in  the  affected  areas, 
and  the  News  will  continue  its 
own  deliveries  until  a  decisio: 


Diario  Grafico  but  it,  too,  had  to  publish.  As  the  independent 
to  suspend  after  being  severely  jsiess  begins  to  catch  its  breath 
fined  by  the  government.  El  again  and  regain  its  old  vigor. 


E&P  is  not  a  cure-all — but  the  pressure  of  business 
can  be  relieved  with  a  subscription  prescription. 
Trip  up  Old  Man  Worry  by  subscribing  NOW! 


Name  . 

Address  . 

City . 

Company 


Zone 


State 


Mail  check  to 


Editor  &  Publisher 

1475  BROADWAY  NEW  YORK  36,  N.  Y. 

$6.50  a  year,  U.  $.  and  Canada — all  other  countries,  $10.00 


Resides  Diario  Oficial,  an¬ 
other  government  newsjsaper, 
t)iario  de  Colombia,  which  was 
backed  by  elements  of  the  Con¬ 
servative  i)arty  who  favored 
Rojas  Pinilla  and  which  was 
run  by  the  dictator’s  son-in-law, 
has  also  gone  into  oblivion. 

The  newspaper  was  founded 
by  Gilberto  Alzate  .4vendano, 
Con.servative  leader  who  op¬ 
posed  the  le-election  of  Rojas 
Pinilla  by  the  constitutent  as¬ 
sembly.  'The  same  evening  that 
the  dictator’s  “re-election”  was 
pushed  through  the  assembly 
Alzate  closed  Diario  de  Colom¬ 
bia. 

However,  the  government 
made  the  plant  of  Diario  Oficial 
available  for  the  publication  of 
a  special  four-page  edition  of 
Diario  de  Colombia,  which  ayi- 
peared  the  following  day. 

Rut  it  was  the  last  edition  of 
that  publication.  Other  govern¬ 
ment  or  pro-government  news¬ 
papers  which  have  died  a  sud¬ 
den  death  are  Diario  de  PaciHeo 
of  Cali  and  Occidenfe  of  Medel¬ 
lin. 

Diario  de  Pacifico’s  office  was 
destroyed  by  an  enraged  crowd. 

• 

III  1,300  Papers 

Detroit  Mich. 

McCann  -  Erickson,  Inc.  has 
.scheduled  seven  ads  for  Chrys- 
ler’s  “The  Switch  is  On”  cam¬ 
paign  in  1,300  newspapers  in 
June  and  July. 


is  reached  in  the  court  cast 
The  newspaper  has  its  ow: 
fleet  of  trucks  and  a  cairic 
organization  which  service 
those  subscribers  not  affected. 

The  News  said  boycor 
threats  followed  the  company's 
refusal  to  eliminate  newsboy, 
from  making  home  deliveries, 
refusal  to  zone  territories  to|’ 
give  the  defendants  exclusiv- 
delivery  rights  and  refusal  tci' 
fix  a  home  delivery  price  of 
more  than  50  cents  a  week. 
The  News  contended  it  had  k 
right  to  fix  delivery  servic 
charges.  l 

The  defendants  contended 
labor  dispute  is  involved  be¬ 
cause,  they  charged,  the  News 
“employs”  newsboys  to  create 
unfair  competition.  .4ccordine 
to  the  routemen,  the  unfa;, 
competition  is  that  the  news¬ 
boys  can  deliver  the  News  to 
homes  for  50  cents  a  week,  ia- 
eluding  a  service  charge,  whic" 
the  defendants  maintain  they 
cannot  afford  to  do. 

The  defendants  also  charged 
the  News  with  hiring  newsboy; 
under  12  in  violation  of  stak 
labor  laws.  The  News  denie’- 
this  charge,  maintaining  >'■' 
newsboys  are  certified  by 
schools  and  parents  as  beuf 
over  12  and  as  having  pernU;- 
sion  to  work.  The  newsboy; 
the  plaintiff  maintained,  are  *’ 
dependent  carriers  and  not  em¬ 
ployes. 


90 


EDITOR  PUBLISHER  for  May  25, 


IWS 

op 

ke 

N.  j, 

A'eicj, 
ition  in 
me  in- 
issigned 
service 
s. 

tion  di. 

IS  beet 
of  sen. 
tion  by 
J^ewspa- 
Jersey, 
lied  cui- 
nable  tc 
se  of  ar 
againe: 
by  the 

(1  for  a 
againe: 
‘boycott" 

:ocks  of 
eased  at 
d  area.-, 
tinue  iti 
decisio: 
irt  case, 
its  0*:. 

I  carrie; 

service: 

affected. 

boycor 
ompany; 
newsboy;  | 
leliverici. 
tories  tor 
exclusiv- 
efusal  to 
price  of' 
a  vfee'ii. 
it  had  w 
serv-ip- 

itended  a 
lived  be- 
the  New 
to  creatt 
Accordint 
le  unfa;, 
the  new- 
News  to 
week,  in- 
•ge,  whict 
tain  they 

0  charge 
newsboy: 
1  of  state 
ws  denieo 
lining 
tified  hy 
as  being 
ig  pernii:- 
newsboys 
cd,  are  in- 
id  not  em- 

,y  25,  195' 


Retailer  Asks 
Attention  for 
Good  Youths 

Atl.'ntic  City,  N.  J. 

A  retailer’.s  proposal  that 
newspapers  p'.ay  up  the  “better 
side”  of  youth  activities  re¬ 
ceived  enthusiastic  sujiport  here 
last  weekend  at  the  annual  Ad¬ 
vertising  Conference  of  the 
New  Jersey  Press  A.ssociation. 

Before  spelling  out  his  pro¬ 
gram  and  putting  up  some  cash 
to  help  get  it  rolling,  Samuel 
Sealfon  rocked  the  conference 


“You  have  to  have  a  genuine  "i^  T  rri  1 
feeling  for  young  people,”  he  J_j,  1  ^VlOF 

.said.  “You  have  to  sell  your 
community  on  interest  in  young  T„  AyT 

people  and  you  have  to  discard  111  VJivi  JT  UoL 

the  can’t-be-bothered-with-’em  H  , 

attitude.  Courtesy  attentive-  DUlletin 

ness  to  their  interests,  and 

strictly  a  low-pressure  selling  Philadelphia 

approach  are  essential.”  Robert  L.  Taylor  has  assumed 

The  best  doctrine.  Mr.  Seal-  the  administrative  duties  of 
fon  declared,  is  that  they’re  general  manager  of  the  Phila 


here  tomorrow;  today’s  teens 
are  tomorrow’s  adults  who  buy 
your  merchandise. 

Take  Up  a  Youth  Cause 
The  New  Jersey  admen,  from 
dailies  and  weeklies,  also  heard 
a  rundown  on  youth  interests 
by  Mrs.  Francis  Hodges,  mer- 
with  a  report  on  how  he  at-  chandising  director  of  SVi'e/rtccM 

Magazine.  She  recommended 
that  newspapers  take  up  the 
cudgels  for  jiositive  youth  cause 
— such  as  a  second  telephone  in 
the  home  or  good  radio  music. 
Mrs.  Hodges  said  the  tele- 


tract.s  the  teen  trade  to  his 
store  in  Ridgewood,  N.  J.  with 
fabulous  results. 

Only  Delinquent 

Mr.  Sealfon  was  given  the 
opportunity  of  speaking  to  the  phone  is  a  greater  competitor 


Taylor 


2.50  or  more  delegates  and 
guests  at  the  annual  dinner 
meeting  to  make  his  plea  for  a 
positive  approach  to  youth  news. 
He  deplored  the  over-emphasis 


for  teen-agers’  time  than  TV. 
She  gave  some  hints  for  editori¬ 
al  treatment:  Headlines  on  the 
good  things  the  kids  do,  fashion 
copy  without  the  typical  teen 


on  juvenile  delim(uents  in  the  cartoon  figure,  movie  reviews  at 


news  pages,  he  said,  and  he 
pointed  out  that  only  I'/r  of 
teen-agers  are  wayward. 

Newspapers  could  help  the 
community  and  themselves  by 
giving  more  space  to  the  whole 


the  teen  level,  more  star  pro¬ 
files  and  less  Hollyw-ood  gossip. 
She  suggested  that  ad  position 
be  sold  to  teen  fashion  retailers 
on  the  movie  pages. 

Alerting  the  admen  to  the 


(lelphia  Ei'cniyig 
and  N u  »  da  »/ 
Biil'ctin,  suc¬ 
ceeding  the  late 
R  i  c  h  a  rd  W. 
Slocum. 

Mr.  Taylor, 
vice  president 
and  treasurer 
of  the  Bulletin 
Company,  has 
been  business 
manager  of  the 
Bulletin  since  19.5.5.  Mr.  Slocum 
had  the  title  of  executive  vice 
president. 

Starting  with  the  Bulletin  in 
19.‘}5  in  the  circulation  depart¬ 
ment,  Mr.  Taylor  moved  to  the 
promotion  department  in  1939. 
In  1940  he  helped  set  up  the 
newly  created  personnel  de¬ 
partment  and  served  as  person¬ 
nel  manager  until  the  outbreak 
of  World  War  II. 

After  four  years  in  the  Navy 
he  returned  to  the  Bulletin  in 
194fi  in  the  advertising  depart- 


some  achievements  of  boys  and  potentials  of  the  teen  market,  appointed 

•_  __  i_  .  Trt  rnA  Kiiomxkoo  erorT  l-l  a  nAlr\A<l 


girls.  Mr.  Sealfon  said.  He 
posted  ‘  the  first  $100”  and 
volunteered  to  solicit  funds 
from  all  of  New  Jersey’s  retail¬ 
ers  to  e.stablish  some  system 
of  youth  awards,  etc.  in  coop¬ 
eration  with  the  jiress.  The 
suggestion  received  loud  ap¬ 
plause. 

Lloyd  Burns,  executive  sec¬ 
retary  of  NJPA,  said  the  pro- 
po.sal  would  be  referred  form¬ 
ally  to  the  board  of  directors 
at  the  annual  meeting  next 
month.  President  G.  Wallace 
Conover  and  other  officers  who 
heard  Mr.  Sealfon’s  announce¬ 
ment  said  they  considered  it  a 
matter  of  primary  concern  for 
editors  and  publishers. 

Teens  Are  Welcome 

Mr.  Sealfon  elaborated  his 
business  philosophy  at  the  work- 
i'hop  session  conducted  by  the 
conference  chairman,  Maurice 


Mrs.  Hodges  said  that  the  fe¬ 
male  teens  of  the  country  will 
spend  $725  million  for  apparel 
in  August  and  September.  Her 
talk  followed  a  showing  of  the 
Bureau  of  Advertising  film  on 
the  teen  market. 

Leon  Kondell,  Pa»Haic  Herald 
Sewn,  conducted  roundtable  on 
dailies’  selling  problems  and  M. 

Harold  Kelly,  Red  Bank  Reg¬ 
ister,  moderated  a  panel  for 
weeklies.  Both  sessions  w-ere  for 
staff  members  only.  • 

An  all-day  seminar  on  copy  Fanning  Elected 
and  layout  ideas  for  retailers, 
led  by  Murray  B.  Rae,  vicepres-  To  S-T’s  Board 
ident  of  .Amos  Parrish  &  Com¬ 
pany,  drew  a  large  attendance. 

(For  report  of  Classified  Ad¬ 
vertising  sessions,  see  Page  (15.) 


to  the  business  staff.  He  helped 
with  the  planning  and  con.struc- 
tion  of  the  new  Bulletin  build¬ 
ing. 

Mr.  Taylor  is  a  nephew  of 
Robert  McLeon,  president  of 
the  Bulletin. 

Assistant  Business  Manager 
-Albert  Spendlove  will  succeed 
Mr.  Taylor  as  busine.ss  man¬ 
ager.  Mr.  Spendlove  came  to  the 
Bulletin  in  195(5  from  the 
\ashiia  (N.  H.)  Telegraph. 


Chicago 

Larry  Fanning,  formerly  edi¬ 
tor  of  the  Chicago  Sun-Times 
Syndicate  and  more  recently 
appointed  assistant  executive 
editor  of  the  Chicago  Sun- 
Times,  was  elected  to  the  Sun- 
Times  management  board  here 


‘Declaration’  Text 

Superior,  Wis. 

. . „...  _  The  Superior  Evening  Tele- 

L.  Platt,  advertising  director  of  gram  lays  claim  to  the  distinc-  23  at  a  meeting  of  the 

the  Camden  Courier-Post.  The  tion  of  being  the  first  news-  directors  of  Field  Enterprises, 
young  Ridgewood  merchant  said  paper  in  the  United  States  to 

35%  of  his  business  ($7-50,000  print  the  full  text  of  Dr.  Al-  Mr.  Fanning,  who  was  man- 
annual)  i.s  done  in  moderate  bert  Schweitzer’s  “Declaration  aging  editor  of  the  San  Fran- 
Priced  fashions  for  pre-teens  of  Conscience”  issued  in  April  cisco  (Calif.)  Chronicle  for  12 
and  teens  to  whom  he  appeals  through  the  Nobel  Prize  Com-  years  prior  to  joining  the  Sun- 
with  in-store  programs  such  as  mittee  at  Oslo,  Norway.  The  Times  organization,  joins  the 
window-trimming,  social  can-  Satnrdag  Review  pioneered  its  management  group  which  in¬ 
teen,  homework  studio,  and  a  publication  in  America,  in  the  c’udes  major  department  heads 
work-credit  tieup  with  the  May  18  issue.  It  appeared  in  and  top  executives  of  the  news- 
schools.  the  Telegram  of  May  18.  paper.  (E&P,  Feb.  16,  p.  70.) 
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KEEP  UNDER 
OUR  HAT! 

May  15,  1957 

EDITOR  &  PUBLISHER 
Classified  Dept. 

"We  are  indeed 
pleased  with  the 
results  from  edi¬ 
torial  help 
wanted  ads  run  in 
Editor  &  Publish¬ 
er.  We  have 
used  E&P  ads  for 
a  number  of  years 
and  never  have 
failed  to  get 
numerous  re¬ 
sponses  from  peo¬ 
ple  qualified  for 
the  positions  we 
have  had  open. 

The  thing  that 
impresses  us  most 
about  E&P  classi¬ 
fied  is  the  qual¬ 
ity  of  applicants 
responding  to  the 
ads.  It  has  been 
our  experience 
that  E&P  is  the 
only  medium 
through  which 
we  can  reach 
qualified  and 
experienced  news¬ 
paper  people." 

Very  truly  yours, 

HOLLYWOOD 

SUN-TATTLER 


91 


I  PI  Assembly 

(Contiintcd  from  ;>«</<  D) 


ly:  “The  Sixth  General  Assem¬ 
bly  deplores  this  grave  viola¬ 
tion  of  the  freedom  of  the  press 
and  calls  upon  the  goverment  of 
Indonesia  to  set  at  rest  all 
doubts  and  misgivings  by  ac¬ 
cording  Mr.  Lubis  the  rights 
due  to  him  as  a  citizen  in  a 
democracy.” 

The  final  resolution  con¬ 
cerned  a  curious  case  of  news¬ 
paper  falsification  for  political 
purposes.  The  falsification  was 
signalized  by  Westgerman  IPI 
member  Marcel  Schulte,  editor 
of  Frankfurter  Xeue  Preaac. 
His  resolution  read: 

“The  Sixth  General  Assembly 
of  the  IPI  has  taken  note  that 
in  the  Soviet  Zone  of  Germany 
the  population  has  been  misled 
by  the  abusive  use  of  the  mast¬ 
head  and  size  of  the  West  Ger¬ 
man  Frankfurter  Rundschau, 
more  especially  as  extracts 
from  the  original  edition  were 
deliberately  distorted  and  falsi¬ 
fied.  The  General  Assembly 
condemns  most  strongly  this 
procedure  which  is  being  toler¬ 
ated  if  not  inspired  by  the  East 
Berlin  Government  and  which 
is  contrary  to  all  accepted  legal 
and  moral  principles.  The  As¬ 
sembly  urges  the  Government 
of  the  Soviet  Zone  to  put  an 
end  of  these  falsifications.” 

Falisfication 

Although  the  IPI  so  far  never 
adopted  resolutions  against 
countries  where  no  freedom  of 
the  press  exists,  this  was  con¬ 
sidered  to  be  a  different  case,  as 
IPI  President  Oscar  Poliak  ex¬ 
plained.  It  had  nothing  to  do 
with  the  treatment  of  the  press 
in  those  countries  themselves, 
but  with  “the  unusual  and  crim¬ 
inal  practice”  of  falsification  of 
other  countries’  newspapers. 

On  the  first  day  of  the  Con¬ 
gress,  President  Poliak  (editor 
of  Vienna’s  Arbeiterzeitung) 
and  Director  Rose  explained  the 
three  principal  aims  of  IPI,  and 
the  work  done  by  the  Institute 
in  these  three  fields  during  the 
past  year.  The  aims  were  de¬ 
scribed  in  this  way:  1/  the 
maintenance  of  an  unhampered 
flow  of  news  and  unbiased  in¬ 
formation,  2/  Defense  of  the 
freedom  of  the  press,  3/  Im¬ 
provement  of  methods  of  jour¬ 
nalism. 

The  activities  of  IPI  included 
the  organization  of  .several  “re¬ 
gional”  meetings  of  editors, 
such  as  a  sixth  meeting  between 
French  and  German  editors  (at 
Marseilles),  a  meeting  between 
Dutch  and  Indonesian  editors  at 
Zurich,  an  Anglo-French- 
American  editors  meeting  at 


Paris,  shortly  before  the  Sixth 
Assembly  was  held  (Story  on 
page  44). 

Plans  to  hold  a  similar  meet¬ 
ing  of  Austrian  and  Italian  edi¬ 
tors  to  discuss  frictions  caused 
by  the  controversy  over  South 
Tyrol  had  to  be  cancelled,  as  the 
Hungarian  uprising  and  sub- 
.'^equent  events  interfered  at  the 
time.  These  same  tragic  devel¬ 
opments  also  prevented  a  bold 
plan  for  a  meeting  between 
Russian  and  American  editors 
to  mature. 

Director  Rose  revealed  that 
foreign  editors  of  the  Soviet- 
news  agency  Tass  and  of  the 
communist  party  newspaper 
Pravda  suggested  last  June  at 
Geneva  that  IPI  should  arrange 
such  a  meeting.  The  Executive 
Board  of  IPI  and  the  American 
Committee  took  the  suggestion 
seriously,  but  all  plans  were 
skipped  when  Hungary  was  set 
aflame. 

The  IPI  further  organized  a 
“seminar”  at  the  UN  New  York 
headquarters,  which  was  at¬ 
tended  by  editors  from  19  coun¬ 
tries,  and  launched  “the  largest 
private  program  of  exchanges 
undertaken  since  the  war,”  as 
Mr.  Rose  said.  This  program 
will  operate  for  three  years  be¬ 
tween  the  U.S.,  Britain  and  the 
British  Commonwealth.  Four¬ 
teen  newspapermen  will  work 
each  year  for  two  months  on  a 
host  newspaper  and  during  one 
month  will  travel  in  the  host 
country.  Apart  from  that  five 
Indian  cditoi-s  will  visit  the 
U.S.  for  a  month’s  tour. 

Weapon  of  Protest 

Freedom  of  the  piess  was  de¬ 
fended  in  several  ways  by  IPI 
in  the  past  year.  The  Institute 
used  three  times  its  sparingly 
used  weapon  of  protest.  It  pro- 
te.sted  against  the  new  press 
law  in  Turkey,  against  the  ar¬ 
rest  of  Mochtar  I.ubis  in  Indo¬ 
nesia,  and  against  the  imprison¬ 
ment  of  the  Associated  Press 
Geneva  correspondent  Michael 
Goldsmith  by  the  Swiss  authori¬ 
ties. 

In  the  past  year  the  IPI  got 
l.oO  new  members.  It  now  num¬ 
bers  8fi7  members  representing 
37  different  countries.  Most 
members  are  European  (40.o), 
North  American  (214)  or  Asian 
(189).  IPI  has  32  members  in 
Australiasia.  24  in  Central-  and 
South  America  and  3  in  Africa. 

Five  outgoing  members  of  the 
Executive  Board  (Austria’s  Os¬ 
car  Poliak.  Finland’s  Eljas 
Erkko,  Britain’s  Donald  Tyer- 
man,  Japan’s  Chikao  Honda, 
and  Turkey’s  Ahmed  Emin 
Yalman)  were  all  re-elected. 

A  considerable  part  of  the 
Assembly’s  time  was  taken  up 
by  the  discussion  of  three  spe¬ 


cial  subjects:  “Pressures  within 
the  Press,”  “Illustrating  the 
News”  and  “Asia  and  the 
West.” 

Panels  on  Pressures 

On  each  of  these  subjects  a 
panel  discussion  was  held  dur¬ 
ing  one  morning  or  afternoon 
session  of  the  Assembly.  No 
resolutions  or  decisions  were 
asked  for,  but  only  a  free  ex¬ 
change  of  standpoints  and 
ideas. 

For  the  first  subject  “Pres¬ 
sures  within  the  Press,”  the  IPI 
secretariat  had  prepared  a  16- 
page  report  on  various  kinds  of 
strike.s  in  newspaper  business, 
and  methods  to  settle  the.se  dis¬ 
putes.  Division  was  made  be¬ 
tween  “purely  i  n  d  u  s  t  r  i  a  1 
strikes,”  “intimidation  and  pro¬ 
test  strikes,”  “politico-industrial 
strikes,”  and  “jurisdictional  dis¬ 
putes.”  Of  each  categoi-y  some 
examples  from  the  past  decade 
were  cited. 

In  the  first  category  came  the 
1947-  and  1956-strikes  in  Dan¬ 
ish  newspapers,  the  1956-strike 
in  Finland,  the  1952-strike  in 
Germany,  the  1955-strike  of  700 
maintenance  engineers  and  tech¬ 
nicians  in  Britain,  a  printers 
strike  against  the  Sydney  Daily 
Mirror  in  Australia  in  1955, 
and  a  series  of  U.S.  newspaper 
strikes. 

Intimidation  and  protest 
strikes  in  the  newspaper  indus¬ 
try  were  noted  in  Germany, 
France,  Denmark  and  Japan, 
politico  -  industrial  strikes 
(.strikes  with  political  implica¬ 
tions)  in  France  and  Italy, 
jurisdictional  disputes  (conflicts 
between  trade  unions)  in  Bri¬ 
tain. 

Swedens  Peace  Pact 

Settlement  of  labor  disputes 
— most  strikes  in  the  newspaper 
indu.stry  were  caused  by  tech¬ 
nical  workers  —  varied  in  the 
different  countries  from  volun¬ 
tary  or  compulsory  conciliation, 
and  arbitration  to  non-strike 
agreements.  Examples  of  the 
latter  were  cited  in  Sweden, 
where  since  1937  a  “Peace  Pact” 
is  in  force  between  newspaper 
publishers  and  typographical 
unions,  and  since  recently  in 
Finland,  where  a  similar  agree¬ 
ment  was  signed  after  the  De¬ 
cember  1956-strike. 

Under  the  chairmanship  of 
Belgium’s  Marcel  Stijns  (edi¬ 
tor,  Het  Laafste  Nieuws,  Brus¬ 
sels),  three  speakers  introduced 
the  .subject:  Henrik  Huitfeldt 
(editor,  Mftenposten,  Olso,  Nor¬ 
way),  Wilhelm  Ehmer  (pub¬ 
lisher,  Luedenscheider  Nach- 
richten,  Germany)  and  Charles 
Woerler  (secretary-general  of 
the  international  Graphical 
Federation  —  on  behalf  of  the 
trade  unions). 

EDITOR  ac  I 


The  Assembly  had  only  to 
consider  the  problem  of  strikes 
from  the  viewpoint  of  the  edi¬ 
tor,  who  bases  himself  on  the 
position  that  the  editor  has  a 
great  responsibility  toward  the 
public,  to  keep  the  publication 
of  news  and  information  going 
under  all  circumstances.  In 
what  way  can  editors  help  in 
taking  such  measure.s  that 
newspaper  publication  cannot 
be  interrupted  by  labour  con¬ 
flicts?,  was  the  leading  ques¬ 
tion. 

Difficult  to  Answer 

It  pi’oved  extraordinarily  dif¬ 
ficult  to  get  an  answer  to  this 
question.  All  parties  —  editors 
naturally,  and  also  publishers 
and  trade  unioni.sts,  —  recog¬ 
nized  this  responsibility,  this 
right  of  continued  publication, 
closely  connected  with  the  free¬ 
dom  of  the  press.  But  no  really 
workable  solution  was  given. 

The  right  of  free  press  pub¬ 
lication  sometimes  clashes  with 
the  right  of  laborers  to  use  de¬ 
fense  measures  to  obtain  satis¬ 
faction  for  their  claims,  even 
strike  as  a  last  resort.  As  ap¬ 
peared  clearly  from  Woerler’s 
remarks  the  trade  unions  can¬ 
not  relinquish  that  right,  can¬ 
not  accept  suggestions  to  rule 
out  strikes  in  the  newspaper 
industry,  as  the  publishers’  rep¬ 
resentative  on  the  panel,  Ehmer, 
wanted,  and  as  most  editors, 
who  gave  their  opinion,  also 
hinted,  leaving  it  to  the  two 
conflicting  parties  (publishers 
and  workers)  how  to  work  out 
such  arrangements  that  strikes 
will  not  be  called.  This  opinion 
was  voiced  by  Henrik  Huit¬ 
feldt  in  his  introductory  speech, 
and  the  question  how  this  could 
be  done  was  put  by  Britain’s 
Donald  Tyerman  (editor  the 
Economist,  London)  after  Lynn 
Bitner,  (general  manager,  Gan¬ 
nett  Newspapers,  Rochester, 
N.  Y.,)  had  urged  IPI-mem- 
hers  to  act  as  a  team  of  editors 
in  this  case,  and  find  a  com¬ 
mon  standpoint. 

“Can  we  or  can  we  not  create 
the  conditions,  under  which  we 
can  safeguard  our  right,  the 
right  of  the  public,  to  insure 
newspaper  publication  conti¬ 
nuity?”  Tyerman  asked.  A  clear 
answer  was  not  provided.  It  ap¬ 
peared  that  the  editors  con¬ 
tinued  “to  find  them.selvcs  in 
the  position  of  third  parties 
who  sit  by  and  suffer  from  the 
dispute,”  as  the  IPI  secretariat 
Report  had  stated.  The  meeting 
decided  to  study  the  compli¬ 
cated  issue  further,  and  put  it 
on  the  agenda  of  the  next  As¬ 
sembly. 

Advertisers’  Influence 
Only  one  other  form 
UBLISHER  for  May  25,  195? 
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■‘Pressure  within  the  Press”,  editors  is  “a  highly  responsible 
other  than  strikes,  was  men-  one.”  “Pictures  influence  the 
tioned  (luring  the  discussion,  masses  greatly,”  and  therefore 
Curt  Frenzel  (editor,  Schwae-  the  choice  should  be  made  care- 
hiftche  Landeiizcitung,  Augsburg,  fully.  Swedish  editor  Carl-Adam 
(kimany)  suggested  to  include  Nycop  (Dagens  Nyheter) 
in  the  prolonged  study  the  pleaded  for  a  better  “education” 
pressure  which  can  be  brought  of  these  photo  journalists, 
about  by  advertisers  on  the  edi-  The  choice  of  subjects  for 
torial  contents  of  a  newspaper,  newspictures  will  vary  greatly 
This  kind  of  “pressure”  was  from  one  counti’y  to  another, 
also  mentioned  by  a  guest  of  the  meeting  agreed.  It  is  a  mat- 
honor  of  the  Assembly,  Prince  ter  of  different  taste  and  tra- 
Bernhard  of  the  Netherlands,  ditions,  especially  with  regard 
He  told  the  congress  of  some-  to  the  question  how  far  pictures 
thing  which  happened  many  may  go  into  the  private  sphere 
years  ago  to  “a  certain  Nether-  of  personalities.  Panel  chairman 
lands  newspaper.”  “This  paper,”  .1.  M.  I.uecker  (editor,  De  Volks- 
the  Prince  said,  “was  boycotted  krant,  Amsterdam,  Holland) 
from  all  advertising  by  a  cer-  stressed  the  necessity  of  “men- 
tain  industrial  group,  because  tal  hygiene”  and  supported  the 
it  used  to  review  the  products  idea  of  his  Danish  colleague 
of  this  group  in  a  very  frank  Vincent  Naeser  (Berlingske 
and  open,  and  therefore  now  Tidcnde,  Copenhagen)  to  invite 
and  then  critical  way.”  The  pa-  psychological  experts  to  give 
per  did  not  change  its  policy  their  views,  whenever  I  PI  will 
and  eventually  got  their  adver-  discuss  this  matter  at  a  later 
tising  back.  Prince  Bernhard  time, 
was  clearly  referring  to  a  pre-  TV’s  Competition 

war  case  of  a  leading  Dutch  Chairman  Luecker  also  raised 
newspaper’s  reviews  of  movies  the  question  of  newspictures 
shown  in  Holland,  and  the  boy-  competition  with  television.  He 
cott  of  that  paper  by  the  Dutch  strongly  feared  that  the  br’oad- 
cinema  owners.  casting  of  still  photos  on  TV’ 

“Illustrating  the  News”,  the  will  constitute  an  ever  growing 
second  panel  discussion,  proved  competition  for  newspapers.  He 
to  be  a  less  controversial  sub-  said  that  his  paper  sometimes 
ject.  Two  speakers  —  Werner  throws  out  newspictures,  only 
Meier  (editor,  Sclnrcizer  Illns-  because  they  have  ah’cady 
irifTtt,  Switzerland)  and  Mi-  shown  on  Dutch  TV’  the  night 
chael  A.  Newmarch  (AP  Photo  before. 

editor  at  London)  delivered  in-  His  views  in  this  respect  did 
troductions  to  the  discussion  of  not  get  much  support.  New- 
“the  use  and  misuse  of  photo-  march  and  some  others  pointed 
graphs  in  newspapers  to  illus-  out  that  television  on  the  con- 
trate  the  news.”  Both  of  them  trary  “whets  the  appetite”  of 
clarified  their  opinions  with  a  the  newspaper  readers,  who  like 
preelection  of  photo  slides  of  to  have  a  good  and  longer  look 
striking  or  remarkable  news-  in  their  papers  at  a  newspicture 
pictures.  they  saw  on  the  screen. 

‘Common  Crime’  the  end  of  this  panel  dis¬ 

cussion  Lindsay  Hoben  {MiU 
They  agreed,  and  it  was  the  waukee  Journal)  told  about  his 
general  opinion  of  the  meeting,  papers  experiences  with  color- 
that  “monotony”  in  newspic-  pictures.  “The  New  York  pa- 
ures  was  a  “common  crime”  in  pgrg  are  holding  out  still,  but 
newspaper  illustration.  The  if  only  one  of  them  will  start 
Dess  photographers  and  photo  printing  color,  all  the  others 
H()rs  sh()uld  look  for  “non-  ^-ii]  follow  rapidly,”  Mr.  Hohen 
routine”  pictures,  showing  the  predicted. 

“human  face  in  all  its  reflec-  “Asia  and  the  West”,  the 
ions  of  inner  movements”  put-  third  subject  for  special  diseas¬ 
ing  man  in  the  center”,  avoid-  sion,  was  meant  as  a  “prelude” 
>ng  endless  repetition  of  cus-  to  the  forthcoming  Ceylon-con- 
tomary  poses  of  leading  person-  ference  of  IPI.  The  Assembly 
t  '  >  avoiding  printing  “pic-  examined  “the  shortcomings  in 

ures  which  the  public  has  seen  the  flow  of  news  between  Asia 
countless  times.”  the  West.”  The  panel  board 

Some  dangers  were  pointed  was  composed  by  C.  E.  L.  VV’ick- 
out  in  applying  this  policy.  By  remesinghe  (editor,  Dinamina, 
ooking  always  for  the  extra-  Colombo,  Ceylon),  Krishma 
ordinary,  for  the  “man-bites-  Shelvankar  (London  correspond- 
principle,  the  risk  is  ere-  ent  the  Hindu,  Madras),  Im- 
^  cd  that  newspapers  will  give  manuel  Birnbaum  (foreign  edi- 
a  completely  distorted  picture  tor,  Sueddrutnche  Zeitung, 
0  other  countries.”  It  was  Munich,  Germany)  and  Basil  I., 
agreed  that  in  this  respect  the  VV’alters  (Knight  Newspapers, 
ask  of  photographers  and  photo  Chicago). 
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Coverage  of  Asia 

The  shortcomings  in  the  flow 
of  news  between  Asia  and  the 
VV’est  were  reciprocal,  editors 
believed,  although  the  East  ap¬ 
peared  to  be  better  informed 
about  the  West,  than  vice  versa. 

Shelvankar  and  other  .Asian 
editors  pointed  out  that  the 
Asian  countries  and  especially 
India,  Pakistan  and  other  South¬ 
east  Asian  nations  are  primar¬ 
ily  dependent  on  London  as 
main  news  source. 

The  flow  of  news  from  Asia 
to  the  West  was  considered  in¬ 
adequate.  The  main  complaint 
of  the  Asian  journalists  w'as 
that  the  news  of  their  coun¬ 
tries  appearing  in  the  VV’estern 
press  was  too  exclusiv’ely  con¬ 
cerned  with  “calamities,  crises 
and  a  few  leading  personali¬ 
ties.”  The  VV’estei-n  press  gives 
far  too  little  about  the  “com¬ 
mon  man”,  the  political,  social 
and  cultural  background  of  the 
Asian  peoples  and  the  changes 
which  are  taking  place  in  Asia. 

The  VV’esteiTi  coverage  of 
these  countries  is  moreover 
“lopsided”,  as  Pakistani  editor 
Altaf  Husain,  of  Dawn,  Kar¬ 
achi,  put  it,  because  the  few 
Western  correspondents  working 
in  the  East,  reside  in  only  a 
couple  of  centers.  They  should 
I’otate  during  the  year  in  the 
four  Southeastasian  capitals 
Karachi,  Nevv  Delhi,  Rangoon 
and  Colombo,  for  instance,  in 
order  to  give  a  more  varied 
news  report  about  more  coun¬ 
tries. 

Western  editors  did  not  deny 
that  their  Asian  coverage  was 
too  much  a  coverage  of 
“crises.”  They  pointed  out  some 
grave  difficulties  however.  Ger¬ 
many’s  Birnbaum  admitted  that 
the  number  of  Western  news¬ 
paper  correspondents  in  the 
Asian  countries  was  veiy  small. 
Those  who  are  working  there, 
are  moreover  hampered  in  theiy 
work  by  the  exceedingly  high 
cable  rates  to  continental  Eu- 
ropa.  He  advocated  a  stepped- 


up  exchange  of  editors  from 
Asia  and  the  West,  a  better 
education  in  Eastern  affairs 
and  problems  for  Western  cor¬ 
respondents,  and  the  use  of 
“non  -  professional”  corespond¬ 
ents,  such  as  VV’estern  business¬ 
men,  scientists,  teachers,  mis¬ 
sionaries  residing  in  Asian 
countries. 

Basil  L.  VV’alters,  while  ex¬ 
plaining  th.at  the  American 
newspaper  reader’s  interest  in 
foreign  affairs  is  growing,  since 
so  many  young  .Americans  are 
scattered  around  the  world  in 
the  armed  forces,  admitted  that 
.American  newspapers  have  to 
battle  with  what  he  called  the 
“illiteracy”  of  the  .American 
public  as  far  as  .Asian  geo¬ 
graphy,  a  let  alone  .Asian  poli¬ 
tics  are  concerned.  The  U.  S. 
papers  however  should  take, 
and  often  do  take,  the  chance 
to  “educate”  their  readers, 
whenever  a  major  news  story 
develops  in  .Asia. 

The  Assembly  heard  an  am¬ 
using  talk  by  \'rw  York  Times 
managing  editor  Turner  Cat- 
ledge  on  his  recent  trip  to  the 
Soviet  Union  and  his  interview* 
with  Communist  Party  boss 
Nikita  Khruschev. 

On  two  evenings  congress- 
members  had  official  receptions: 
once  by  the  Dutch  government 
in  the  mediaeval  “Knight’s 
Hall”  in  The  Hague,  once  by 
the  city  government  of  .Amster¬ 
dam. 

Editor’s  Estate 

Syraci  se,  N.Y. 

C.  Fred  Betts,  chief  editorial 
writer  of  the  Syracuse  Herald- 
Journal  and  Herald-American 
(Sunday),  left  a  gross  estate  of 
$.33.‘1,89.’).15  when  he  died  on 
July  Ifi,  19.34,  according  to  the 
state  tax  appraisal.  Assets  in¬ 
cluded  stocks  and  Ijonds,  5200,- 
00,5.12;  jointly-owned  property, 
$91,519;  mortgages  and  cash, 
$14,7.5fi.0.3;  and  Insurance,  $7,- 
500. 
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Leder  Blasts  Police 
At  Boy^s  Rescue  Scene 


By  James  L.  CoUin<:s 

Police  didn’t  imiirove  work-  “For  another  thing,  one  guy 
ing  conditions  for  photogra-  — a  fireman,  I  believe  —  was 
phers  and  reporters  at  the  using  a  loud  speaker  to  order 
emotion-charged  rescue  scene  of  everyone  away.  If  anything,  he 
little  Benny  Hooper  on  Long  goaded  the  police,  inflamed 
Island  last  week,  a  United  them.  Mr.  Hooper,  as  anyone 
Press  Newspictures  executive  would  understand  and  sympa- 
claims.  thize  with,  also  ordered  the 

“There  were  local  police,  New  ground  cleared  several  times. 

York  State  police,  sheriffs,  de-  “In  his  distraught  frame  of 
puties  and  auxiliary  police  on  mind  he  once  or  twice  got  angry 
hand,”  according  to  Harry  with  reporters  and  photogra- 
Leder,  UPN  assignment  editor,  phers  working  him  for  quotes 
“and  all  tried  to  keep  the  press  and  closeups.  No  newsman,  of 
back.  course,  could  blame  him,  but 

“No  one  group  of  police  we  were  just  trying  to  do  our 
seemed  to  know  wliat  the  other  jobs,  unpleasant  as  it  was.” 
groups  were  doing  in  relation  Harry  said  the  big  moment, 
to  the  newsmen.  Photograpners  the  toughest  moment,  came 
and  reporters  with  press  cards  when  shouts  went  up  that  Ben- 
showing  were  open  targets  for  ny  was  alive.  The  photogra- 
the  cops.  phers,  held  behind  the  lines, 

“But  they  didn’t  bother  the  broke  for  the  spot  where  he  was 
public.  Women  carrying  childi-en  being  lifted  out.  Everyone  else 
in  their  arms  and  workmen  joined  the  rush  too.  The  cops 
were  allowed  to  go  right  up  to  were  on  top  of  the  hole.  When 
the  entrance  of  the  shaft  and  they  saw  the  horde  of  camera¬ 
nothing  was  said  to  them.  For  men  advancing,  they  turned  and 
us,  however,  a  rope  was  tied  waved  menacingly  at  them, 
between  two  trees  and  we  were  “There  were  many  clenched 
told  to  stay  behind  it.  The  rope  fists  among  the  police,”  Harry 
was  moved  every  so  often  so  .^aid,  getting  up  from  his  chair 
that  at  times  we  were  40  feet  to  demonstrate  how  they  acted, 
away,  at  other  times  only  10  “I  understand  several  photog- 
feet.  raphers  were  swung  at  or 

“You  expect  confusion  at  a  manhandled.  One  of  our  boys, 
time  like  that,  but  it  didn’t  have  for  that  matter,  was  grabbed 
to  be  as  bad  as  it  was.  For  by  the  lapels  of  his  jacket.  He 
one  thing,  a  police  official  at  was  a  messenger 
first  told  us  we  could  have  a  it  was  one  of  the  most  emo- 
man  from  each  wire  service  and  tional  experiences  I  ever  went  from  the 
newspaper  at  an  elevated  spot  through. 

1.5-20  feet  fiom  the  hole.  Then  “I  want  to  say  that  the  one 
the  order  was  rescinded.  In  pleasant  incident  of  the  near- 
other  words  there  appeared  to  tragedy  was 
be  a  shifting  of  command  of  New  York  Telephone  Co.  They 
authority.  had  a  crew  put  in  five  lines  for 


ZE  COLLECTOR — Edward  Wojfas,  chief  photographer  of  fie 
impaign-Urbana  Courier,  exhibits  some  of  his  portfolio  shoti 
'  won  him  the  title  of  "Illinois  Photographer  of  the  Year,"  a  $100 
prize  and  a  trophy. 


Richmond,  Wash. 

The  press  got  a  foot  in  Han¬ 
ford  Atomic  Works’  heavily 
barricaded  door  all  the  way  to 
the  kneecap  here  May  1.3.  .About 
30  reporters  and  editors  fol¬ 
lowed  an  advance  guard  of  25 
photographers  into  .America's 
plutonium  production  center. 

Newsmen  were  not  permitted 
to  see  the  still-top-secret  plu¬ 
tonium  producing  reactors  ot 
the  chemical  separations  plants 
but  they  had  the  run  of  Han¬ 
ford’s  laboratory  and  testing 
facilities. 

The  photographers  had  two 
days  of  shooting  (May  8-9)  the 
same  ground  which  reporters 
covered  in  a  day. 

Emphasis — in  both  pictures 
and  stories — was  strongly  upon 
the  sheep,  hogs,  registered 
beagles  and  thousands  of  rats 
and  mice  which  Hanford  scien¬ 
tists  use  in  their  studies  of 
effects  of  radiation  upon  life. 
The  scientists  themselves  also 
got  heavy  play. 

The  huge  laboratory  and 
testing  facilities  were  difficult 
subjects  for  cameramen.  There 
wei’e  only  three  or  four  4i.o 
press  cameras  around,  and  only 
two  photographers  used  4.X-5  ex¬ 
clusively. 


COMMENDED — J.  B.  Woodson 
Jr.,  left,  and  Dr.  F.  S.  Siebert 
were  honored  for  their  contribu¬ 
tions  to  photo-journalism  at  the 
Illinois  Short  Course.  Mr.  Wood- 
son  is  now  on  the  DuPont  Com¬ 
pany's  PR  staff.  Dr.  Siebert  is 
moving  to  Michigan  State  Uni¬ 
versity.  Each  received  desk  sets. 

Altogether,  the  press.  The  phones  wei’e  set 
up  directly  across  the  road 
scene.  That  way,  we 
could  call  then  go  right  back 
to  the  job.  Before,  we  had  to 
go  about  a  mile  and  a  half  to 
provided  by  the  make  our  calls. 

A  direct  line  was  established 
at  the  request  of  one  of  the 
seiwices.  It  ran  from  a  River- 
head  photographer’s  studio  to 
the  picture  service’s  offices  in 
Manhattan  and  was  used  for 
transmitting  photographs  of  the 
rescue  operation. 
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“Writers  and  editors  actively 
and  chiefly  engaged  in  the 
writing  or  editing  of  current 
information  to  be  used  in  news 
columns  of  newspapers,  maga¬ 
zines,  or  business  papers,  radio 
or  television  news  broadcasts, 
and  which  is  of  general  infor¬ 
mation  and  disseminated  pri¬ 
marily  in  the  public  interest, 
and  who  in  addition  have  an 
acceptable  background  of  ex¬ 
perience  in  news  work  on  news¬ 
papers,  magazines,  or  in  broad¬ 
casting.” 

• 

Poiiclier  Coleman 

Louisville,  Ky. 

Poucher  Coleman,  a  member 
of  the  news  staff  of  the  Courier 
Journal  for  32  years,  died  of 
leukemia  May  li>.  He  was  04. 


SDX  Council 
Shifts  Status 
Of  PR,  Men 

Chicago 

A  change  in  the  eligibility- 
status  of  public  relations  men 
for  professional  membership  in 
Sigma  Delta  Chi  has  been  ap¬ 
proved  by  the  Executive  Coun¬ 
cil. 

Public  relations  men  will  be 
eligible  only  for  associates 
membership  in  the  journali.stic 
fraternity,  chapter  presidents 
were  notified  this  week  by- 
Rol)ert  Cavagnaro,  vicepresi¬ 
dent. 

The  Council  “cautioned  that 
it  should  be  noted  that  it  was 
not  concerned  with  the  many- 
loyal  and  active  public  relations 
men  already  members  of  the 
fraternity,  but  solely  with  the 
status  of  candidates  at  the  time 
they  are  nominated.” 

In  explaining  the  position  of 
the  Council  and  reasons  for  its 
action,  Mr.  Cavagnaro  said: 

“The  Council  recognized  that 
the  fields  of  advertising,  public 
relations  and  publicity  had 
grown  tremendously  in  recent 
years.  It  recognized  further 
that  the  general  functions  of 
these  professional  pursuits  are 
to  serve  piivate  interests.  It 
was  concluded  that  the  original 
character  of  Sigma  Delta  Chi 
as  a  journali.stic  fraternity 
would  be  diluted  with  the  in¬ 
flux  of  non-journalistic  mem¬ 
bers. 

“As  a  consequence  the  Coun¬ 
cil’s  policy  affected  public  re¬ 
lations  candidates  was  amended 
to  read  as  follows: 

“Advertising,  publicity,  and 
public  relations  men  are  not 
considered  as  being  within  the 
professional  field  of  journalism 
and  are  specifically  excluded  in 
the  Fraternity’s  definition  of 
journalism.  The  Fraternity  fully- 
comprehends  the  complex  nature 
of  the  work  being  done  in  the 
fields  of  advertising  and  public 
relations,  and  the  dignity-  and 
responsibility  that  may-  attach 
to  such  work,  but  logically,  it 
^’ould  appear  that  the  functions 
of  journalists  and  advertising 
and  public  relations  men  are 
dissimilar  in  important  respects. 

In  general  they  are  considered 
to  be  in  professions  serving  the 
private  and  specialized  interests 
the  employer  first  rather 
than  serving  the  public  in¬ 
terests  directly.” 

There  is  no  change  in  the 
“ublic  Information  section 
which  gives  professional  status 
to: 
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Karl  Nihecker  Dies; 
Head  of  Metal  Firm 

Karl  Nibecker,  71,  president 
of  Imperial  Type  Metal  Com¬ 
pany,  died  May  11  in  the  Uni¬ 
versity  of  Pennsylvania  Hospi¬ 
tal.  He  was  a  graduate  of  the 
University,  class  of  1907,  and 
taught  mechanical  engineering 
there  before  joining  Imperial  in 
1910. 

He  built  Imperial’s  Chicago 
plant  in  192.')  and  became  its 
manager.  He  was  elected  presi¬ 
dent  of  the  company-  in  1941. 

Walker  Bind  Dies 

Wasiiington 

Walker  F.  Ruel,  09,  Wash¬ 
ington  correspondent  for  the 
Cleveland  (Ohio)  Plain  Healer 
for  38  years,  died  May  22. 
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'  buys  the  newspai)er  —  it's  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 

Box  192  Mt.  Pleasant,  Mich. 

SOUTHEAST  WEEKLY.  Population 
7,500.  No  competition.  Fully  equipped 
shop.  Good  crew.  Gross  above  $20,- 
000.  Circulation  1.300.  $25,000,  $10.- 

000  down.  Box  2002,  Editor  &  Pub¬ 
lisher. 

MAY  BROTHERS,  Binfrhamton.  N.  Y. 
Established  1914.  Newspapers  bousht 
and  sold  without  publicity. 

ROCKY  MOUNTAIN  DAILY  OPPOR¬ 
TUNITY:  $95,000  Cash  required  for 
$175,000  field.  Hailey-Krehhiel.  Box  88, 
Norton,  Ks. 

NEGOTTATTON  services  on  all  news- 

paiiers  includes  special  attention  to 
savinps  both  ways  and  aiti  in  settintc 
up  successful  operations  for  purchaser. 
NEWSPAPER  SERVICE  COMPANY. 
601  Geortria  Savinqrs  Bank  Bldtr.. 
Atlanta,  Ga. 

A  RARE  BARGAIN.  Due  to  i>ersonaI 
problems  the  publisher  of  an  old.  well 
established,  payinj?  New  York  weekly 
offers  the  business  for  considerably  less 
than  the  jrross  (over  $58,000).  It  is 
well  equipi80<l:  circulation  over  3,000 
(imid),  with  adequate  and  satisfactory 
shop  force  in  jrood  county  seat  town. 
Down  payment  of  $15,000.  Reasonable 
working  capital  ne<‘ded  by  a  new  owner. 
Broker.  Box  2121,  Fxlitor  &  Publisher. 

MIDWEST  NEWSPAPERS 
in  proven  fields.  Herman  Koch,  2923 
Virginia  St.,  Sioux  City.  Iowa. 

WESTERN  NEWSPAPERS 

Joseph  A.  Snyder,  12163  W.  Wash- 
infrton  ^ulevard.  Los  Angeles  66 
Cal.  Day  or  Nile  Phone:  EX  1-5238. 

EAST  TFXAS  CO.  SEAT  WEEKLY— 
No  comTYetition.  Bniley-Krehbiel,  Box 
396.  Salina,  Ks. 

ATTENTION  NEWSPAPER  BUYERS 
A  number  of  ^rooii  weekly  properties 
are  becominjr  available.  E:ist,  south  or 
mid-west,  we  know  Hl>out  them.  Gmss 
from  $80,000  to  over  $200,000.  Tell 
us  what  you  want.  We  can  fit  your 
romdrements  to  a  srood  nronerty. 
B»*nker.  Box  2100.  Editor  &  Publisher. 

1  -jf  ?H)UND  Investments  in  selected 

Publication  Properties.  Styiies.  Roun¬ 
tree  &  Co..  625  Market  St.,  San  Fran¬ 
cisco  5,  California. 

NEWSPAPER  properties  of  invest- 

Adelaide,  Detroit.  Mich.  WO  3-3926. 

TWO  WEEKL1E.S  grossing  $40,900. 
Can  Ik>  doubled  without  j-h  p-inting. 
Cmintv  official.  Fast  growing  Rockies 
city  25,000.  T,nrge  interest  and  man¬ 
agement  available  if  you  have  at  least 
$15,000  and  know-how.  Republican  will 
enjoy  competitive  field.  Write  Box 
2126,  Editor  &  Publisher. 

CONFIDEN’nAL  INFORMATION 
Daily  Newspaper  Properties 

W.  H.  Glover  Co.,  Ventura,  Calif 

Newtpaper  Appraiser* 

NEWSPAPER  VALUA'nONS 

Tax  and  all  other  purposes 

Over  136  valuations  made 
Dailies  from  coast  to  coast 
Experienced  court  witness 

Complete  rei)orts  submitted 

A.  S.  VAN  BENTHUYSEN 
i  446  Ocean  Avenue,  Brooklyn,  N.  Y. 

Pnhliention*  Wanted 

YOUNG  MAN  with  cash  and  editoria 
know-how  seeks  junior  partnership  In 
Chart  Area  2  weekly.  Jersey  preferred 
Box  1938,  Editor  ft  Publisher. 

SMALL  DAILY  or  large  weekly  in 
Chart  Area  1  or  2.  Adequate  financ¬ 
ing.  Answers  confidential.  Box  2023 
Fklitor  ft  Publisher. 

SrndieateK-F  ealurex 


SELECT  FEATURES 
FOR  YOUR  NEWSPAPER 
‘‘HAVE  FUN !”  a  weekly  Feature 
Column  Des'ijrneil  “Just  For  IjiuKhs." 
Packed  with  Hilarious  cartoons  1  col. 
X  11"  deep. 

“JOSH  BILLINGS  SE'/  -  ...  A  Rare 
American  blend  of  Humor.  Eye  catch- 
inn  action  cartixin  readers  look  for. 
1  col.  X  3',^". 

All  features  fully  matte<l.  Send  for 
Brochure  and  advance  i>roof  with  rates. 
BLACK.STONE  PRESS  FEATURES 
.50  Broad  St..  N.Y.  4.  N.Y. 


Press  Engineers 


Newspaper  Press  Installations 
MOVING -REP  AIRING— TRUCKING 
Expert  ^rvice — World  Wire 
SKIDMORE  AND  MA.SON,  INC. 
S.5-.59  Frankfort  Street 
New  York  38,  N.  Y. 

BArclay  7-9775 


UPECO,  INC. 

SPECIALIZING  IN  DUPLEX 
AND  GOSS  FLAT-BED  WEBS 
DISMANTLING-MOVED-ERECTED 

Universal 

Printing  Equipment  Co.,  Inc. 

420  Valley  Brook  Ave. 
Lyndhurst,  N.  J. 


Advertising  Rates 
CLASSIFIED 

Lin*  Rot**  Each  Centecutiv* 
Insartion 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  O  50c  per  line  each 
iasertio*;  3  times  9  SSc;  2  O  60c; 
1  9  65c.  Add  20c  for  Box  Service. 
ALL  OTHER  CLASSIFICATIONS; 
4  timet  9  9Sc  per  line  each  insartioa; 
3  timet  9  $1.00;  2  timet  9  $105; 
1  9  $1.10.  3  line  minimum.  And  20c 
for  Boa  Serrict. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wodnotday,  2  p.m. 
Count  30  unitt  per  line,  no  abbreviationt 
(add  1  line  for  box  information.)  Box 
holdxrt'  identitiet  held  in  ttrict  con¬ 
fidence.  Repliet  mailed  daily.  Editor  & 
Publitbtr  reterret  the  ripht  to  edit  all 
copy.  _ 

DISPLAY  RATES 


A|ste 

1 

6 

13 

26 

52 

Li  MS 

Tims 

Timts 

Timts 

Timts 

Timts 

564 

$510 

$430 

$405 

$370 

$330 

282 

290 

240 

228 

210 

190 

141 

165 

140 

128 

123 

110 

70 

105 

95 

84 

72 

66 

35 

62 

54 

48 

45 

40 

Editor  &  Publisher 

1700  Tim*t  Towor  N.  Y.  36,  N.  Y. 
Phon*  BRyanI  9-3052 
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NEWSPAPER  SERVICES 


PresM  Engineert 


PAUL  F.  BIRD 

Press  Erector,  Moving.  Rebuildins 
Flatbed  Semi-Cylindrical  Tubular. 
7  Oak  Court.  Islip,  New  York 
JU  1-0687 


MACHINERY  and  SUPPLIES 


Com  paging  Room 


LUDLOW,  22%  em,  rebuilt  82,250. 
lood  selection  of  cabinets,  mats,  etc. 
Midwest  Matrix  Mart 
633  Plymouth  Court,  Chicaeo  6,  III. 


STEEL  COLUMN  RULE 

FX)R  shrinking  ads — One  Point  body. 
Hairline  face  top  and  bottom,  any  col¬ 
umn  width  and  height — Send  for  free 
survey  card. 

LEO  W.  HAUSMAN 
107  S.  33  St.,  Phila.,  Pa. 

LINO  MODEL  8  #54116,  gas  pot. 
Monomelt,  4  molds.  Excellent  Condi-  i 
tion.  Also  have  extra  Mags  &  Mats. 
Tompkins.  712  S.  Clark,  Chicago,  III. 

11  NEWS  FONTS  (two  almost  new) 
Intertype  8  pt.  Regal  with  bold  num¬ 
ber  2  (1718)  contrasted  black  &  white. 

7  Fonts  7%  pt.  Ionic. 

Burlington  Daily  News 

_ _ Burlington.  Vermont 

THE  NATION’S  Newspaper  Forms 
roil  on  L.  &  B.  Heavy  Duty  News- 
Iiaper  Turtles— 884.50  to  $97.50.  Write 
for  literature.  L.  &  B.  Sales  Company, 
P.O.  Box  560,  Elkin,  North  Carolina — 
World’s  Largest  Manufacturer  of 
Newspaper  Form  Trucks. 


Late  Mo(jel  8  Lino 

Blue  Streak  Model  8  Linoty|)e  has 
features  of  Model  31:  blower,  swinging 
keyboaid,  one  turn  shift,  3  magazines, 
4  molds,  geared  motor,  gas  pot.  In 
operation  daily.  Reason  for  selling: 
change  of  composing  room  operation. 
This  late  model,  serial  number  over 
.54.000  is  worth  our  price,  $4,500.  Mr. 
Koken  or  Mr.  Wick,  Niles  Times,  Niles. 
OIno. 

MODEL  (5  4/4  Intertype  with  Mohr 
saw  and  quadder.  6  Mold  disk.  Post¬ 
war.  Compton  Printing  Co.,  1029  W. 
Washington,  Los  Angeles,  California. 


Netcsprint 

BEHRENS  PULP  &  PAPER  CO. 

All  Sizes  Standard  Canadian  Newsprint 
70  E.  45  St.  N.  Y.  MU  6-5675 


Pregg  Room 


KANSAS  CITY  STAR 

12  Goss  double 
width  units 
3  double  folders — 
23-9  16"  cutoff 

Substructure — Cline 
Automatic  Reels 
Angle  Bars  over  each  unit 
Four  125  hp.  DC  drives 

IMMEDIATELY  AVAILABLE 

KANSAS  CITY  STAR 
or 

THE  GOSS  PRINTING 
PRESS  CO. 

5601  W.  31st  Street 
Chicago  50,  Illinois 


MACHINERY  and  SUPPLIES  '  MACHINERY  and  SUPPLIES  ;  MACHINERY  and  SUPPLIES  1 


Pregg  Room 


WE  OFFER  ONE  OF  niE  LARGEST 
AND  FINEST  SELECTION  OF  USED 
NEWSPAPER  PRESSES,  MANY 
Wl’TH  MODERN  COLOR  FACIU’nES. 


24  PG.  GOSS  DEKATUBE 

6  COLOR  Pans  &  Compensatora  for 
Colors.  Balloon  Former — Vacuum-back 
Stereo.  Press  Only  5  Years  Old. 
Available  Immediately. 

Location:  Appleton,  Wise. 


3  UNITS  scon 

with  2  extra  COLOR  Couples.  Floor 
Fed  Press— 23%8— Stereo— AC. 
Location:  Portsmouth,  Va. 


DUPLEX  METROPOLITAN 

8  Units — 2  Double  Folders  Leads  for 
SPOT  COLOR. 

(Can  Divide  into  2  Octuples.) 

Location:  Winnipeg,  Canada. 


Pregg  Room 


Wanted  to  Buy 


GOSS  6  UNIT  PRESS 


3  color  cylinders,  AC  Drive,  23  A” 
cutoff.  Available  October. 


GEORGE  C.  OXFORD 

Box  903,  Boise,  Idaho 


UPPER  Former  for  Unitubular,  Sub¬ 
structure  with  spindles,  tension  blocks 
for  4-Unit  Unitubular.  Available. 
George  C.  Oxford,  Box  903,  Boise,  Idaho. 


GOSS  PRESS 
48-Page  Rotary 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.,  N.  Y,  16  Oxford  7.4iM 


WANTED :  8-page  Duplex  or  Goa 
Hat-bed.  Advise  seriai  no.  and  vhe 
available  —  Northern  Machine  Worki 
323  N.  4th  St.,  Phila.  6.  Pa. 


HELP  WANTED 


3 — HSLC  Floor  Units 
1 — Double  Folder  &  Conveyor 
Length  cutoff  22 finches 
AC  Full  Automatic  Motor  Drive 
Pony  Autoplate  &  Kemp  Pot 
Inquire 


.idminigtratire 


AD  DIRECTOR 

WELI.S  THAI  NED  sales  executive 
to  pn.cJuce  res-Tilts  on  outstandinf?  p*per 


6  UNIT  SCOTT 

Multy-type — 22%”  Cut-off.  Leads  for 
SPOT  COLOR.  3-arm  Reels  &  Ten¬ 
sions.  Complete  Stereo. 

Location:  Detroit,  Michigan. 


John  Griffiths  Co,  Inc. 

416  Lexington  Ave.,  New  York  17,  N.Y. 


Stereotype 


3  UNIT  HOE 

Floor  Fed,  22%  ”  Cut-off  A.C.  Steel 
Cylinders  —  Roller  Bearings  —  Spray 
Fountains. 

Location:  Perth  Amboy,  N.  J. 


2  UNIT  HOE 

Floor  Fed  —  22%  ”  Cut-off.  Double 
Folder — Complete  Stereo — AC. 

Location:  Gastonia,  N.  C. 


16/32  PG,  GOSS 


Single  Width— 23%6'  Cutoff. 
Complete  Stereo. 

Location:  CHeveland,  Ohio. 


NEW  HALL  MAT 
ROLLER 

Amply  heavy  enough  tor  the  small 
daily  and  all-around  purposes.  Equip¬ 
ped  with  5  H.P.  motor  and  many 
other  features. 


with  terrific  under-develo|ied  ad  ,,, 

I  tential.  Must  be  skilled  in  organiiiia 
I  and  directing  staff.  One  of  midwet'i 
finest  solidly  growing  85,000  circulatio: 

1  one-newspaiier  communities.  Good  stir. 
,  ing  Sillary  with  bonus  for  achieveDc;- 
;  and  opijortunity  to  become  princia: 
I  o|)erating  executive.  Furnish  compltit 
I  history.  All  reidies  confidential, 

I  2141,  Editor  and  Publisher. 


PUBLISHER  of  a  chain  of  three  ved- 
lies  in  fast  growing  community  inmi 
assistant  publisher  as  resident  mi;, 
ager  of  r2-page  weekly.  Capable  el 
handling  editorial,  advertising  and  di. 
culation.  Attractive  salary  with 
surance  and  other  benefits.  Uoy! 
Pflederer,  Box  271,  Morton.  Illinois. 


Claggified  Advertiging 


16  PG.  DUPLEX  TUBULAR 

%  &  %  pg.  Folder — Stereo — AC. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  ST..  NEW  YORK  17.  N.  Y. 

oxford  7-4590 


PRESS  MOTOR  DRIVES  of  25,  40. 
60,  76  H.P.  A.C.  George  C.  Oxford, 
Box  903,  Boise,  Idaho 


HOE  PRESSES 
FOR  SALE 
ON  WEST  COAST 


6  UNITS,  straight  pattern,  unit  tyiie 
on  substructure,  with  roll  stands  and 
ink  pumps;  double  folder  with  top 
formers;  single  half  deck  for  color. 
6  UNITS,  Pancoast  deck-type,  octuple- 
<iuad  with  steel  reversible  cylinders, 
2  double  folders.  Excellent  for  comics. 
Price  nominal. 


We  also  make  Form  Tables,  6’  and 
B'  Makeup  Tables,  pumps,  chipping 
blocks,  etc. 


LAYOUT  MAN 


Also  many  other  useful  rebuilt  arti 
cles. 


THOMAS  W.  HALL  CO. 
STAMFORD.  CONN. 


STA-HI,  old,  HH  type,  now  in  uae. 
Buying  new  one.  As  is,  crated  and 
loaded  on  truck,  $600  cash.  Sanford 
Herald,  Sanford,  North  Carolina. 


for  classified  advertising  departiKc; 
of  company  in  Chart  Area  3.  pnbliib- 
ing  morning,  afternoon  and  Santo 
newspapers ;  experience  in  prepirii: 
copy  and  developing  ideas  for  pron- 
tation  desired ;  good  salary,  hospitili- 
zation,  life  insurance  and  retireiMl 
benefits.  Write  giving  qualifieatnu 
to  Box  2019,  Editor  &  Publisher. 


For  Sale 


Circulation 


50  Dural  and  steel  chases  for  8-column 
page.  We  have  sold  customer  68 
new  9-column  Dural  chases. 


THOMAS  W.  HALL  CO. 
Stamforid,  Conn. 


Contact  C.  T.  Griffiths,  II II 
Broadway,  Los  Angeles,  Calif.; 
or  Eugene  Muller,  959  Eighth 
Avenue,  New  York  19,  N.  Y. 


DUPLEX  TUBULAR, 

4  UNITS,  16  PAGE 
COMPLETE  with  stereotyiie  equipment. 
Press  is  Equipiied  with  2  formers  and 
2  folders  for  doing  both  %  and  %  fold. 
’This  is  a  long  frame  model.  All  drives 
are  AC. 


2  UNIT  HOE 
16  -  32,  FLOOR  FED 
22% "  cutoff,  double  folder  plus  %  pg. 
(mail)  folder. 

8  PG.  MODEL  A  DUPLEX  FLAT  BED 
8  PG.  GOSS  COMET  FLAT  BED. 


UPECO,  INC. 

420  Valleybrtxik  Ave.,  Lyndhurst,  N.J. 


Wanted 

to  Buy 

TWO 

High  Speed 

Press  Units 

with  1 

folder 

any  make. 

Dealer  Box 

903.  ! 

Boise, 

Idaho. 

PROMOTION  MINDED 
Circulation  Manager 


WILL  Buy  for  Cash.  (Complete  Plants.  ,  ^  i 

also  Individual  Machines  and  Equip  '  ‘New  Jersey 
ment — anywhere  in  U.S.A. 


PRINTCRAFT  REPRESENTATIVES 
277  Broadway,  New  York  7,  N.  Y. 


KEMP  metal  pot 
3  to  8  ton  size 

Dealer  Box  903,  Boise,  Idaho 


WANTED  TO  BUY; 

S’TEREO  EQUIPMENT,  heavy  duty 
pony  Autoplate  for  239i«  cut  off,  sta-hi 
curved  router  Hammond  easy  kaster 
eight  with  pot  attached.  Box  1814. 
Editor  &  Publisher. 


INTERTYPE  MODEL  F  with  4  side 
magazines  and  quadder.  Compton 
Printing  Co.,  1029  W.  Washington, 
Los  Angeles,  California. 


WAN’TEl).  Duplex  or  Goss  Flat  Bed 
Web  Press.  Cash  deal.  Inland  News¬ 
paper  Supply  Co.,  422  West  8th, 
Kansas  City  5,  Mo. 


JOB  .APPLICANTS: 


Siiiiplify  your  corrrspoiiH* 
cnco  to  E&P  Box  advertiser* 
with  Printed  employment  .4p' 
plieation  forms.  You  ni»J’ 
have  a  supply  by  sending  • 
self-a<ldressed  stamped  envel¬ 
ope  to  Editor  &  Publisher) 
Classified  Dept.,  1700  Time* 
Tower,  N.  Y.  36,  N.  Y.  (Jn»* 

another  E&P  helpful  service) 


Clf 


CLASSIFIED 

Need  crack  want-ad  man  to  rejuvetutt 
Classified  department  and  rebuiH 
linage  to  former  iieak.  Chart  Area  1 
Box  2125,  Editor  &  Publisher. 


Exo 

ence 

tion 

orgi 

peri 

chat 

Oa 

Pub 


DISTRICT  MANAGER  for  14,000  ABC 
South  Florida  semi  -  weekly.  Oppor¬ 
tunity  for  producer  in  fast  growiM 
circulation  program.  State  experience, 
salary  reiiuired.  HollywiKal  Sun-Tattlet. 
Hollywood,  Florida. 


seasoned  man  who  may  bi“  assiatatt 
now  and  ready  to  move  up.  G  >od  salaij 
lilus  bonus.  PO  Bo.x  2566.  Paterson. 


EDITORS  PUBLISHER  for  May  25,  195" 
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HELP  WANTED 


Circulation 

CIRCULATION-PROMOTION 

MANAGER 

Exeellent  opportunity  for  man  exiwri- 
enced  in  carrier  and  dealer  promo¬ 
tion.  Uinte  daily  with  active  carrier 
organization.  Write  fully.  Riving  ex¬ 
perience,  education,  age,  personality 
characteristics,  salary  required,  etc. 
Chart  Area  12.  Box  2024,  Editor  A 
Publisher. 


HELP  WANTED 


Duplay  Advertising 

DEPARTMENT  STORE 
ACCOUNT 
REPRESENTATIVE 


HELP  WANTED 


Editorial 


HELP  WANTED 


'  OPPORTUNITY  FOR  general  report- 
rrxiTr-\niAi  n^riTi/'-\MC  ,  ®'’>  sports  experience  in  one  of 

TWO  EDITORIAL  POSITIONS  |  friendliest  cities  of  Louisiana,  near 

POR  ^I^IPRS  i  Gulf.  Multi-million  dollar  Navy  jet 

wrCIN  rv.^'Ix  orviclxj  i  training  base  now  under  construction. 

r, .  ,  _ ... _  _ _ o  „  i  Good  pay.  Send  background,  and 

fuiinl.  I  e^Pectcd.  M.  A.  Wolcott,  The 


tember  on  national  skiing  publication. 
1. — Want  aggressive  young  man  30- 


Daily  Iberian.  New  Iberia,  Louisiana. 


36  years  starting  September  for  year  REPORTER  for  small  afternoon  daily, 
around  position  as  Regional  Editor  of  Tipton  Daily  Tribune.  Tipton,  Indiana. 


’  nationally  distributed  skiing  publica-  R.  r>.  Maney,  Manager. 

i  THERE’S  a  career  opportunity  on  |  tion.  Thorough  knowledge  of  skiing  - 

- .  D  j  •  staff  of  one  of  Pennsylvania’s  lar-  essential.  Must  have  news  writing  ,  SEMI-WEEKLY  PAPER,  one  of 

Ditpatch— Production  gest  newspapers — 7  day  operation —  I  ability  and  newspaper  production  ex-  largest  in  U.  S.,  needs  energetic, 

— I  for  a  retail  advertising  salesman  who  i  perience.  Will  head  own  department  :  young  reporter  with  1-2  years  newa- 

,  can  sell  and  service  department  '  where  initiative,  imagination  and  hard  ;  paper  experience.  Organization,  com- 

JOURNALISM  ,  stores.  work  are  needed.  Help  put  out  winter-  munity  expanding.  Chart  Area  2. 

/-' n  A  rxi  I  ATT  '  sports  trade  magazine  in  summer  Box  2001,  Editor  A  Publisher, 

tyKAUUAIt  I  NATURALLY,  big  city  experience  months.  $5000-36000  starting  annual  - — ; - ; — ; — 

,  is  preferred,  but  a  fully  qualified  top  saiar}'.  2. — Also  need  young  lady  un-  WINNING  New  York  suburban 

for  ...  I  flight  salesman  or  retail  advertising  |  der  35  years  with  some  production  [  weekly  n<^s  editor  with  weekly  back- 

,  manager  on  a  medium  size  paper  will  experience  to  write  and  rewrite  ski  ,  ground  interested  in  eventual  man- 

D  LI’  i-'  ^  considered.  Liberal  employee  bene-  I  stories  newspaper  style  at  top  speed.  1  agership.  Population  here  will  double 

rUDIICaTIOnS  fits.  start  $350  per  month.  Ideal  working  !  wi^thin  5  years.  New  plant  under  con- 

_  I  ,  conditions  in  new  publishing  building  sideration.  We  bave  opportunity  for 

rrOOUCtlOn  sell  yourself  by  mail.  Include  com-  and  opportunities  for  growth  with  '  young  man  willing  to  work  and  grow 

plete  biographical  data,  newspaper  ex-  young  company.  Write  qualifications  I  Kditing  is  principal  job  for 

1  !•  jierience  and  .salary  requirements.  All  i  and  experience  to  Skiing  Publishing  |  fne  present  with  chance  to  observe 

W  ith  LSclQiriQ  replies  will  be  held  in  confidence.  Box  Company,  P.O.  Box  7S58,  Denver  15.  !  Job  printing  department  and  general 

^  2000,  Editor  and  Publisher.  Colorado.  m.magement.  Box  2033.  Editor  A  Pub- 

Elsctronics  I _ _  _  _ _ — -  usher.  _  _  _ 

.  ,  -  .  i  LONG  A.ND  WELL  established  7  day  WANTED  for  Immediate  employment.  i  aNGLO-JEWISH  weekly.  Chart  Area 

Manufacturer  l  newspaper,  75  to  100,000  circulation  '  experienced  reporter  able  to  fill  m  on  ,  young  man  with  weekly  ex- 

IViailUiat-IUICI  g  city  desk  »nd  wire.  Ability  ^  use  |  ..^Hence.  Must  be  good  administrator. 

!  sive  local  advertising?  salesman,  pre-  ^  5*  *  •  '  Write  all  details,  references.  Box 

rip  nropiit-pmpnt  pv  fcrably  Under  40  years  of  age  and  T^J^An****  o  i*u*^'^**’^*rA  Jl'  K<iit«>r  &  Publisher, 

id  control  of  nur*  promotionally  minded.  Attractive  i  Furnish  quaUflcations.  ®  "  DFSK  MEV  WAN’TFH 

Id  control  of  pur-  startinff  salarv  with  onnortnnitv  for  salary  requirements  to  Don  MEN  WANTt-.D 

.ographic  and  pub-  starling  salary  witn  opportunity  lor  Editor  Ashland.  Ohio  Times-  Chart  Area  9 

viees  for  techiiical  I  advancement  with  growing  organiza-  Asniano.  unio.  es  ^  Publisher. 

parts  catalogs,  and  ;  l>on.  Give  complete  inform^ion  abou  I  ^ - 

manuals  reouired  i  anu  experience  in  r^iy.  All  i  mv  TiAVir  nnonincr  fnr  ceneral  re-  _ i  _ : _ ■  -j. 


Duties  include  procurement,  ex¬ 
pediting,  and  control  of  pur¬ 
chased  photographic  and  pub¬ 
lication  services  for  technical 
handbooks,  parts  catalogs,  and 
instruction  manuals  required 
by  government  contracts.  Ex¬ 
perience  in  this  field  desirable, 
but  not  essential. 

Excellent  Company  Benefits. 

LOCA’TION’:  upiier  New  York  Slate. 
Write  details  to: 

BOX  2150 
Editor  &  Publisher 


DESK  MEN  WANTED 
in  Chart  Area  9 
Bo.n  2120,  Editor  A  Publisher. 
EDITOR  NEW  YORK 


correspondence  confidential  Box  2006  opening^  for  general  i^  Young  aggressive  and  exiierienced  edi- 

Editor  A  Publisher  "  '  Porter.  This  is  exciting  ■■’ea  with  $1  ,  tor.  Knowledge  of  naval  architecture 

- ^ -  billion  St.  ^  I..awrence  Seaway  and  helpful.  Resume  requested.  Box  2102, 


Power  projects  under  construction.  Editor  A  Publisher. 
$160  million  new  Reynolds  Metals.  Co.  — _ 


,  naner  wants  alert  vniinir  nOvertUina  General  Motors  plants.  We  are 

LOCATION :  upi«r  New  York  State.  s.alesmay  22  to  38  vears  of  age  “"ly  30  miles  from  Adirondacks.  60  MONTHLY  JOB  MARKCT  letter,  with 

w  •*  j  .  -1  .  Excellent  future  ideal  working  enndi  from  Ottawa,  Canada,  On  beautiful  I  list  of  available  jobs  and  nationwide 

Write  details  to:  |  |ome  fr^°t"cil  St.  Lawrence  River.  Company  paid  employment  conditions.  Bill  McKee 

BOX  2150  I  experience  or  J-Schi>ol  graduate  de-  hoyitaliption,  life  insurance,  ^nsjon  ,  Birch  Personnel.  69  Chl- 

...  I  sired.  Fine  community  of  22,000.  Write  25'*  retirement  plan,  _  _ _ 

Editor  &  Publisher  I  "r  phone  collect  to  manager.  Pharos  ^un^'J^thTr’IT^opTOrtunities  for  '  WAVE  IMMEDIATE  OPEnTnG  for 

!  Jnhune_and_P_ress.  Wnsport,  Ind  I  reporter  and  one  cony  reader  on 

^r~l - 73 - T": -  ADVERTISING  MANAGER  Write  giving  all  pertinent  details  to  5?e,ropo'itan  newspai«r  Chart  Area  10. 

UlMplay  AdverilSinM  1-|\  •  nv.^  ivi/ m  n/ xwuin  \tu^c»tTir^cr  VA\fnr>  n<r.  Fiill  referenren  requirwl,  detail  of  ex- 

'  —  1  THIS  MAY  be  the  opiiortunity  of  your  Tnnrnnl  Oc^denshurff  N  Y  P^**'ence,  education  and  backtrround  in 

^VERTISING  MANAGER  for  grow-  lifetime.  A  fast  growing  10.000  daily  Journal.  UpdensDurg.  n,  i.  Editor  &  Puh- 

ing  weekly  in  Eastern  Michigan.  Must  near  Los  Angeles  is  seeking  a  top  r,rkTT'/Nt>  H^'her. 

be  able  to  sell  and  know  layout  and  flight  executive  who  knows  advertising  MITOR,  Southeaster  Michigan  rti- - - 

be  under  forty.  Car  necessary.  Salary,  «nd  how  to  sell  it,  and  who  has  proven  Pei^anent  opportunity  for  responsible,  REPORTER 

_ .  ...  !  i_:_  _ *,  ui—i. _ i _ _ r _ i  nmhitimis.  newsman  whn  wants  to  ‘  _ 


Duplay  Advertising 


REPORTER 


profit-sharing,  expenses,  retirement,  life  !  Ms  ability  to  get  'high  production  from  .  '*'growDig"^com°  '  To  t.ike  over  state  desk  and  develop 

miDrance,  Blue  Cross.  Good  future  for  l  h*s  aiea. .  take  charge  of  its  well  |  ..  .  /.An  2094  Editor  I  area  news  coverage  on  Northern  Ohio 


7  uuuu  luiure  ,  7  i  m  nnn  Da_  eOOi  EHitnr  area  news  coverage  on  .'Northern  iinio 

rirtt  man.  Write  General  Sales  Man-  statf^  display  department.  Area  is  ;  2004.  Editor  ^  circulation  class.  Excellent 

alter,  Marysville  Printing  Co.,  107  ,  developing  rapidly  and  potential  is  «  I'UDlisner.  opnortunity.  Give  age.  exnerience. 

Huron  Blvd..  Marysville.  Michigan.  tremendous.  Send  full  particulars  —  -  ..gferenrea'  and  salary  requirements. 

GENERAL  ADVERTISING  SALES-  '  2'inV°'ir/lf.A^lBl*p';faiua^A'^v«^A’  I  ..-a  i-.  .-c  v/r^i  i.  ic'  ■  a  rxvr  Write  Box  2106.  Editor  A  Publisher. 


tremendous.  Send  full  particulars  —  ■— 

age.  education,  experience*  family,  etc. 

to  Box  2101,  ^itor  &  Publisher.  Nego-  INTELLIGENT  YOUNG  LADY 


^.^raf"  '  Gatins  w"lVirconduc,^dTns^^^^  '  tLLH^blN  I  TUUNt:,  LAUT  |  - 

_  ,  ,k  *  classifications.  We  fijence.  If  you  plan  to  visit  California  1  as  assistant  to  extremely  able  women’,  I  i>orter.  Write  to  Paul  Murray,  Execu- 

A.a  ki*  .  *ho  >»  anxious  anytime  soon  a  personal  interview  1  page  editor.  Chart  Area  1.  Box  1816,  !  live  Editor.  Pitpia  Call.  Piqiia,  Ohio. 

«nd  able  to  move  into  a  position  of  I  .n„ij  k-  „rranireH  tviifA.  je.  p.,ki;.hA.  !  - 

greater  responsibilities.  Preference  '  — "  -  *  Publisher.  i  WOMEN’S  EDITOR,  with  talent,  ex- 

riven  to  a  man  presently  employed  '  ADVEKTININt.  .MANAtiEK - -  i  jierienee  ami  ambition  rer|uired  to  re- 

on  a  smaller  Midwestern  daily  news-  I  Top  flight  manager  who  must  be  sound  DESK  MAN  WAN’TED— Experienced  organize  and  expand  present  depart- 

paper.  ’Diere  are  exceptional  oppor-  '  administrator  ns  well  as  salesman  to  copy  reader  or  editor  wanted  to  read  rnent  into  the  hest  all  round  section  in 

tnnities  here  for  such  a  man,  whose  '  'i'cect  both  display  and  Classified  on  local  copy,  write  heads,  plan  and  .  highly  competitive  area.  'This  Western 

future  is  before  him.  All  applications  Chart  Area  5  town  of  40,000.  makeup  pages  and  act  a,  general  a*-  NVw  York  vacanry  offers  unusual  op- 

held  confidential.  Write  or  wire  Louis  ?124._Editor  A  Publisher.  _ sistant  to  city  editor  on  medium  sized  ]  nortunity  in  a  fine  eommunitv  with 

0.  Young.  Advertising  Director,  The  DISPLAY  ADVERTISING  sales,  lay-  progressive  Southern  California  daily.  |  best  working  conditions.  Applicants 

Indianapolis  Times,  A  Scripps-Howard  out;  growing  weekly  in  Northern  New  Night  hours.  Salary  open.  Side  bene-  |  .hnuld  give  all  information  in  first 

Newspaper.  '  Jersey,  now  4.500  ABC;  exiierience  fits  include  bonus  and  tension  systems,  letter,  .\pply  to  Box  2138.  Exlitor  A 


WEFKI Y  gHfiPPPR  woll  o.tnhlished  preferreil ;  replies  confidential.  ’The  sick  leaves,  paid  vacations.  Five  day,  Poblis'-er. 


Career  opT»ortunity  for  ex- 


Pacific  Coast  area,  is  looking  for  sea-  OHIO  DAILY,  19,000  circulation  in  ojverside  tfCalifornial  Press-Enternriae'  T*erience<l  man.  business  mnea7lne 

soned  advertising  manager,  experi-  fast  growing  community  needs  two  _ ^  ^  nearhv  New  Jersoy.  Top  opnortunity. 

«nced  in  suburban  operation,  to  help  local  display  advertising  salesmen.  w  *  on  i-  Resume.  Box  2139,  Editor  A  Publisher. 

u  K  .""'Ll  -  vounc.  woman. 

second  ma”  C  successful  rimilar  working  conditions.  Give  complete  $90  for  five  and  one  half  days.  Mon-  or  "•■‘h.  ^ 

cration.  Salary  open.  Box  1913,  Editor  resume  in  first  letter.  Reoly  by  letter  trose,  Colorado,  Daily  Press.  imagination,  and  resourcefulness.  ^ 

&  Publisher  only.  Register-.Star-News.  Sandusky,  O.  |  _  wnte  swiety 

young  MAN  for  advertising  sale.  A  I.  DISPLAY  SALESMAN  for  ,  REPOR’TER  sport,  editor,  small  after-  rJJ|„HoVh!ooT'"perm'Hn^^^^^ 

and  other  newspaper  work  by  large,  '’"''y  "»«"  daily.  Camera  expenence  helpful.  air-conditioned  building,  ideal 

long.esUbli,hed.  ^ccessful  weekly  P*''’  Sales,  copy.  layout.  Salary  plus  !  Prefer  single  man.  Bryan.  Ohio,  |  pleasant  and  oros- 

newspaper  group.  Firrt  opening  6  ^e^tive.  Liberal  insurenre  prwram^  ,  Times. _  |  ,,erous  eommunitv  near  Chicago.  Cam- 

years.  Permanent  Fine  nersonnel  Sal-  Good  living  area.  Want  ^an  with  -  |  .  .  j-  i  era  ability  desirable,  not  essential, 

arv  onen  7-0-  to  5  years  experience.  Send  resume  i  WANTED  —  Progressive  Indiana  ^e-  !  with  ability  and 


«msvnie.  New  York  PERMANENT  SPOT  with '  strong  «rtain  distribution  re-  WRITE  WELL  sna^^TT 

- —  ^  _  f„fnre  onen  for  good  disnlav  advertis-  sponsibihties  in  same  area.  Excellent  CAN  YOU  WKllt,  w r/i/i/.  snappy , 

^VERTISIN^  SALESMJIfN  cap.able  ing  salesman^  T^s  part  of  a  large  working  conditions.  Box  1900,  Editor  i  «>sP.  J"  e  Jou  enS  news- 

oi  making  good  layouts  and  servicing  groun  operation  with  nientv  of  chance  A  Publisher. _ I  ’  „.i„ncp^to  be  fast  and  accu- 

PPPP’aiV®"  ’"'"•P  upward.  Hospitalization  Ma-  eDI’TOR  must  also  cover  1  rite?  A  giKid  nev^paper  wants  a 

ttan?'3tc.'-‘'lett~n''$10^^^^^  rmoanl" ""writi:  b-TneraT®  beT"Tmall"“dlii;'*morrng  ^'man  a"n3~re,K>rter"‘[^  further  de- 

ex^,er‘ienoe*and  deUils!  Tin  first TelrTo  Ed^i:'^  tabloid.  Northern  Wyoming  Daily  ^iew'^  Yo^k.'  tP^^: 

Butler  Eagle.  Butler,  Pennsylvania.  1  Saratogian.  Saratoga  Springs.  N.  Y.  News,  Worland,  Wyoming.  1  Willi.ims,  (.eneva.  New  yock.  iimes 

editor  ac  PUBLISHER  for  May  25,  1957 


HELP  WANTED 
Editorial 


HELP  WANTED 

Promotion — Public  Relations 


HELP  WAIVrED 
Salesmen 


SITUATIONS  WANTED 
Administrative 


FIRST  RATE  NEW SMAN— Pronressive  EDITOR,  new  employee  publication 
ne\vfp.u>er  14.000  circulation,  (?ood  mid-  ■  foi  progressive  Idaho  mining  and 
west  city  of  12,000,  Chart  Area  8,  smelting  company.  Must  be  experi- 
wants  trained  young  newsman  with  enced  in  all  phases  of  house  organ, 
.ability  to  handle  general  rei«>rting,  I  $6.000— $7,200.  linitial  interview  in 
some  si<or:s  and  desk  work,  camera,  |  Ssn  Francisco.  Send  samples  of  work 
as  part  of  versatile  growing  news  staff  and  resume  to  Box  1801,  Editor  & 
of  7.  $00  t>er  week  to  start,  advance-  ,  Publisher, 
ment  according  to  ability.  Write  com¬ 


plete  details,  references  to  Box  2146,  i 

E<litor  &  Publisher.  _ 

NEWS  WRITER,  college  publicity  of-  I 
flee.  New  York  t'ity.  Altout  $70  start.  ! 
free  tuition:  age  20-30.  B.ox  2140.  1 
Etlitor  &  Publisher. _ j 

Opportunity  With 
Nationally-Known  | 

Electronics  Manufacturer  ! 

for  a 

TECHNICAL  HANDBOOK 

EDITOR  ... 

able  to  edit  iiublications  retiuired 
by  USAF  contracts  for  aircraft  1 

electronics  equipment.  Journalism 
degree  and  2  years'  technical  writ-  j 

ing  exiterience  essential.  Compre-  1 

hensive  company  benefits.  [ 

EOCATION:  upi>er  New  York  State 

Reply  to:  BOX  2151  I 

Editor  &  Publisher 

NEED  two  men  at  once.  News  editor 
c.apable  getting  our  i>ai>er  minimum 
sui*ervisor  rei>orter  who  knows  his 
way  around.  No  drinkers.  Valle.v 
Morning  Star.  Harlingen,  Te.xtis.  I 


Free  Lance 


WANT  TO  WRITE  FOR  MAGAZINES, 
BOOKS.  TV  ?  Send  for  sample  copy 
(no  chargel  to  WRITERS  NEWS¬ 
LETTER.  P.  O.  Box  2.S1.  Madison 
Square  Station,  New  York  10,  N.  Y. 
Markets,  news  for  professional  writers 
only,  no  amateurs! 


_ Mechanical _ 

ASSISTANT  TO 
PRODUCTION 
MANAGER 

With  composing  room  background  on 
metropolitan  newspapers,  ^ate  age. 
exi>erience  and  salary  expected  in  first 
letter.  Replies  confidential.  Box  1936, 
Editor  &  Publisher. 


COMPOSING  ROOM 
FOREMAN 

Thorough  knowledge  of  all  composing 
room  processes  including  teletype.  Good 
managerial  ability.  Population  60.000, 
non-union.  Chart  Area  2  daily.  Box 
1931,  Editor  &  Publisher. 

WANTED— Compositor  floor  man.  5 
day  week,  37 Vi  hours.  Union.  Well 
equipped  modern  plant.  Employee  death 
creates  vacancy.  Apply  Nashua  Tele¬ 
graph,  Nashua,  New  Hampshire. 


Promotion — Public  Relations 


A  GROUP  of  17  Northern  California 
weekly  newspapers  subscribed  to  by 
60,000  union  members  seek  services  of 
able,  experienced  young  man  or 
woman  to  head  promotion  department. 
Must  know  layout,  direct  mail,  moder¬ 
ate  grasp  of  statistics,  all  in  order 
to  assist  present  circulation,  advertis¬ 
ing  and  commercial  printing  depart¬ 
ments.  Good  future  for  talented,  dedi¬ 
cated  person.  Write  Langdon  W.  Post, 
Olympic  Press,  5823  Occidental  Street, 
Oakland. 


EDITOR-EMPLOYEE  PUBLICATION 
of  large  utility  company  in  Chart 
Area  6.  Must  be  experienced  in  writ¬ 
ing.  copy  reading,  layouts.  Send  sam¬ 
ples  of  work  and  resume,  mentioning 
salary  desired,  to  Box  2026,  Editor  & 
Publisher. 


Publications 

and 


Presentations  j 
Specialist  j 

A  large  mid-west  firm  hits  tin  j 
o|>ening  for  a  young,  imaginative 
and  creative  individual  to  be  re-  ! 
sponsible  for  the  prep.aration  of  j 
publications  and  presentations  of  | 
the  imiwrtant  technical  informa-  j 
tion  of  an  engineering  office,  and 
to  develop  new  and  more  elfective 
means  of  such  technical  com¬ 
munications. 

The  iiosilion  re<iuires  a  working 
knowledge  of  promotional  aids 
and  methods  and  a  familiarity  ; 
with  publication  materials  and 
practices.  A  technical  education 
or  training  is  important  and  the 
individual  should  have  technical 
writing  extierience  and  exiierience 
in  the  promotional  activities  field. 

Applicants  are  to  indicate  any 
past  experience  in  devising  new 
l>romotional  methods  and/or  rea¬ 
sons  why  they  feel  they  have  the 
creative  talent  for  this  phase  of 
the  work. 

PLEASE  REPLY  IN  rONFIDEN’fT: 

TO: 

BOX  180(1.  EDITOR  &  PUBLISHER 


SPORTS  MINDED  WRITER,  beginner 
or  limited  experience,  under  28.  Career 
opportunity  in  public  relations  depar- 
ment  of  constantly  growing  national 
sports  organization,  chart  area  6. 
Exceptional  insurance  and  retirement 
programs,  pleasant  working  conditions, 
considerable  travel.  Sound  future  ahead 
for  young  man  with  desire.  Please 
tell  all  about  yourself  in  first  letter, 
including  military  status,  approximate 
salary  desires,  background,  experience, 
to  Box  2105,  Editor  &  Publisher. 


Research — Analysis 


NEWSPAPER 
RESEARCH  MANAGER 


WONDERFUL  OPPORTUNITY  for 
alert  and  technically  qualified  assistant 
to  head  his  own  small  but  effective 
department.  Will  supervise  all  adver¬ 
tising  statistics,  reports  and  market¬ 
ing  information  service  for  one  of  the 
nation's  great  metropolitan  news¬ 
papers.  Management  is  sympathetic 
to  and  cooperative  with  research  goals 
and  views  this  department  as  essen¬ 
tial  to  sales  progress.  Media  experi¬ 
ence  important.  Age.  sex,  and  pre¬ 
views  condition  of  subordination  no 
barrier.  Must  be  strong  in  under¬ 
standing  that  research  can  and  should 
be  creative. 

TELL  US  about  it.  We'll  start  talk¬ 
ing  at  a  $7,000  base,  plus  incentives, 
benefits,  retirement  plan  and  3  weeks 
paid  vacation.  G'xxl  city  to  live  in. 
Fine  i)eople  to  work  for.  We'll  respect 
a  request  for  confidence. 

BOX  2027,  Editor  &  Publisher. 


NEWSPRINT  SALESMAN 


YOUNG  MAN  age  30-40,  college 
graduate  preferred  but  not  essential. 
Must  have  newsprint  sales  experience. 
Excellent  future  for  right  man.  Salary 
comparable  to  imsition.  Replies  held 
in  strictest  confidence.  Reply  to  Box 
2132,  Editor  &  Publisher. 


INSTRUCTION 


Classified  Advertising 


MORE  SALES-POWER 
FOR  CLASSIFIED  STAFFERS  I 

ABILITY  to  sell  more  linage  and  sign 
up  more  contracts  ..  .  .  New  pride 
and  happiness  in  their  work  —  these 
are  benefits  enrol  lees  from  over  200 
daily  papers  report  they've  gained 
from  the  Howard  Parish  Course  in 
Classified  Advertising. 

YOU  get  individualized  attention  in 
this  20-lesson  correspondence  course. 
It  explains  tested  sales,  servicing  and 
copywriting  techniques  that  pay  off 
in  easy-to-follow  style. 

TOTAL  FEE.  $66.  For  more  sales- 
power,  increased  copywriting  ability, 
and  greater  job-happiness,  mail  your 
application  with  initial  $15  payment 
,oday. 

HOWARD  PARISH 

School  of  Classified  Advertising 
Tested  Want  Ads  Selling  Plans 
2900  N.W.  79th  Street, 

Miami  47,  Florida 


Linotype  Schttol 


OHIO  LINOTYPE  SCHOOL 
LOGAN.  OHIO 

Linotyiie,  Intertype  Instruction 
Free  Information 


SITUATIONS  WANTED 


Administrative 


PUBLISHER  AND  NEWSPAPER  ex¬ 
ecutive  of  20  years  experience.  Duties 
being  terminated  that  of  general  man¬ 
ager-publisher  of  suspended  daily  of 
15,000  circulation  with  average  month¬ 
ly  gross  of  $60,000.  Background  in¬ 
cludes  Pulitzer  Prize.  Nationally  known 
in  professional  journalistic  activities. 
Strong  on  community  leadership.  E.x- 
perience  in  Chart  Areas  3,  4  and  6. 
Box  2034,  Editor  &  Publisher. 


ADVERTISING  OR 
GENERAL  MANAGER 

wants  profit  participating  job 
in  any  opportune  field.  Strong 
record  of  linage  gains,  clasi 
and  display,  on  small  dailiot. 
Box  1906,  Editor  &  Publisher. 

NEWSPAPER  EXECUTIVE  in  earl; 
40's  with  over  20  years’  experience 
all  phases,  impressive  background  of 
responsibility  in  business  and  prodiK* 
tion  departments  both  metropolitan 
and  non-metropolitan  newspapers 
wants  iiosition  as  general  manager  10- 
20,000-circulation  newspai>er.  Thirteen 
years  with  two  employers,  seek  chann 
for  greater  opjiortunity.  College  gradu¬ 
ate  with  record  of  civic  leadership. 
Prefer  Oiart  Areas  4,  6,  9,  but  will 
consider  any  section.  Box  2015,  EdU 
tor  &  Publisher. 


MANAGER  OF  money-making  South¬ 
western  daily  (Circulation  12,000)  dt- 
sires  position  with  good  future  in 
Chart  Area  11,  12.  1,  2,  3  or  6. 

Nine  years  metropolitan  and  small 
town  experience  in  management,  ad¬ 
vertising,  circulation.  MA  degree,  30, 
successful  record,  excellent  referencea. 
sound  organization,  advertising  and 
promotion  idea.  Box  2143,  Editor  i 
Publisher. 


Artists  -  Cartoonists 


EDITORIAL  CARTOONIST,  zippy, 
effective  work,  widely  reprin'ed.  6 
years  experience.  Young  (39s),  enep 
getic.  L(K-atiun  not  a  factor.  Box  2104, 
Editor  &  Publisher. 


Circulation 


CIRCULATION  MANAGER  thorough¬ 
ly  experienced  in  all  phases  of  Circu¬ 
lation  from  10,000  to  80,000  a  proven 
l>roducer  of  circulation  and  revenue 
Box  2122,  Editor  &  Publisher. 

DO  YOU  NEED  an  accountant,  public 
relations  manager,  sales  manager,  dis¬ 
patcher,  personnel  manager  all  rolled 
into  one  for  circulation  manager  or 
assistant  business  manager!  Send  for 
my  resume  today  and  read  about  my 
package  plan.  Chart  Area  2,  3,  4, 
preferred.  Box  2123,  Editor  &  Pub¬ 
lisher. 


_ Classified  AdvertUing 

CLASSIFIED  MANAGER— Can  prow 
top  calibre  by  past  records.  Available 
now.  Box  1904,  Editor  &  Publisher. 


Display  Advertising 


AM  SALESMAN,  WANT  MONEY 

Eight  years’  experience.  Strong  on 
copy,  layout.  Personable,  fast,  accurate, 
top  producer.  A-1  references.  Box 
1933,  Editor  &  Publisher. 
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SITUATIONS  WANTED 
Duplay  Advertuing 
ATTENTION 

NEWSPAPER  REPRESENTATIVES 
AND 

NATIONAL  ADVERTISING 
MANAGERS 

SPACE  SALESMAN  5  years  advertis- 
ini  experience  3  years  display  adver- 
tisinK  2  years  national  advertising  age 
26,  family  man,  college  desire  position 
in  newspaper  representative  sales  or 
national  advertising  sales.  Write  Box 
1909,  Editor  &  Publisher. _ 

AVAILABLE  IMMEDIATELY 
Aggressive  space  salesman — 28,  degree 
in  advertising.  Strong  on  sales,  good 
copy  and  layout.  Chart  Area  2.  Box 
1926,  Editor  &  Publisher. _ 

"TOP  NOTCH  SALESMAN" 
OBJECTIVE  FLORIDA! 

Want  to  do  a  job — not  fill  a  position. 
Creative,  productive,  display  or  classi- 
salesman  or  manager.  10  years  of 
unsurpassed  layouts,  copy,  training, 
managing,  in  real  comiietitive  markets. 
Finest  background  and  record.  I  don’t 
want  a  Florida  vacation— I  want  to 
work  there  instead.  No  newspaper  too 
large  or  too  small.  Detailed  resaime  on 
request.  Box  2U31^Editor  &  Publisher. 
Al)  MANAGER  or  Display  Salesman 
seeks  position  with  daily  in  New  York 
or  Pennsylvania.  Bo.\  2103,  Editor  & 

Publisher.  _  _ _ 

NEF:D  ad  MANAGER? 

I'm  aggressive,  young,  now  in  10th 
year  as  top  disi>lay  salesman  on  nti- 
tion’s  hardest  hitting  paper.  6  years 
previous  exi>erience.  Know  I  can  mttke 
money  for  you.  Desire  to  manage 
small  to  medium  daily.  Prefer  Chart 
Area  1-2.  Write  Box  2140,  Editor  & 
Publisher.  _  _ 

NEED  A  TOP  MAN? 

11  years  as.sistant  advertising  manager 
12,000  daily — ex|)erienced  in  all  phases. 
Excellent  record  and  references.  Sty¬ 
mied  in  present  position,  desire  opitor- 
tunity.  B.  J.  degree  —  Vet.  —  age  35. 
Write  Box  2117,  l^itor  &  Publisher. 
RETAIL  DISPLAY  “ADMANr~Copy, 
layout,  solicit,  service  accounts.  4 
years  6-day  daily,  7  years  chain,  de¬ 
partment  stores.  Married,  36,  college. 
Metropolitan  New  York  New  Jersey 
area  only.  Box  2137,  Editor  &  Pub¬ 
lisher 

AVAILABLE — Top  National  Advertis¬ 
ing  Manager,  under  45.  Now  em¬ 
ployed  on  well  known  metropolitan 
daily  with  6  man  sales  staff.  Excel¬ 
lent  sales  and  idea  record.  Start  with 
rea.sonable  salary  to  itrove  qualifica¬ 
tions  to  do  excellent  job.  Reason  for 
^ange  explained  at  interview.  Write 
Box  21.54,  Etiitor  &  Publisher. 


_ Editorial 

PICTURE  EDITOR.  National  maga- 
wne  experience.  Know  photography. 
B  A.  Box  1327,  Editor  &  Publisher. 

SPORTS-EDITOR :  General  Assignment 
7-Serioua  illness  in  family  necessitates 
mmediate  move  to  Albany-Schenectady- 
Tpoy  area  or  60  miles  radius.  Present 
Wrts  editor  of  12,000  pm  daily. 
Nine  years  experience,  sports,  police, 
city  hall,  court,  feature  assignment 
and  general  assignment;  qualified 
Photographer,  Fairchild  operator,  Pre- 
But  will  accept  any  reason- 
nble  offer.  35  years  old,  married, 
V  htid  references  furnished. 

,Ble  for  immediate  interview. 
Box  1839,  Editor  &  Publisher. 

available  immediately  —  Man- 
large  daily,  several 
pyreaders,  ?ood  sports  editor,  teversl 
experienced  worn- 

nil  P"*""- 

lyi.  E.  Mndison.  Chicago,  Illinois. 

editor,  hou.se  organ  or  slick  com- 
tniii  with  accent  on  pic- 

writing,  production, 
i^raphy,  photography:  7  years 
Pjmxine  experience.  College  degree. 

Box  1918.  Editor  A  Publisher. 
BBnrp  British  newsman  24 
US.  Owing  to  cur- 
'■“‘"ctton  only  YOU  MR.  EDI- 
oer!.--*"  5*  B  offering  work.  Ex- 
a^ve  average.  Box 
*920.  Editor  A  Publisher. 


SITUATIONS  WANTED 


SITUATIONS  WANTED 


Editorial 


Editorial 


6  YEARS  a  general  assignment  re¬ 
porter.  Seek  spot  on  paper  having 
home-edited  Sunday  magaiine  or  state 
capital  location.  Box  1916,  Editor  & 
Publisher. 


RESPONSIBLE  EDITORIAL  WRITER  | 
wants  spot  on  reader-conscious  paper, 

I  medium  community.  Chart  Areas  1,  I 
2  or  6.  Nine  years’  daily  experience. 
One-man  page  four  years.  Will  double  | 
I  newsside  if  needed.  Married,  35,  son. 

'  good  references.  Permanence  sought. 

I  Box  1923,  Editor  &  Publisher. _ 

WORKING  MANAGING 
EDITOR 

on  non-metropolitan  paper  (20,000 
class).  Desires  editorial  job  on  larger 
paper  (under  100,000  circulation). 
Wire,  sports,  city  desk  experience. 
Married.  Age  36.  6  years  with  present 
employer.  2  week  notice  required.  API 
seminar  member.  Local  emphasis  on 
present  paper.  Write  Box  1921,  Edi¬ 
tor  &  Publisher. 


GENERAL  REPORTER  desires  oppor¬ 
tunity  with  independent  daily.  Marine 
SSgt.  due  for  discharge  August  4. 
BS  and  Navy  J-School  grad.  Know 
camera.  Newspaper  experience  confined 
to  Marine  Corps  weekly  but  anxious 
to  get  career  rolling.  Box  1941,  Editor 
&  Publisher. 


REPORTER,  June  J-Grad,  Top  by-liner 
Tri-weekly  college  newspaper.  News 
Workshop  selectee.  Tradition.  Single. 
Box  2U3b,  Editor  &  Publisher. 

A.MUSEME.NTS 

EDITOR 

INTERNATIONALLY-published  novel¬ 
ist  now  completing  two  and  half  years 
as  books,  music,  drama,  art  etlitor- 
columnist  on  Te.xas  daily  wishes  |io- 
sition  commensurate  with  talent,  ex- 
lierience  and  proven  ability.  Author 
six  novels  and  holder  Pealxxly  Award 
Citation  radio  public  service,  1956. 
Amusements'  program.  Exi>erienre<l  mo¬ 
tion  picture  reviewer  with  wide  ac- 
((uaintance  in  all  entertainment  fields. 
"TV  editor  material.  Limitetl  salary 
and  apparent  imiiossibility  for  advance 
or  greater  future  in  present  locale 
necessitates  seeking  new  lierth.  Back¬ 
ground  on  reiiuest.  Ikix  2111,  Etlitor 
&  Publisher.  _ 

EDITOR,  36.  seeks  top  news  job  on 
small  or  medium  Midwest  daily  want¬ 
ing  to  beef  up  local  coverage.  Goal: 
Chance  to  merit  future  management 
role.  Box  2142,  Editor  &  Publisher. 


NEED  GOOD  MAN?  Responsrible  re- 
jKirter,  photogrrapher,  6,000  afternoon 
circulation,  wants  greater  challenge. 
Former  managing  editor  county  weekjy. 
Thorough  knowledge  printing.  Family 
man.  ^x  1937,  Editor  &  Publisher. 


AVIATION  WRITING  job  wanted  by 
reporter-photographer-feature  writer 
with  5  years'  experience  on  daily.  Vet, 
29,  family,  BSJ.  Box  2016,  Editor  & 

Publisher^ _ 

INDU^RIAL  WRITER,  newspaper 
editor-photographer  (journalism  grad 
— five  years  experience)  wants  job  as 
oil.  industrial  or  farm  editor  with 
paiier  or  magazine.  Have  camera — 
will  travel.  Box  2007,  Editor  &  Pub¬ 
lisher. 


EDITORIAL  AND  FEATURE 
Award  winning  editor  available  June 
1.  Unusual  knowledge  national  and 
foreign  affairs.  Dramatic  interpreter 
current  trends.  Box  2018,  Editor  & 
Publisher. 


MAKE  ’EM  LAUGH.  Make  ’em  cry. 
Make  ’em  read  it  and  talk  about  it. 
That  builds  circulation.  Top  feature 
writer.  Special  training.  Seven  years 
experience.  J-Grad,  32,  married,  auto, 
camera.  Experience  ranges  from  oil¬ 
fields  of  Southwest  to  specialized 
farming  of  Northwest.  Love  ’em  both. 
I’ll  produce  good  copy,  good  pictures. 
Want  proof?  Box  2009,  Editor  &  Pub¬ 
lisher. 


NORTHERN  EDITORS  ATTEN’nON 
NEWS,  WIRE.  CTTY  EDITOR.  Age 
33,  married,  one  child.  Non-drinker. 
B.S.  and  M.A.  degrees.  Experienced 
on  weeklies  and  daily  putting  out 
two  p.m.  editions  a  day.  Prefer  chart 
areas  1  and  2.  Will  send  further  in- 
I  formation  and  sample  front  pages 
(showing  make-up.  story  and  picture 
selection)  proving  I’m  worth  $110  a 
week.  Now  located  in  South,  want  to 
return  to  homeland.  Box  2008,  Editor 
&  Publisher. 

I  SEND  THIS  BOY  through  college  I 
j  Impoverished  hut  able  college  editor 
j  desires  newspaper  work  for  summer, 

I  available  June  1st  through  lAbor  Day. 
I  No  tux.  will  travel  (anywhere).  Box 
I  2028,  Editor  ft  Publisher. 

i  AMBITIOUS  VET.  24,  College  Editor 
I  (BRA  Advertising).  2  years  Army 
I  PIO.  wants  job  with  small  daily  or 
weekly  in  Metropolitan  New  York- 
,  Long  Island  area.  Handle  anything, 
begin  June  or  July.  Box  2040,  Elitor 
&  Publisher. 

A  48-YEAR-OIJ),  no  )>ooze  pro,  with 
i  complementary  experience  adding  au- 
I  thority  to  pieces  and/or  column,  seeks 
I  permanent  general  assignments  poten- 
I  tial.  Strong  editing  background,  but 
I  self-sold  on  gut  reporting  and  bright 
j  human  features  as  forte.  Strong  pref- 
I  erence:  50.000  un  (smaller  if  excep- 
j  tional)  in  South.  Southwest,  West.  Box 
2144,  Editor  ft  Publisher. 


’♦EDITORS  &  REPORTERS’*  i 

National  clearing  house  for  competent  1 
personnel  from  coa-vi-to-coast  at  no 
charge  to  employer.  Phone,  Write  or 
Wire  .MIDTOWN  AGENCY.  130  West  ' 
42  St.^.N.  Y.,  N.  Y.  WI  7-6J45.  _ 

EXPERIENCED  NEWSPAPERMAN  j 
seeks  challenging  job  with  future :  re-  1 
liortorial,  advertising  prizewinner :  col¬ 
lege  graduate;  age  36;  hard  worker, 
ambitious :  weekly  and  metroi>olitan 
daily  background.  Box  2116,  Editor  ft 

Publisher. _  _ _ 

EXPERIE.NCED  REPORTER,  J-Grad. 
accredited  school,  married  vet.  no 
family,  27.  Want  work  on  afternoon 
daily  West  of  Mississippi.  Box  2119, 

Editor  ft  Publisher.  _ 

MANAGING  EDITOIL  Employed  as 
assistant  to  managing  editor,  young 
at  47,  family  man,  college  grad.,  ready 
to  step  into  managing  editorship.  Ref¬ 
erences'.  Bo:^  2130,  Editor  &  Publisher. 
NEARLY  NINE  YEARS  small  dailiesi 
s|>orts,  news,  features,  desk.  Seeking 
city  editor  job,  consider  other  offers  if 
five  day.  Married,  BA.  Prefer  west 
OMist.  Box  2145,  Elitor  &  Publisher. 
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PRESENTLY  E.MPLOYED,  thoroughly 
comi>etent,  sub  -  editor  now  making 
$7,500  desires  change.  Capable  of  man¬ 
aging  editor  on  medium  city  pai>er  or 
top  telegraph  editor  on  metro|K>litan 
palter.  Reierences  tops.  I’m  in  no 
rush,  want  giHtd  setup.  Bo.x  2113, 

Editor  ft  Publisher. _ _ 

REPORTER,  32  -  All  beats,  mostly 
statehouse,  i>olitics  and  column.  Six 
years  e.xiterience,  including  desk  and 
s|>orts.  Seek  medium  or  large  city 
am  or  pm  with  one-boss  newsroom. 
Samples  and  references.  Box  2107, 

^itor^  ft  Publisher^ _  _ _ 

SPORTS  EDITOR,  6  years  exiterience 
on  10,000  daily  wants  change,  consider 
Iiaiier  Chart  Areas  11  or  12,  photo, 
dark  natm  exiterience.  Bo.x  2115,  Edi- 

tor  ft  Publjsher. _ _ 

TOP  NEWSMAN  wants  editorship 
s'mall-medium  daily :  27,  7-year-man, 
former  managing  editor  small  daily; 
available  September.  Bo.x  2114,  Elitor 

&  Publisher.  _  „  .  _ 

WANT  TO  ADVANCE  on  small  paper: 
now  on  makeup,  proof  desk  news 
weekly;  AB  degree.  E>x  2135,  Elitor 
ft  Publisher. 

WHAT  HAVE  YOU  for  woman  with 
15-year  editorial  background  in  weekly 
newspa|>er,  monthly  trade  fields?  Man¬ 
agement  and  writing.  Chicago  area. 
Box  2134,  Editor  ft  Publisher. 

ARE  YOU  KEEPING  up  with  public 
taste?  Americans  are  more  aware  of 
art  than  ever  liefore.  No  pai>er  is 
I  complete  w-ithout  a  reviewer-critic. 

I  Have  2  years  exiterience  as  critic  of 
I  all  arts  especially  stage,  lamks. 
^  movies.  Also  qualifietl  re|H>rter,  5 
,  yejirs  ex|>erlence.  Vet,  family.  College 
j  work.  |>ersonal  tastes  a<ld  to  my 
qualifications.  Can  provide  details, 

'  clippings,  references.  Have  ideas,  want 
chance  to  use  them.  Hnx  2152,  Elitor 
I  ft  Publisher. 


SITLATIOiNS  WANTED 


Editoriai 


WIKE  EDITOR.  29.  seeks  mana^in^  or 
city  etlitor  iiost  upstate  New  York  or 
Pennsylvania  daiily  over  10,000.  Twelve 
years*  exiierience.  Write  Box  2128, 
Editor  &  PubUsher,  ^or  resumG._ _ 

TOP-DRAWER  COUPLE.  :i0*8,  bU 
linuual  (Spanish).  City  daily,  edit 
house  organ  or  Public  Relations  with 
agency.  Chart  Area  2,  6,  12.  Bo.x 

2147,  Editor  &  Publisheij _ _ _ 

WILUNG  TO  TRAVEL7"j-grad,  vet¬ 
eran.  Previous  exi>€ricncc  news  or 

s|)orts. _ Bo:^2148,  Editor^  &  Publisher. 

WE”^^ED  EAOI  OTHER!  I  m  a  re- 
IKirter  with  5  years  ex|>erienoe,  all 
beats,  reviewer,  columnist.  featui*es, 
national  magazine  writing.  Vet,  col¬ 
lege.  family.  Ambitious,  alert,  fast, 
g(K»d  writer.  You’re  editor  of  a  pro¬ 
gressive  newspai>er  planning  an  ex¬ 
panding  future,  ril  come  to  you  any¬ 
where  if  you  have  right  job.  Box  2153, 
Editor  &  Publisher. 


Free  Lance 


FREELANCE— EAST  ASIA 

Leaving  July  for  year  in  Far  East. 
Trip  covers  Japan  through  India.  Want 
writing  assignments.  Can  illustrate. 
Missouri  J-Grad.  Wire  service  ex|>eri- 
ence.  Box  213.3,  E<litor  &  Publisher. 


Instructors 


PHOTOJOURNALISM  teacher.  M.Sc., 
B.  A.  Picture  magazine  experience. 
Know  photography,  layout,  writing. 
Box  1919,  Editor  &  Publisher. 


_ Photography _ 

YOUNG  MAN  age  19Vj  desires  position 
as  photograiiher  for  newspai>er  Chart 
Area  1,  2.  Exi>erienced  in  Photo  studio, 
own  equipment.  Box  2127,  Etlitor  & 
Publisher. 


Promotion — Public  Relations 


UNDER  30 — Public  Relations  Dynamo 
for  tough  challenge.  Nine  years  ex¬ 
perience  top  national  accounts  Con¬ 
sumer-Industrial.  Will  leave  New  York 
City.  Box  1843,  Editor  ft  Publisher. 

AVAILABLE  JUNE  1st— House  organ 
wlitor  wants  Publicity,  Public  Relations 
or  employee  publioation  |>nsition  in 
Louisville  -  Cincinnati  area  or  south. 
Backgmund  in  daily  newspai>er  and 
Army  Public  Information.  Box  2129, 
Editor  ft  Publisher. 

DEsFrE  public  RELATIONS  or 
editorial  imsition,  preferably  in  Florida 
or  Southern  California.  M.S.  in  jour¬ 
nalism,  24,  draft  e.xempt,  two  years 
exiierience  as  etiitor  and  Public  Re¬ 
lations  director  of  nationni  religious 
magazine.  Top  references.  E)X  2131, 
Fditor  ft  Publisher. 

PUBLIC  RELATIONS  —  Publicity 
writer,  newspaper,  TV,  radio,  public 
relations  agency,  fund-raising  experi¬ 
ence.  32.  married,  journalism  degree. 
Box  2109,  Editor  ft  Publisher.  _ 

WANTED:  (Tiallenging  job,  ade<iuate 
income,  and  no  ceiling  on  advancement. 
Two  years  public  relations.  Eight  years 
stKirtswriter,  newsman  on  metroiwlitan 
daily.  Age  34,  family.  BJ  degree. 

!  Prefer  Southwest  but  will  move  for 
I  right  offer.  Box  2110,  Editor  &  Pub- 
I  Usher. 

YOU.NG’^EW.SPAPER  reporter  wants 
switch  to  public  relations  writing  or 
advertising,  start  anywhere.  Married, 
I  vet.  J-Grad.  Bo.x  2118,  Editor  ft  Pub¬ 
lisher. 


Salesmen 


SUCCESSF'UL  young  (35)  newspaper 
!  commerciai  printing  salesman  most 
move  to  San  Francisco  bay  area,  and 
:  wants  to  become  associated  (work  for) 

I  with  a  progressive  newspaper  com- 
;  mercial  printing  department.  Reason 
for  move:  Wife  to  spend  next  two 
years  completing  her  Lit.  Ph.D.  WiU 
make  self  available  for  work  at  end 
of  August,  1967.  For  references  and 
background  please  write  Box  1838. 
.  Editor  ft  Publisher. 
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Shop  Talk  at  Thirty 


"This  should  be  good;  I  watched  them  rehearsing  it  this  morningl" 


By  Robert  L.  Brovn 

The  phenomenal  growth  of 
suburban  shopping  centers  in 
the  last  decade  has  created 
what  is  commonly  known  as  the 
“Downtown  Problem”  which  has 
worried  most  newspaper  execu¬ 
tives  and  retailers. 

The  simple  truth  has  been 
that  if  the  nation’s  downtown 
areas  lost  out  in  the  competi¬ 
tive  battle  with  the  shopping 
centers  for  customers  then  the 
newspapers  would  suffer  along 
with  the  retailers  who  up  to 
now  spend  75%  of  the  retail  ad¬ 
vertising  <lollar. 

One  of  the  highlights  of  the 
National  Newspaper  Promotion 
Association  meeting  in  New 
Orleans  last  week  was  a  pre¬ 
sentation  on  this  subject  by 
Bert  Stolpe,  promotion  manager 
of  the  Des  Moinest  Register  & 
Tribune,  based  on  his  third  na¬ 
tion-wide  study. 

Mr.  Stolpe  reported  some  en¬ 
couraging  trends  in  the  rejuven¬ 
ation  and  reactivation  of  down¬ 
town  areas  based  on  retums 
from  70  out  of  197  active  down¬ 
town  organizations  established 
to  cope  with  the  situation. 

“Downtown  is  hitting  the 
‘Sawdust  Trail.’  There  is  no 
doubt  of  it,”  he  said.  “The 
smart  money  is  going  down¬ 
town  where  they’re  doing  the 
promoting.” 

According  to  the  evidence,  he 
felt  that  in  most  places  shop¬ 
ping  center  construction  has 
met  current  needs.  But  without 
a  strong  downtown  organization 
the  city  will  deteriorate. 

It  should  be  self-evident  to 
newspapers  that  they  should 
help  organize  and  promote  the 
downtown  area,  Mr.  Stolpe  said. 
From  a  purely  self-interest 
point  of  view,  if  newspapers 
help  downtown  areas  to  get 
back  on  their  feet  through  pro¬ 
motion  then  the  shopping  cen¬ 
ters  will  have  to  promote  them¬ 
selves  to  compete. 

*  *  * 

The  situation  in  many  cities 
is  still  grim,  according  to  Mr. 
Stolpe,  but  “across  the  nation 
downtown  retailers  and  proper¬ 
ty  owners  are  starting  to  fight 
back.  They  are  organizing,  lead¬ 
ing  and  in  many  cases  financing 
the  battle.  Property  owners  are 
getting  on  the  bandwagon  in 
many  cities  because  they  can 
see  definite  deterioration  of 
their  investment. 

“Without  exception,  today  the 
problems  that  face  most  com¬ 
munities  without  downtown  or¬ 


ganizations  fall  in  these  three 
categories:  apathy,  indifference 
and  special  interests.  Politicians 
must  be  goaded  into  action,  res¬ 
idential  taxpayers  have  to  be 
shown  that  the  initial  cost  of 
rebuilding  downtown  is  nothing 
compared  to  the  added  tax  load 
they  will  have  to  cany  if  down¬ 
town  stores  and  service  outlets 
continue  to  suffer  sales  and 
profit  losses.  Downtown  still 
pays  more  than  25%  of  the 
community’s  tax  burden. 

“Downtown  retailers  are 
striking  back.  They  are  joining 
hands  for  the  first  time  in  years 
because  they  are  worried  about 
static  sales  figures,  suburban 
trends,  and  declining  profits. 
Extra  promotion  dollars  are  be¬ 
ing  thrown  into  cooperative  ef¬ 
forts  to  keep  pace  with  market 
growth.  In  1957,  there  will  be 
dozens  of  additional  downtown 
promotions  advertised  as  bigger 
and  better  than  ever.  In  many 
cases  downtown  retailers  are 
cooperating  for  the  very  first 
time.  The  reason  is  simply 
money. 

“Cooperative  effort  is  the  key 
to  downtown  development  and 
profit.” 

Where  they  are  doing  a  co¬ 
operative  job,  they  are  staging 
a  comeback,  Mr.  Stolpe  said. 

*  *  * 

Growth  of  suburban  shop¬ 
ping  centers  is  not  the  cause 
of  the  down  trend  of  downtown 
in  the  main,  he  continued,  but 
is  a  result  of  the  new  popula¬ 
tion  shifts  and  demands.  Chang¬ 
es  in  downtown  that  bring  shop¬ 
pers  back  are  these:  modernized 
stores,  better  parking  condi¬ 
tions,  better  transit,  better  traf¬ 
fic  conditions,  and  proof  that 
downtown  is  still  in  business. 

“Most  cities  have  the  stami¬ 
na,  the  resources  and  the  physi¬ 
cal  capabilities  to  carry  out  an 
imaginative  downtown  develop¬ 
ment  program. 

“The  downtown  plan  must  be 
bold  if  it  is  to  achieve  its  pur¬ 
pose.  No  amount  of  isolated 
effort  in  the  sphere  of  traffic 
controls,  vehicle  storage,  beau¬ 
tification,  rehabilitation,  zoning, 
legal  restrictions,  or  adminis¬ 
trative  activity’  can  solve  the 
problems  facing  our  cities  to¬ 
day.  This  can  only  be  accom¬ 
plished  by  the  total  integration 
of  all  these  activities  combined 
with  a  realistic  appraisal  of 
existing  conditions  and  armed 
with  a  master  plan  basic  enough 
to  anticipate  tomorrow’s  con¬ 


ditions  as  well  as  solve  today’s. 
The  downtown  plan  must  be 
forged  into  a  pattern  of  part¬ 
nership  between  private  enter¬ 
prise  and  local  government.” 

Mr.  Stolpe  found  that  news¬ 
papers  are  active  in  their  co¬ 
operation  with  downtown  or¬ 
ganizations  and  their  degree 
of  participation  is  increasing. 
Many  more  newspapers  are  now 
serving  on  promotion  commit¬ 
tees  and  boards  than  IS  months 
ago. 

Newspapers  also  donate  dol¬ 
lars  and  space  to  the  downtown 
campaigns.  However,  Mr.  Stolpe 
found  that  radio  and  television 
are  getting  into  the  act.  Where¬ 
as  their  cooperation  didn’t  ex¬ 
ist  18  months  ago,  according  to 
his  sur\’ey,  now  some  of  them 
are  donating  time  and  money 
and  their  executives  are  serving 
on  boards  and  committees. 

As  for  newspapers  being  used 
as  a  promotion  tool,  Mr.  Stolpe 
found  they  are  termed  an  “ab¬ 
solute  essential”  by  all  down 


town  managers  and  they  also 
rate  at  the  top  of  the  media 
list  in  shopping  center  promo¬ 
tion. 

It  is  to  the  benefit  of  news¬ 
papers,  therefore,  to  do  all  they 
can  to  help  build  and  develop 
and  maintain  both  shoppinc 
areas. 

• 

FreeRa  Franklin 
Heads  Library  Group 

Mrs.  Freeda  Franklin,  librar¬ 
ian  of  the  editorial  reference 
library  of  the  Neiv  York  Timet. 
has  been  elected  chairman  of 
the  newspaper  group  of  the 
Special  Libraries  Association, 
New  York  Chapter.  Mrs.  Frank¬ 
lin  has  been  with  the  Times  for 
31  years. 

Saro  J.  Riccardi,  chief  of  the 
new-spaper  division  of  the  New 
York  Public  Library,  was 
elected  vice  chairman  and  Miss 
Janet  Haslett,  librarian  of  Edi¬ 
tor  &  Publisher,  re-elected 
secretary-treasurer. 
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No  side  magazines  were  needed  for  this  big  mixed  dis¬ 
play  lK*cause  the  Motlel  35  Rangemaster  Linotype  sets 
through  normal  36-  and  eondensed  48-point  and  has 
iiiuujiiaUt'd  main  magazine  capaeity. 


Today’s  increased  display  ad\  ertising  should  gi\  e  you  higger  profits,  hut 
if  you’re  using  yesterday’s  eoinposing  room  methods,  the  extra  linage 
may  only  result  in  higher  costs! 

The  modern  method  of  setting  big  mixed  display  for  maximum  profits 
is  shown  by  the  actual-size  sample  above.  It  was  kci/hoardcd  from  the 
main  magazines  of  the  new  Rangemaster  Model  35  Linotv  pe. 

By  keyboarding,  you  eliminate  costly  hand  composition,  with  its 
manual  distribution,  “cutting  in”  and  underpinning  that  take  up  so 
many  expensive  job  hours. 

W'hat’s  more,  you  set  big  sizes  .  .  .  through  nonnal  36-  and  eondensed 
48-point!  Because  of  its  unmatched  main  magazine  capaeity,  the  Model 
35  carries  complete  fonts  of  type  so  big  and  so  black  that  no  other  main 
magazine  mixer  can  equal  it. 

The  newly  engineered  Rangemaster  Linotype  will  be  a  big  profit- 
maker  in  your  composing  room.  Call  or  write  your  Linotype  Agency  for 
all  the  facts. 
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Mergenthaler  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5,  N.Y. 
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Atlanta,  Boston,  Chicago,  Cleveland,  Dallas,  los  Angeles,  New  York,  San  Francisco.  In  Canada:  Canadian  Linotype,  Limited,  Toronto,  Ontario 
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IN  SAN  FRANCISCO,  HOME  IS  WHERE  THE  NEWS  IS! 


101  HUNGARIAN  REFUGEES  ARE  NO  LONGER  HOMELESS 


. . .  Because  The  News  goes  to  the 
heart  of  San  Francisco 

Last  November,  as  Hungarian  refugees  poured 
across  the  Austrian  border.  The  San  Francisco  News 
realized  that  homes  must  be  provided  immediately. 

News  columnist  Donald  Canter  appealed  for  100 
sponsors,  and  within  48  hours,  180  San  Franciscans 
responded  with  offers  of  housing  and  jobs  as  well ! 

Canter  flew  to  Camp  Kilmer,  clipped  miles  of  red 
tape,  and  returned  with  a  planeload  of  101  refugees. 


personally  hand-picked  to  meet  their  sponsors’ 
requests. 

For  his  service  to  humanity.  Canter  was  awarded 
San  Francisco’s  coveted  Edward  V.  McQuade 
Memorial  Award;  for  his  initiative  and  enterprise, 
the  San  Francisco  Press  and  Union  League  Club 
Professional  Journalism  Award. 

Only  through  the  pages  of  The  San  Francisco 
News  could  such  a  heart-warming  response  be  as¬ 
sured  .  .  .  for  this  newspaper  reaches  the  homes 
and  hearts  of  San  Francisco  as  does  no  other. 


The  San  Francisco  News 

San  Francisco’s  Leading  Home  Newspaper 
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